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Believabihty... 


is  another  plus  for  you  in  Chicago  s  Top  Two 


Chicagoans  believe  what  they  read  in  the  Sun-Times  and 
Daily  News.  According  to  a  survey  of  newspaper  readers,  the 
Top  Two  are  considered  most  believable*  of  the  four  Chicago 
newspapers.  (Also  the  most  reputable,  honest,  accurate, 
the  least  biased,  and  easiest  to  understand.)  This  may 
help  to  explain  why  in  1961  general  advertising  I 

linage,  the  Sun-Times  and  Daily  News  were  |  * 

TOP  TWO  WITH  ADVERTISERS.  1  I 


♦Source:  *‘Vvhat  Chicago  People  Think  of  Chicago  Newspapers/*  a  report 
based  on  a  study  by  Forward  Research  Jnc.,  independent  research  firm. 
For  your  copy,  contact  a  Sun-Ttmes/Datly  News  representative. 
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SUPER  SEVENTY  I 
PRESS  UNIT 


\ 


special  truck  display  in  front  of  Sheraton  Hotel,  Philadelphia,  Pa. 


Exhibited  for  the  first  time  at  any  ANPA  Me-  Acclaimed  as  an  outstanding  engineering  and 
chanical  Conference,  a  complete  press  unit,  on  mechanical  accomplishment, 
display  under  conditions  which  permitted  full,  SCOTT  invites  you  to  see  this  modem  press 

careful  inspection.  in  operation  at  their  Plainfield,  N.  J.  plant  by 

Over  25  completely  new  features,  explained  appointment.  Or,  send  for  illustrated  brochure 
and  demonstrated  to  the  convention  delegates.  describing  the  features. 

WALTER  SCOTT  &  CO, 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Piam:  piaiRr..id,  n  j  •  EXECUTIVE  &  SALES  OFFICE:  SOI  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORF 


In  Metropolitan  Washington,  with  the  highest 
per  family  income  of  any  major  market  in  America, 
62%  of  all  families  read  The 
. . .  more  than  read  both  other 
Washington  papers  combined. 


Carl  J.  Nelson  Research,  Inc. 


Washington  Post 


TOP  TEN  U.  S.  AAARKETS  IN 
POPULATION  RANKED  BY 
PER  FAMILY  INCOME 


1.  Woshington 

$9.34« 

2.  Chicago 

8,341 

3.  New  York 

8,159 

4.  Boston 

8,095 

5.  Son  FronciKO 

7,986 

6.  Los  Angeles 

7,950 

7.  Philadelphia 

7,722 

8.  Detroit 

7,479 

9.  St.  Louis 

7,400 

10.  Pittsburgh 

7,051 

SaleB  Management, 

Survey  of  Buying  Power,  June  I9St 


Member  Newspaper  Color  Advertising,  Inc. 

Bulk  and  Continuity  Rotes  Apply  to  Both  Color  and  Block  and  White. 

Represented  byi  Sawyer,  Ferguson,  Walker— N.  Y.,  Chic.,  Det.,  Atlanta,  Phil.,  Son  Fron.,  Los  Angeles;  Joshua  B.  Powers,  Ltd.— London;  Senor  O.  Enriques  Simoni— 

Mexico  City;  Allin  Assoc.— Toronto  &  Montreal;  Hoi  Winter  Co.,  Florida  Hotel  &  Resorts,  Miami  Beoch;  Tom  McGill,  New  Englond  Hotel  &  Resorts,  W.  Roxbury,  Moss.; 
Lou  Robbins,  N.  Y.  &  N.  J.  Hotel  &  Resorts,  1265  B'woy.,  N.  Y.;  Grant  Webb  Co.,  Fin.  Adv.— N.  Y.,  Chic,  Son  Fron,  Los  Angeles,  Seottle;  C.  E.  Storck,  Pocono  Hotel 

&  Resorts,  86  E.  Beverly  Pkwy.,  Volley  Streom,  N.  Y.;  Puck,  The  Comic  Weekly;  AAember,  AAetropoliton  Sundoy  Newspopers,  Inc. 
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This  is  36  pt 
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C  O  R  PO  R  ATI  O  N  sumidiarv  op  Western  Electric  Company  me. 
Department  54  H,  5555  Touhy  Avenue  •  Skokie,  Illinois 


AUGUST 

19- 22 — Western  Classified  Advertising  Association,  Del  Webb's  Towne 
House,  San  Francisco. 

20- 22 — American  Association  of  Sunday  and  Feature  Editors,  Benjamip 
Franklin  Hotel,  Seattle,  Wash. 

20-23 — International  Mailers  Union,  Nashville,  Tenn. 

20-25— International  Photo-Engravers  Union,  Chicago. 

24-25 — Montana  AP  membership,  Billings. 

26-29 — New  England  Association  of  Circulation  Managers.  Squaw  Mountain 
Inn,  Greenville,  Maine. 

26-30 — Association  for  Education  in  Journalism,  Univ.  of  North  Caroline 
Chapel  Hill. 

SEPTEMBER 

2-5 — Southern  Newspaper  Publishers  Association.  The  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

7-8 — Newspaper  Advertising  Executives  Association  of  the  Carolinas,  Wil 
liam  Hilton  Inn,  Hilton  Head  Island,  S.  C. 

7-8 — Hoosier  State  Press  Association  Advertising  Conference,  Marott  Hotel. 
Indianapolis. 

7- 9 — Mid-America  Newspaper  Mechanical  Conference,  Muehlebach  Hotel 

Kansas  City,  Mo. 

8- 9 — Florida  Women's  Press  Club,  Galt  Ocean  Mile  Hotel,  Fort  Lauderdale. 

8- 9 — Illinois  Daily  Newspaper  Markets  State  Sales  Clinic,  Pere  Marquette 

Hotel,  Peoria,  Illinois. 

9- 11 — Pennsylvania  Newspaper  Publishers'  Association  Classified  Clinic. 

Bellevue  Stratford  Hotel,  Philadelphia. 

9-11 — Southern  Circulation  Manager's  Association,  Tutwiler  Hotel,  Birming¬ 
ham,  Alabama. 

9-13 — Third  Rochester  Photo  Conference.  Eastman  House,  Rochester,  N.  Y. 

11- 15 — International  Stereotypers'  Union.  San  Antonio,  Tex. 

12- 14 — Newspaper  Advertising  Managers'  Association  of  Eastern  Canada. 
Sheraton  Mount  Royal  Hotel,  Montreal. 

13 -  Connecticut  AP  Circuit  and  Connecticut  Daily  Newspaper  Association, 
Woverly  Inn,  Cheshire,  Conn. 

13- 16 — New  York  Press  Association,  Whiteface  Inn,  Lake  Placid,  N.Y. 

14 —  Ohio  Suburban  Newspapers'  Seminar,  Pick-Fort  Hayes  Hotel,  Columbus. 

14-16 — Iowa  Daily  Press  Association  News  and  Advertising  Clinic.  Roosevelt 

Hotel.  Cedar  Rapids. 

14- 16 — Pacific  Newspaper  Mechanical  Conference.  Hotel  Biltmore,  Los 
Angeles. 

15- 16 — Ohio  Newspaper  Classified  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus. 

15- 17 — Midwest  Newspaper  Advertising  Executives  Association.  Chase- 

Park  Plaza  Hotel.  St.  Louis. 

16- 18 — Central  States  Circulation  Managers'  Association.  Sheraton-Chicago 
Hotel,  Chicago. 

16-21 — Food  Editors  Conference.  Waldorf  Astoria  Hotel,  New  York. 

20-22 — Interstate  Advertising  Managers'  Association.  Sharon.  Pa. 

20- 22— New  England  AP  News  Executives  Association,  Harwich,  Mass. 

21- 22 — CNPA  Newspaper  Workshop,  Berkeley,  Calif. 

22 -  UPl  Editors  of  Pennsylvania  Workshop.  Cocoa  Inn,  Hershey,  Pa. 

22- 23 — Illinois  Newspaper  Mechanical  Conference,  Pere  Marquette  Hotel, 
Peoria. 

I  23-26 — Institute  of  Newspaper  Controllers  &  Finance  Officers.  Brown  Palace 
Hotel,  Denver. 

23- 26 — National  Newspaper  Promotion  Association,  Western  Region,  Work 
I  shoo.  Vancouver,  B.C..  Canada. 

25 — EDITOR  &  PUBLISHER-AANR  Color  Awards  Exhibit  and  Luncheon. 

Hotel  Biltmore,  New  York  City,  1 1  a.m. 

25-29 — Associated  Press  Managing  Editors  Association,  Hotel  Radisson 
Minnea  polis. 

27-28 — Allied  Daily  Newspapers  of  Washington,  Bayshore  Inn,  Vancouver, 

B.  C. 

29- 30 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick 
Fort-Hayes  Hotel,  Columbus. 

30- Oct.  2 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake 
Placid,  New  York. 

OCTOBER 

1-2 — National  UPl  editors  and  publishers  conference.  Fairmont  Hotel,  San 
Francisco. 

j  3-6 — National  Conference  of  Editorial  Writers.  Tucson.  Arizona. 

I  4-6 — Pennsylvania  Newspaper  Publishers  Association.  Hilton  Hotel,  Pitts¬ 
burgh. 
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four  will  tell  you  ''The  Times! 


Southern  California,  now  reaching  more  than  three  quarters 
of  a  million  of  the  best  families  every  weekday,  and  well 
over  a  million  one  hundred  thousand  every  Sunday. 

The  people  ii  hn  count  in  Los  Angeles  count  on  The 
Times  every  tnorning  of  the  year — for  leadership  in  news 
presentation,  for  vigorous  public  service  and,  of  course,  for 
far  more  advertising  than  any  other  newspaper  provides. 


Walk  into  any  courthouse,  or  any  law  office,  in  the  Los 
Angeles  area  and  ask,  "What  newspaper  do  you  read?’’ 
Four  out  of  five  lawyers  will  tell  you  "The  Times!”  And  so 
will  most  of  the  doctors  in  Los  Angeles,  the  engineers,  the 
business  and  professional  people,  the  merchants  and  manu¬ 
facturers,  the  opinion  leaders  in  every  field. 

The  Times  is  by  far  and  away  the  preferred  newspaper  in 


Los  Angeles  Times 
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NATIONALLY  REPRESENTED  BY  Creimer,  Wooduard,  O'Mara  &  Ormsbee,  Inc.,  New  York,  Philadelphia,  Chicago,  Detroit,  Atlanta,  Los  Angeles,  San  Francisco, 


t2  P  ’  \  f  *  *  * 

r^ai^  Corwin  A  l^olumn 

■A  it  if  iir  ic  'k 

Ethics  and  economics  both  suggest  the  public  profit  and 
private  value  of  public  service  by  newspapers.  More  news¬ 
papers  are  performing  more  public  service  than  ever  before. 
Public  service  is  a  traditional  field  for  newspapers  to  engage 
in  and  it’s  one  for  which  they  are  peculiarly  well-equipped, 
surpassing  in  this  respect  all  other  communications  media 
because  the  impact  and  influence  and  endurance  of  the  printed 
word  in  the  American  newspaper  in  the  American  home  is 
proverbial  and  proven.  The  newspaper  which  constantly  seeks 
to  serve  the  public  more  often  than  not  is  itself  served  by  the 
public  with  sustenance  and  success. 

Editorialist  With  Conscience 

If  I  tonight  wrote  just  for  pelf, 

I'd  in  the  niorninf;  hate  myself ; 

But  if  I  wrote  to  start  a  war, 

I'd  hate  myself  a  damned  sight  more. 

^Tom  Pease 

— Bish  Thompson,  observing  an  anniversary  of  his  personal 
column  in  the  Evansville  (Ind.)  Press,  columnized:  “After  10 
years  of  columnizing.  I  am  convinced  I  have  the  best  job  in 
the  whole  blinkin’  world  and  wouldn’t  leave  it  voluntarily  to 
be  anything  else  for  any  reasonable  amount.”  The  column  daily 
runs  to  56  typewritten  lines,  illustrated  with  clever  cartoons  by 
Larry  Hill.  Incidentally,  when  “Bish”  appeared  as  a  speaker 
at  a  meeting  of  Methodist  lay  leaders,  a  proofreader  had 
changed  his  name  on  the  printed  program  to  “Bishop  Thomj)- 
son.”  .  .  .  Amor  Fuerst,  76,  mailroom  employee  of  the  Cincinnati 
Post  &  Times-Slar,  hasn’t  missed  a  working  day  for  61  years 
and  has  no  retirement  plans.  He  remarked  he  had  met  many 
famous  newspaper  personalities,  including  Roy  Howard.  O.  0. 
McIntyre,  Ray  Long  and  Bushnell.  the  cartoonist.  .  .  .  Ludlow 
“Ad  Alley”  sign  in  the  Hartford  Times  composing  room:  “When 
I  Am  Right  No  One  Remembers.  When  1  Am  Wrong  No  One 
Forgets.”  .  .  .  George  Getchell  Newton,  70,  Upton.  Mass., 
town  clerk  for  28  years  and  correspondent  for  the  Worcester 
(Mass.)  Evening  Gazette  for  51  years,  sometimes  called  “The 
Sage  of  Upton,”  detests  even  mention  of  retirement. 

^Executive  Editor  Tom  Collins,  Chicago  Daily  ISews,  signed 
this  bulletin  board  memo:  “To  the  Staff:  1  have  just  read  a  city 
desk  story  that  has  59  sentences  and  57  paragraphs.  We  don't 
have  to  do  that  any  more.  Just  write  as  naturally  as  you  can."  .  .  . 
“Cummings  &  Goings"  is  the  title  of  a  column  by  Kidg<‘ly  Cum¬ 
mings,  Civic  Center  News  Agency,  in  the  Highland  Park  ISeu's- 
Herald  &  Journal  of  Los  Angeles.  And  “Pro  and  Cahn"  is  Leonard 
(jihn's  column  title  in  the  Denver  Rocky  Mountain  ISews.  .  .  .  Ted 
Morse,  who  is  with  the  U.S.  Army  Engineers  in  Anchorage,  Alaska, 
adds  a  far-out  candidate  for  that  list  of  mythical  cities:  Fudoiil. 
Alaska  (If  You  Don’t,  I'll  Ask  Her).  .  .  .  Managing  Editor  Charles 
F.  Otey,  Brooklyn  Home  Reporter,  was  embarrasst'd  when  one  of 
his  paper’s  movie  ads  accidentally  combined  the  titles  of  t>«o 
movies.  Thus,  “Mary  Had  A  Little"  (an  authentic  title)  and 
“Jessica"  read:  “Mary  Had  A  Little  Jessica.” 

— Editor  Tom  Orpwood,  News  Bureau,  University  of  Maryland,  College 
Park,  writes:  “Re  commercial  names  which  have  the  appearance  of  real 
names.  On  the  corner  of  Calvert  and  Read  Streets  in  Baltimore:  Wall 
Sing  Chinese  Laundry.”  And  Editor  Arthur  V.  Burrowes,  St.  Joseph 
(Mo.)  News-Press  and  Gazette,  writes:  “There  is  listed  in  the  local 
telephone  directory  and  operating  successfully  a  real  estate  agency 
founded  by  the  late  Earley  D.  Bird.” 

— Leonard  Warner,  press  relations  director,  American  Farm  Bureau 
Federation,  Washington,  writes:  “Re  your  July  21  column  and  the  argu¬ 
ment  about  the  correct  label  for  the  secondary  page  one  story.  Not  in¬ 
tending  to  walk  right  down  the  middle  between  Mr.  Guthrie  and  his  PR 
men — hut  doing  so  anyway — I  always  have  heard  it  called  the  ‘off  lead.’ 
At  least,  that’s  what  it  was  called  on  the  Providence  Journal  during  inv 
22  years  there.”  And  Editor  Edward  B.  Wright  Jr.,  Forest  Hills  Journal, 
Cincinnati,  adds:  “1  call  it  a  plain  number  two  story,”  Mr.  Wright  rui - 
fully  reports  how  a  weekly  newspaper  often  gets  scooped  on  its  own  news. 
It  happened  when  the  Journal  office  was  robbed  on  a  Monday  morning 
and  the  Cincinnati  dailies  and  radio-tv  carried  the  story  long  before  the 
Journal  could  do  so  on  Thursday. 
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ENGINEERING  FOR 
THE  GRAPHIC  ARTS 


•  INVESTIGATIONS  AND  REPORTS 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


WE'D  HAVE  BEEN  IN  A 
REAL  STEW  WITHftVT 

EditorSPubiidier/ 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name  . 

Address  . 

City . Zone  .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

850  THIRD  AYE.  NEW  YORK  22.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada— all  other  countries,  $10.00 


Pennsylvania 


The  11 -million  dollar  Riverside  Office- 
Center  in  the  center  of  the  City  of  Harris¬ 
burg — one  of  the  many  economic  develop¬ 
ments  in  the  area. 


This  Ufiiqtf# 
Market  fs  0loiik| 
by  only  ONIE  mel 


METROPOLITAN  HARRISBURG  —  EX¬ 
PANDING  in  every  facet  and  continuing 
to  exceed  all  NATIONAL  ECONOMIC 
AVERAGES. 


Cover<^ 
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30^  MARKET! 


Largest  Per  Capita  Sales  in  Pennsylvania 


DAILY  119,513  — SUNDAY  159,015 
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editorial 

Strike  Lessons 

^■’’HF  117-day  siis|>eiision  of  the  Minneapolis  Star  and  Tribune  which 
*  followed  a  walkout  of  teamsters  was  a  lesson  in  futility  and  should 
be  a  lesson  to  everyone  who  works  for  newspapers.  The  cost  to  the 
reading  public,  the  local  economy,  the  newspajjers  and  the  people 
who  work  for  the  newspa|XTs  was  in  the  millions  and  the  four  striking 
unions  that  joined  the  teamsters  got  very  little  more  if  anything  in 
the  settlements  than  thev  could  have  obtained  in  either  negotiation 
or  arbitration.  It  will  take  vears  for  employes  to  earn  back  at  the  new 
rates  what  they  lost  in  wages  during  the  strike,  and  local  businessmen 
and  merchants  will  never  get  back  the  sales  and  opportunities  they 
lost. 

The  lesson  is  in  the  ease  with  which  a  union  can  hog-tie  a  com¬ 
munity  by  blacking-out  its  newspa|x.‘r.  Other  media  continued  to 
operate,  to  be  sure,  but  nothing  can  deliver  the  same  volume  of  im¬ 
portant  local  information  every  dav  as  a  newspajx'r.  Other  unions 
joined  the  teamsters  in  this  case  but  the  shutdown  was  in  effect  already 
and  would  have  continued  without  the  help  of  the  others. 

In  New  ^’ork  (>ity  nine  years  ago,  150  engravers  went  on  strike 
and  blacked  out  all  of  the  metropolitan  newspa|>ers  for  1 1  days.  In 
1958  all  New  York  papers  were  closed  down  by  the  tleliverers’  union. 
In  those  cases,  in  other  cities  also,  a  small  group  of  people  was  able 
to  do  what  the  (xmstitution  of  the  United  States  forbids  Congress 
from  doing — close  down  the  free  press. 

It  is  a  situation  fraught  with  danger  for  the  people  of  this  country 
and  all  newspaper  workers  shoidd  cooperate  to  outlaw  the  practice 
by  some  metluxl  ecjuitable  to  all  sides. 

No-Strike  Suspension 

^  I  ^HE  20-minute  shutdown  of  the  Clei'eland  Press  on  Aug.  7  by  the 
-*-  teamsters’  union  is  a  |)erfect  example  of  what  we  are  talking  about 
in  the  editorial  above — the  extreme  power  the  unions  have  over 
newspajx;r  prcxluction.  It  doesn’t  make  any  difference  whether  the 
shutdown,  as  we  call  it,  was  only  a  delay  of  20  minutes,  or  whether  it 
was  5  minutes,  or  10  hours.  The  fact  remains  that  a  union,  in  this 
case  the  teamsters,  was  able  to  stop  delivery  of  the  pajier. 

The  teamsters  strike,  and  it  can  be  called  that,  was  not  over  wages, 
hours  or  working  conditions,  but  over  the  content  of  the  paper  which 
they  did  not  approve.  It  was  an  attempt  at  editorial  dictation  by 
the  union. 

It  makes  no  difference,  either,  who  ordered  the  offensive  line  out 
of  the  paper,  or  when  it  was  ordered  out — whether  or  not  it  was 
decided  to  delete  the  line  before  or  after  the  teamsters  protest.  It  is 
still  a  fact  that  the  union  stopped  the  newspa])er  dead  in  its  tracks 
for  20  minutes  because  it  didn’t  apjuove  of  the  content — and  it  would 
have  and  coidd  have  stopj>ed  it  for  hours  if  necessary. 

JFK  and  Postat  Bill 

T.\  his  address  to  the  nation  on  the  state  of  the  economy.  President 
Kennedy  said  Monday  evening:  “I  am  urging  the  Congress,  more¬ 
over,  to  end  the  postal  deficit  of  .8000,000,000  a  year.  That  bill  has 
jjassed  the  House — it’s  now  in  the  Senate.”  This  was  one  of  the  things 
Congress  should  do  to  help  the  economy  before  it  goes  home  in 
September,  the  President  said. 

Thus,  in  a  paragraph.  President  Kennedy  would  negate  the  results 
of  months  of  testimony  before  a  Senate  committee  on  what  is  wrong 
with  the  jxjstal  bill  and  why  it  should  be  amended  or  killed. 

We  hope  memljers  of  the  Senate  Committee  do  not  permit  them¬ 
selves  to  be  stampeded  or  pressured  into  favorable  action  on  what 
practically  everyone  outside  of  C^ongress  agrees  is  an  unfair  bill. 


Counsel  in  the  heart  of  man  is  like 
deep  tcater;  hut  a  man  of  understandinfs 
u'ill  draw  it  out. — Proverbs,  XX;  5, 
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CARTOON  TOPICS 


.  .  AND  TANDEM  FLIGHT  MAY  BE— UH, 
MAKE  THAT  IS— POSSIBLE!" 
CANFIELD,  Newark  (N.J.)  Evening  News 


YARDLEY,  Baltimore  (Md.)  Sun 


PICK  UP  YOUR  FEATHERBED  AND  WALK!' 
ALEXANDER,  Philadelphia  (Pa.)  Bulletin 

editor  ac  PUBLISHER  for  August 


letters 

LONG  PULL 

You  might  be  interested  to  know  that 
I  recently  received  an  inquiry  from  Rho¬ 
desia  in  southeastern  Africa.  I  have  re¬ 
ceived  answers  to  E  &  P  ads  from  the 
Jersey  Islands,  Peru  and  Australia.  It  is, 
of  course,  quite  frequently  that  I  have 
Canadian  clients.  I  need  not  go  on  singing 
the  praises  of  the  “hible  of  the  publishing 
profession.”  But  I  did  think  it  remarkable 
that  it  is  read  in  distant  Africa  and  not 
only  read  but  its  ads  pull  from  there. 

Joseph  A.  Snyder 

Anaheim,  Calif. 

*  *  * 

COURT  LANGUAGE 

Thanks  for  your  story  (Aug.  11) — “Re¬ 
porters  Disavow  Prayer  Ruling  Haze.” 

If  the  Supreme  Court  had  taken  the 
trouble  to  put  the  decision  in  understand¬ 
able  language,  perhaps  there  would  have 
been  no  haze. 

I  note  that  Justice  Clark,  in  his  “ex¬ 
planation”  of  the  decision,  said: 

“.  .  .  The  Constitution  says  that  the  Gov¬ 
ernment  shall  take  no  part  in  the  estab¬ 
lishment  of  religion.  No  means  no. 

“As  soon  as  the  people  learned  that  this 
was  all  the  court  decided  .  .  .  they  under¬ 
stood  the  basis  on  which  the  court  acted.” 

Now,  why  wasn’t  that  kind  of  language 
used  in  the  ruling?  It’s  a  good  thing  news 
stories  are  not  written  in  the  manner  of 
this  particular  court  decision. 

George  P.  MacKnicht 

Chicago,  Illinois. 

*  *  * 

PRESS  SUPPORT 

Saskatchewan’s  drive  to  distribute  polio 
vaccine  received  excellent  press  support, 
which  is  usual  in  the  case  of  preventive 
programs.  The  Prince  Albert  Daily  Herald 
this  year  has  published  two  special  tabloid 
sections  on  child  safety  and  farm  safety. 
In  our  polio  prevention  drive  we  achieved 
aii  83  percent  response  from  a  very  scat- 
^  tfered  population,  similar  to  that  in  the  ad¬ 
joining  province  of  Manitoba. 

A-.  Christian  Smith 

Regina,  Sask. 

*  *  * 

,  NOTE-TAKING 

I  want  to  thank  you  very  much  for  that 
story  (Aug.  11).  It  was  a  great  deal  more 
than  I  expected. 

You  know  that  some  thrills  must  come 
to  a  fellow  in  so  many  years  of  reporting, 
especially  in  sports,  but  when  I  opened 
your  book  the  other  day  and  saw  that 
splash,  it  gave  me  the  biggest  thrill  ever. 

For  a  guy  who  seemed  to  be  taking  very 
few  notes  when  we  had  lunch  together, 
Harold  Rosenthal  did  a  fine  job. 

He  reminds  me  of  an  old  sports  editor 
I  had.  Hal  Sharkey.  He  used  to  go  to  fights 
with  me,  and  I  used  to  drive  him  crazy  by 
making  my  notes,  even  at  heavyweight 
championship  fights,  on  the  inside  of  a 
paper  match  cover. 

Willie  Ratner 

Newark.  N,  J. 
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‘T  FOR  AN  ‘O' 

Thanks  to  E&P  Yearbook,  I 

have  the 

distinction  of  being  the  only 

education 

editor  in  the  United  States  whose  title  is 

spelled,  “Educatiin.” 

Obviously,  I  shall  demand  both  clarifica¬ 
tion  and  correction.  As  any  harassed  news¬ 
man  can  tell  you,  “This  kind  of  thing  could 
ruin  me.” 

Andy  Mershon 

Herald  and  News, 

Klamcth  Falls,  Ore. 

#  *  * 

SEPARATES 

In  E&P,  July  28,  our  two  daily  news¬ 
papers  were  referred  to  as  just  one  Hagers¬ 
town  daily.  Since  both  of  our  staffs  are 
quite  proud  of  their  individuality  in  com¬ 
parison  with  the  other  newspaper,  we  cer¬ 
tainly  want  to  keep  it  that  way. 

J.  Wayne  Powell 

Herald-Mail  Ciompany, 

Hagerstown,  Md. 

*  *  * 

WORD  SLEUTH 

Tsk,  tsk.  Someone’s  slipping  up  at  E&P. 
On  page  43,  July  14,  “phenomena”  is  used 
for  “phenomenon”  and  on  page  9,  July  21, 
you  attribute  to  Mr.  Hochstein  “excel¬ 
lency”  for  “excellence.”  Watch  it,  boy,  or 
The  New  Yorker  will  get  you. 

John  F.  Graham 

Washington,  I).  C. 


Short  Takes 

There  were  seven-ton  steel  doors  for 
the  dame-shaped  control  center. — Pensa¬ 
cola  (Fla.)  News. 

• 

The  episode  provides  the  actor  with  a 
beautiful  roll  and,  fortunately  for  the 
play,  he’s  more  than  equal  to  the  task.  — 
Albuquerque  (N.  M.)  Journal. 

• 

They  also  will  distribute  envelopes 
from  house  to  house  for  reclining  con¬ 
tributions.  —  Elizabeth  (N.  J.)  Daily 
Journal. 

• 

The  girls  are  inexperienced  but  are 
shaping  up  nicely.  —  Fredericksburg 
(Tex.)  Standard. 

• 

The  witchboard  girl  dutifully  con¬ 
nected  the  doctor  with  the  circulation 
department  of  the  new'spaper.  —  Toledo 
(Ohio)  Blade. 
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'The  key  people  in  our  newsroom  seldom  have  time  to 
read  The  New  York  Times  cover  to  cover.  But  you  can 
bet  it  is  available  in  our  reference  library  and  put  to  use 
every  day.  When  an  editor  or  reporter  needs  the  full 
background  on  an  important  story  he’s  sure  to  find  it 
in  The  Times.  It  is  this  completeness  and  depth  that 
make  it  a  valuable  tool  in  our  newsroom.” 


Charles  Driver,  Managing  Editor,  The  Daily  Pantagraph,  Bloomington,  III 
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Line  Slurring  Teamsters 
Stops  Presses;  Deleted 


freedom  of  the  press?  Since 
that  an  objectionable  and  irrele-  has  any  union  or  union 

vant  line  be  removed.  I  did  so  leader  the  right  to  coerce  any 
in  advance  of  any  protest  from  newspaper  from  printing  adver- 
the  teamsters  union  because  it  tisements  or  news  items  it  sees 
appeared  to  me  to  be  expressing  print?” 

£  i.1  J.1  i.  j  “Certainly,”  the  Congressman 

added,  “you  must  agree  that 
Jimmy  Hoffa  and  his  teamsters 
have  no  right  to  suppress  news 
other.  Qj.  newspapers  and  prevent  the 

“No  union  or  organization  is  truth  from  reaching  the  people.” 
capable  by  either  threat  or  in-  In  an  editorial  signed  L.B.S., 
timidation  of  closing  down  this  Mr.  Seltzer  asserted  that  the 
newspaper.”  (Continued  on  page  62) 


Seltzer  Says  Objectionable  Ad 
Changed  Before  Union  Protest 

an  opinion  of  the  other  contend- 
Cleveland  of  the  Newspaper  Drivers  Un-  Jng  union  rather  than  address- 
A  20-minute  delay  in  loading  ion.  Local  473  of  the  teamsters,  Jng  itself  to  the  allegations  and 
of  copies  of  the  Cleveland  Press  appeared  at  the  Press  after  he  charges  each  was  making  of  the 
for  delivery  one  day  last  week  had  read  the  ad  in  the  early  edi- 
has  brought  somewhat  contra-  tions. 

dictory  accounts  of  who  caused  Mi’.  Seltzer  and  Norman 
the  delay  and  what  caused  the  Shaw,  associate  editor,  were  at- 
Prcss  to  delete  a  line  from  the  tending  a  civic  luncheon  in  a 
paper,  a  line  which  the  team-  downtown  hotel, 
sters  union  found  objectionable.  „  ,  , 

The  delay  occurred  during  a  .4rgument  Related 

Tue.sday,  Aug.  7,  press  run  of  Here’s  the  way  Ernest  Walk- 
a  60-page  paper  that  carried  an  circulation  manager  of  the 
advertisement  placed  by  a  local  Press,  reconstructs  the  several 
of  the  AFL-CIO  International  minutes  that  followed : 

Association  of  Machinists,  which  Mr.  DePalma  talked  with 


In  This  Corner ...  L.B.S. 
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Moss  Probes 
Expenses  of 
Science  Trip 

The  Moss  Committee  has 
asked  the  National  Science 
Foundation  for  a  complete  ex¬ 
planation  of  the  government’s 
part  in  sending  science  writers 
and  scientists  to  a  seminar  this 
week  at  the  Seattle  World’s 
Fair. 

Jack  Howard,  chief  investi¬ 
gator  for  the  Special  Govern¬ 
ment  Information  Subcommit¬ 
tee,  headed  by  Rep.  John  Moss 
(D.-Calif.),  acted  after  Arthur 
Kranish,  editor  of  Washington 
Science  Trends,  complained  of 
a  “subsidy”  to  the  press. 

“It  has  come  to  the  subcom¬ 
mittee’s  attention,”  Mr.  Howard 
wrote  to  Alan  T.  Waterman,  di¬ 
rector  of  the  National  Science 
Foundation,  “that  the  list  of 
participants  in  a  press  trip  to 
the  Seattle  World’s  Fair,  which 
will  cost  approximately  $34,000 
in  tax  funds,  is  not  available  to 
the  public.” 

Clyde  Hall,  press  representa¬ 
tion  for  the  Foundation,  said  the 
list  of  participants  was  made  up 
as  soon  as  it  was  known  w'ho 
was  going.  The  trip,  he  said,  is 
for  the  public  understanding  of 
science. 

List  of  Attendees 

On  the  list*^;of  those  attend¬ 
ing  the  Seattle  seminar  at  the 
expense  of  the  Foundation, 
through  grants  to  the  American 
Institute  of  Physics,  were  the 
following  names: 

James  Bergman,  ABC:  Alton 
Blakeslee,  AP;  William  Boquist, 
San  Francisco  Examiner;  Ray¬ 
mond  A.  Bruner,  Toledo  Blade; 
Victor  E.  Cohn,  Minneapolis 
Tribune;  Robert  Cowen,  Chris¬ 
tian  Science  Monitor;  Watson 
Davis,  Science  Service;  Ann 
Ewing,  Science  Service;  Pierre 
C.  Fraley,  free  lance;  Nate 
Haseltine,  Washington  Post; 
William  Hines,  Washington 
Star; 

Also  Carle  Hodge,  Arizona 
Daily  Star;  Henry  Hubbard, 
Mewsweek;  Prof.  Hillier  Kreigh- 
baum.  New  York  University; 
William  Laurence,  New  York 
Times;  John  Lear,  Saturday  Re¬ 
view;  Richard  Lewis,  Chicago 
Sun-Times;  Victor  K.  McElheny, 
Charlotte  Observer;  Ian  Men- 
zies,  Boston  Globe;  Joseph  L. 
Myler,  UPI;  Harrj'  S.  Pease, 
Milwaukee  Journal;  David  Perl¬ 
man,  San  Francisco  Chronicle; 
Albert  Rosenfeld,  Life;  Arthur 
J.  Snider,  Chicago  Daily  News; 
Steven  M.  Spencer,  Saturday 
Evening  Post;  Robert  Poth,  New 
York  Herald  Tribune;  Earl 


Ubell,  New  York  Herald  Trib¬ 
une;  and  Wallace  K.  Waterfall, 
Medical  Tribune. 

Among  12  w’hose  expenses 
were  not  taken  care  of  by  grants 
were  two  newspaper  staff  writ¬ 
ers:  Marge  Davenport,  Oregon 
Journal,  and  Harold  Hughes, 
Portland  Oregonian. 

Seven  foreign  news  writers 
w'ere  listed  as  attending  at  the 
expense  of  the  State  Depart¬ 
ment.  Fourteen  scientists  were 
attending  as  guests  of  the 
Foundation. 

A  Participant 

Invitations  to  the  seminar 
vv'ent  out  last  April. 

Alan  Gould,  executive  editor 
of  the  Associated  Press,  said  it 
was  considered  sensible  pro¬ 
fessionally  and  not  in  any  way 
a  matter  of  subsidy  to  permit 
Mr.  Blakeslee  to  attend  the 
seminar  with  expenses  paid.  Mr. 
Blakeslee  was  a  participant  and 
a  speaker;  he  was  not  on  a  re¬ 
porting  assignment,  Mr.  Gould 
said. 

In  the  case  of  Mr.  Myler’s 
attendance  at  the  seminar,  Earl 
J.  Johnson,  editor  of  UPI,  ex¬ 
plained  he  w'as  there  while  on 
vacation  and  was  not  expected 
to  write  any  stories.  The  semi¬ 
nar,  Mr.  Johnson  said,  was  con¬ 
sidered  to  be  of  mutual  benefit 
to  scientists  and  newspapermen 
as  an  educational  experience. 


ceeded  on  the  News-Tribune  by 
Marion  Ayers,  formerly  associ¬ 
ate  publisher.  Gardner  Cowles, 
president  of  the  Des  Moines 
Register-Tribune,  owns  a  ma¬ 
jority  interest  in  the  News- 
Tribune. 

Pepper  Editor 

Gardner  Cowles  III  moves 
from  the  News-Tribune  to  vice- 
president  and  secretary-treas¬ 
urer  of  the  Gainesville  Sun.  W. 
M.  (Billy)  Pepper  III,  execu¬ 
tive  editor,  becomes  editor  and 
general  manager.  W.  M.  Pepper, 
president  of  the  Sun,  w'ill  re¬ 
main  in  that  capacity  for  the 
next  year. 


Family  Weekly  Set 
To  Go  Weekly  Again 

Family  Weekly,  which  has 
published  every  other  week  dur¬ 
ing  the  summer,  is  set  to  go 
weekly  with  the  Oct.  7  issue, 
Leonard  Davidow,  president,  an¬ 
nounced  this  w’eek. 

Some  $170,000  in  advertising 
(10  pages)  has  been  sold  for 
this  one  issue,  Mr.  Davidow 
said.  He  said  the  Sept.  16  issue 
is  the  biggest  Family  Weekly 
has  had  for  that  date.  It  will 
number  28  pages,  15  of  which 
are  advertising. 

“October  looks  very  encourag¬ 
ing,”  Mr.  Davidow  said. 


Cowles  Suggests  Law 
To  Prevent  Shutdown 


Gainesville  Sun 
Sold  to  Cowles 

Cowles  Magazines  and  Broad¬ 
casting  Inc.,  publisher  of  Look 
Magazine  has  acquired  the 
Gainesville  (Fla.)  S\in  in  a  cash 
transaction.  No  price  was  given. 

The  Sun  is  published  eve¬ 
nings,  Monday  through  Friday 
and  on  Sunday  morning.  Latest 
ABC  figures  were  14,446  eve¬ 
nings  and  14,648  Sundays. 

Printing  Co.  Included 

Purchase  was  made  from  Pep¬ 
per  Printing  Company,  which 
also  has  a  job  printing  opera¬ 
tion.  Cowles  acquired  all  of  the 
stock  of  Pepper  Printing.  The 
stock  had  b^n  owmed  by  mem¬ 
bers  of  the  Florida  branch  of 
the  Pepper  family  of  Philadel¬ 
phia  who  owrned  the  newspaper 
for  more  than  50  years. 

Cowles  Magazines  and  Broad¬ 
casting  Inc.  also  owns  the  San 
Juan  Star,  English  language 
daily  in  Puerto  Rico,  established 
in  1959.  It  has  an  ABC  circula¬ 
tion  of  11,867. 

John  R.  Harrison,  publisher 
of  the  Fort  Pierce  (Fla.)  News- 
Tribune,  moves  over  to  the 
Gainesville  Sun  as  publisher  and 
chief  executive  officer.  He  is  suc- 


Minneapolis 

John  Cowles,  president  of  the 
Minneapolis  Star  and  Tribune, 
called  this  week  for  a  federal 
law  that  w'ould  lessen  the  power 
of  unions  to  close  down  news¬ 
papers. 

Mr.  Cowdes,  commenting  on 
the  strike  that  caused  suspen¬ 
sion  of  his  newspapers  from 
April  12  to  August  6,  proposed 
that  Congress  enact  a  law  w’hich 
w’ould  forbid  a  union  to  strike 
if  the  publisher  agreed  to  accept 
as  binding  whatever  decision  an 
appropriate  federal  agency  may 
make  in  a  labor  dispute. 

“Such  a  law,”  Mr.  Cowles 
wrote  in  an  Opinion  column  in 
the  first  Sunday  edition  of  the 
Minneapolis  Tribune  since  re¬ 
sumption  of  publication,  “could 
not  compel  a  publisher  to  accept 
binding  arbitration,  because  any 
such  compulsion  would  be  an 
infringement  of  the  constitu¬ 
tional  guarantee  of  freedom  of 
the  press.  Some  may  .say  that 
this  proposed  law  w^ould  be  jug- 
handled,  because  a  newspaper 
publisher  would  be  able  to  secure 
binding  arbitration  if  he  so 
wished  while  the  employes  would 
not  have  an  equivalent  right. 
While  there  is  validity  to  this 
objection,  it  could  not  be  avoided 
since,  because  of  the  specific 
constitutional  guarantee  of  the 
freedom  of  the  press,  it  would 
clearly  be  unconstitutional  to 
compel  a  publisher  to  accept 
arbitration.  Even  though  this 
suggested  law  may  not  be  a 
perfect  solution,  it  seems  supe¬ 
rior  to  the  existing  state  of 
affairs.” 

Favors  One  Union 

In  an  effort  to  settle  the  Min¬ 
neapolis  newspaper  strike,  Mr. 
Cow’les  said,  management  re¬ 
peatedly  suggested  that  either 
President  Kennedy  or  the  Min¬ 


nesota  State  Supreme  Court  be 
asked  to  name  an  arbitrator 
whose  decision  would  be  binding, 
but  the  unions  declined  to  accept 
this  solution. 

“Another  thing  that  delayed 
the  settlement  of  the  Minneap¬ 
olis  newspaper  strike,”  the  pub¬ 
lisher  said,  “was  the  fact  that 
many  different  unions  were  in¬ 
volved,  some  of  w'hich  were 
asking  for  completely  different 
fringe  benefits  from  the  others. 
If  all  of  the  various  new'spaper 
craft  unions  would  merge  into 
one  labor  organization  or  would 
at  least  pool  and  co-ordinate 
their  demands,  settlements  could 
be  more  speedily  reached.  For¬ 
tunately  there  is  some  current 
discussion  about  a  possible 
merger  of  the  different  national 
newspaper  craft  unions.  The 
writer  believes  that  such  a  move 
would  be  in  the  public  interest. 

“In  any  event,  it  is  the  read¬ 
ing  public  that  suffers  the  most 
when  newspapers  are  struck, 
and  it  is  in  the  public’s  interest 
that  some  way  be  found  to  elim¬ 
inate  newspaper  strikes. 

“The  constitutional  right  of 
freedom  of  the  press  is  a  right 
that  belongs  to  the  public  as 
well  as  to  the  publishers,  and 
public  rights  should  not  be  sacri¬ 
ficed  in  private  quarrels  over 
contending  property  rights. 

“While  national  security  and 
national  welfare  are  not  directly 
affected  by  strikes  that  shut 
down  regional  newspapers,  the 
public  welfare  is  clearly  injured 
by  such  suspensions.  For  four 
months,  the  670,000  families  who 
depend  upon  the  Minneapolis 
Sunday  Tribune  as  a  major 
news  source  have  been  seriously 
inconvenienced.  Moreover,  the 
constitutional  guarantee  of  free¬ 
dom  of  the  press  is  meaningless 
if  a  newspaper  cannot  be 
printed  and  circulated.” 


EDITOR  8c  PUBLISHER  for  August  18,  1962 


LOCAL  NEWS  PREFERRED 

Public  Service  Story 
In  Y our  County  Budget 

By  Henry  B.  Jameson 

Editor,  Abilene  (Kansas)  Reflector-Chronicle 


We  shook  Hell  out  of  the 
community ! 

And  it  was  done  with  a  series 
of  articles  on  two  of  the  dullest 
subjects  you  can  imagine  — 
the  county  budget  and  the  world 
is  going  to  pot. 

I  could  not  be  classified  as 
a  “crusading”  editor,  but  recent 
incidents  involving  these  stories 
convinced  me  that  perhaps  news¬ 
papers,  by  and  large,  and  es¬ 
pecially  the  smaller  dailies,  are 
not  doing  a  good  enough  job  of 
feeding  the  people  what  they 
really  want  —  and  need.  Are 
we  just  filling  the  papers  with 
too  much  “spot”  news,  and 
neglecting  the  behind-the-scenes 
“meaty”  stuff? 

I  don’t  mean  the  heavy 
“think”  pieces  on  politics,  juve¬ 
nile  delinquency,  Khrushchev, 
industrial  development  and  the 
rest  of  them.  To  the  contrary, 
I  am  beginning  to  think  the 
press  services  and  newspapers 
are  going  too  strong  on  opin¬ 
ionated  so-called  interpretative 
writing  and  press  conference 
journalism. 

Welfare  CoKt 

Did  you,  by  chance,  examine 
your  county  budget  closely  this 
year,  beyond  figuring  the  fee 
for  publishing  it?  You  should. 
It  will  shake  you,  besides  pro¬ 
viding  a  wealth  of  good  news 
and  editorial  copy  —  teyond  the 
usual  routine  story  atout  the 
budget  going  up  again. 

In  view  of  certain  disclosures 
of  scandal,  graft  and  rising 
costs  in  general  in  the  welfare 
field  in  other  parts  of  the  coun¬ 
try,  and  following  some  chatty 
meetings  with  our  own  county 
officials,  I  decided  to  “look  into” 
the  welfare  situation  in  Dickin¬ 
son  county.  When  the  county 
clerk  brought  the  budget  to  our 
office  several  days  in  advance 
for  publication  I  went  over  it  in 
detail  with  him  for  leads  and 
directional  signs. 

I  discovered,  to  my  amaze¬ 
ment,  that  over  40%  of  the  en¬ 
tire  Dickinson  county  budget  for 
10G3  is  earmarked  for  welfare. 
This  amounts  to  a  startling  av¬ 
erage  of  $31.22  for  every  man, 
woman  and  child  in  the  county 
going  for  welfare. 

This  is  alarming  but  don’t 
feel  too  sorry  for  us.  The  same 
thing,  and  the  same  ratios,  prob¬ 


ably  exist  right  in  your  own 
county.  These  are  prosperous 
times  and  Dickinson  is  one  of 
the  wealthiest  counties  per 
capita  in  Kansas;  13  banks  with 
resources  of  nearly  $35,000,000. 
We  have  no  large  industrial 
areas,  virtually  no  unemploy¬ 
ment  and  no  particular  “wel¬ 
fare  problems.” 

Well,  the  deeper  I  got  into 
this  the  more  exciting  and  chal¬ 
lenging  it  became.  I  will  not 
bore  you  with  any  more  statis¬ 
tics  or  details  of  the  story  itself. 
However,  this  little  investigation 
produced  three  rather  long  by- 
lined  editorial-type  articles,  set 
two-column  width,  indented,  in 
10  point  type,  each  starting  on 
the  front  page  and  jumping  to 
the  back. 

Loss  of  Control 

The  fir.st  two  dealt  with  the 
budget  requests,  where  the 
money  comes  from,  how  much 
welfare  costs  have  mounted  in 
recent  years,  how  the  county 
commissioners  have  virtually  no 
control  over  setting  the  budget 
or  saying  how  the  money  is 
spent  —  this  bums  you  up,  but 
it’s  true.  Brother,  if  you  still 
have  any  thoughts  about  loss  of 
local  controls  to  the  state  and 
federal  governments,  just  look 
into  your  own  local  welfare 
situation. 

The  third  article  was  based 
on  a  visit  with  the  county  wel¬ 
fare  director  and  facts  and  fig¬ 
ures  supplied  by  this  office.  I 
have  “picked”  on  them  before 
and  was  prepared  for  a  rebuff 
or  some  evasive  double  talk  an¬ 
swers.  But  the  director  (in  this 
case  a  lady  who  is  a  trained  so¬ 
cial  worker  and  a  member  of 
my  church)  was  exceedingly 
helpful  and  threw  me  for  a  loss 
at  the  outset  by  saying  “we 
feel  the  same  way  you  do  about 
spending,  but  we  don’t  make  the 
rules”  and  all  that  guff.  Their 
interpretation  of  the  mles  is  an¬ 
other  story.  However,  I  w'asn’t 
thrown  out  of  the  office,  was 
welcomed  back  anytime  and  did 
get  many  potent  facts  and  fig¬ 
ures  which  I  had  doubted  the 
welfare  office  would  disclose 
locally. 

The  first  article  on  the  $31.22 
per  head  cost  was  a  real  block 
buster.  I  received  many  compli¬ 
mentary  calls.  But  the  real  im¬ 


pact  did  not  come  until  after 
the  series  was  completed.  I  am 
still  getting  calls  and  letters. 
People  still  come  in  daily  to 
get  copies  of  those  papers  and  to 
ask  questions.  And  the  whole 
county  still  is  talking  about  it. 

About  One  Day’s  Task 

In  many  years  of  newspa- 
pering  in  Abilene  since  the  war 
I  do  not  recall  any  single  such 
“public  sei-vice”  project  which 
has  made  such  a  profound  im¬ 
pact  on  the  community,  with 
.such  high  praise  for  me  per¬ 
sonally  and  for  the  Reflector- 
Chronicle.  The  articles  were  not 
w'ritten  in  the  spectacular,  scan¬ 
dal  tone.  They  were  strictly 
factual.  The  research  required 
the  equivalent  of  about  a  full 
day. 

If  enough  newspapers  did  the 
same  thing  and  riled  up  enough 
people  something  could  and 
would  be  done  about  the  welfare 
state  which,  in  my  opinion,  is 
becoming  a  greater  threat  to 
us  than  the  Russians.  Our  wel¬ 
fare  budget  in  this  little  county 
today  is  a  whopping  $724,462.71. 
I  estimated  it  will  be  $1,000,000 
a  year  before  1970.  This  really 
shook  people. 

As  I  said,  don’t  feel  sorry  for 
us.  Look  at  your  own  situation 
and  do  a  little  figuring. 

The  other  thing  I  mentioned 
at  the  outset  concerned  the  pub¬ 
lication  of  the  full  text  of  the 
now  famous  speech  delivered  by 
.Jenkin  Lloyd  Jones,  editor  of 
the  Tuha  Tribune,  at  a  Chicago 
newspaper  meeting  last  fall.  We 
are  a  small  8  to  12  page  county 
seat  daily  and  have  felt  we  did 
not  have  that  kind  of  space, 
and  have  gone  on  the  assump¬ 
tion  our  readers  wouldn’t  read 
long  stories  of  this  type  anyway. 

Required  Reading 

This  is  a  tremendous  docu¬ 
ment  which  should  be  required 
reading  in  the  Schools.  It  is 
titled  “Who  Is  Tampering  With 
the  Soul  of  America?”  It  filled 
nearly  a  solid  page,  but  I  felt 
it  was  so  good  I  decided  to  use 
it  and  see  the  reaction,  if  any, 
it  would  bring. 

Wow!  Again  I  was  swamped 
with  calls  at  the  office  and  at 
home.  We  had  many  requests 
for  extra  copies.  Fortunately,  I 
had  asked  the  shop  to  hold  the 
type  for  a  few  days.  From  this 
we  made  500  reprints  in  pam¬ 
phlet  form  and  sold  them  out 
at  10  cents  a  copy.  By  pure 
coincidence  the  Jones  article  ap¬ 
peared  the  same  day  as  the 
first  editorial  on  welfare  —  and 
most  people  figured  we  planned 
it  that  way.  But  that  happened 
to  be  the  first  day  in  two  weeks 
we  had  the  space. 

So,  I  am  not  only  more  con¬ 
vinced  than  ever  of  the  still 


tremendous  power  of  the  press 
but  also  that  we,  as  editors, 
should  perhaps  take  a  more  seri¬ 
ous  look  at  our  papers  and  how 
we  are  serving  the  public. 

Are  we  missing  the  boat  by 
trying  to  compete  on  a  “bulle¬ 
tin”  basis?  Or  would  the  reader 
rather  have  more  thorough,  fac¬ 
tual  news  and  less  fluff,  Congo, 
crisis  to  relieve  crisis,  interna¬ 
tional  double  talk  and  bare 
breasted  baizes  who  have  made 
a  farce  of  the  movies  and  Holly¬ 
wood.  This,  of  course,  calls  for 
better  writing  and  editing. 

Readership  Survey 

Just  recently  the  Reflector- 
Chronicle  conducted  its  own 
readership  survey  and  found 
this  undertone.  We  sent  1,000 
letters  to  what  amounts  to  one- 
fifth  of  our  subscribers  and 
asked  them  to  write  what  they 
liked  and  disliked  about  the 
paper.  An  overwhelming  per¬ 
centage  of  the  replies  liked  em¬ 
phasis  on  local  stories,  less  na¬ 
tional  and  international  “krap,” 
as  one  reader  put  it,  less  “flash” 
headline  stuff  they  get  on  radio¬ 
television,  and  more  of  the  type 
I  have  mentioned  here.  A  sur- 
pi'isingly  large  number  men¬ 
tioned  the  editorial  page. 

• 

Average  Salary  $215 
Under  Dividend  Plan 

The  average  base  salary  of 
employes  of  the  Hackensack 
(N.  J.)  Record  is  $46.27  but  the 
automatic  salary  bonus,  payable 
weekly,  brings  the  average  to 
$116.25.  To  this  is  added  $50 
a  week  ($1,300  dividend  for  26 
weeks)  for  a  total  of  $166.25. 

The  fiprures  were  provided  by 
Donald  G.  Borg,  editor  and  pub¬ 
lisher  of  the  Record,  in  clarifica¬ 
tion  of  the  recent  report  (E&P, 
July  28,  page  55)  of  the  news¬ 
paper’s  salary  dividend  of  $583,- 
000  to  450  staffers. 

The  salary  bonus  is  now  150% 
on  the  basis  of  last  year’s  ad¬ 
vertising  volume.  Present  busi¬ 
ness  indicates  a  bonus  of  170% 
next  year,  Mr.  Borg  said.  He 
also  pointed  out  that  the  supple¬ 
mental  benefit  paid  by  the  com¬ 
pany  amounted  in  1961  to  $27.19 
for  each  $100  of  total  compen¬ 
sation.  The  average  annual 
salary  in  1962  is  $215  a  week. 

• 

Agency  for  Dailies 

Tampa,  Fla. 

J.  C.  Council,  publisher  of  the 
Tampa  Tribune  and  Times,  has 
announced  the  appointment  of 
the  Louis  Benito  Advertising 
Agency  of  Tampa  to  handle  its 
advertising  and  promotion.  Ac¬ 
cording  to  Truman  Green,  ad¬ 
vertising  director,  the  program 
is  still  in  the  planning  stage, 
but,  the  T  ’n  'T  keg,  familiar 
to  media  buyers,  will  be  retained. 
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Elisha  Hanson  Dies; 
ANPA’s  Legal  Voiee 


Elisha  Hanson,  the  No.  1  de¬ 
fender  of  the  First  Amendment 
for  the  past  25  years,  died  Aug. 
11  at  GeorgetowTi  University 
Hospital,  Washington,  D.  C. 


Elisha  Hanson 


In  a  period  of  convalesence 
from  a  serious  operation,  Mr. 
Hanson  made  his  final  appear¬ 
ance  as  general  counsel  to  the 
American  Newspaper  Publishers 
Association  at  last  April’s  con¬ 
vention  in  New  York  City.  His 
son,  Arthur  “Tim”  Hanson,  was 
then  designated  as  his  successor 
in  this  role. 

Sers’ires  at  Catlit‘drul 

Mr.  Hanson  died  from  the 
effects  of  a  stroke  suffered  10 
days  before  he  entered  the  hos¬ 
pital.  He  was  73  years  old. 
Funeral  services  at  the  Wash¬ 
ington  Cathedral  were  attended 
by  a  host  of  newspaper  execu¬ 
tives.  Burial  was  at  Williams¬ 
burg,  Va. 

Mr.  Hanson’s  death  followed 
by  about  six  weeks  the  death  of 
one  of  his  close  associates — 
George  N.  Dale,  who  w'as  chair¬ 
man  of  the  Special  Standing 
Committee  of  ANPA.  The  two 
men  figured  prominently  in 
court  cases  involving  labor 
union  contracts,  especially  in 
the  years  since  passage  of  the 
Taft-Hartley  Law. 

But  Mr.  Hanson’s  principal 
service  to  publishers  lay  in  his 
frequent  court  appearance  to 
protest  what  he  saw  as  infringe¬ 
ments  on  the  freedom  of  the 
press.  His  most  famous  victory 
was  won  w'hen  the  Supreme 
Court  declared  unconstitutional 
the  Louisiana  law  imposing  a 
graduated  circulation  tax  on 
newspapers. 


Mr.  Hanson,  a  native  of  Ma¬ 
con,  Missouri,  worked  as  a 
carrier  boy  for  tbe  Peoria  (Ill.) 
Star,  then  as  a  reporter  for  the 
Peoria  (Ill.)  Journal.  He  be¬ 
came  a  Washington  correspond¬ 
ent  for  the  Lee  newspapers  and 
the  Chicago  Tribune  from  1913 
to  1917  and  for  the  next  fiv’e 
years  he  was  on  the  staff  of  the 
late  Senator  Medill  McCormick, 
Illinois  Republican.  He  gradu¬ 
ated  from  George  Washington 
Univ'ersity  in  1924  and  was  ad¬ 
mitted  to  the  bar  that  year  in 
the  same  class  vvdth  George 
Dale,  a  Georgetown  graduate. 

Mr.  Hanson  had  already  done 
some  work  for  ANPA  in  Wash¬ 
ington  and  his  service  as  general 
counsel  began  in  1935.  In  the 
early  1940s  he  formed  a  law’ 
partnership  w’ith  Mr.  Dale,  w’ho 
had  been  w’orking  in  the  Inter¬ 
nal  Revenue  Bureau. 

Another  of  Mr.  Hanson’s  as¬ 
sociates  in  Washington  in  the 
1920s  was  Cranston  Williams, 
W’ho  retired  as  general  manager 
of  ANPA  a  few  years  ago.  Last 
April,  Mr.  Williams  recalled 
that  Mr.  Hanson’s  first  efforts 
on  behalf  of  ANPA  were  di¬ 
rected  toward  the  problem  of 
second  class  postal  rates,  ob¬ 
taining  a  reduction  from  the 
1921  rates. 

‘Cogent,  Forceful' 

“Maybe  more  than  anyone 
else,”  Mr.  Williams  said,  “Lish 
Hanson  provided  the  cogent, 
forceful,  unyielding  course  that 
the  vast  majority  of  daily  news¬ 
papers  pursued  in  the  famous 
NRA  Code  fight  in  1933  over 
the  right  of  government  to  re¬ 
quire  a  license  for  a  newspaper 
to  operate.” 

Mr.  Hanson’s  first  marriage 
to  Beatrice  Marie  Kurtz  ended 
in  divorce.  She  died  in  1952. 
They  had  three  sons,  Arthur, 
of  Potomac,  Md. ;  Kurtz,  of 
North  Andover,  Mass.,  and 
William,  of  Westport,  Conn. 
His  second  wife,  Letitia  Gregory 
Armistead  Hanson,  w’hom  he 
married  in  1948,  also  survives. 
• 

‘More  Acreage’ 

Roy  H.  Thomson,  head  of  an 
international  group  of  new’spa- 
pers  and  radio  and  television 
stations,  w’ill  be  the  featured 
speaker  at  the  annual  meeting 
of  the  Audit  Bureau  of  Circula¬ 
tions  Oct.  25-26  in  New  York. 
The  ABC  announcement  de¬ 
scribed  him  as  “the  Canadian 
publisher  who  owns  more  acre¬ 
age  in  the  Fourth  Estate  than 
any  other  person.” 


NIGERIA  TO  SPAIN  offers  an  idea  of  FJI's  range.  At  left  is  Mustafa 
Danbatta,  editor  of  the  Nigerian  Citizen  in  Zaria.  At  right,  Ignacio 
Puche,  reporter  and  sub-editor  of  Imperio,  Zamora,  Spain. 


Farewell — and  Hail! 


A  luncheon  for  22  young  foreign  journalists  at  the  St.  Regis  Hotel 
in  New  York  on  Aug.  13  paid  homage  to  l>oth  the  participants  and 
supporters  of  a  one-vear  program  of  work,  study  and  travel  in  the 
U.S. 

Guests  at  the  luncheon  were  there  to  say  farewell  to  the  first  group 
of  students  to  complete  the  program  and  hail  to  the  next  group 
arriving. 

The  participants,  students  in  the  Foreign  journalists  Institute, 
spend  six  months  taking  special  courses  at  Macalester  College  in 
St.  Paul.  Minn.,  three  months  working  on  U.S.  newspapers  and  the 
summer  months  touring  the  country  in  a  station  wagon. 

Supporters  of  the  program  are:  American  Motors  Corp.;  General 
Mills;  Hilton  Hotels  Corp.;  National  Cash  Register  Co.;  Reader’s 
Digest  Foundation;  Pan  American  World  Airways;  Radio  Corp.  of 
America;  Standard  Oil  Co.  of  New  Jersey,  and  the  U.S.  Chamber  of 
Commerce. 

Guests  of  honor  at  the  luncheon  were  the  departing  journalists 
who  have  been  here  since  last  September  and  are  returning  t(» 
their  respective  newspapers  around  the  globe.  The  featured  speaker 
was  U.S.  Senator  William  Fullbright  of  Arkansas,  the  “father”  of 
the  Fulbright  student-exchange  programs. 


H0U*> 


|an  has  animated  conversation  with  Nililaas  Henderikus  Heis¬ 
enberg,  reporter  for  Trouw,  Amsterdam. 
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BUSINESS  BACKING  UP  PRESS:  In  rear  row  of  dais  are  representatives 
of  U.S.  business  firms  which  support  the  Foreign  Journalists  Institute 
program.  In  front  row  are  some  of  last  year's  participants.  From  left  to 
right:  Antonio  Rodriguez  Villar,  reporter  and  economic  specialist  for 
La  Nacion,  Buenos  Aires;  Anthony  Paul,  sun-editor  for  Autfrallan 


Atsociafed  Press-Reuters,  Melbourne;  Hernando  Oroio,  chief  of  the 
national  news  department,  El  Tiempo,  Bogota;  Nicolas  Ulloa,  editor  of 
La  Prenta,  Ecuador;  Hennecke  Graf  von  Bassewitz,  political  editor  of 
Die  Welt,  Hamburg;  and  Harry  Morgan,  special  assistant  to  the 
president  of  Macalester  College  and  director  of  FJI. 


SPEAKER — Sen.  William  Fulbright  told  how  exchange  programs  are 
helping  to  break  down  the  evils  of  excessive  nationalism. 


Australia's  Anthony  Paul  tells  luncheon  guests  what  he  and  fellow 
students  feel  about  their  one-year  study  and  travel  program  in  America. 
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Hearst,  Pegler  End 
18 -Year  Contract 

By  Ray  ErM  in 


Kinp  Features  Syndicate  of 
the  Hearst  organization  and 
Westbrook  Peppier,  a  conserva¬ 
tive  and  controversial  columnist, 
this  week  terminated  their  18- 
year-old  association  because  of 
irreconcilable  differences. 

Mr.  Pegler,  68,  told  E&P  that 
he  will  be  a  journalist  as  long 
as  he  lives  and  will  continue 
>\Titing  a  column,  perhaps  less 
often  than  daily.  He  said  ne¬ 
gotiations  were  under  way  for 
his  future  syndication. 

This  statement  was  issued 
Tuesday: 

Joint  Statement 

“King  Features  Syndicate  and 
Westbrook  Pegler  announced 
jointly  today  that  they  had 
terminated  the  contract  between 
them.  Mr.  Pegler’s  column  will, 
therefore,  no  longer  appear  in 
the  Hearst  newspapers  or  be 
syndicated  by  King  Features 
Syndicate. 

“Too  many  irreconcilable  dif¬ 
ferences  on  vital  matters  have 
existed  between  the  parties  to 
continue  a  workable  relation¬ 
ship,  and  compensation  under 
the  contract,  which  had  until 
March  1964  to  run,  was  settled 
by  mutual  agreement.” 

It  appeared  evident  that  the 
final  break  between  the  writer 
and  the  syndicate,  after  a  long 
series  of  disagreements,  was  pre¬ 
cipitated  by  an  extemporaneous 
speech  Mr.  Pegler  made  last 
week  before  a  right-wing  organ¬ 
ization  called  the  Christian 
Crusade  at  a  meeting  in  Tulsa, 
Okla. 

Censorship  Charged 

Mr.  Pegler  was  quoted  as 
bitterly  blasting  the  Hearst 
organization  for  “censoring”  his 
copy  when  he  attacked  the  Ken¬ 
nedy  Administration.  Sarcastic 
personal  references  were  made 
about  William  Randolph  Hearst 
Jr.,  editor-in-chief  of  the  Hearst 
newspapers,  and  other  editorial 
executives. 

The  columnist  was  quoted  as 
declaiming: 

“Much  of  our  daily  press  is 
now  under  a  coercion  as  nasty 
and  snarling  and  menacing  as 
Hitler’s  was  in  the  first  year  of 
his  reign.  I  will  not  speak  of 
other  newspapers,  but  of  recent 
alarming  experiences  in  the 
Hearst  organization.  I  received 
insolent,  arrogant  warnings 
from  King  Features  that  noth¬ 
ing  unfavorable  to  the  Kennedy 


Administration  or  offensive  to 
any  member  of  the  Kennedy 
family  will  be  allowed  out  of 
New  York  where  the  censors 
sit.” 

Reporters  at  the  meeting 
quot^  Mr.  Pegler  as  praising 
the  late  William  Randolph 
Hearst  as  the  “great  founding 
genius”  of  the  organization  and 
with  then  charging:  “Control 
has  passed  to  his  sons,  who  lack 
character,  ability,  loyalty,  or 
principle.” 

‘Rover  Boys' 

“The  Rover  Boys”  was  the 
Peglerian  designation  for 
William  Randolph  Hearst  Jr., 
national  editor  Frank  Conniff 
and  reporter  Bob  Considine, 
who  have  formed  a  writing  and 
investigative  task  force  on  a 
number  of  tours  to  Moscow  and 
other  world  centers. 

“I  was  forced  to  suppress  a 
column  blasting  Pulitzer  Prize 
procedures  because  after  Junior 
and  His  Baby  Sitters  inter¬ 
viewed  Khrushchev,  Junior  im¬ 
mediately  set  up  the  petulant 
yowl  of  a  spoiled  brat  for  a 
Pulitzer  award,”  Pegler  was 
quoted  as  saying. 

(Mr.  Hearst,  Mr.  Conniff  and 
Kingsbury  Smith  won  a  Pulitzer 
Prize  in  1956  for  international 
news  reporting.  Mr.  Pegler, 
while  a  New  York  World-Tele- 
(jram  columnist,  in  1941,  won  a 
Pulitzer  Prize  for  his  exposes  of 
scandals  in  the  ranks  of  organ¬ 
ized  labor  which  “Peglerized” 
George  Scalise  and  sent  the 
labor  racketeer  to  jail.) 

When  Mr.  Conniff  was  in¬ 
formed  of  the  Pegler  diatribe, 
he  remarked:  “The  maximum 
tolerance  is  made  in  this  organ¬ 
ization  for  prima  donnas,  but 
this  has  become  personal.”  This 
was  accepted  as  a  hint  that  the 
last  laugh  in  the  continuing 
controversy  with  the  columnist 
might  rest  with  his  employers. 
Termination  of  the  contract  was 
announced  soon  afterwards. 

Not  ‘Fired’ 

When  reached  by  E&P  at  the 
Park  Lane  Hotel,  where  he  lives 
when  he  is  in  New  York  (his 
home  is  in  Tucson,  Ariz.), 
Mr.  Pegler  took  exception  to  the 
lead  to  a  New  York  Herald 
Tribune  story,  which  read: 
“Westbrook  Pegler,  journalism’s 
angry  man,  lost  his  job  yester¬ 
day.” 

“I  did  not  lose  my  job,”  Mr. 


Pegler  declared  with  his  accus¬ 
tomed  emphatic  vigor,  “By 
mutual  agreement  we  termi¬ 
nated  our  contract.  I  was  com¬ 
pensated. 

“I  have  plans,  but  cannot  dis¬ 
close  them  now  as  negotiations 
are  under  way  and  I  don’t  want 
to  scare  the  hen  off  the  nest,” 
he  continued.  “I  will  be  a 
journalist  as  long  as  I  live.  I 
will  continue  to  write,  perhaps 
not  on  a  daily  basis,  as  that  has 
become  onerous.  I  have  a  great 
deal  of  information  which  has 
been  inapplicable  until  now  be¬ 
cause  I  could  not  get  it  pub¬ 
lished.  This  censorship  has  been 
going  on  a  long  time,  just  as  I 
said. 

“I  simply  cannot  in  conscience 
accommodate  myself  to  these 
conditions  and  accept  restric¬ 
tions  and  make  concessions,”  he 
declared.  “I  know  what  I  have 
told  you  is  skimpy.  I  do  not  want 
to  be  cagey,  but  I  can’t  discuss 
my  future  plans  until  they  are 
all  set. 

“Junior  and  the  Rover  Boys 
are  not  adequate — but  I  don’t 
want  to  go  into  that,”  he  added, 

Texas  Scandal 

The  crusading  conserv'ative 
columnist  declared  a  great 
scandal  has  been  covered  up  in 
Texas,  where  he  visited  several 
towns  investigating  the  “wheel¬ 
ing  and  dealing”  of  Billy  Sol 
Estes. 

“This  is  a  guilty  Administra¬ 
tion,”  asserted  Mr.  Pegler  with 
blazing  conviction.  “I  do  not  say 
the  Kennedys  are  guilty  —  but 
their  grandfather  got  kicked 
out  of  Congress.  An  innocent 
woman  was  arrested  in  Wash¬ 
ington  and  held  in  a  mental 
institution,  and  yet  they  talk 
about  civil  rights.  They  talk 
about  civil  rights  being  vi¬ 
olated  and  permit  riots  in  Jack- 
son,  Miss.,  because  someone 
can’t  buy  hot  dogs.  They  ought 
to  be  glad  they  can’t  buy  hot 
dogs — they  give  you  ulcers.” 

The  Pegler  column  has  been 
appearing  recently  in  approxi¬ 
mately  140  newspapers  under 
the  King  syndication. 

At  one  juncture  of  his  lam¬ 
poon  in  Tulsa,  Mr.  Pegler  de¬ 
scribed  King  Features  as  “a  sub¬ 
division  of  the  Hearst  empire 
dealing  in  comic  strips,  comic 
strip  books,  sweet  powders  to 
make  soda  pop,  toys  and  a  very 
ingenious  variety  of  dingbats 
for  the  immature.” 

Switched  From  United 

Mr.  Pegler  left  the  United 
Feature  Syndicate  of  the 
Scripps-Howard  organization  to 
join  King  in  1944.  He  had  joined 
Scripps-Howard’s  New  York 
World-Telegram  in  1933. 

At  the  time  of  their  friendly 
parting,  Roy  W.  Howard,  then 
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head  of  Scripps-Howard,  made 
a  statement,  which  read  in  part: 

“Scripps  -  Howard  must  be 
judged  by  its  own  expression  of 
editorial  policy  rather  than  by 
the  views  of  a  single  brilliant 
writer.  When  authority  to  de¬ 
termine  and  direct  a  newspaper 
feature  is  divorced  from  re¬ 
sponsibility,  a  problem  develops 
for  which  we  have  found  no 
satisfactory  answer. 

“This  problem  is  not  con¬ 
cerned  with  the  freedom  of  the 
writer  to  express  his  own  views. 
It  concerns  rather  journalistic 
technique  and  editorial  judg¬ 
ment  in  determining  how  loudly 
and  how  frequently  a  writer 
may  sound  a  single  note  with¬ 
out  upsetting  a  newspaper’s 
editorial  balance. 

“The  impact  of  Mr.  Pegler’s 
writing  on  the  opinion  content 
of  any  newspaper  is  very  great 
— so  great  in  fact  that  the  edi¬ 
torial  voice  of  Scripps-Howard 
could  only  continue  audible  by 
resort  to  a  stridency  which  we 
do  not  care  to  employ.” 

In  the  statement,  Mr.  Howard 
praised  Mr,  Pegler  as  “one  of 
American  journalism’s  most 
colorful,  conscientious,  and  ef¬ 
fective  craftsmen.” 

Better  Job 

“I’ve  switched  because  I’ve 
got  a  better  job,”  explained  Mr. 
Pegler  then.  (E&P,  Aug.  26, 
1944,  page  10), 

“Peg,”  for  the  first  time,  was 
successfully  sued  for  libel  in 
1954.  Writer  Quentin  Reynolds 
was  awarded  a  $175,000  judg¬ 
ment  in  a  trial  that  lasted  for 
seven  weeks. 

James  Westbrook  Pegler  is  a 
son  of  a  famous  newspaperman, 
Arthur  James  Pegler.  He  served 
on  the  European  staff  of  the 
United  Press  and  was  in  the 
Navy  in  World  War  I  and 
afterwards  won  fame  as  a 
sports  writer  for  the  Chicago 
Tribune  and  later  for  other 
newspapers. 
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Maine's  Gov.  John  H.  Reed,  center,  had  a  chance  to  meet  some  of 
the  Washington  Press  Corps  at  a  Boothbay  Harbor  lobsterbake.  At 
left,  Dave  Wunell,  United  Press  International;  and  at  right,  snatching 
a  lobster,  Fred  Farris,  New  York  Herald  Tribune. 


’Way  Up  in  Maine: 
Lobsters  and  Jellybeans 


Boothbay  Harbor,  Me.  signed  to  a  pool  boat  that  fol- 
President  Kennedy’s  weekend  lowed  the  President  on  his  week- 
in  Maine  last  week  gave  him  a  end  cruises  it  was  a  “jellybean 
chance  to  sail  along  the  Gulf  of  weekend.”  The  team  was  put  to 
Maine  and  the  more  than  60  sea  before  it  was  realized  there  J 
White  House  newsmen  a  chance  was  nothing  aboard  the  boat  to  ' 
to  sail,  eat  baked  lobster  and  eat  or  drink  and  the  men  had 
meet  foreign  newsmen.  to  stave  off  hunger  pangs  by 

The  20  foreign  correspondents  munching  some  jellybeans  one 
invited  to  Maine  under  auspices  of  the  men  had  taken  along  with  ■■ 
of  the  Rotary  Clubs  held  a  joint  him.  ^ 

press  conference  with  the  White  One  reporter,  Philip  W.  Dodd  ^ 
House  corps  here  that  was  con-  of  the  Chicago  Tribune,  fell  on  J"- 
ducted  by  Pierre  Salinger,  the  slippery  rocks  at  the  Saturday 
President’s  press  secretary,  and  clambake  and  suffered  hip  and 
included  statements  about  Rus-  heel  injuries.  But  the  accident 
sia’s  tandem  space  riders  and  afforded  him  a  chance  to  return  f . 
information  on  the  state  of  the  to  Washington  Monday  in  a 
nation’s  economy.  bunk  aboard  the  presidential  jet-  4 

For  most  of  the  newsmen  it  liner  instead  of  the  conventional  i 
was  a  memorable  weekend  of  press  plane  that  took  the  rest  ^ 
socializing,  talking  shop  with  of  the  newsmen.  Mr.  Dodd  was 
Maine  newsmen  and  the  foreign  expected  to  he  out  of  action  for 
correspondents  and  attending  a  month.  " 

two  lobster  and  clam  bakes  on  More  than  65,000  words  were 
an  island  oasis  in  Sheepscot  filed  from  here  and  at  the  near- 
Ray.  by  Brunswick  Naval  Air  Sta- 

But  for  the  11  newsmen  as-  tion.  _ 


Three  Washington  newsmen  waiting  by  the  birch  fence:  left  to  right, 
Ned  Kenworthy,  New  York  Times;  Mike  Kubic,  Newsweek;  Bob  Buralski, 
NBC  News. 


Kennedy  Plays  Bawl 
With  Fourth  Estate 


“Contusions  and  abrasions  are  of  thanks  from  the  President 
reported  on  all  hands  as  news-  are  not  unusual,  Mr.  Knebel 
men  pat  their  wounds,”  Fletcher  says,  reciting  these  examples: 
Knebel  reports  in  the  August  “Holmes  Alexander,  the  most 
14  issue  of  Look  Magazine.  conservative  and  anti  -  New 
Yet,  in  spite  of  a  continuous  Frontier  of  all  Washington  col- 
line  of  culprits  on  the  way  to  umnists,  was  amazed  one  morn- 
the  woodshed,  Mr.  Knebel  says,  ing  to  open  his  mail  and  find  a 
the  “honeymoon”  between  Presi-  note  of  praise  from  JFK.  Alex- 
dent  Kennedy  and  Washington  ander  had  written  glowingly  of 
newsmen  is  not  on  the  rocks  or  the  President’s  address  at  the 
even  on  the  pebbles.  Tomb  of  the  Unknown  Soldier. 

The  reason,  he  points  out,  is  Thomas  G.  Wicker,  White  House 
that  “along  with  the  lectures  reporter  for  the  New  York 
and  the  raised  eyebrows  go  a  Times,  suddenly  confronted  by 
string  of  plaudits  and  ‘well  JFK  in  a  pouring  rain  in  Co- 
dones’  unheard  by  startled  re-  lumbus,  Ohio,  was  congratulated 
jmrters  since  the  days  of  the  for  ‘that  splendid  piece  this 
late  Henry  Fountain  Ashurst,  morning.’  Wicker  had  come  full 
the  first  Senator  from  Arizona,  circle,  for  only  several  weeks 
who  loved  ’em  all.”  before  a  White  House  aide  had 

„  .  .  given  him  the  shoebrush  treat- 

Typical  Call 

A  phone  call  from  Pierre  Sal-  “This  praise-and-blame  tech- 
inger,  he  continues,  is  typical  of  n'Que  from  an  administration 
many:  which  pays  closer  attention  to 

“The  President  thought  your  the  press  than  any  in  modern 
l)iece  on  SEATO  was  superb,  times  drums  on  the  heads  of 
remarkably  well  put  together,  the  Washington  press  corps  like 
He  just  wanted  you  to  know  how  ^  tattoo;  the  down  beat  and  the 
he  felt.”  up  beat.  The  writer  chastised 

Personal  phone  calls  or  a  note  (Continued  on  page  56) 


Maine  newsmen  swap  stories  with  White  House  Press  Secretary  Pierre 
Salinger  at  a  lobsterbake:  left  to  right.  Jack  O'Brien,  UPl,  Augusta; 
Salinger;  Dick  Lebourdais,  Portland  Press  Herald;  James  Ryan,  UPl, 
Portland;  and  Maxwell  Weisenthal,  Portland  Evening  Express. 


Bill  Manning,  a  UPl  writer  from  Boston,  chats  with  Pierre  Salinger  after 
hearing  for  the  "umpteenth"  time  that  he  bears  a  striking  resemblance 
to  Salinger's  boss. 
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Jones  Calls  Public  ‘Only  True  Experts’ 


Bv  Robert  B.  Mclntvre 


Ernest  A.  Jones  is  neither  the 
first  nor  the  last  angry  adver¬ 
tising  man  to  defend  the  indus- 
tr>’  against  its  critics — but  he  is 
among  the  most  articulate. 

The  46-year-old  president  of 
MacManus,  John  &  Adams,  Inc., 
national  advertising  agency 
headquartered  in  Bloomfield 
Hills,  Mich.,  is  keeping  a  calm, 
cool  and  collected  eye  on  the 
Kennedy  administration’s  con¬ 
sumer  program  which  moved 
into  high  gear  late  last  month 
wdth  formation  of  a  12-member 
consumer’s  advisory  committee 
at  the  White  House  level  to 
function  as  “a  watchdog  of  the 
consumer  interest.” 

‘True  .4d  Experts’ 

As  far  as  Mr.  Jones  is  con¬ 
cerned,  the  public,  with  its 
opinions  and  prejudices,  com¬ 
prise  the  “only  true  advertising 


experts.”  He  bases  his  opinion 
on  the  years  of  experience  his 
agency  has  in  successfully  han¬ 
dling  a  widely  divergent  prod¬ 
uct  list  ranging  from  candy  bars 
to  motorcars;  shoes  to  computer 
systems;  airplanes  to  bows-and- 
arrows. 

With  MJ&A  billings  last  year 
hitting  around  $50,000,000,  Mr. 
Jones  attributes  his  agency’s 
success  to  doing  “just  w'hat  the 
public  told  us  to  do.” 

“And  it’s  hard  to  take  credit 
for  doing  w'hat  you  are  told,”  he 
said.  “If  there  is  any  credit  for 
an  advertising  agency  it  should 
be  for  its  willingness  to  humbly 
seek  the  advice  of  the  consumer 
.  .  .  and  then  to  creatively  act 
upon  that  advice.  And,  also,  for 
an  agency’s  ability  to  reject  last 
year’s  advice  which  can  be  as 
costly  and  embarrassing  as  hold¬ 
ing  the  second-best  poker  hand.” 


Mr.  Jones,  whose  agency 
seems  to  specialize  in  staffing 
with  brave  young  lions  whose 
average  age  runs  in  the  early 
forties  (E&P,  March  5,  ’60, 
page  17),  has  in  recent  years 
become  a  roving  ambassador  for 
advertising. 

Earlier  this  summer,  he  flew 
a  total  of  25,000  miles  in  13  days 
to  address  an  International  Ad¬ 
vertising  Conference  in  Sydney 
sponsored  by  the  Australian 
Association  of  National  Adver¬ 
tisers.  Then  while  resting  him¬ 
self,  he  w'ent  on  to  Adelaide  and 
Melbourne  to  address  other 
meetings  of  Australian  adver¬ 
tising  people. 

Looking  back  on  his  trip,  Mr. 
Jones  said  he  found  the  Aus¬ 
tralian  newspapers  “a  big  vital 
force”  in  the  country,  and  the 
Australian  people  “more  like 
Americans  than  we  are.”  While 
the  Australians  have  a  great 
loyalty  for  the  British  Crown, 
he  said,  “they  like  the  way 
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Americans  do  business,  and 
many  Aussie  firms  are  inter¬ 
ested  in  getting  their  products 
into  the  U.S.  market.” 

In  his  talks  with  and  to  Aus¬ 
tralian  ad  people,  Mr.  Jones 
(Continued  on  page  53) 


Ad  Leaders  Tell  Why  They  Believe  in  Ads 


Excerpts  from  letters  to  G.  W. 
Head,  National  Cash  Register 
Co.,  and  chairman  of  the  Adver¬ 
tising  Federation  of  America, 
are  being  published  under  the 
title  of  “The  Voice  of  Advertis¬ 
ing  Speaks.”  Mr.  Head  asked, 
“Why  do  you  believe  in  adver¬ 
tising?” 

“The  question  w’as  no  casual 
interrogation,”  said  Mr.  Head, 
NCR’s  advertising  and  sales 
promotion  manager.  “The  search 
was  for  unbiased,  frank,  radical, 
definitive  and  educational  data 
w'hich  would  result  in  dependa¬ 
ble  guide-lines  for  the  industry.” 

Newspaper  publishers,  broad¬ 
casting  executives,  agency  lead¬ 
ers  and  advertising  men  are 
among  the  participants. 

‘Key  to  Free  Enterprise* 

E.  M.  Dealey,  publisher  of  the 
Dallas  Morning  News,  called  ad¬ 
vertising  the  “key  to  competition 
that  results  in  better  products  at 
lower  prices,  the  key  to  mass 
selling  that  results  in  mass  jobs 
and  mass  purchasing  power,  the 
key  to  an  informed  buying  pub¬ 
lic  and  responsible  manufactur¬ 
ers  and  the  key  to  a  high  stand¬ 
ard  of  living  in  a  successful  free 
enterprise  system.” 

Mr.  Dealey  noted  that  news¬ 
papers  want  to  make  people  as 
well  informed  as  any  in  the 
world  and  that  this  could  not 
be  accomplished  without  adver¬ 
tising. 

“We  could  not  publish  the 
large  volume  of  news  we  do, 
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free  from  censorship  and  free 
from  political  and  economic 
pressures,”  Mr.  Dealey  added. 
“Without  advertising,  America 
would  have  a  different  way  of 
life,  one  very  few  of  us  would 
enjoy.” 

‘.Spark  Plug’ 

B.  W.  Lewis,  business  man¬ 
ager  of  the  Rocky  Mountain 
News,  Denver,  commented  he 
has  spent  46  years  in  advertis¬ 
ing,  which  he  called  “the  spark 
plug  of  our  economy.” 

“I  feel  that  if  advertising 
should  cease,  our  economy  would 
grind  to  a  halt  and  the  vacuum 
created  by  the  death  of  free  en¬ 
terprise  as  we  know  it  would  be 
filled  by  Government,  which  is 
already  too  big,  too  costly  and 
too  wasteful,”  he  said. 

Declaring  that  advertising  is 
“the  one  great  contributing  fac¬ 
tor”  to  the  high  standard  of  liv¬ 
ing  in  the  United  States,  James 
G.  Stahlman,  publisher,  Nash¬ 
ville  (Tenn.)  Banner,  took  issue 
w'ith  the  social  planners  and 
scoffing  politicos,  who,  he  said, 
sneer  at  advertising. 

“Their  snide  references  to 
‘Madison  Avenue’,  ‘pitchmen’ 
and  ‘hucksters’  have  a  rather 
hollow  ring  when  one  stops  to 
consider  that  the  use  of  the  very 
means  they  profess  to  deplore 
helps  maintain  the  government 
payrolls  which  sustain  them  in 
office,”  Mr.  Stahlman  writes. 

“Advertising  is  the  great  force 
which  keeps  American  enter¬ 


prise  FREE.  Without  it,  most 
business  and  industry  would  be 
headed  for  the  nationalization 
dump  heap.” 

Robert  H.  Lampee,  vicepresi¬ 
dent,  advertising,  Houston  Post, 
admitted  that  at  one  time  he  saw 
advertising  “as  an  end  unto  it¬ 
self — a  sort  of  creative  Never- 
never  Land.” 

“Today,  having  been  involved 
for  25  years  in  helping  people 
move  merchandise  off  shelves,  I 
see  it  as  an  essential  means  to 
an  end,”  he  wrote. 

Ads  Like  Clue 

“Advertising  is  a  sort  of  glue 
that  holds  together  a  total  sales 
operation.  By  itself,  it’s  icky. 
Applied  to  the  jig  saw  pieces  of 
salesmen  and  product  and  re¬ 
search  and  marketing  and  mer¬ 
chandising,  it  sells  goods  at  a 
profit.  Without  it,  you  better 
put  the  little  pieces  back  into  the 
box.” 

N.  S.  Macneish,  Scripps-How- 
ard  Newspapers,  wrote  that  the 
“social  power  and  economic 
glory  of  advertising  are  part  of 
the  miracle  that  is  America. 

“The  vitality  and  dynamics 
of  advertising  are  apparent  in 
the  good  life  it  makes  possible 
— by  helping  to  lower  consumer 
prices  through  mass  production, 
by  hastening  the  flow  of  neces¬ 
sities  and  luxuries  to  even  the 
lowest  economic  levels,  by 
spreading  cultural  knowledge 
and  practical  information,  by 
helping  increase  employment. 
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“As  long  as  it  keeps  on  pro¬ 
viding  such  services  and  advan¬ 
tages,  it  needs  little  defense 
against  its  detractors.  Adver¬ 
tising  can  hold  its  head  high.” 

Make.*,  Business  Grow 

Among  advertisers  answering 
the  question  A.  G.  Waack,  vice- 
president,  Household  Finance 
Corp.,  said  advertising  has  built 
his  company  from  a  small  busi¬ 
ness  with  $35  million  in  assets 
in  1932  (the  date  he  joined  the 
organization)  to  a  $738  million 
enterprise  with  1159  branches 
in  46  states  and  10  Canadian 
provinces. 

Millions  are  invested  each 
year  in  advertising  by  the  Gen¬ 
eral  Telephone  &  Electronics 
Corp.,  a  big  newspaper  adver¬ 
tiser,  George  P.  Norton,  vice- 
president,  commented. 

“If  we  did  not  believe  we  were 
receiving  a  satisfactory  return 
we  would  no  longer  continue  to 
advertise,”  he  said. 

“We,  as  a  communications 
company,  know  of  no  other  way 
that  would  be  as  economically 
feasible  to  communicate  with 
the  American  public. 

“Today  we  are  the  32nd  larg¬ 
est  industrial  corporation.  We 
have  90,000  people  in  our  em¬ 
ploy.  We  have  offices  and  plants 
all  over  the  world.  We  feel  we 
are  making  a  substantial  con¬ 
tribution  to  the  economic  stabil¬ 
ity  of  the  American  economy 
and  advertising  has  played  an 
(Continued  on  page  54) 
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Papers  Can  Dream 
Of  Maidenform  Ads 


Forty  years  apo  an  idea  which 
twolved  in  a  New  York  dress 
shop  was  successful  in  launch- 
inp  a  new  business,  and  the  new 
business  not  too  lonp  afterward 
cieated  a  new  industry. 

The  product  was  named  Maid- 
tnforni.  The  industry  it  created, 
hrassiei  e  manufacturing,  is  now 
a  major  part  of  the  more  than 
half-billion-dollar-a-year  foun¬ 
dation  garment  manufacturing 
business. 

As  the  40th  birthday  celebra¬ 
tion  of  Maidenform  Inc.  gets 
undei  way,  the  company  stands 
as  the  giant  of  the  bra  indus¬ 
try.  Its  products  —  which  also 
include  girdles  and  swim  suits — 
are  sold  in  over  100  markets 
throughout  the  world.  The  name 
Maidenform  is  known  world¬ 
wide. 


Ill  iNowspapiTs  Fir.M 

Mrs.  Ida  Rosenthal,  board 
chairman  of  Maidenform,  ad¬ 
mits  that  she  did  not  visualize 
the  fantastic  growth  of  the  bra 
industry  or  of  the  company  she 
heads,  when  she  and  a  woman 
jiartner  in  the  dress  business  on 
New  Y^ork’s  57th  Street  decided 
to  liegin  manufacturing  what 
was  to  become  the  modern  hra. 

“We  made  our  first  bras  for 
dress  customers,  bras  that  would 
enhance  a  w’oman’s  figure  rather 
than  minimize  it,  as  was  the 
case  of  the  bust-confiners  that 
were  worn  before  that  to  estab¬ 
lish  the  so-called  Boyish  Look,” 
she  lecalls. 

Maidenform  placed  the  first 
small  space  advertisements  for 
bras  in  national  newspapers  in 
1929.  The  first  all-in-one  girdle 
was  photographed  on  a  live 
model  by  Maidenfoi*m.  And,  the 
use  of  radio  for  foundation  ad¬ 
vertising  was  a  Maidenform 
mile.stone  of  1938. 

In  1939,  Maidenform  tied  in 
with  the  World’s  Fair,  using  bus 
cards  on  Fifth  Avenue  coaches 
(now  a  commonplace  for  foun¬ 
dations),  notices  in  Fair  pro¬ 
grams,  and  neon  lights  flashing 
the  Maidenform  name. 

The  “dream”  campaign  started 
in  1949  with  a  girl  shopping  in 
her  bra.  They  have  since  become 
an  international  institution. 
Maidenform  uses  the  same 
ilream  ads  in  110  markets 
around  the  world. 

For  fall  1962,  in  addition  to 
heavy  emphasis  on  image  build¬ 
ing  national  advertising,  Maid¬ 
enform  will  continue  its  local 
newspaper  placements  of  Maid¬ 
enform  ads.  And,  stores  are  of- 
feied  substantial  product  adver¬ 


tising  at  the  local  level. 

Typical  of  the  Dream  ad  sup¬ 
port  which  brings  the  national 
campaign  down  to  traffic-build¬ 
ing  at  department  levels  is  the 
teen  dream  ad  for  fall  1962.  It 
features  a  teen  catching  a  brass 
ring.  Store  promotions  of  brass 
ring  belts,  open  to  all  visitors 
to  the  depai  tment,  help  consum¬ 
ers  identify  the  big  national  ads 
with  their  local  stores,  at  the 
point  of  purchase. 

I^urgesl  Ad  Program 

Maidenform  will  celebrate  its 
fortieth  birthday  with  its  larg¬ 
est  advertising  campaign  to 
date.  Show  business  spectacu¬ 
lars  in  the  shape  of  a  pink  circus 
elephant,  a  blue  and  gold  Cleo¬ 
patra  barge  and  a  carousel,  have 
been  enlisted  for  the  birthday 
season  dream  ads. 


1^1  nmr  fmk  if  $  fir4p 

Maidenform’s  exclusive  back 
keeps  this  girdle  precisely  vdiere  it  belongs 


new  concertina 

m/Zr/r/z/o/y// 


Ad  designed  for  newspapers. 

“I  Dreamed  I  was  tickled 
pink,”  complete  with  pink  .se- 
quined  elephant  trainer,  and  “I 
Dreamed  I  Barged  Down  the 
Nile,”  with  a  sultry  Cleopatra 
aboard,  will  be  full  color  place¬ 
ments  in  16  magazines.  The  full- 
page  placement  total  for  fall  is 
53,  including  additional  inser¬ 
tions  in  color  for  one  of  two 
girdle  ads.  Three  black  and 
white  dream  ads  will  be  placed 
in  17  magazines. 

Sweet  Dreams,  the  sleep  bra 
whose  astonishingly  successful 
first  four  months  racked  up  over 
a  million  dollars  in  sales,  will 
be  supported  by  six  national 
magazine  ads  in  seven  publica¬ 
tions.  An  additional  girdle  ad, 
in  black  and  white,  will  have 
seven  placements. 

Dr.  Joseph  Coleman,  now 
president  of  Maidenform,  was 
vicepresident  in  charge  of  ad¬ 
vertising  and  promotion  at  the 
time  the  “dream”  theme  was 
introduced. 
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Millinery  HEADline: 
More  Ads,  More  Sales 


The  biggest  increase  in  ladies 
millinery  advertising  by  depart¬ 
ment  stores  in  newspapers  in 
any  si.x-month  period  since  1940 
has  been  recorded  for  the  Janu- 
ary-June,  1962,  period,  accord¬ 
ing  to  the  National  Millinery 
Planning  Board. 

Covering  14  major  cities,  the 
NMPB  continuing  survey  showed 
an  over-all  increase  of  3.5  per¬ 
cent,  totaling  1,583,494  lines  of 
millinery  advertising. 

For  the  period  covered  by  the 
sui’vey,  the  Federal  Reserve 
Board  reported  this  week,  milli¬ 
nery  sales  were  3  percent  ahead 
of  those  in  the  corresponding 
period  of  1961. 

St.  Louis  reflected  the  great¬ 
est  increase  with  a  gain  of  37 
percent  in  linage  over  the  first 
six  months  of  1961.  New  York 
City  and  Brooklyn  showed  a 
combined  increase  of  26  percent, 
while  Chicago  and  Indianapolis 
both  had  a  gain  of  14  percent. 

In  St.  Louis,  the  Famous- 
Barr  was  the  major  contributor 
to  the  city-wide  increase,  rising 
from  16,250  lines  in  1961  to 

25.543  lines  in  1962.  Stix-Baer 
&  Fuller  jumped  from  18,788 
to  23,854  lines  in  1962. 

Abraham  &  Straus  led  the 
Brooklyn  increase,  going  from 
11,693  in  1961  to  14,013  lines  in 
1962.  May’s  showed  an  increase 
from  17,590  to  19,142. 

Alexander’s  in  New  York  City 
rose  strongly  from  17,681  lines 
in  1961  to  28,047  lines  in  1962, 
while  Macy’s  upped  their  linage 
from  34,413  to  38,182  lines  for 
the  same  period. 

I.arge!<t  in  Chicago 

Marshall  Field  &  Co.  was  the 
largest  millinery  advertiser  in 
Chicago,  increasing  its  linage 
from  22,272  in  1961  to  37,537 
in  1962. 

Indianapolis  had  two  strong 
representatives.  H.  P.  Wasson 
&  Co.  used  19,608  lines  in  1962, 
a  jump  from  13,552  lines,  and 
L.  S.  Ayres  &  Co.  rose  from 

16.544  to  17,853. 

One  of  the  largest  percentage 
rises  in  the  country  was  shown 
by  Halle  Bros,  in  San  Francisco 
with  a  jump  in  linage  from 
2,040  to  8,517  for  this  year.  1. 
Magnin  &  Co.  showed  an  in¬ 


crease  from  9,786  to  14,629. 

In  Washington,  D.C.,  the 
Hecht  Co.  store  set  the  pace 
with  a  rise  from  32,428  lines  in 
1961  to  35,640  this  year. 

Cleveland  had  three  leaders, 
each  reflecting  gains  over  last 
year.  Halle  Bros,  went  from 
19,413  to  24,250;  Higbee  Co. 
rose  from  24,012  to  25,112  and 
the  May  Co.  increased  from 
28,135  to  31,849  lines. 

The  increase  in  Houston  was 
led  by  Sakowitz  Bros,  with  a 
rise  from  17,300  lines  to  20,649 
in  1962.  Two  stores  showed  sub¬ 
stantial  percentage  rises.  Wei¬ 
ner’s  increased  their  linage  from 
342  lines  in  1961  to  2,306  in 
1962,  and  Joskes  went  up  from 
4,626  to  9,496. 

Boston  had  a  total  linage  de¬ 
cline  in  spite  of  a  substantial 
advertising  increase  by  Jordan 
Marsh,  from  34,555  lines  in 
1961  to  41,541  lines  in  1962. 

Strawbridge  &  Clothier  in 
Philadelphia  raised  its  millinery 
linage  from  11,355  in  1961  to 
13,209  in  1962  in  the  face  of  a 
city-wide  decline. 

• 

Cutty  Sark  Adds  Line 
To  Newspaper  Ads 

Without  changing  the  famil¬ 
iar  fonnat,  Buckingham  Corp., 
importers,  has  added  one  line 
to  the  newspaper  and  other 
print  ads  for  Cutty  Sark  Scotch 
Whiskey.  The  new  line  reads: 

“America’s  No.  1  Selling 
Scotch  Whiskey.” 

Cutty  Sark  is  investing  more 
than  $1,000,000  a  year  in  adver¬ 
tising  of  which  more  than  half 
goes  into  newspapers,  according 
to  Leonard  Garbin,  account  ex¬ 
ecutive  of  Maxon  Inc.,  the  agen¬ 
cy  that  has  handled  the  account 
since  September  1961.  Most 
widely  used  newspaper  ad  runs 
56  lines  on  two  columns. 

• 

Heads  Print  Dept. 

Robert  Schulte  has  been  ap¬ 
pointed  manager  of  print  pro¬ 
duction  in  the  New  York  head¬ 
quarters  office  of  Geyer,  Morey, 
Ballard  Inc.  He  has  been  with 
the  agency  since  March,  1960, 
after  eight  years  with  Warwick 
&  Legler  Inc. 
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Store  Grow 


Wilmington,  Dela. 

The  transition  from  a  major 
new  automobile  agency,  long 
established  in  the  trade,  to  that 
of  Delaware’s  largest  home  im¬ 
provement  business  has  been 
accomplished  gradually  and 
with  ever  increasing  volume  at 
Keil’s,  thanks  to  a  constant 
newspaper  advertising  cam¬ 
paign. 

“Although  we  have  occasion¬ 
ally  used  other  media  to  a  small 
extent,  it  is  the  newspaper  ads 
that  have  delivered  for  us”  ac¬ 
cording  to  Robert  K.  Hedley, 
Keil’s  sales  manager  for  home 
improvements. 

Established  42  years  ago  as 
an  automobile  and  tire  agency, 
the  firm  has  two  large  retail 
outlets,  a  recently  -  renovated, 
four-story  brick  home  improve¬ 
ment  and  department  store  here, 
and  a  smaller  branch  in  Dover. 

Cars  Dropped 

As  the  automobile  agency 
gradually  expanded  to  add 
furniture,  appliances  and  home 
improvements  through  the  year, 
the  percentage  of  volume  from 
autos  declined  and  the  original 
line  around  which  the  firm  was 
founded  was  dropped  two  years 
ago. 

For  all  of  their  divisions, 
Keil’s  run  at  least  eight  pages 
of  display  advertising  a  week 
in  the  Wilmington  Evening 
Journal  and  Morning  News,  of 
which  at  least  a  page  and  a 
half  is  devoted  to  the  principal 
high-volume  division,  home  im¬ 
provements. 

In  addition,  a  separate  cam¬ 
paign  is  run  for  their  smaller 
store  in  the  Dover  State  News. 

“We  get  tabulated  results 
from  our  newspaper  advertising. 
We  know  just  what  we  are 
buying,”  Mr.  Hedley  said.  “With 
a  newspaper  ad,  unlike  radio, 
we  can  run  a  picture  of  the 
special  that  we  feature,  whether 
it’s  a  new  patio  or  aluminum 
awnings.  In  addition,  whether 
it’s  a  home  improvement  ad  or 
one  for  some  other  department, 
the  potential  customer  can  put 
the  newspaper  aside  or  cut  the 
ad  out  to  show  it  to  her  hus¬ 
band  and  discuss  it  later.” 

• 

New  Discount  Schedule 

Parade’s  revised  discount 
schedule  allows  5%  on  six  pages, 
up  to  20%  on  52  pages,  begin¬ 
ning  with  October  7  insertions. 
All  volume  is  commissionable  to 
agencies. 


1962 

Morning 

Los  Angeles  Times . 

Miami  Herald  . 

Chicago  Tribune  . 

Washington  Post  . 

New  Orleans  Times-Picayune  . 

New  York  Times  .  . 

Phoenix  Republic  . 

Cleveland  Plain  Dealer  . 

San  Jose  Mercury  . 

Orlando  Sentinel 

Evening 

Milwaukee  Journal 

Cleveland  Press-News  . 

Montreal  Star  . 

Houston  Chronicle  . 

Montreal  La  Presse  . 

Toronto  Star . 

Washington  Star . 

Phoenix  Gazette  . . 

Denver  Post  . 

Newsday  (Nassau  edition)  . 


1961 

Morning 


Sunday 


Los  Angeles  Times  .  . .  . 
New  York  Times 
Chicago  Tribune 
New  York  News 
Cleveland  Plain  Dealer 
Milwaukee  Journal  .  . 

Baltimore  Sun  . 

Philadelphia  Inquirer 

Miami  Herald  . 

Boston  Globe 


Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  . 

New  York  Times  MS  . 

Miami  Herald  MS . 

Chicago  Tribune  MS  . 

Milwaukee  Journal  ES 
Washington  Post  MS 
Cleveland  Plain  Dealer  MS 

Houston  Chronicle  ES . 

Baltimore  Sun  ES  .  . 

Phoenix  Republic  MS  . 


26,992,676 

21,376,317 

18,510,302 

17,672,334 

15,632,817 

15,427,328 

15,084,069 

14,555,564 

13,363,092 

13,219,842 


17,986,488 

16,815,128 

15,974,352 

15,694,951 

15,648,244 

15,216,276 

15,212,700 

15,034,976 

14,076,207 

13,988,222 


18,153,446 

17,003,705 

9,645,046 

9,543,274 

8,927,676 

8,767,626 

8,332,186 

8,287,675 

7,917,653 

7,731,901 


45,146,122 

32,431,033 

29,293,970 

28,155,348 

26,754,114 

23,964,952 

23,483,240 

21,857,713 

21,201,471 

21,051,283 


Los  Angeles  Times  . 

Miami  Herald  . 

Chicago  Tribune  . 

Washington  Post  . 

New  Orleans  Times-Picayune 

Phoenix  Republic  . 

New  York  Times  . 

Cleveland  Plain  Dealer  . 

St.  Petersburg  Times  . 

Jacksonville  Times-Union  .  .  . 


Evening 


Milwaukee  Journal  . 

Cleveland  Press  and  News 

Montreal  La  Presse  . 

Phoenix  Gazette . 

Montreal  Star . 

Washington  Star 

Toronto  Star  . 

Houston  Chronicle . 

San  Diego  Tribune . 

Toronto  Telegram  . 


Sunday 


Los  Angeles  Times  . . . 

New  York  Times  . 

Cleveland  Plain  Dealer 

New  York  News  . 

Chicago  Tribune  .... 
Milwaukee  Journal  .  .  . 
Philadelphia  Inquirer  . 

Miami  Herald  . 

Baltimore  Sun . 

Cincinnati  Enquirer 


Six  and  Seven-Day  Totals 

Los  Angeles  Times  M&S.. . 

New  York  Times  M4S . 

Miami  Herald  M  &  S  . 

Chicago  Tribune  M  &S  . 

Milwaukee  Journal  E&S . . 

Cleveland  Plain  Dealer  M&S . 

Washington  Post  M&S  . 

Phoenix  Republic  . 

New  Orleans  Times-Pic.  M  &  S  . 

Minneapolis  Star  &  Trib.  E&S  . 


22,831,143 

19,948,475 

17,472,784 

16,420,689 

15,450,270 

15,303,767 

14,728,600 

13,498,985 

12,680,433 

12,199,994 


17,191,418 

16,428,298 

15,420,676 

15,368,300 

15,331,400 

14,850,391 

14,758,387 

14,455,646 

13,845,590 

13,748,080 


16,562,803 

16,552,917 

9,744,216 

9,530,880 

9,212,233 

8,563,119 

8,274,848 

8,152,650 

7,924,702 

7,517,532 


33,393,946 

31,281,517 

28,101,125 

26,685,017 

25,754,537 

23,243.201 

22,261,901 

21,218,806 

20,708,119 

20,359,792 


Guoker  President 
Of  Golden  Markets 

St.  Petersburg,  Fla. 

Directors  of  Florida’s  Golden 
Markets  met  here  recently  and 
elected  Arthur  Gucker,  business 
manager  of  the  Miami  Herald, 
as  president.  He  succeeds  Irwin 
A.  Simpson  who  returned  to  the 
St.  Petersburg  Times  and  Eve¬ 
ning  Independent  as  a  vicepresi¬ 
dent. 

Florida  Golden  Markets  is  a 
cooperative  group  of  newspa¬ 
pers  for  the  promotion  and  sale 
of  national  advertising  in  St. 
Petersburg,  Miami  and  Orlando. 

Other  officers  are:  William 
Conomos,  Orlando  Sentinel-Star, 
vicepresident  and  treasurer; 
Jack  Lake,  St.  Petersburg  Times 
and  Evening  Independent,  vice- 
president  and  secretary;  Har¬ 
old  Canning,  Times  and  Inde¬ 
pendent,  assistant  secretary. 
Tom  C.  Harris,  general  man¬ 


ager  of  the  Times  and  Evening 
Independent,  was  named  a  di¬ 
rector. 

The  three  papers  are  repre¬ 
sented  by  Story,  Brooks  and 
Finley  and  Golden  Markets 
headquarters  office  will  be  in 
the  repre.sentatives’  Atlanta  of¬ 
fice. 

Homes  ami  Shoes 

Chicago 

Homes  and  shoes  wdll  be  fea¬ 
tured  in  special  supplements  of 
the  Chicago  Sun-Times  and  Chi¬ 
cago  Daily  News  this  fall.  The 
National  Home  Week  sections 
are  scheduled  for  Sept.  28  and 
Oct.  5  in  the  News  and  Sept.  30 
and  Oct.  7  in  the  Sun-Times 
with  the  Friday-Sunday  com¬ 
bination  rates  applying.  During 
the  National  Shoe  Fair,  the  pa¬ 
pers  will  issue  shoe  fashion  sup¬ 
plements  on  Sunday,  Oct.  14, 
and  Tuesday,  Oct.  16. 


New  England  Fish 
Account  Is  Placed 

The  New  England  Fish  Com¬ 
pany  of  Seattle  has  appointed 
Geyer,  Morey,  Ballard  Inc.,  as 
its  advertising  agency.  The  Chi¬ 
cago  office  of  the  agency  will 
.supervise  the  account  of  the  94- 
year-old  company.  Principal  ad¬ 
vertised  brands  are  Icy  Point 
Red,  Icy  Point  Pink,  Pillar  Rock 
Red  and  Pink  Beauty  Salmon. 
Advertising  in  1963  will  be  in 
newspapers,  with  black  and 
white  ads,  in  selected  markets  in 
the  north,  south  and  east. 

• 

In  San  Francisco 

Farley  Manning  Associates, 
New  York  public  relations  firm, 
has  opened  a  San  Francisco  of¬ 
fice  at  155  Montgomery  Street, 
with  Norman  Laden,  manager. 
He  formerly  worked  for  the 
New  York  Journal  of  Commerce. 
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Sales  Snap  in  Print, 
Says  Camera  Merchant 


Advertise  cameras  on  televi¬ 
sion?  What  a  waste! 

So  says  Morrie  Braprin,  for¬ 
merly  advertising  manager  of  a 
large  photography  supply  house 
who  now  heads  his  own  Metro 
Camera  business  in  New  York 
City. 

His  views  on  advertising  are 
stated  in  an  article  he  wrote  for 
Photographs  Trade  News,  July 
30  issue.  This  is  what  he  said: 

Whether  it  is  better  to  adver¬ 
tise  in  newspapers  and  maga¬ 
zines  or  to  blow  the  whole  ad 
budget  on  tv  time  is  the  dilemma 
that  has  faced  the  manufactur¬ 
ers  of  photographic  products 
for  quite  a  while. 

I  see  by  the  papers  that  our 
industry  has  collectively  spent 
over  10  million  bucks,  half  of 
their  entire  advertising  expendi¬ 
tures,  for  tv  time.  What  a  pity! 
What  a  waste!  They  must  have 
been  listening  to  their  ad  agen¬ 
cies  rather  than  using  good  com¬ 
mon  sense. 

Now  don't  get  me  WTong! 
Television  is  terrific — for  the 
other  guy!  It  reaches  millions 
of  consumers  simultaneously, 


Second  largest  ABC 
city  zone  in  Illinois 

Quad-City  metro 
population  276,500 

(56%  of  Quad-City 
people  live  on  the 
Illinois  side) 


with  a  dramatic  presentation  of 
your  product,  providing  it  can 
be  presented  with  the  excite¬ 
ment  that  they  use  on  some  of 
those  crummy  shows  the  public 
is  hypnotized  by. 

Into  this  category  falls  the 
Polaroid.  You  can  show  the  en¬ 
tire  procedure  of  ten-second 
photography,  honestly — convinc¬ 
ingly.  Color  tv  is  still  off  in  the 
future  for  most  people,  but  we 
try  to  demonstrate  how  easy  it  is 
to  take  stills  and  movies.  Here 
is  where  the  demonstration  falls 
flat  on  its  face.  You  see  a  scene 
being  photographed  and  then 
you  see  the  finished  product — 
the  same  scene.  Monotonous. 

Or  you  show  how  handsome 
the  camera  or  projector  is. 
That’s  dull.  It’s  exciting  only 
to  the  advertiser,  like  the  photos 
of  the  buck-toothed,  cross-eyed 
child  are  to  his  father. 

Notoriously,  the  commercial 
time  is  when  your  audience  goes 
for  a  drink  or  snack  to  sustain 
him  during  the  exciting  parts  of 
the  show. 

Consumers  don’t  buy  cameras 
often  enough  for  television  ads 
to  be  sufficiently  effective  on  a 
dollar-and-cents  basis.  Even  ads 
for  refrigerators  and  washing 
machines  work  out  better  for 
their  makers.  Not  only  are  there 
more  potential  buyers  for  these 
products  but  the  darned  things 
don’t  seem  to  last  more  than 
five  years,  even  with  limited  use, 
so  that  everybody  seems  to  be 
in  the  market  for  one. 

‘Status’  Feeling 

In  my  opinion,  the  only  outfit 
that  may  be  able  to  get  any 
benefits  from  tv  advertising  is 
Eastman  Kodak,  provided  that 
their  heavy  emphasis  is  on  film. 
Television  is  a  glamorous  med¬ 
ium  and  makes  the  advertiser 


feel  good  —  gives  him  that 
“status”  feeling.  But  if  he’s 
looking  for  cash  results,  I  sug¬ 
gest  blowing  the  roll  on  news¬ 
papers. 

Now  here’s  a  medium!  Lacks 
class,  but  works  hard  if  used 
properly.  Most  manufacturers 
make  the  mistake  of  using  mag¬ 
azine  ad  layouts  in  newspapers. 
As  a  matter  of  fact,  they  use 
the  wrong  agencies  to  make  up 
their  ads.  What  they  need  is  a 
staff,  trained  in  the  ad  depart¬ 
ment  of  some  of  the  leading  de¬ 
partment  stores. 

Newspapers  have  an  urgency 
about  them.  You’ve  gotta  buy 
his  advertised  product  today! 
Tomorrow  will  be  too  late  be¬ 
cause  there’ll  be  another  paper 
and  different  items  will  divert 
your  attention.  Magazines  are 
weeklies  or  monthlies,  frequently 
predated  far  in  advance,  so 
there’s  no  particular  rush.  You 
can  make  your  decision  any 
time.  But  the  manufacturers’ 
newspaper  ads  have  to  have  that 
urgency — just  like  the  retailers’ 
ads. 

Many  manufacturers  have 
large  co-op  advertising  pro¬ 
grams  because  they  know  news¬ 
paper  advertising  sells.  So  why 
don’t  they  use  more  of  it,  even 
if  they  have  to  pay  the  whole 
bill? 

• 

Belly  Bob  Buckley 
In  Ridinf(8  PR  Finn 

Fort  Worth 

Two  additions  were  made  to 
the  Paul  Ridings  Public  Rela¬ 
tions  staff  last  week.  They  are 
Mrs.  Betty  Bob  Buckley,  who 
is  the  agency’s  fifth  client  repre¬ 
sentative,  and  Mrs.  Nancy 
Butler,  receptionist  and  secre¬ 
tarial  assistant. 

Mrs.  Buckley  has  held  posi¬ 
tions  ranging  from  reporter  to 
society  editor  on  various  news¬ 
papers,  including  the  Fort 
Worth  Press,  the  Big  Spring 
Daily  Herald  and  the  Lubbock 
Avalanche  Journal  in  Texas 
and  as  far  away  as  the  Moroc¬ 
can  Courier  in  Casablanca. 


Ad  Direclor  Named 
For  New  Florida  Daily 

The  recent  acquisition  of  the 
Sarasota  (Fla.)  News  by  Mur¬ 
ray  C.  Hotchkiss,  co-publisher 
of  the  Courier-Times  (Levit- 
town.  Pa.)  Newspapers,  touched 
off  a  series  of  transfers  and  pro¬ 
motions  within  the  Courier- 
Times  group.  Mr.  Hotchkiss  is 
president  and  publisher  of  the 
Florida  daily. 


MONTREAL  means  BUSINESS! 

Volume  of  retail  sales  in  Montreal  last  year  exceeded  such 
cities  as  San  Francisco,  Baltimore,  Boston,  Houston,  Cleveland 
and  Washington. 

Are  you  getting  YOUR  share  of  this  business  in  Canada's 
largest  city?  Build  more  sales  with  The  Montreal  Star — the 
newspaper  that  covers  the  majority  of  English  homes  in  this 
growing  two-language  market. 

Market  facts  on  request 

TRontreal  Star 

Rrprfieoted  in  tlie  Unilrd  Stain  by 
Cretmer,  Woodward,  0*Mara  &  Ormtbeo  Inc. 


Williams  Kling 

Off  to  Florida  as  advertising 
director  of  the  Bradenton  Morn¬ 
ing  Call  is  James  Williams,  for¬ 
mer  national  advertising  man¬ 
ager  of  the  Courier-Times  news¬ 
papers  and  the  Burlington 
(N.  J.)  County  Times,  The 
Bradenton  paper,  which  first 
published  on  July  23,  was  insti¬ 
tuted  as  a  sister  publication  of 
the  Sarasota  daily.  Mr.  Wil¬ 
liams  has  been  associated  with 
the  Courier-Times  newspapers 
since  1955. 

Replacing  him  in  the  National 
spot  is  John  J.  Kling,  who  came 
to  the  Courier-Times  papers  five 
years  ago  from  the  Philadelphia 
Daily  News.  During  his  tenure 
with  the  Courier-Times  newspa¬ 
pers  he  has  served  a  three-year 
term  as  clasified  advertising 
manager  of  the  Daily  Intelli¬ 
gencer  in  Doylestown  (Pa.). 

Promoted  to  the  position  of 
classified  advertising  manager 
of  the  Sarasota  daily  was  Mi¬ 
chael  Courtenay,  formerly  real 
estate  classified  display  sales¬ 
man  for  the  Courier-Times.  A 
native  New  Yorker,  Mr.  Courte¬ 
nay  has  been  in  the  newspaper 
advertising  field  for  the  past 
eight  years,  serving  several 
years  as  retail  advertising  man¬ 
ager  for  the  Cumberland  County 
edition  of  the  Atlantic  City 
(N.  J.)  Press  prior  to  joining 
the  Courier-Times  papers. 

• 

Twin  Cilies  Office 

Herbert  W.  Beyea,  president 
of  Hearst  Advertising  Service 
Inc.,  has  announced  the  appoint¬ 
ment  of  Ray  Schueler  as  man¬ 
ager  of  a  new  Minneapolis  of¬ 
fice  to  serve  Minneapolis-St. 
Paul  on  behalf  of  the  American 
Weekly  and  Puck,  The  Comic 
Weekly.  Mr.  Schueler  began  his 
career  with  Hearst  Advertising 
Service  16  years  ago  as  a  mem¬ 
ber  of  the  marketing  division 
of  the  New  York  Journal- 
American. 
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THE  NEWSPAPERS  SAN  DIEGO  IS  SOLD  ON 


FOOD  STORE  SALES  in  San  Diego,  California,  totaled  $314,673,000  last  year.  That  figure  places  San  Diego  24th 
among  all  the  nation's  Metropolitan  County  Areas.  Note  these  comparative  totals: 

SAN  DIEGO,  CALIFORNIA . $314,673,000  ATLANTA,  GEORGIA . $293,259,000 

DENVER,  COLORADO . $307,385,000  NEW  ORLEANS,  LOUISIANA . $287,685,000 


Two  metropolitan  dailies  sell  the  San  Diego  market:  The  San  Diego  Union  and  Evening  Tribune.  Both  newspapers 
offer  thorough  coverage,  high  readership,  effective  merchandising  cooperation,  and  award-winning  ROP  color. 


lENT  lUHVty  OF  HUVl-.";  FOAfR 


15  Hometown  Daily  Newipapen  covering  San  Diego,  California  —  Greater 
Los  Angelec  —  Springfield,  Illinois  —  and  Northern  Illinois.  Served  by  the  Copley 
Washington  Bureau  and  the  Copley  News  Service.  REPRESENTED  NATION¬ 
ALLY  BY  NELSON  ROBERTS  &  ASSOCIATES,  INC. 


'The  Ring  of  Truth' 


Shop  Centers’  Best 
Buy:  Newspaper  Ads 


Merchants  in  a  typical  me¬ 
dium  sized  shopping  center 
(300,000  square  ft.  with  a  $20 
million  annual  gross)  should 
spend  about  a  half-million  dol¬ 
lars  in  advertising  each  year. 

Robert  L.  Bermant,  of  Ber- 
mant  Management  Co.,  New 
York,  made  this  conclusion  in 
a  guest  editorial  in  Shopping 
Center  Age. 

Newspapers  should  get  the 
bulk  of  this  advertising  money 
because,  the  editorial  says, 
steady  advertising  in  newspa¬ 
pers  is  the  most  effective  busi¬ 
ness  producer  a  shopping  center 
merchant  can  have. 

In  a  Bermant  center  in  At¬ 
lanta,  J.  C.  Penney  stepped  up 
volume  at  its  branch  by  60% 
by  boosting  its  newspaper  ad¬ 
vertising  budget.  And  the  en¬ 
tire  center  felt  the  effects  of 
the  increased  traffic. 

Taking  2^%  of  sales  as  the 
shopping  center  industry’s  rea¬ 
sonable  advertising  to  gross 
sales  ratio,  shopping  centers  are 
a  $1,250,000,000  market  for  the 
nation’s  advertising  media. 
Shopping  Center  Age  says.  More 


than  $50  billion  retail  dollars 
flow  through  these  centers  each 
year. 

The  most  important  job  of  the 
Shopping  Center  Merchants  As¬ 
sociation  may  well  be  coordina¬ 
tion  of  newspaper  advertising 
by  the  center’s  merchants,  the 
editorial  says.  For  example: 

By  pooling  its  Merchants  As¬ 
sociation  budget  with  that  of  a 
next-door  center,  a  Bermant 
center  in  Birmingham,  Alabama, 
was  able  to  crack  a  downtown 
newspaper  with  a  circulation  of 
250,000.  While  the  center’s  ma¬ 
jor  tenants  had  been  able  to 
afford  advertising  in  this  news¬ 
paper,  the  best  that  the  Mer¬ 
chants’  Association  had  been 
able  to  do,  prior  to  this,  was  a 
mailer  with  a  20,000  circula¬ 
tion. 

A  Bermant  center  in  Hamden, 
Connecticut,  teamed  up  with  a 
nearby  center  and  a  Sears  store 
in  producing  a  40-page  news¬ 
paper  insert  loaded  with  ads 
from  all  three. 

Too  many  shopping  center 
merchants  expect  the  Merchants’ 
Association  to  do  the  whole  job 


THE  SOUTH’S 
LARGEST  AND 
^MOST 

'  INFLUENTIAL 
NEWSPAPER 


STORY,  BROOKS  &  FINLEY,  Inc. 


of  combatting  competition,  the 
Shopping  Center  Age  editorial 
says.  Instead,  they  should  step 
up  their  own  newspaper  adver¬ 
tising. 

• 

Detwiler,  Leach  Head 
Growing  PR  at  BBDO 

Richard  M.  Detwiler  has  been 
named  vicepresident  and  direc¬ 
tor  of  public  relations  and  John 
G.  Leach  manager  of  the  grow¬ 
ing  PR  department  at  Batten, 
Barton,  Durstine  &  Osborn,  ad¬ 
vertising  agency  in  New  York. 

Mr.  Detwiler,  who  has  been 
with  the  agency  since  1954  as 
manager  of  corporate  pr,  suc¬ 
ceeds  Leo  J.  Turner,  who  re¬ 
signed  to  join  the  faculty  at 
New  York  University.  Before 
entering  pr,  Mr.  Detwiler  was  a 
reporter  and  feature  writer  on 
the  Rocky  Mountain  News,  Den¬ 
ver. 

Mr.  Leach  moved  up  to  his 
post  from  account  group  super¬ 
visor.  He  joined  the  agency  in 
1955  after  serving  as  managing 
editor  of  Advertising  Agency 
and  Tide  magazines. 

The  department  now  handles 
12  pr  accounts.  Among  them  are 
U.S.  Steel,  U.S.  Travel  Serv- 
ice,  Campbell’s  Soup,  Du  Pont, 
United  Fruit,  and  the  California 
Oil  Co.  California  (Chevron)  is 
conducting  an  $800,000  ad  cam- 
paigrn  featuring  installation  of 
auto  safety  belts  at  Chevron  gas 
stations.  Bulk  of  the  appropria¬ 
tion  is  going  into  radio.  Pub¬ 
licity  is  being  sought  in  news¬ 
papers. 

• 

Color  Linage  Up 

During  the  first  six  months 
of  1962  total  ROP  color  adver¬ 
tising  amounted  to  more  than 
93.4  million  lines.  This  linage 
was  1.9  million  lines  or  2% 
more  than  the  linage  published 
in  the  first  half  of  1961.  June 
linage  declined  3.7%  from  that 
of  June  1961.  The  figures  are 
contained  in  the  monthly  ROP 
Color  Report  for  June  1962  com¬ 
piled  by  Media  Records  Inc.  and 
issued  by  R.  Hoe  &  Co. 


PHOTON 


For  Keyboard 
Operation 

Se/s  copy  directly  onto  film 
or  photographic  paper  at 
full  keyboard  speed. 

Wilmington,  Mass. 
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I  AD-lines 

I  By  Robert  B.  McIntyre 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 

Common  Market 

American  manufacturers  think-  ’i 
ing  of  cracking  the  European 
Common  Market  on  a  grand  scale 
are  going  to  need  far  more  mar¬ 
keting  research  before  their  prod-  ' 
ucts  can  hope  to  meet  with  suc¬ 
cess,  according  to  Earle  K.  Ang- 
stadt  Jr.,  senior  vicepresident,  , 
Young  &  Rubicam,  Inc.  ; 

He’s  right,  too. 

*  «  * 

According  to  Mr.  Angstadt, 
more  is  known  about  the  Ameri¬ 
can  consumer  than  any  other 
group  of  people  since  time  began. 

“I’m  very  much  afraid  you’ll  I 
find  fewer  facts  —  important  or  i 
extraneous  —  available  about  | 
consumers  abroad,”  Mr,  Angstadt  j 
says.  “Answers  are  harder  to  ( 
come  by.  There  aren’t  as  many  j 
government  and  public  informa-  | 
tion  sources.  What  there  are,  are  ^ 
not  always  reliable.  People  are  | 
less  candid,  less  willing  to  bare 
their  souls  to  the  ubiquitous  in-  j; 
terviewer,”  * 

Mr.  Angstadt  continues:  “Busi¬ 
nessmen  have  a  passion  for  se¬ 
crecy.  And  to  top  it  all  off,  each 
country  is  so  different  that  re¬ 
search  findings  in  one  country 
may  have  little  relevancy  to  any 
other.” 

*  *  * 

i 

Mr.  Angstadt  points  out  that  'if 
while  U.  S.  advertisers  have  much  s 
to  learn  about  marketing  goods 
in  Europe,  many  European  pro¬ 
ducers  are  extremely  skillful  in 
their  marketing  methods  in  the 
U.  S. 

The  Y&R  executive  says  his 
agency,  because  imports  often 
undersell  American-made  prod¬ 
ucts,  became  interested  in  what 
relationship,  if  any,  exists  be¬ 
tween  patriotism  as  expressed  in 
willingness  to  pay  a  premium  f 
for  a  domestic  product  versus  ! 
buying  an  import  of  equivalent 
quality  because  of  lower  price. 

Given  a  choice  of  saving  20%  | 
on  an  American  product  versus  a  I 
foreign  brand  of  equal  quality,  * 
61%  of  interviewees  chose  the  1 
American  brand;  39%  the  for-  j 
eign  brand.  Asked  what  they’d 
choose  if  the  American  brand 
cost  30%  more,  46%  chose  the  ^ 
American  brand;  54%  the  for-  ; 
eign  brand. 

*  * 


Mr,  Angstadt  notes  that  the 
folks  most  susceptible  to  the  lure 
of  the  unknown  foreign  product 
are  the  people  foreign  manufac¬ 
turers  are  reaching,  and  the  very 
people  U.  S.  firms  must  sell  first. 
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over  700,000  families 
are  reading  the 

HERALD-EXAMINER  at  home 


Represented  Nationally  by 

HEARST  ADVERTISING  SERVICE  INC. 


With  an  average  daily  circulation  of  721,026*, 
the  Herald-Examiner  is  now  the  most  powerful  daily 
advertising  force  in  the  county  of  Los  Angeles,  where 
40 'f  of  the  state’s  local  retail  sales  are  made.  That’s 
721,026  families  with  an  effective  buying  income 
greater  than  San  Francisco,  Seattle  and  San  Diego 
combined!  Herald-Examiner  readers  represent  the 
entire  consumer  spectrum :  men,  women,  wage  earners, 
professionals  and  homemakers.  They  have  all  evening 
to  read  and  respond.  This  is  precisely  why  your  adver¬ 
tisement  in  the  Herald-Examiner  has  more  time  to  sell 
.  .  .  more  time  to  motivate!  So  whatever  it  is  you’re 
selling  .  .  .  executive  aircraft,  detergents  or  baby 
foods,  you’ll  sell  more  in  the  Herald-Examiner.  Your 
HAS  man  will  be  glad  to  provide  you  with  all  of 
the  facts  and  figures  you  need.  Call  him  today. 

*ABC  Publiiher's  Statement  January  8  to  March  31,  1962 
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WHAT 

MASSACHUSETTS 
COUNTIES 
HAVE  THE 
MOST  PEOPLE? 


Worcester  is  Zrd 

Middlesex 

Suffolk 

Worcester 

Essex 

Norfolk 


Be  sure  you  use 
the  Worcester 
Telegram-Gazette 
to  completely  cover  it. 
No  other  paper  does. 


The  Worcester 
TELEGRAM.GAZETTE 
Worcester,  Moss. 

RICHARD  C.  STEELE,  Pubinhrr 


Toy  Maker  Vetos  tv, 
Sticks  to  Print  Ads 


$300,000  newspaper  ads,  some-  ally  lead  up  to  sales,  according 
times  with  help  from  the  local  to  Mr.  Silverstein. 

Ford  dealers.  Aurora  itself  At  the  New  York  finals  Aug. 
placed  three  full  page  newspa-  20  and  21  besides  the  champion- 
per  ads  at  an  additional  cost  of  ship  race,  there  will  be  a  three- 
$12,000.  quarter  mile  scale  drag  strip 

These  ads  plus  local  publicity  a  “Mille  Miglia”,  and  safe  driv- 
dragged  out  about  1,000,000  ing  obstacle  course  events, 
people  from  5  to  60-years-old  to  In  10  years  Aurora  has  be¬ 
take  part  in  the  table  top  mini-  come  one  of  the  largest  hobby 
ature  car  races  in  the  local  goods  makers  in  the  country, 
stores.  The  races  were  staged  Besides  the  miniature  racing 
this  year  from  February  up  to  cars,  it  makes  ready-to-fly  gas 
August.  Miss  Henschel  has  so  powered  airplanes,  and  other 
far  counted  more  than  1,000  items.  A  surprise  big  seller  this 
newspaper  and  magazine  clip-  season  has  been  a  model  of 
pings  about  the  races.  Frankenstein  that  retails  for 

„  ,  „  ,  98c.  It  is  to  be  followed  by 

Sales  Record  Dracula  and  the  Wolf  Man. 

For  the  first  six  months  of  • 

this  year  Aurora  will  have  total  Kelly  Nasoil  Agency 
sales  of  $3,000,000,  a  new  high  lyr 

record  Executives  JNained 

Making  50-laps  the  best  time  Executive  changes  were  an- 
in  the  local,  state  and  regional  nounced  this  week  by  Kelly, 
races  has  been  four  minutes  5.6  Nason  Inc. 
seconds.  The  cars  go  at  a  clip  John  C.  Kelly,  founder  of  the 
of  at  least  150  miles  an  hour,  agency,  was  named  chairman  of 
Some  people  claim  they  have  the  board.  G.  Montagu  Miller 
clocked  them  at  400  miles  an  was  elected  vicechairman,  chair- 
hour.  Miss  Henschel  said  that  man  of  the  executive  committee 
it  really  requires  skill  to  run  and  ojjerating  head  of  the 
the  cars  and  keep  them  from  agency.  James  S.  O’Doherty  was 
crashing  off  the  tracks.  elected  president. 

Before  this  summer’s  races  Prior  to  joining  Kelly,  Nason 
were  staged,  the  promotion  w’as  in  January,  Mr.  Miller  was 
tested  by  three  retailers  in  1961.  affiliated  with  Young  &  Rubi- 
They  were  Rich’s  Hobbytown,  cam  for  20  years.  He  retired 
Parsippany,  N.  J.,  Train  Center  from  that  agency  in  1960  as 
of  America,  Orange,  N.  J.,  and  vicepresident,  senior  account 
Dick’s  Hobby  Center,  Kingston,  supervisor  and  management  rep- 
Pa.  All  three  proved  so  succes.s-  resentative. 
ful,  that  it  was  agreed  to  try  to  Mr.  O’Doherty  joined  Kelly, 
run  national  races.  Mr.  Silver-  Nason  in  1957  as  an  account 
stein  interested  Ford  in  the  supervisor  and  w'as  elected  vice¬ 
project.  president  the  following  year.  He 

To  extend  the  competition  na-  vras  previously  associated  with 
tionally  the  promotion  was  Steve  Hanagan  Associates  and 
named  the  Ford-Aurora  406  successor  companies  for  10 
Grand  National  Competition.  A  years  as  an  account  executive, 
kit  was  made  up  for  the  local  Howell  E.  Rees  was  elected 
.stores  at  a  cost  of  $100  each,  vicepresident  and  secretary, 
that  w’as  sold  to  each  retailer  George  Franjola  was  elected 
for  $35.  It  contained  point-of-  treasurer. 


Aurora  Plastics  Corporation 
at  West  Hempstead,  I^ng  Is¬ 
land,  has  vetoed  television  adver¬ 
tising  and  is  sticking  exclusively 
to  print. 

D.  William  Silverstein,  adver¬ 
tising  manager,  told  why  this 
week  as  he  related  how  one  of 
the  firm’s  2-inch  model  racing 
cars  rolled  up  some  6,000  local 
newspaper  ads  in  12  weeks  val¬ 
ued  at  about  $300,000. 

There  are  three  other  reasons 
besides  the  recent  newspaper 
success  w’hy  tv  ads  are  out  the 
window’  for  Aurora,  according 
to  Mr.  Silverstein: 

“1.  tv  ads  distort  the  toy. 

“2.  tv  is  not  effective  for  an 
advertiser  with  limited  budget. 

“3.  People  have  stopped  be¬ 
lieving  in  tv  toy  advertising.” 

So  w’hile  competitors  may  con¬ 
tinue  to  go  for  tv  with  its  array 
of  claims  and  counter  claims  as 
far  as  toys  are  concerned, 

Aurora  for  the  coming  Christ¬ 
mas  sales  will  invest  $260,000  in 
print  exclusively.  Advertising 
is  placed  by  Harold  J.  Siesel 
Company,  Newr  York  advertis¬ 
ing  agency.  Leonard  Scherer  is  w’ork 

account  executive,  and  Shirley  agency.  11 
Henschel  is  in  charge  of  pub-  $2,000,000 
licity.  sales  of  th 


INCREDIBLE!  TWO-INCH  FORD  CARS! 


fora  MyOP'  Uc: 
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TOP  ORIVCII  iM  TMt  STOtC 
WINS  A  CMAWPIOMSNIP  TAOftIT! 


^  TOP  DRIVER  IN  THE  GRAND  NATIONALS 
WINS  A  BRAND  NEW  1962  THUNDERBIRD 
BY  FOROI  Cn  ALL  THE  DETAILS  HERE'  JOIN 
THE  MODEL  MOTORING  CLUB!  SIGN  UP  NOWl 


omcul  moQyMTtKs 


DEALER  IMPRINT 


Chemway  Corp.  Names 
North  Advertising 

Chemway  Corp.,  Wayne,  N.J., 
which  this  year  merged  with 
Weco  Products,  Chicago,  is  con¬ 
solidating  the  advertising  of  its 
four  major  divisions  under 
North  Advertising  Inc.,  New 
York,  which  replaces  five  other 
agencies. 

Now  with  North  are  Dr. 
West’s  Tooth  Brushes  and  Elec¬ 
tric  Toothbrush,  formerly  with 
J.  Walter  Thompson;  Lady  Es¬ 
ther  Cosmetics,  formerly  with 
Donahue  &  Coe;  Zonite,  Lanex 
and  Sentor,  formerly  w’ith  Do¬ 
herty,  Clifford,  Steers  &  Shen- 
field;  Pretty  Feet  and  Zonitors, 
formerly  with  Kastor,  Hilton, 
Chesley,  Clifford  &  Atherton; 
and  Dr.  West’s  Insta-Clean  Den¬ 
ture  Cleanser,  formerly  with 
Keyes,  Madden  &  Jones. 
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covered  the  homecoming  five  days  before  it  began! 


Chicago  whooped  it  up  when  the  USS  Daniel  A.  Joy  came 
home. 

Both  the  ship  and  her  crew  of  Chicago  area  reservists  were 
returning  from  10  months  active  duty — and  the  welcome 
was  something  to  see.  t^rowds,  flags,  sirens,  whistles,  fire 
boats.  Even  a  parade  and  a  speech  by  the  mayor.  The  works. 

All  news  media  covered  the  homecoming,  but  only  Chi¬ 
cago’s  American  had  a  writer  on  board  for  the  last  five  days 
of  the  vovage.  And  nobody,  in  our  not-so-humble  opinion, 
covered  the  joyous  occasion  with  more  human  interest  de¬ 
tail  about  the  Joy’s  crew  and  their  families. 

The  Joy’s  homecoming  may  never  make  the  history  books, 
but  the  American’s  coverage  of  it  is  typical  of  the  new 
editorial  vitality  which  readers  are  finding  in  our  newspaper. 


A  growing  number  of  them  seem  to  like  what  they  see.  We’re 
running  well  ahead  of  Chicago’s  other  evening  newspaper  in 
City  Zone  circulation  and  we’re  scoring  big  gains  in  the 
suburbs. 

Isn’t  it  time  you  re-examined  the  American’s  new  adver¬ 
tising  value?  Others  are.  Advertising  linage  for  the  first  half 
of  1962  is  up  11^7  over  last  year.  The  American  offers  you 
a  buying  power  bigger  than  Pittsburgh’s. .  .900,000  adult 
readers  in  Metropolitan  Chicago... Chicago’s  largest  home- 
delivered  evening  circulation ...  and  the  lowest  milline  rates 
in  town.* 

More  importantly,  your  advertising  will  benefit  from  the 
growing  reader  interest  and  involvement  we  are  building 
into  our  newspaper.  That’s  worth  plenty  to  whatever  prod¬ 
uct  or  service  you  sell. 


Chicago’s  AMERICAN 

^  AlMyi  On  Of  Tk«  N«m 


*For  the  most  efficient,  economical  two-paper  buy,  nothing  surpasses  Chicago's  American  and  the  Chicago  Tribune. 
Call  a  sales  representative  to  learn  how  you  can  save  10%  or  more  in  both  papers. 


Chicago  11  Now  York  City  17  DotroitM 

E.  D.  Corboy  R.  C.  Mast  W.  E.  Bates 

1314  Tribune  Tower  220  E.  42nd  St.  1306  Penobscot  Bldg. 

222'3N1  Murray  Hill  2*3033  WOodward  2-8422 


San  Francisco  4  Los  Angeles  $  Meaico  City  London.  S.W.1 

Fitzpatrich  Associates  Fitzpatrick  Associates  Enriquez  Stmoni  Mortimer  Bryans 

155  Montgomery  St.  3460  Wilshire  Blvd.  Perea  y  Cia.  S.A.  345  Warwick  House  St. 

G A rfield  1-7846  OUnkirk  5-3557  Emparan  No.  17  Trafalgar  2482-3 


Stations  Get  Retail  Rate  for  Political  Ads 


K.  C.  August  Heads 
Roche,  Rickerd,  Clear>' 


If  Daily  ^8  Protected  on  Libel 


Guide  to  Ban 
Liquor  Plugs 

The  Code  Authority  of  the 
National  Association  of  Broad¬ 
casters  this  week  prodded  sta¬ 
tion  owners  on  adherence  to  the 
proscription  against  liquor  com¬ 
mercials. 

Robert  D.  Swezey,  Code  Au¬ 
thority  Director,  said  the  issu¬ 
ance  of  guidelines  was  designed 
to  help  Code  subscribers  to  en¬ 
force  the  ban  on  hard  liquor  ad¬ 
vertising  which  is  spelled  out  in 
codes  for  both  television  and 
radio. 

Prior  to  drafting  of  the  new’ 
guidelines,  the  only  general 
statements  on  the  subject  of 
liquor,  wine  and  beer  advertise¬ 
ments  were  brief  declarations  in 
the  Codes  that  distilled  liquor 
advertising  was  “not  accepta¬ 
ble”,  and  advertising  for  beer 
and  wines  were  acceptable  “only 
when  presented  in  the  best  of 
good  taste  and  discretion.” 

The  guidelines  follow’: 

“Hard  liquor — The  prohibition 
against  the  advertising  of  hard 
liquor  includes,  but  is  not  neces¬ 
sarily  limited  to,  w’hiskey, 
brandy,  rum,  gin,  vodka,  cor¬ 
dials,  liqueurs  and  w’ines  con¬ 
taining  more  than  24%  of  alco¬ 
hol  by  volume.  It  also  includes 
mixed  beverages  containing 
these  products. 

“The  use  of  the  corporate 
name  of  an  organization  that 
distills  or  distributes  hard  liquor 
is  permissible  in  connection  w’ith 
the  advertising  of  a  non-alco¬ 
holic  product. 

“The  use  of  the  corporate 
name  of  an  organization  that 
distills  or  distributes  hard  liq¬ 
uor  in  connection  w’ith  the  ad¬ 
vertising  of  an  acceptable  alco- 


Quincv,  Mass. 

The  Quincy  Patriot  Ledger 
has  made  a  “bargain  offer”  to 
political  candidates.  It  will  print 
political  advertisements  at  the 
retail  advertising  rates. 

The  candidate  must  sign  an 
agreement  to  indemnify  the 
new’spaper  for  damages  assessed 
by  a  court  and  other  costs  if 
the  advertisement  proves  libel¬ 
ous. 

The  paper  explained  that  the 
Patriot-Ledger,  like  other  news¬ 
papers,  charges  a  higher  rate 
for  political  ads  because  of  the 
inherent  danger  of  libel  in  them 
and  because  the  paper  is  put  to 
considerable  time  and  expense 


holic  beverage  product  is  per¬ 
missible  only  if  it  is  required 
by  law’  to  be  included  in  the 
advertisement — and  then  must 
be  confined  to  simple  identifica¬ 
tion. 

Rule  for  Retailers 

“Retail  Establishments — Ad¬ 
vertisements  for  stores  w’hich 
sell  liquor  in  addition  to  other 
beverages  or  products  are  ac¬ 
ceptable,  provided  there  is  no 
mention  or  display  in  any  w’ay 
of  distilled  spirits  or  implied 
references  thereto.  The  use  of 
the  w’ord  ‘liquor’  as  part  of  the 
sponsor’s  name  is  prohibited. 

“If  copy  or  visual  material  is 
used  to  advertise  an  establish¬ 
ment  w’hose  principal  business 
is  the  sale  of  alcoholic  beverages 
and  no  mention  is  made  of  ac¬ 
ceptable  products  or  services,  it 
w’ill  be  construed  as  an  implied 
reference  to  distilled  spirits. 

“The  use  of  the  word  ‘liquor’ 
in  reference  to  non-distilled  bev¬ 
erages  such  as  ‘malt  liquor’  is 
permissible. 


in  checking  proffered  ads  for 
libel. 

Local  candidates  who  sign  the 
agreement  are  eligible  for  a  rate 
of  $3.26  per  inch  instead  of  the 
political  ad  rate  of  $4.80  per 
inch.  For  one  edition  only  the 
price  is  $2  an  inch  instead  of 
$3.50  an  inch. 

The  national  political  ad  rate, 
for  all  editions,  will  be  cut  to 
$3.36  per  inch  instead  of  the 
$5.60  rate  customarily  charged. 

For  years  almost  every  ses¬ 
sion  of  the  state  legislature  has 
received  a  bill  to  require  news¬ 
papers  to  charge  only  the  usual 
commercial  rate  for  political 
ads.  The  bills  have  always  been 
rejected. 


“Mixer  Copy  —  The  advertis¬ 
ing  of  products  W’hich  may  be 
used  or  mixed  w’ith  distilled 
spirits  is  acceptable,  provided 
that  in  connection  therew’ith, 
distilled  spirits  are  not  specifi¬ 
cally  mentioned  or  displayed. 

“Restaurants,  Airlines  and 
Hotels — Advertising  the  avail¬ 
ability  of  beverages  w’hich  con¬ 
tain  distilled  spirits  is  not  ac¬ 
ceptable.  The  advertisement  of 
‘Lounge’,  ‘Barroom,’  ‘Taproom’ 
or  ‘Tavern’  in  such  a  manner  as 
to  imply  the  availability  of  dis¬ 
tilled  spirits  is  unacceptable. 
The  use  of  the  term  ‘cocktail 
lounge’  to  describe  a  place  of 
business  is  not  acceptable  under 
any  circumstances. 

“Non  -  Beverage  Products  — 
There  are  other  non-beverage 
products  containing  or  associ¬ 
ated  W’ith  distilled  spirits.  The 
acceptability  of  advertising  for 
such  products  depends  on  the 
manner  of  presentation.  The 
Code  Authority  will  judge  each 
of  these  advertisements  on  its 
individual  merits.  Code  sub¬ 
scribers,  when  in  doubt,  are 
asked  to  bring  such  advertising 
to  the  attention  of  the  Code  Au¬ 
thority  in  Washington.” 


PHOTON 

For  Tape  Input 

Automaiicolly  mixes  up 
to  12  type  sizes,  16  type 
faces. 

Wilmington,  Moss. 


Written  with  character  . . . 
competence  . . .  color. 

THE  PROVIDENCE 
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Chicago 

Roche,  Rickerd  &  Cleary  Inc., 
Chicago  advertising  agency,  has 
announced  a  realignment  of  ex¬ 
ecutive  duties. 

C.  E.  Rickerd,  formerly  pres¬ 
ident,  was  named  chairman  of 
the  board. 

J.  L.  Proebsting,  former 
chairman,  becomes  chairman  of 
the  executive  committee. 

K.  C.  August  was  named  pres¬ 
ident.  He  had  been  executive 
vicepresident. 

A1  Bonk,  vicepresident,  w’as 
given  added  duties  as  executive 
coordinator. 

All  three  top  executives, 
Proebsting  Rickerd  and  Aug¬ 
ust,  work  on  and  supervise  ac¬ 
counts  in  addition  to  their  ad¬ 
ministrative  and  policy-making 
duties. 

Mr.  August  who  is  44,  re¬ 
ceived  an  M.A.  from  the  Har¬ 
vard  Graduate  School  of  Busi¬ 
ness  Administration,  after  grad¬ 
uation  from  the  University  of 
Michigan. 

• 

Canialian  to  Geneva 
For  Hill  and  Knowlton 

William  T.  Carnahan,  member 
of  the  New  York  staff  of  Hill 
and  Knowlton  Inc.,  public  rela¬ 
tions  firm,  has  been  appointed 
a  vicepresident  of  H&K  Inter¬ 
national  and  assigned  to  Geneva, 
Switzerland.  He  will  coordinate 
activities  in  Italy,  Spain  and 
other  Mediterranean  countries. 

Before  joining  H&K  in  Au¬ 
gust  1961,  Mr.  Carnahan  was 
assistant  director  of  PR  at 
Pfizer  International.  He  former¬ 
ly  spent  six  years  in  Europe  as 
correspondent  for  Time,  the 
Wall  Street  Journal  and  other 
publications. 

2  Now  Senior  VPs  | 

In  Pittsburgh  Agency 

PlTTSBIKGH 

William  J.  Gillilan  and  Willi¬ 
am  E.  Pensyl  have  been  named 
to  the  newly-created  post  of 
senior  vicepresident  of  Ketchum, 
MacLeod  &  Grove  Inc.,  adver¬ 
tising  and  public  relations 
agency.  Mr.  Gillilan  is  director 
of  advertising  service  and  mar-  ' 
keting  for  the  agency.  Mr.  Pen-  | 
.syl  is  coordinator  of  creative  and 
media  services. 

• 

Account  Executive 

James  Cammisa  has  joined  . 
Sullivan,  Stauffer,  Colwell  & 
Bayles,  Inc.  as  an  account  execu¬ 
tive.  He  was  formerly  with  Gen¬ 
eral  Foods  Corporation  as  an 
associate  product  manager. 
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PRINTS  ROP  COLOR  WITH  HIGH-POWERED  EFFICIENCY 


Hoe  Colormatic*  press  units  are  at  once  nimble,  restless,  and  resolute.  At  40,000  to  50,000  PPH  the  restless  Colormatic  is 
just  cruising— but  jogging,  slow  speed,  cruising,  or  all  out  at  70,000  PPH  backlash  is  never  a  problem.  Always  nimble,  at 
all  speeds,  Colormatic  printing  couples  start  together  and  hold  ROP  Color  registratipn  and  web  tension  constant.  This 
derives  from  the  resolute  nature  of  the  Colormatic  unit-type  drive,  which  reduces  possible  points  of  backlash  between  the 
plate  cylinders  to  the  absolute  minimum.  These  two  points  are  represented  symbolically  by  the  two  gears  above,  and  even 
here,  Hoe  engineers  have  devised  new  machining  and  fitting  procedures  to  insure  perfect  align-  _  _ 
ment.  Colormatic  exemplifies  Hoe's  policy  that  Hoe  builds  a  bit  of  tomorrow  into  today’s  equip- 
ment.  Look  to  Hoe  for  progress  in  printing.  R.  Hoe  &  Co.,  Inc.,  910  East  138th  St.,  New  York  54,  N.Y.  | 
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BOOKS  IN  REVIEW 

^Infamous  Scribbler’ 
Was  an  Fol  Pioneer 

By  Mary  ISorris  Muiiroe 


THE  TURNING  POINT.  Jefferson's 
Battle  for  the  Presidency.  By  Frank 
van  der  Linden  (Robert  B.  Luce.  Inc. 
334i>|>.  $6. .50 1 

The  role  of  the  press  in  the 
early  days  of  our  Republic  is 
delineated  in  this  book  by  Frank 
van  der  Linden,  Washington  cor¬ 
respondent  for  several  newspa¬ 
pers. 

The  story  is  told  as  an  ad¬ 
junct  of  the  main  theme  through 
the  life  of  Samuel  Harrison 
Smith,  founder  of  the  first  im¬ 
portant  newspaper  in  Washing¬ 
ton  and  a  pioneer  in  the  fight 
for  freedom  of  information. 

Mr.  van  der  Linden  discovered 
Smith’s  letters  along  with  those 
of  his  fiancee,  Margaret  Bayard 
(a  cousin  of  the  Delaware  con¬ 
gressman  who  cast  the  deciding 
vote  in  the  Jefferson-Burr  con¬ 
test)  in  the  manuscript  division 
of  the  Library  of  Congress  in 
1954.  Since  then  Mr.  van  der 
Linden  has  been — in  his  spare 
time  —  an  “historical  detective 
seeking  new  clues  to  reveal  what 
actually  happened  in  the  bitter 
political  conflicts  of  the  years 
between  1796  and  1801.” 

Two  Slories 

The  result  of  this  detective 
work  is  a  book  which  tells  two 
stories.  The  first  is  Jefferson’s 
battle  for  the  presidency;  the 
second  the  romance  of  editor 
Smith  and  Miss  Bayard.  It  is 
unfortunate  that  the  title  gives 
no  hint  of  the  second  theme 
since  many  readers  will  find  it 
the  more  interesting  tale. 

Samuel  Harrison  Smith  began 
his  newspaper  career  in  Phila¬ 
delphia,  where  he  made  journa¬ 
listic  history  in  1796  by  pub¬ 
lishing  the  first  newspaper  in 
America  with  both  a  morning 
and  evening  edition.  Smith’s  pa¬ 
per,  the  New  World,  was  able 
to  maintain  its  ambitious  twice- 
a-day  schedule  for  only  two 
months,  however. 

The  life  of  an  editor  in  Smith’s 
day  was  exciting  but  hazardous. 
These  were  days  when  republi¬ 
can  and  federalist  editors  fought 
each  other  in  the  streets  with 
swords,  fists,  pistols,  cudgels, 
horsewhips  or  any  other  weapon 
that  might  come  conveniently  to 
hand;  when  a  band  of  Federalist 
cavalry  officers  once  marched 
into  a  republican  newspaper 
office  and  beat  up  the  editor; 
and  when  any  editor  cr'tical 
of  the  government  might  be  sent 


to  jail  after  the  Sedition  Act  of 
1798  was  passed. 

The  truth  is  journalism  in 
late  18th  century  America  was 
not  a  profession  for  gentlemen. 
Indeed,  Mr.  van  der  Linden  says 
editors  were  often  “ne’er-do-well 
printers  from  the  Old  World, 
who  drifted  into  Philadelphia 
(the  capital)  to  sell  their  serv¬ 
ices  as  character  assassins  to 
one  political  faction  or  another.” 

IK  a^iliinglon's  Appellation 

“Infamous  scribblers”  is  what 
George  Washington  called  the 
press,  complaining  to  Jefferson 
that  they  gave  only  one  side  of 
a  subject  and  that  “in  such 
exaggerated  and  indecent  terms 
as  could  scarcely  be  applied  to 
a  Nero;  a  notorious  defaulter; 
or  even  to  a  common  pick¬ 
pocket.” 

In  contrast  to  most  of  his 
colleagues,  however.  Smith  was 
not  only  a  gentleman,  but  a 
scholar.  For  his  day  he  was  a 
“rare  specimen:”  a  philosopher 
rather  than  a  politician;  an  es¬ 
sayist  rather  than  a  character 
assassin. 

Smith  was  also  an  ardent  re¬ 
publican.  And  so  when  the  capi¬ 
tal  moved  to  Washington,  Jeffer¬ 
son  asked  Smith  to  be  editor 
of  a  newspaper  the  republicans 
planned  to  start  there — a  news¬ 
paper  which  would  be  the  official 
voice  of  the  Republican  Party. 

Smith  accepted  Jefferson’s  of¬ 
fer.  He  married  Miss  Bayard, 
moved  to  Washington  anil,  on 
Oct.  31,  1800,  published  the  first 
edition  of  the  Nntionnl  Intelli¬ 
gencer. 

Official  Spokesman 

The  National  Intelligencer  was 
the  very  first  important  news¬ 
paper  published  in  Washington, 
D.  C.  After  Jefferson’s  election, 
it  became  the  official  spokesman 
for  his  administration  and  Smith 
received  a  lucrative  government 
printing  contract  plus  the  right 
to  record  debates  of  Congress. 

Despite  the  fact  the  right  to 
record  congressional  debates 
came  to  Smith  as  a  political 
plum,  his  record  was  generally 
accepted  by  all  newspapers.  In¬ 
deed,  for  a  time  it  was  the  only 
record  kept  of  debates. 

Under  the  Federalists,  Speak¬ 
er  of  the  House  Theodore  Sedge- 
wick  refused  to  allow  anyone  to 
record  debates.  He  not  only  re¬ 
fused  Smith  permission  to  sit 


on  the  floor  of  the  House,  but 
had  him  barred  even  from  the 
public  gallery.  Sedgewick  took 
the  position  that  newspapers 
should  publish  only  that  which 
Congress  wanted  them  to  pub¬ 
lish.  He  argued  that  it  would 
be  wrong  to  publish  papers  re¬ 
lating  to  transactions  “in  an  in¬ 
cipient  state”  because  they  might 
“produce  misconceptions  and  in¬ 
jure  the  respect  of  the  people 
for  government.” 

When  editor  Smith  denounced 
Sedgewick’s  position  in  the  Na¬ 
tional  Intelligencer  as  “atroc¬ 
iously  hostile  to  every  principle 
of  truth  ...  ”,  Smith  became 
the  first  of  many  Washington 
editors  to  fight  for  freedom  of 
information. 

Hllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll^ 

Books  Of,  By 
Or  For  Newsmen 

“Final  Verdict”  by  Adela 
Rogers  St.  Johns  (Doubleday) 
is  the  biography  of  the  cele¬ 
brated  trial  lawyer,  Earl  Rog¬ 
ers,  by  his  daughter,  who  as  a 
young  girl  was  defeated  by  him 
in  one  of  his  most  dramatic 
cross  -  examinations.  Mrs.  St. 
Johns  began  her  newspaper  ca¬ 
reer  with  the  San  Francisco 
(Calif.)  Examiner  and  she 
worked  three  decades  for  Hearst 
newspapers,  covering  such  great 
news  stories  as  the  Lindbergh 
kidnap  trial  and  the  romance  of 
Wallis  Simpson  and  King  Ed¬ 
ward  VIII  of  England. 

♦  >|c  ♦ 

Marshall  Hail,  reporter  for 
the  El  Paso  (Tex.)  Herald-Post, 
in  his  spare  time  wrote  “Knight 
in  the  Sun”  (Little,  Brown  & 
Co.  $5.),  a  biography  of  Harper 
B.  Lee,  the  first  U.  S.  matador. 
Many  newspapers  have  carried 
favorable  reviews.  For  example, 
the  New  York  Tunes,  in  a  long, 
illustrated  review,  called  it  a 
“unique  memoir.” 

*  *  * 

A  book  about  Burlington,  Vt.. 
at  the  turn  of  the  century  will 
be  written  by  three  men  who 
were  Burlington  Free  Press  re¬ 
porters  from  about  1898  to  1905. 
They  are  Dr.  Ira  W.  Drew,  a 
former  Congressman  and  retired 
osteopath  in  Philadelphia;  Wil¬ 
liam  D.  Hassett,  who  was  a  sec¬ 
retary  to  Presidents  Roosevelt 
and  Truman;  Leslie  Allen,  who 
was  a  trade  paper  executive  in 
New  York  and  Chicago. 

*  *  * 

Lou  Sheaffer,  once  drama 
critic  for  the  old  Brooklyn 
Eagle,  has  been  researching  for 
six  years  in  preparation  for  a 
biography  of  playwright  Eu¬ 
gene  O’Neill,  which  will  be  pub¬ 
lished  in  two  or  three  years. 
Arthur  Gelb  of  the  Drama  De¬ 


partment  of  the  New  York 
Times  and  his  wife,  Barbara, 
are  authors  of  a  recent  defini¬ 
tive  O’Neill  biography. 

♦  ♦  * 

A  former  reporter  for  the 
Portland  (Me.)  Press  Herald- 
Sunday  Telegram,  A.  A.  Hoeh- 
ling,  is  the  author  of  a  book  | 
about  a  famous  German  dirigi¬ 
ble,  “Who  Destroyed  The  Hin- 
denburg?”  (Little,  Brown  Co.,  j 
Boston ) . 

*  ♦  ♦ 

Red  Kerce,  editor-publisher. 
The  Old  Florida  Cracker,  a 
monthly  magazine  (135  White 
Drive,  Tallahassee,  Fla.),  is 
author  of  an  amusing  little 

booklet  entitled  “Grow  Gray 

Crickets  For  Fishbait,”  claim¬ 
ing  it’s  an  “easy,  inexpensive 
way  to  become  a  part-time  back¬ 
yard  millionaire.”  Mr.  Kerce 
writes  E&P:  “It  is  offered  to 
newspapermen,  and  other  read¬ 
ers  for  a  buck  a  throw  on  a  ju.st 
for  the  hell  of  it  basis  because, 
primarily,  everyone  wants  to 
make  money  honestly  or  other¬ 
wise.” 

it  tr 

“Selling  Poetry,  Verse  & 
Prose,”  by  Carl  Goeller,  a  guide 
to  the  greeting  card  and  maga¬ 
zine  markets,  will  be  published 
Sept.  7  by  Doubleday  ($3.75). 

*  *  * 

Everett  S.  Allen,  a  reporter 
for  the  New  Bedford  (Mass.) 
Standard-Times,  is  author  of 
“Arctic  Odyssey,”  a  biography 
of  Donald  B.  MacMillan,  Arctic 
explorer.  The  book  was  pub¬ 
lished  Aug.  13  by  Dodd,  Mead. 

• 

Section  on  Banking 

Chicago 

A  special  section  entitled 
“Banking  Is  Your  Business”  will 
be  published  with  the  Chicago 
Tribune  on  Tuesday,  Sept.  25. 

It  will  present  a  summary  of 
banking  functions  as  they  relate  ■ 
to  the  average  family  and  the 
financial  community.  Page  one 
of  the  section,  published  for  the 
fourth  year,  will  illu.strate  in 
full  color  the  many  services  of¬ 
fered  by  banks.  Editorial  mat¬ 
ter  will  be  prepared  by  the  Trib¬ 
une’s  financial  department  under 
the  direction  of  Financial  Edi¬ 
tor  William  Clark. 

• 

Publishers  Move 

Toronto 

Thomson  Newspapers  Limited 
has  announced  the  publishers  of 
two  of  its  Ontario  daily  news-  ] 
papers  will  exchange  positions.  , 
William  C.  Anderson,  publisher 
and  general  manager  of  the 
Woodstock  Sentinel-Review,  has 
been  appointed  to  the  same  posi¬ 
tion  on  the  Timmins  Press.  Ger¬ 
ald  M.  Brown,  publisher  and  ' 
general  manager  of  the  Tim¬ 
mins  Press,  moves  to  the  Senti-  ; 
nel-Review.  j 
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MEET  MISS  LEADING  OF  1962 

We'd  like  to  see  more  of  her.  Sweet,  young 
things  like  this  young  lady  are  good  for 
America.  But  we'd  like  to  see  less  of  a  well- 
known  phony  with  a  similar  name.  He's  a 
crook  known  as  misleading  advertising. 

He  destroys  newspapers  by  under¬ 
mining  believability  in  adver¬ 
tising.  He  cheats  the  public. 

And,  when  he  masquer¬ 
ades  as  an  automobile 
dealer,  he  blackens  the 
reputation  of  ethical  dealers 
everywhere.  We're  out  to  get  him . . . 
with  your  help.  We  urge  every  newspaper 
to  establish  high  standards  of  acceptability 
for  automobile  advertising.  Let  nothing  in 
your  columns  associate  the  fast-buck  dealer 
with  ethical,  franchised  new-car  and  truck 
dealers ...  who  work  with  you  to  make  your 
city  a  better  place  in  which  to  live  and  do 
business,  nada  pledges  itself  to  fight  dishonest 
advertising.  We  appreciate  your  co-operation. 


Please  write  for  a  free  copy  of  "Recommended  Standards  of 
Practice  for  Advertising  and  Selling  Automobiles,"  prepared 

by  NADA  and  the  Association  of  Better  Business  Bureaus,  Inc. 

THE  NATIONAL  AUTOMOBILE  DEALERS  ASSOCIATION 

Official  Organization  of  America's  Franchised  New  Car  and  Truck  Dealers  2000  "K"  Street  N.W.,  Washington  6,  D.C. 


CIRCIIL.4TION 


Druggist’s  Premium 
Paper  Idea  Stopped 


A  premium  plan  providing 
free  copies  of  newspapers  in  a 
drug  store  was  quickly  killed  in 
Philadelphia  recently. 

All  the  dailies  —  Bullcthi,  In¬ 
quirer,  and  NewK  —  strictly 
prohibit  free  copy  promotions 
even  by  hotels,  motels  or  gas 
stations  and  as  soon  as  the  cir¬ 
culation  managers  got  wise  to 
what  was  going  on  they  cracked 
down. 

The  idea  was  thought  up  by 
Jacob  Broxmeyer,  owner  of  the 
Terminal  Drug  Co.  Before  the 
newspapers  stopped  it,  he  sug¬ 
gested  to  the  National  Retail 
Druggists  Association  that  other 
members  might  wish  to  adopt 
the  same  plan.  It  was  given  pub¬ 
licity  in  Drug  Trade  News. 

The  druggist  offered  to  apply 
the  5c  paid  for  a  newspaper  to¬ 
ward  each  50c  purchase  of  mer¬ 
chandise.  When  the  Bulletin 
tested  the  plan,  a  woman  bought 
98c  worth  of  drugs.  As  she  was 
leaving,  she  was  offered  a  free 
copy  of  a  newspaper,  with  the 
druggist  saying:  “Here’s  your 
premium.” 

The  drug  store  had  once  sold 
newspapers  on  a  regular  basis, 
but  had  given  it  up  until  de¬ 
ciding  to  give  copies  away  free. 
The  public  is  served  by  nearby 
sidewalk  stands. 

Louis  Trupin,  Bulletin  circu¬ 
lation  manager,  said  the  side¬ 
walk  vendors  were  a  “vanish¬ 
ing  tribe”  and  none  of  the  news¬ 
papers  wished  to  lose  any  more 
if  they  could  help  it.  Mr.  Brox¬ 
meyer  was  told  that,  of  course, 
nothing  could  stop  him  from 
buying  copies  of  the  Bulletin 
at  the  regular  price  and  giving 
them  away  in  his  store,  but  that 
he  would  have  to  keep  a  record 
of  the  number  given  away  to 
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enable  the  newspaper  to  conform 
to  ABC  regulations.  The  drug¬ 
gist  didn’t  wish  to  do  this,  Mr. 
Trupin  said. 

So  far  as  he  could  determine, 
the  store  gave  away  only  about 
17  copies  a  day  before  being 
stopped,  Morris  J.  Schiffman, 
assistant  to  the  general  man¬ 
ager  for  circulation,  on  the  In¬ 
quirer,  said.  Mr.  Schiffman  also 
supervises  Daily  News  circula¬ 
tion.  His  son,  Stanley,  is  circu¬ 
lation  manager  for  the  latter 
tabloid. 

Mr.  Schiffman  estimated  that 
perhaps  the  “giveaway”  was  in 
operation  for  nine  days  before 
being  killed. 

• 

Jim  Byrnes  Joins 
Circulation  Firm 

Whitlock  and  Company  an¬ 
nounced  this  week  that  James 
E.  Byrnes  has  joined  the  com¬ 
pany  as  an  account  representa¬ 
tive. 

Mr.  Byrnes  attended  the  Uni¬ 
versity  of  Illinois.  He  spent  sev¬ 
eral  years  with  the  Amarillo 
(rlobe  News,  nine  years  with 
Church,  Rickards  and  Company, 
and  for  the  past  year  has  been 
associated  with  Milne  Sales  in 
Los  Angeles.  He  will  work  out 
of  Whitlock’s  office  in  River 
Forest,  Ill. 

• 

Coast  Guard  Citation 

Grand  Haven,  Mich. 

Watson  McCall,  publisher  of 
the  Daily  Tribune,  received  a 
Coast  Guard  certificate  of  ap¬ 
preciation  for  the  newspaper’s 
effort  in  promoting  greater  pub¬ 
lic  knowledge  of  the  seiwice. 


Growth  with  a 
Capital  “Gee!” 

New  London  food  sales 
are  now  (16,779,000,  a  5% 
gain  over  last  year.*  How's 
fhaf  for  apples,  or  whatever 
food  you're  selling? 

*SM  '&2  Survey 


NEW  LONDON,  CONNECTICUT 

National  Rapresentotives; 
JOHNSON,  KENT,  GAVIN 
&  SINDING,  INC. 


CACTUS  RACK — Being  in  an  arts 
and  crafts  center,  the  Scottsdale 
Arizonian,  a  weekly  published  by 
Dickson  Hartwell,  adopted  a  rack 
design  symbolizing  the  cactus. 
Helping  herself  to  a  paper  is 


Loans  for  Students 

Phoenix 

The  Arizona  Republic  and  the 
Phoenix  Gazette,  through  their 
publisher,  Eugene  C.  Pulliam, 
have  made  student  loan  gifts  of 
$5,000  each  to  the  University  ^ 
of  Arizona  and  Arizona  State 
University.  Students  who  re¬ 
ceive  the  recommendation  of 
university  authorities  may  bor-  * 
row  up  to  $1,000  a  year  at  G 
percent  interest,  the  money  to 
be  repaid  after  graduation. 

• 

Daily  Changes  Name 

Lakewood,  N.  J.  I 
The  Lakewood  Daily  Times  i 
has  changed  its  name  to  the  * 
Ocean  County  Daily  Times.  Sam 
A.  Christopher,  publisher,  sa  d 
the  change  was  caused  by  the 
rapid  growth  of  Ocean  County 
and  the  expansion  and  distribu¬ 
tion  of  the  Daily  Times  into 
wide  areas.  The  'Times  was  es¬ 
tablished  in  1867  as  a  weekly. 

It  has  been  a  daily  since  1925. 


Helky  Kymalainen. 

New  Kansas  City  Post 


Will  Be  Weekend  Paper 


Kansas  City,  Mo. 

The  Kansas  City  Post,  a  week¬ 
end  newspaper,  will  make  its 
initial  bow  Saturday,  Sept.  8, 
according  to  Bert  L.  Campbell, 
editor  and  manager. 

The  newspaper  will  be  pub¬ 
lished  by  the  Kansas  City  Post 
Inc.,  a  Missouri  corporation. 
John  L.  Campbell  is  president, 
Ben  E.  Pener  is  vicepresident 
and  Bert  Campbell  is  secretary- 
treasurer. 

Offices  of  the  newspaper  are 
at  114  E.  19th  Street.  The  Post 
will  be  printed  at  the  Drovers’ 
Telegram  plant,  1505  Genesee. 

“We  don’t  intend  to  revive 
anything,”  Bert  Campbell  said. 
“This  will  be  a  brand-new'  news¬ 
paper  starting  with  volume  one, 
number  one.  When  we  incorpo¬ 
rated  we  checked  with  the  Sec¬ 
retary  of  State’s  office  in  Jeffer¬ 
son  City  to  see  if  the  name  was 
available  and  were  informed 
that  it  was.  We  wanted  a  short 
name  for  the  paper  and  ‘Post’ 
seemed  to  fill  the  bill.  It’s  been 
more  than  a  generation  since 
a  paper  named  ‘Kansas  City 
Post’  was  published  here.” 

The  Post  will  be  a  Sunday- 
type  newspaper  issued  on  Satur¬ 
day  mornings.  It  will  have  a 
full-time  staff  augmented  by 
several  part-time  newsmen.  The 
corporation  has  contracted  for 
United  Press  International  wire 
service  and  Unifax  news  photo 
service,  a  color  comic  section 


from  King  Features  Syndica'c 
and  several  syndicated  column-  t 
ists  and  features.  H 

Columnists  will  include  Mar¬ 
quis  Childs  who  writes  “Wash¬ 
ington  Calling”  for  United  Fea¬ 
ture  Syndicate;  Dr.  Burton  H. 
Fern,  M.D.;  Carl  Ritter,  a  finan¬ 
cial  columnist  for  the  Copley 
News  Service;  Jack  Murphy, 
Copley  News  Service  sports  col¬ 
umnist,  and  several  UPI  col¬ 
umnists. 

Mr.  Campbell  said  that  the 
paper  will  be  offered  for  sale  on 
newsstands  only  at  15c  a  copy. 
Distribution  will  be  handled  by 
Kansas  City  News  Distributors. 

“We  decided  to  by-pass  mail 
subscriptions  in  order  to  give 
ourselves  the  latest  possible 
deadline  to  allow  for  the  latest 
news,”  Mr.  Campbell  said. 

The  editorial  policy  of  the 
Post  will  be  independent,  al- 
though  it  will  probably  lean  to¬ 
ward  the  Democratic  Party,  Mr. 
Campbell  said. 

The  old  Kansas  City  Post 
went  out  of  existence  in  1942, 
several  years  after  its  merger 
with  the  Journal. 

• 

White  House  Guests 

The  latest  group  of  newspa- 
per  executives  to  have  luncheon 
with  President  Kennedy  at  the  i 
White  House  included  11  from  I 
Utah  dailies  and  weeklies,  on  I 
Aug.  10.  I 
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Foirchitd  Grophic  Eqwipmtnt,  D«pt.  TT$*2 
Fairchild  Oriv«,  Flainviaw,  Long  liland,  N.  Y. 

Pleose  land  m«  o  frt«  copy  of  tho  24  page  brochure,  *‘More  Type  ?n 
Leii  Time.*' 


Nome 


rify 

Teletypesetter®-equipped  linecasting  machines  make  your 
switch  to  offset  less  costly  and  enable  you  to  maintain  the 
familiar,  professional  appearance  of  your  newspaper. 

The  reasons  make  sense. 

First,  by  keeping  your  present  linecasting  machines  and 
the  personnel  to  operate  and  maintain  them,  the  switchover 
is  smoother,  faster,  and  more  economical.  You  make  no 
capital  investment  in  new  type  composing  machines  and 
avoid  the  need  for  long  periods  of  training  in  new  compos¬ 
ing  techniques. 

For  appearance  and  legibility  nothing  compares  with 
hot  metal  composition.  Classified  advertising,  especially,  re¬ 
quires  the  higher  typographic  quality  hot  metal  provides, 


FAIRCHILD  GRAPHIC  EQUIPMENT 

DIVISION  OF 

FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 
District  Offrc*S: 

Eosichottr,  N.  Y.  •  Los  Ang»l«i  •  Atlonta  •  Chicogo 
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and  linecasting  permits  you  to  set  more  revenue-producing 
lines  per  column  than  other  methods. 

If  you  do  job  printing,  hot  type  is  available  in  the  widest 
variety  of  faces  and  sizes  —  a  “must”  on  commercial  jobs. 

All  these  advantages  of  hot  metal  are  multiplied  when 
linecasting  machines  are  equipped  with  Fairchild  Teletype¬ 
setter®  —  the  system  which  can  reduce  linecasting  composi¬ 
tion  costs  as  much  as  40%. 

TTS®  makes  possible  linecasting  at  twice  or  three  times 
the  speed  of  manual  operation,  plus  low  cost  setting  of  wire 
service  copy. 

Do  yourself  a  favor  by  mailing  the  coupon  now  for  the  full 
Teletypesetter  story. 


SWITCHING  TO  OFFSET? 


...keep  up 
your  best 
typographic 
appearance 
with 
linecasting 
composition 


ANNOUNCING 


On  Sept.  9,  the  United  Press  International  special 
wire  service  for  Sunday  newspapers  takes  on  a 
new  name . . .  and  a  new  format.  For  the  first  time, 
it  also  will  be  available  on  Teletypesetter  tape 
as  well  as  Teletype. 

World  Horizons  will  be  a  comprehensive  report, 
transmitted  at  the  same  time  every  Sunday  for 
publication  the  following  Sunday.  Its  dispatches 
will  cover  the  significant  news  situations  in  three 
departments: 

•  National  Horizon  •  International  Horizon  •  Family  Horizon 

Pictures  and  charts  to  illustrate  the  dispatches 
will  be  transmitted  simultaneously  on  the  UPl 
Telephoto-Unifax  network. 

World  Horizons  will  feature  in-depth  reporting  and 
analysis  by  UPl’s  big  by-liners.  It  will  stress  quality 
and  reader-interest. 

World  Horizons  Is  designed  to  meet  the  growing 
need  of  Sunday  editors  for  a  balanced  file  of  news 
and  feature  material  of  top  promotional  value. 
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Newsmen  *Go  *  Army — 
361st  Marches  South 


Sumter,  S.  C. 

A  proup  of  New  York  news 
and  media  men  are  doing  spe¬ 
cial  duty  in  this  humid  little 
Southern  town. 

Their  job  is  the  same  as  in 
New  York  —  news  and  informa¬ 
tion  —  but  there  are  a  few  dif¬ 
ferences  in  clothing  (khaki), 
waking  up  time  (6  a.m.)  and 
meals  (air  force  mess  hall 
style) . 

The  men  belong  to  the  361st 
Public  Information  Detachment, 
one  of  the  few  Army  units  of  its 
kind  anywhere.  Their  New  York 
City  headquarters  is  in  the 
Army  Reserve  building  on  42nd 
Sti-eet  near  10th  Avenue. 

Headquarters  here  is  a  Na¬ 
tional  Guard  gymnasium  where 
they  man  the  press  center  for 
Exercise  Swift  Strike  II,  the  big 
war  games  of  the  Army-Air 
Force  Strike  Command.  Sleep¬ 
ing  quarters  are  in  another  gym¬ 
nasium  at  Shaw  Air  Force,  a 
few  miles  away. 

Live  in  Gym 

Most  of  the  Army  newshawks 
are  complaining  of  sore  backs 
from  sleeping  on  narrow  cots. 
But  living  in  a  gym  far  from 
wives  and  home-cooked  meals 
has  one  advantage  —  the  basket¬ 
ball  games  before  bedtime  help 
reduce  bulging  waistlines. 

In  time  of  mobilization,  the 
job  of  the  361st  would  be  to  op- 
eiate  a  press  camp  in  a  theater 
of  operations.  For  two  weeks  of 
active  duty,  its  members  are 
getting  the  feel  of  what  the 
real  thing  would  be  like. 

They  are  organized  in  a  re¬ 
porting,  rewrite  and  editing  set¬ 
up.  Michael  lachetta,  a  feature 
writer  for  the  New  York  Daily 
News,  is  one  of  the  bellwethers 
of  the  writing  team. 

A  typical  asignment  was  cov¬ 


erage  of  a  mass  paratroop  drop 
by  the  82nd  Airborne  Division. 
While  Roger  J.  Herz  (assistant 
infonnation  director.  New  York 
City  planning  department)  was 
covering  the  main  news  story, 
Mike  nimbly  sought  out  the  only 
female  wdthin  miles  —  a  pretty 
young  reporter  for  a  local  news¬ 
paper  —  and  interviewed  her  in 
a  cotton  field  where  the  para¬ 
troops  were  landing.  He  came  up 
with  a  witty  feature  on  a  wom¬ 
an’s  view  of  a  big  paratroop 
drop. 

Wrap-Ups 

An  Associated  Press  news¬ 
man,  Charles  K.  Sergis,  is  writ¬ 
ing  wrap-up  stories  twice  a  day 
about  the  fast-moving  air  and 
ground  maneuvers,  and  media 
representative  Tim  McCarthy, 
a  former  UPI  newsman,  is  put¬ 
ting  out  Strike,  the  daily  news 
sheet  for  the  more  than  70,000 
service  men  from  bases  through¬ 
out  the  nation  who  are  involved 
in  the  maneuvers. 

Some  of  the  361st  men  don’t 
have  civilian  news  backgrounds 
but  they’ve  learned  to  use  their 
classroom  training  to  function 
well  as  Army  newsmen. 

Welding  this  gang  of  varied 
talents  into  a  smooth  military 
news  team  is  Lt.  Col.  Irving 
Moss,  commander  of  the  361st 
and  an  old  public  relations  hand 
both  in  and  out  of  the  Army. 

The  unit’s  sharpest  writing 
talent  isn’t  on  the  Swift  Strike 
campaign,  having  taken  his  an¬ 
nual  summer  training  earlier. 
He’s  Herb  Gardner,  whose  first 
play,  “A  Thousand  Clowns,”  is 
a  comedy  hit  on  Broadway  star¬ 
ring  Jason  Robards  Jr,  Gardner 
has  newspaper  credentials  as  a 
former  syndicated  comic  strip 
cartoonist  —  he  drew  “The  Neb- 
bishes.” 


HURLETRON 

DC  and  AC 
Press  Drives 
All  Horsepowers 

ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 
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I  By  Roy  H.  Copperud  | 

I  Point  of  Order  | 

I  On  [sometimes  in]  the  order  and  of  the  order,  followed  | 
S  by  quantities,  are  impressive  inflations  of  the  technical  m 

I  writer.  They  sound  as  if  they  have  some  deep  and  precise  i 

S  connotation  to  the  initiated,  but  the  fact  is  that  they  1 

g  are  merely  ostentatious  displacements  of  about  or  np-  | 

I  proxhnately.  | 

I  Apparently  on  the  order  and  of  the  order  are  offshoots  J 
g  of  the  concept  order  of  magnitude,  which  does  have  a  g 

m  precise  technical  meaning.  WebHter’it  Third  New  Inter-  g 

g  national  gives  it  thus:  “A  range  of  magnitude  extending  | 

I  from  some  value  to  ten  times  that  value  (two  quantities  = 

g  are  of  the  same  order  of  magnitude  if  one  is  no  larger  g 

g  than  ten  times  the  other,  but  if  one  is  one  hundred  times  g 

1  the  other  it  is  larger  by  two  orders  of  magnitude).”  g 

1  There  are  other  mathematically  specific  applications  of  1 

S  order.  g 

g  Now  for  some  derivative  pomposities:  | 

g  “The  number  of  troops  is  estimated  to  have  increased  g 

g  sharply,  to  something  on  the  order  of  10,000.”  aomething  g 

I  like  (or  approximately  or  about)  10,000.  B 

1  “The  budgetary  deficit  is  still  on  the  order  of  $150  mil-  g 

I  lion.”  about,  g 

g  “Public  estimates  of  the  bomb’s  effectiveness  are  on  g 
g  the  order  of  thousands  of  square  yards,  much  less  than  1 

g  a  square  mile.”  are  about  (or  run  to)  thoumnde  of  g 

1  square  yards.  g 

I  Wayward  Words  | 

1  Grammatical  folklore  has  it  that  to  compare  to  is  to  | 
g  liken  and  to  compare  with  is  to  contrast.  But  it’s  not  E 

g  that  simple.  Strictly  speaking,  compare  to  means  liken  g 

B  to  or  place  in  the  same  class:  “He  compared  me  to  a  E 

g  thief”  means  “He  likened  me  to  a  thief.”  Compare  with  1 

J  means  examine  in  relation  to.  “He  compared  me  with  g 

g  a  thief”  means  “He  set  my  qualities  beside  those  of  a  B 

g  thief,  to  show  either  similarities  or  differences.”  This  g 

g  distinction  is  even  more  useless  than  some  others  that  g 

g  are  fancied  by  purists,  however,  because  the  senses  over-  | 

g  lap.  As  Perrin  notes,  in  the  common  construction  with  g 

g  the  past  tense,  with  and  to  are  used  indiscriminately,  g 

g  and  it  may  as  well  be  recognized  that  compare  with  and  E 

g  compare  to  no  longer  convey  any  reliably  distinctive  g 

g  meanings.  For  practical  purposes,  it  may  be  assumed  g 

g  that  both  compare  with  and  compare  to  will  be  taken  = 

1  to  mean  note  differences,  similarities,  or  both.  When  | 

E  unlikeness  is  to  be  pointed  out,  contrast  is  generally  g 

g  used:  “The  paintings  were  contrasted  with  those  of  an  1 

g  amateur.”  E 

m  *  *  *  m 

g  Diet  on  is  rare,  though  legitimate,  in  the  sense  eat  or  g 

E  subsist  on,  and  likely  to  be  misunderstood:  “This  pet  owl  g 

I  diets  on  mice  and  chicken.”  What  one  diets  on  is  likely  g 

E  to  be  thought  of  as  a  restricted  diet:  “On  my  doctor’s  g 

g  orders,  I  am  dieting  on  nonfat  foods.”  g 

S  ♦  ♦  *  g 

B  The  idea  that  different  than  is  necessarily  wrong  is  a  5 

B  superstition;  the  phrase  is  idiomatic  when  it  introduces  £ 

B  a  clause.  The  usual  forms  are  illustrated  by  “The  rich  are  g 

I  different  from  you  and  me”  (not  introducing  a  clause)  g 

g  and  “The  weather  is  no  different  than  it  was  yesterday.”  g 

g  Different  to  is  exoriated  by  British  pundits  on  usage,  but  a 

g  this  form  is  unknown  in  the  United  States.  Different  is  g 

g  often  used  unnecessarily:  “We  called  on  twelve  different  H 

1  people.”  The  word  is  excess  baggage  unless  there  is  some  r 

g  occasion  to  assert  difference;  if  unlike  cannot  be  sub-  R 

B  stituted  for  different,  it  is  better  left  out.  Various  is  = 

g  preferable  to  different  merely  to  indicate  diversity  with-  R 

g  out  emphasizing  unlikeness:  “Various  [not  different]  3 

g  actors  have  performed  the  role.”  i 

iiiiiiiiiiiitH  201iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^^ 
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FAIRCHILD 

news 

AllxTt  Pighini  has  been  appoinled 
editor  of  the  man-made  fibers  sec¬ 
tion  of  DAILY  NEWS  RECORD. 
He  succeeds  Harry  Jefferis,  who  is 
now  textiles  editor.  Mr.  Pighini 
joined  DAILY  NEWS  RECORD  in 
19-18  as  a  member  of  the  copy  desk. 
Sul)sequently,  he  reported  on  the 
cotton  yarn  market,  various  sections 
of  the  finished  goods  market,  cotton 
gray  goods  and  served  as  an  as¬ 
sistant  on  man-made  fibers. 


Under  the  guidance  of  Alfred  Cook, 
editor  of  ELECTRONIC  NEWS,  a 
team  of  news  specialists  will  be  on 
hand  to  give  blanket  coverage  of 
the  Western  Electronics  Show  and 
Convention  in  the  Los  Angeles 
Sports  .\rena,  Aug.  21-24.  Fair- 
child's  Los  Angeles  headquarters 
will  be  the  host  bureau  with  its 
full  staff  of  reporters  and  photogra¬ 
phers.  They  will  be  joined  by  Mr. 
Cook  and  Leon  Tolopko  from  New 
York,  Roy  Johns  and  Walter 
Mathews  from  the  San  Francisco 
bureau,  Garry  W'orsmer  from  San 
Diego  and  Joe  McLean  from  the 
Phifadelphia  office.  Special  daily 
editions  of  ELECTRONIC  NEWS 
will  be  published  on  Aug.  20,  22 
and  23,  and  more  than  55,000  copies 
of  the  paper  will  be  distributed 
each  day  to  all  WESCON  hotels, 
motels  and  the  Sports  .Arena,  in 
addition  to  the  regular  subscription 
list. 


Circulation  statistics  for  the  first 
half  of  1962  show  that  the  eight 
Fairchild  newspapers  showed  in¬ 
creases  in  average  paid  circulation 
over  the  last  half  of  1%L  All-time 
highs  were  reached  by  seven  of 
the  papers,  with  DRUG  NEW.'' 
weekly  leading  the  parade  with 
a  14,967  increase.  METALWORK¬ 
ING  NEWS  followed  with  a  gain 
of  4,471. 


Frank  J.  Mannarelli  has  been  ap¬ 
pointed  circulation  field  sales  man¬ 
ager  for  the  midwest,  with  head¬ 
quarters  in  Fairchild’s  Chicago 
bureau.  Mr.  Mannarelli,  who  joined 
Fairchild  last  July,  was  formerly 
with  the  Universal  Match  Corp. 


Harr>'  McNeill  has  joined  the 
Fairchild  News  Service  to  represent 
the  Fairchild  papers  in  Windsor, 
Ont.,  Canada.  Other  new  FNS  ap¬ 
pointees  are:  Furgus  Hoffman  in 
Seattle;  John  Urbanek  in  La  Mesa, 
Cal.,  Brooks  T.  Post  in  Sarasota, 
Fla.;  David  Gretsch  in  Tallahassee, 
Fla. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
fiiblhhtn  of 

Daily  Naws  Racord,  Woman's  Waar  Daily, 
Homa  Furnishings  Daily,  Footwaar  Naws, 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Man's  Waar  Elaclronic  Naws,  Books, 
Matalworking  Naws,  Diractorias. 


3  Retire  in  Salem 

Salem,  Ore. 

Three  Capital  Journal  news 
staffers  have  retired.  They  are 
Stephen  A.  Stone,  associate  edi¬ 
tor  who  has  been  with  the  news¬ 
paper  since  1915;  Fred  Zimmer¬ 
man,  church  editor,  and  with 
the  paper  since  1911,  and  Mike 
Forbes,  copy  editor,  who  had 
served  for  11  years. 

• 

H.  J.  Emmins  McCord,  as¬ 
sistant  secretary  and  controller 
of  Carter  Publications — to  busi¬ 
ness  manager  of  tbe  Fort  Worth 
(Tex.)  Star-Telegram.  He  came 
to  the  Star- Telegram  in  1930, 
first  working  as  a  “proof  boy” 
in  the  dispatch  department. 

*  *  * 

John  S.  Piper,  financial  edi¬ 
tor,  San  Francisco  (Calif.) 
News  Call  Bulletin  and  one  of 
its  predecessors,  the  San  Fran¬ 
cisco  News,  for  33  years — re¬ 
tired.  Lindsay  Arthi’R,  former 
financial  editor  of  the  Call 
Bulletin,  succeeds  Mr.  Piper. 

*  «  * 

Michael  Johnson,  Hayward 
(Calif.)  Daily  Review — to  As¬ 
sociated  Press  bureau.  Charles¬ 
ton,  W.  Va.,  succeeding  Joseph 
PiLEGGE,  who  resigned  to  accept 
a  teaching  fellowship  at  the 
University  of  Maryland,  College 
Park. 

*  *  « 

James  Driscoll,  instructor  in 
reporting  and  editing  at  the 
University  of  Iowa  School  of 
Journalism — to  general  assign¬ 
ment  reporter,  Louisville  (Ky.) 
Cou  rier-Jou  mal. 

*  *  * 

James  A.  Kerkhoff,  reporter, 
E vansville  ( Ind. )  Courier  —  to 
Boonville  (Ind.)  Enquirer  and 
Chandler  (Ind.)  Lite  as  editor 
of  both  papers. 

*  *  « 

John  MacDonald,  former 
editor.  Sparks  (Nev.)  Tribune 
— to  editor  and  publisher,  Ne¬ 
vada  Veteran’s  Journal,  new 
statewide  newspaper. 


personal 


Publisher  Named 

Roseburg,  Ore. 

J.  V.  Brenner,  for  the  past 
two  years  assistant  to  the  pub¬ 
lisher  of  the  Provo  (Utah) 
Daily  Herald,  has  been  named 
publisher  of  the  Roseburg  (Ore.) 
News-Review,  a  Scripps  League 
daily.  Charles  V.  Stanton,  for¬ 
merly  editor  and  publisher  and 
for  20  years  editor  of  the  News- 
Review,  will  remain  as  editor. 
• 

L.  D.  (Bud)  Good,  advertis¬ 
ing  staffer,  Tigard  (Ore.)  Times 
—  to  general  manager  of  the 
paper,  replacing  George  Hoyt, 
who  will  do  graduate  study  in 
business  administration  at  the 
University  of  Oregon. 

*  * 

Francis  Rothauge,  recent 
graduate  of  Oregon  State  Uni¬ 
versity — named  news  editor, 
Prineville  Central  Oregonian, 
succeeding  Ron  Swift. 

«  *  * 

Kerman  R.  Turner — to  city 
editor  from  reporter,  Albany 
( Ore. )  Democrat-Herald. 

*  *  * 

Daniel  L.  Moriarty,  police 
reporter,  Lynn  (Mass.)  Daily 
Evening  Item — retired  after  40 
years’  service.  Edward  Collins, 
former  Lynn  Telegram-News  re¬ 
porter,  replaces  him.  Dwight 
Bitell,  Item  reporter — on  leave 
of  absence  to  assist  in  publiciz¬ 
ing  the  campaign  of  former  As¬ 
sistant  U.S.  Labor  Secretary 
George  C.  Lodge  for  U.S.  Sena¬ 
tor  in  Massachusetts.  Nancy 
PoPKiN,  formerly  of  the  staff 
of  The  Jewish  Advocate,  Boston 
— to  Item,  specializing  in  fea¬ 
tures. 

*  *  * 

Victor  E.  Loisel — named  re¬ 
tail  advertising  manager,  Ham¬ 
mond  (La.)  Daily  Star.  He 
worked  on  California  news¬ 
papers  before  joining  the  Star 
sales  staff  last  May. 

*  *  * 

Hannah  Jo  Wright,  news 
staff.  Vale  (Ore.)  Malheur 
Enterprise  —  resigning  to  be 
married. 

*  «  * 

Daniel  E.  Lees,  formerly 
with  the  John  Day  (Ore.)  Blue 
Mountain  Eagle — to  the  Grant 
Thummel  Advertising  Agency, 
Portland,  Ore. 

*  *  * 

Craig  Boate,  sports  editor, 
Gelina  (Ohio)  Daily  Standard 
— to  similar  post  on  Defiance 
(Ohio)  Crescent-News,  succeed¬ 
ing  Persh  Rohrer,  now  sports 
editor,  Ravenia  (Ohio)  Courier. 


MAN  OF  NOTE — Louis  Sudler, 
left,  presents  a  plaque  on  NBC 
Artists’  Showcase  to  Philip  Max¬ 
well,  editorial  promotion  manager 
of  the  Chicago  Tribune,  in  recog¬ 
nition  of  his  33  years  as  director  of 
the  Chicagoland  Music  Festival. 

News  Bureau  Editor 

East  Lansing,  Mich. 
The  resignation  of  Frank  D. 
Skinner  and  appointment  of  Ed¬ 
ward  J.  Zabrusky  to  succeed  him 
as  editor  of  the  News  Bureau 
at  Michigan  State  University 
were  announced  by  W.  Lowell 
Treaster,  director  of  Informa¬ 
tion  Services  at  MSU. 

• 

George  D.  Brugh,  former 
publisher  of  the  Ellsworth 
(Minn.)  Herald  and  the  Wing 
(N.D.)  Press — to  the  Independ¬ 
ence  (Ore.)  Enterprise  as  ad 
manager  and  sales  representa¬ 
tive. 

*  «  * 

Bob  Jones,  chief  of  Paris 
bureau  of  The  Overseas  Weekly 
— to  reporter  Louisville  (Ky.) 
Courier-Journal.  Robert  G. 
Trautman,  courts  reporter  for 
Madison  (Wise.)  Capital  Times 
— to  Courier-Journal  labor  and 
suburban  reporter.  David  Van 
Praagh,  special  correspondent 
for  Providence  (R.I.)  Journal 
and  Evening  Bulletin  in  India 
for  the  past  year — to  reporter. 
Courier- J  oumal. 

*  «  * 

Jack  Smith,  former  county 
editor,  Decatur  (Ala.)  Daily — 
to  news  editor.  Auburn  Uni¬ 
versity  Extension  Service. 
Charles  Black,  Auburn  gradu¬ 
ate  in  advertising  design — to  art 
editor. 

*  *  * 

Bob  Cohn,  Montgomery 
(Ala.)  state  editor — to  Auguste 
(Ga.)  Chronicle  as  city  editor. 
Ramona  Martin  —  moved  u)) 
from  assistant  state  editor  to 
state  editor.  JoE  Smedley  — 
transferred  front  general  report¬ 
ing  to  assistant  state  editor. 
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John  F.  Cronin,  former  city 
editor,  Cincinnati  (Ohio)  En¬ 
quirer  —  to  assistant  executive 
secretary.  Greater  Cincinnati 
Hospital  Council,  a  job  he  held 
part-time  two  years  ago. 

*  4c 

Robert  D.  Ungericht,  news 
editor,  Troy  (Ohio)  Daily  News 
— to  assistant  to  Findlay  College 
President  O.  J.  Wilson. 

*  * 

Lee  Quarnstrom,  formerly 
City  News,  Chicago,  and  Ever¬ 
green  Park  (Ill.)  Dispatch  —  to 
Seattle  (Wash.)  Bureau  of  As¬ 
sociated  Press. 

*  «  * 

John  Barboi'R,  a  science 
writer  for  The  Associated  Press 
in  New  York  —  transferred  to 
the  AP’s  Washington  bureau 
where  he  will  continue  to  spe¬ 
cialize  in  science  stories. 

*  *  * 

Andrew  Cox,  Jamestown 
(N.Y.)  Post-Journal  sports  staff 
— to  the  weekly  Kettering-Oak- 
wood  (Ohio)  Times  as  sports 
editor  and  cartoonist. 

*  * 

ViNODE  K.  Sawhney,  the 
Portland  (Ore.)  Reporter  —  to 
reporting  staff,  Baker  (Ore.) 
Democrat-Herald. 

*  « 

Irving  M.  Kravsow,  Hartford 
(Conn.)  Courant  State  Legisla¬ 
tive  staff — named  State  Capitol 
and  chief  legislative  correspond¬ 
ent,  succeeding  Keith  Schon- 
RocK — resigned  to  become  public 
relations  director  for  Demo¬ 
cratic  State  Central  Committee. 

*  *  4> 

Bill  Gould,  sports  editor, 
Rosehurg  (Ore.)  News-Review 
— to  Oregon  City  (Ore.)  Enter¬ 
prise-Courier  in  same  capacity. 

*  *  * 

Garnet  Dundas,  advertising 
director  of  the  Moose  Jaw 
( Sask. )  Times-Herald  —  elected 
])rcsident  of  Western  Daily 
Xf-wspaper  Advertising  Man¬ 
agers’  Association  of  Canada. 
*  *  * 

Jerry  Stonebraker,  news 
editor,  Payette  (Idaho)  Inde- 
V  udent-Enterprise  —  to  Baker 
<^>re.)  Democrat-Herald  as 
news  editor.  He  replaces  Bruce 

ILKINSON,  now  with  Pueblo 
C’olo.)  Star-Journal  as  news 
ct  :tor. 

• 

It!  College  Post 

Haverford,  Pa. 

Barclay  M.  Bellas,  formerly 

iiurban  editor  of  the  Peekskill 
(X.  Y.)  Evening  Star,  has  been 
appointed  director  of  informa¬ 
tion  at  Haverford  College. 
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Starts  Trade  Paper 

Miami  Springs,  Fla. 

Louis  A.  Perrone,  for  31  years 
a  member  of  the  advertising 
staff  of  the  Buffalo  (N.Y.) 
Evening  News,  has  started 
Florida  Food  Field,  a  monthly 
trade  paper.  It  is  published  in 
tabloid  form  by  the  offset  proc¬ 
ess. 

• 

Phyllis  Countryman,  form¬ 
erly  with  the  Coquille  (Ore.) 
Valley  Sentinel — to  news  editor. 
Myrtle  Point  (Ore.)  Herald. 

*  *  * 

Gene  Mauldin  —  to  Salem 
(Ore.)  Capital  Journal  as  copy 
editor.  He  worked  previously  for 
the  Albany  (Ore.)  Democrat- 
Herald  and  the  State  Highway 
Department  as  information  rep¬ 
resentative. 

*  *  * 

Philip  D.  Hager  —  to  the 
Portland  (Ore.)  Reporter  as 
political  editor.  He  was  formerly 
with  the  Ontario  (Ore.)  Argus- 
Observer,  Baker  (Ore.)  Demo¬ 
crat-Herald,  the  Portland  Ore¬ 
gonian  and  Boise  (Idaho) 
Statesman. 

*  *  * 

J.  V.  Brenner,  former  as¬ 
sistant  to  the  publisher,  Provo 
(Utah)  Daily  Herald — to  Rose- 
burg  (Ore.)  News-Review  as 
publisher.  The  News -Review 
publishing  company  was  bought 
by  the  Scripps  League  of  News¬ 
papers  in  May,  1960. 

*  ♦  * 

John  Ohm,  1962  Pacific  Uni¬ 
versity  graduate  —  to  reporter 
Oregon  City  (Ore.)  Enterprise. 

«  ♦  ♦ 

James  W.  Watley,  graduate 
of  Auburn  University — to  chief 
of  the  Pensacola  (Fla.)  News- 
Journal  bureau  in  Crest  view, 
Fla. 


0  a  ■  ■  ■ 

PHOTON 

SERIES  540 

The  fastest  machine  availa¬ 
ble  for  mixed  composition 
and  display  work. 


Wilmington,  Moss. 
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Moving  to  Greece 

Vancouver 

Marie  Moreau,  fashion  editor 
of  the  Vancouver  Sun  for  the 
past  nine  years,  has  resigned 
and  after  a  short  time  in  Tor¬ 
onto,  Ottawa  and  New  York, 
she  will  establish  residence  in 
Athens.  She  plans  to  continue 
her  writing  career  in  Greece. 

• 

Roy  Zukerman,  courthouse 
staff,  Santa  Ana  (Calif.)  Regis¬ 
ter  —  resigned  to  enter  a  law 
office  in  Long  Beach  and  con¬ 
tinue  as  publisher  of  a  jury 
service  roster  for  attorneys. 
Bill  Farr,  Register  cityside 
staff,  and  Warren  Veis,  Regis¬ 
ter  Newport  Harbor  bureau  — 
to  courthouse  staff. 

«  « 

Edward  Bowmaker,  Benning¬ 
ton  (Vt.)  Evening  Banner 
sports  editor — to  publicity  and 
public  relations  staff  of  the  Ta- 
conic  and  Breeding  Association 
Inc.,  Pownal,  Vt. 

♦  ♦  ♦ 

Terry  R.  Motteler,  A  Ibuquer- 
que  (N.  M.)  Tribune  reporter — 
to  U.  S.  Navy.  Penny  Sandoval, 
Rose  Marie  Walker,  Jerry 
Smothers,  Jamie  Rubenstein, 
Phil  Peters,  Almira  White- 
side — recent  additions  to  the  re¬ 
porting  staff. 


Norman  Rourke — to  reporter, 
Roswell  (N.  M.)  Record. 

♦  ♦  * 

Jack  Pearce,  former  police 
reporter,  Roswell  (N.  M.)  Rec¬ 
ord  and  Santa  Fe  (N.  M.)  New 
Mexican — to  public  information 
staff,  Texas  Tech,  Lubback. 

*  *  * 

Dan  Perry — to  reporter,  Los 
Cruces  (N.  M.)  Sun-News. 

*  «  * 

Jim  Collins  —  to  reporter, 
Santa  Fe  ("N.  M.)  New  Mexican. 

«  ♦  « 

Jerry  Dorbin,  formerly  with 
Carlsbad  (N.  M.  Current-Argus 
— to  reporter,  Albuquerque  (N. 
M.)  Journal.  Dan  Milburn  — 
succeeds  Rodnbty  Townsend  on 
Journal  photography  staff.  Mar¬ 
garet  Brennen — to  news  staff, 
succeeding  Judith  Kelly. 

• 

Society  Editor 

MILWAI!KEE 

Colleen  Dishon,  who  has  been 
society  editor  of  the  Milwaukee 
Journal  the  past  five  years,  has 
been  named  women’s  and  society 
editor  of  the  Milwaukee  Senti¬ 
nel.  Before  coming  here  six 
years  she  was  editor  of  the 
rotogravure  magazine  of  the 
Columbus  (Ohio)  Dispatch.  Her 
husband,  Robert,  is  a  Sentinel 
reporter. 


Continuous  Service 

For  40  years  of  its  more  than  a  century  of  design  and  engineering 
service,  Lockwood  Greene  Engineers,  Inc.  has  served  newspapers 
in  major  metropolitan  areas. ..in  communities  of  all  sizes  throughout 
the  nation.  For  such  papers  as  Modesto  Bee,  Troy  Record,  Reading 
Eagle,  Louisville  Courier  Journal. ..and  many  others. ..our  services 
have  included  everything  from  plant  appraisal  to  complete  super¬ 
vision  of  plant  alteration  or  expansion.  Literature,  describing  our 
work  in  the  newspaper  and  printing  fields... and  how  we  may  best 
serve  you... is  available  upon  request. 


LOCKWOOD 

GREENE 


ENGINEERS, 

RODERICK  0*D0N0GHUE.  ASSOCIATE  TT\J^ 
Pulp  and  Papar  Division 


Boston  16,  Mms.,  3t6  Stuart  $L 
Naw  York  17,  N.  Y.,  41  £.  43nd  St  •  Spartanburg,  S.  C,  Montgomory  Bldg. 
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G.  Scott  Smith,  86;  William  Cronin,  84; 

Newspaper  Publisher  Retired  Indiana  Editor 

Kane,  Pa.  Terre  Haute,  Ind. 

G.  Scott  Smith,  8fi,  who  pub-  William  F.  Cronin,  84,  editor 
lished  newspapers  in  Pennsyl-  of  the  Terre  Haute  Tribune 

^ _  _  _ _ _  van ia  and  Connecticut  before  re-  from  1911  to  1956,  died  Aug.  6 

Tngton  with  the  National  Coal  tiring  five  years  ago,  died  here  after  a  long  illness. 

Policy  Conference;  Aug.  9.  He  Aug.  12  following  a  long  illness.  He  joined  the  Tribune  in  1897, 

formerly  worked  in  Chicago  for  He  began  his  news  career  in  later  was  a  new's  editor  for 

the  City  News  Bureau,  NBC,  1898  with  the  Williamsport  Sun.  United  Press  in  New  York, 

and  United  Press  International.  Four  years  later  at  26  he  pur-  ♦  ♦  ♦ 

*  *  *  chased  the  Jersey  Shore  (Pa.)  John  Goldstrom,  74, 

Orville  Rem^lle,  60,  column-  Record  and  in 
ist  and  editor  of  the  editorial  the  Bradford  Daily  Record  and  papers;  July  24.  He 
Fort  Lauderdale  (Fla.) 


White  House 
Men  Left 
At  the  Gate? 


Obituary 


Washington 

White  House  reporters,  ac¬ 
customed  after  all  these  years 
to  their  lonely  vigils  on  the 
North  Portico,  are  chafing  at 
an  unannounced  change  in  rules 
that  bars  them  from  the  area. 

Where  rain  and  snow  and 
dark  of  night  had  heretofore 
failed,  the  New  Frontier  accom¬ 
plished — either  by  accident  or 
design. 

It  all  began  when  editors  and 
publishers  across  the  country 
started  dropping  in  for  lunch. 
Initially  the  guests  left  by  way 
of  the  West  Wing.  That  exit 
was  soon  exchanged  for  the 
front  door  (the  North  Portico, 
that  is)  and  reporters  somehow 
found  themselves  waiting  at  the 
Northwest  gate  to  interview  the 
departing  guests. 

The  newsmen  could  hardly  be 
expected  to  accept  this  “back¬ 
door”  status  for  long  without 
prote.st.  It  waited  for  the  first 
sign  of  a  good  story  gone  by 
the  boards,  or  rather  out  the 
other  gate. 

President  Kennedy  had  in¬ 
vited  a  group  of  some  17  promi¬ 
nent  business  men  to  lunch.  In 
view  of  the  President’s  recent 
relations  with  the  business  world 
there  was  reason  to  think  a 
story  might  come  out  of  the 
luncheon. 

It  didn’t  for  want  of  a  source 
(most  of  the  guests  got  in  their 
cars  and  drove  out  the  North¬ 
east  gate) — whereby  a  protest 
was  registered  forthwith  by  that 
forthright  veteran  White  House 
correspondent,  Ed  Folliard  of 
the  Washington  Post. 

Mr.  Folliard  pointed  out  to 
Associate  Press  Secretary  An¬ 
drew  Hatcher  at  the  afternoon 
press  briefing  that  reporters 
“have  been  going  up  there  to 
interview  people  ever  since  the 
Roosevelt  Administration.  .  .  . 
I  have  never  known  a  reporter 
to  assault  anyone  coming  out  of 
the  North  Portico,  and  I  can’t 
think  of  any  other  reason  for 
barring  us.” 

Mr.  Hatcher  promised  to  look 
into  the  matter. 


retired 

1907  he  bought  writer  for  New  York  City  new's- 

was  avia- 

a  year  later  the  Reading  Times,  tion  and  science  editor  for  the 
He  then  purchased  the  Bridge-  New  York  Evening  World,  wdth 
port  (Conn.)  Morning  Telegram  Universal  Service  in  Washing- 
with  a  group  of  friends.  In  1912  ton,  and  author  of  book,  “The 
he  moved  here  and  purchased  History  of  Aviation.” 
the  Kane  Republican.  Mr.  Smith 
published  the  Republican  for  45 
years  before  he  sold  to  a  group 
William  F.  Hyland,  75,  re-  from  Bradford, 
tired  New  York  newspaper  man ;  • 

Aug.  9.  He  formerly  worked  as  Edward  Jamieson,  55,  man- 
reporter  for  the  BrooA*(j/w  7’imc.s,  ager  of  the  Ba.scom  Timmons 
the  Brooklyn  Standard-Union,  News  Bureau,  Washington; 

Brooklyn  Eagle,  New  York  Aug.  10.  He  covered  the  Wash- 
Daily  News  and  New  York  Eve-  ington  scene  since  1928. 
ning  World;  as  a  copy  editor  for  *  #  * 

the  Long  Island  Star-Journal ;  Jame.s  Oastleb,  57,  parlia- 
as  night  city  editor  of  the  Sfafen  ment  correspondent  for  the 
Island  Advance;  and  as  editor  .Montreal  Star;  Aug.  14. 
of  the  Brooklyn  Chat,  a  weekly.  *  *  ♦ 

At  his  retirement  eight  years  John  A.  Flynn,  56,  news  edi- 
ago  he  was  editor  of  the  Green-  tor,  Boston  (Mass.)  Record- 
point  Star,  a  Brooklyn  weekly.  American;  Aug.  9.  He  joined 
A  son,  Raymond,  is  a  police  re-  the  Boston  Evening  .American  in 

porter  for  the  Associated  Pres.s.  1928.  ur.......  u 

^  _ _ _  William  H.  Golson,  owner 

and  publisher,  Wetumpka  (Ala.) 

Herald  until  his 

H  H  a  B  B  B  1961;  Aug.  7.  His  grandfather, 

I  I  I  I  I  I  Howell  Rose  Golson,  founded  the 

H  I  I  i#  I#  V  I  in  1898. 


page. 

News;  Aug.  13,  of  a  heart  at¬ 
tack. 


Mack  F.  Denman  Sr.,  60,  edi 
tor  and  publi.sher  of  the  Farm 
ington  (Mo.)  News;  Aug.  7. 


Gordon  Murray,  64,  co¬ 
founder  of  Dorctnus,  a  financial 
adv'ertising  newspaper  of  Bos¬ 
ton,  who  later  assisted  in  estab¬ 
lishing  the  Pacific  Coast  edition 
of  the  ira/(  Street  Journal; 
.4ug.  1.  At  one  time,  he  owned 
a  San  Francisco  advertising 
agency. 


George  W.  McLean,  63,  re- 
))orter  for  the  Boston  (Mass.) 
Globe  for  40  years;  Aug.  10. 


TWA’s 
writing 
and  picture 
contest  f 

closes  j 

Sept.  20  c 


Edward  P.  Halline,  63,  music 
and  drama  critic  for  the  .Mil¬ 
waukee  (Wis.)  Sentinel  for 
more  than  20  years;  Aug.  12. 


Bob  Becker,  71,  outdoor  edi¬ 
tor  for  the  Chicago  (Ill.)  Trib¬ 
une  fiom  1921  until  his  retire¬ 
ment  in  1956;  Aug.  10. 


THURSDAY 


EPTEM 


PrcMige  and  cash  may  be  waiting  for  you  in  the  Silver  .\nniversary 
of  TW'.X’s  annual  competition.  .Material  broadcast  or  pithlished 
between  Sept.  1.5,  1961  and  Sept.  15,  1962  is  eligible.  The  deadline 
for  entries  is  Sept.  20.  Contest  categories  include  newspaper,  maga¬ 
zine,  radio-television  and  photo  co\erage  of  coinmercial  aviation 
and  air  travel.  For  complete  contest  tlctails.  write:  Mr.  Ciordon 
Ciihnore,  TW'.V,  380  Madison  .\\cnuc.  New  York  17,  N.Y’. 


i  you  HHH  Roger  Anneiiberg  Dies 

nutU  Roger  Annenberg,  22,  son  of 

SgH  Walter  Annenberg,  publisher  of 
’  change  mSm  the  Philadelphia  Inquirer,  and 
Mrs.  Annenberg,  died  Aug.  7 

_  after  a  long  illnes.s.  He  had  at- 

tended  Harvard  and  was  a  stu- 
dent  at  the  University  of  Penr- 
sylvania  when  stricken, 
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Vice-Pres.  Public  Relations 
Trans  World  Airlines 


COMPANY. 


Ask  for  it  either  way  . . .  both  trade-marks  mean  the  same  thing. 


the  case  for  UPPER  CASE 


The  Trade-Marks  “Coca-Cola”  and  “Coke” 
are  Brand  Names.  And  like  Your  Name,  they 
should  be  Capitalized.  So  when  you  write 
about  our  product,  please  use  Upper  Case 
“C”.  It  will  help  protect  our  Trade-Marks. 
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Here  is  a  view  of  Derby  Downs  at  Akron  as  David  Mann,  14,  representing  Gary,  Ind.,  swept  to  victory 
over  a  record  field  of  183  boy  contestants  in  the  25th  Silver  Anniversary  All-American  Soap  Box 
Derby.  Following  him  across  the  finish  line  are  the  boys  from  Lancaster,  Ohio,  second,  and  Akron  third. 


ABIGH  ■ 

thank 


FOR  THE 
BIGGEST 
DERBY  YETI 


The  25th  Silver  Anniversary  All-American  Soap  Box  Derby 
is  all  over  but  the  cheering.  And  the  cheers  are  still  ringing 
for  all  the  Derby  sponsors  who  helped  make  it  the  biggest, 
most  exciting  Derby  yet.  Chevrolet  joins  with  the  more 
than  50,000  boys  around  the  world  who  competed  in  the 
1962  Derby  program  in  a  king-size  “thank  you”  to  all  the 
Derby  sponsors.  It  was  a  privilege  being  associated  with 
you  in  working  toward  the  1962  Derby  success  and  we  look 
forward  to  teaming  with  you  again  in  1963  in  continuing 
the  Derby  as  the  “world’s  greatest  amateur  racing  event.” 
. .  .  Chevrolet  Division  of  General  Motors,  Detroit  2,  Mich. 


Soap  Box  Derby  champions  from  overseas  meet  at  the  25th  All-American.  Left  to 
right  are  Edgar  Diemer,  West  Germany;  Gabriel  Jimenez,  Venezuela;  Leo 
Williams,  Jr.,  Okinawa;  Francisco  Caballero,  Puerto  Rico;  and  Mario  Enriquez, 
Philippines.  The  Venezuelan  boy  suffered  a  wrist  injury  several  days  before  the 
race  but  nevertheless  was  able  to  participate.  There  were  also  two  Canadian  entries. 


Jack  Izard,  Chevrolet  advertising  manager,  awards 
the  Oil  Can  Trophy  to  Lome  Greene,  star  of  the 
Bonanza  television  show.  Looking  on,  1  to  r,  are 
Bonanza  stars  Michael  Landon  and  Dan  Blocker, 
who  raced  against  Greene. 


Here  are 
the  newspapers, 
radio  and  television 
stations,  civic  and 
fraternal  groups 
represented  by  the 
183  boy  champions 
who  raced  in  the 
1962  All-American: 

Aberdeen  (Wash.)  Active  Club 
Akron  (Ohio)  Beacon  Journal 
Albany  (GA.)  Breakfast 
Optimist  Club 

Albuquerque  (N.M.)  Tribune 
Alton  (III.)  The  Rotary  Club 
of  Alton,  III. 

Amarillo  (Texas)  Jr.  Chamber 
of  Commerce 

Ambridge(Pa.)  B.P.O.E.  983 
Anderson  (I nd.)  Anderson 
Newspapers.  Inc. 

Ann  Arbor  (Mich.)  Jr.  Chamber 
of  Commerce 

Appleton  (Wis.)  Jr.  Chamber 
of  Commerce 

Asbury  Park  (N.J.)  Jr.  Chamber 
of  Commerce 

Ashland  (Ohio)  Jr.  Chamber 
of  Commerce 

Bangor  (Maine)  Daily  News 
Bel  Air  ( Md.)  Optimist  Club 
Beloit  (Wis.)  Daily  News 
Belvideredll.)  Daily  Republican 
Benton  Harbor  (Mich.)  Kiwanis 
Bergen-Passaic(N.J.) 

Englewood  Jaycees  & 
Ridgewood  YMCA 
Bethpage (N.J.)  Newsgram 
Billings  (Mont.)  Jr.  Chamber 
of  Commerce 
Biloxi-Gulfport  (Miss.) 

Daily  Herald 

Birmingham  (Ala.)  Lions 
International  District  34-C 
Bloomington  (Ind.)  Jr.  Chamber 
of  Commerce 

Bluefield  (W.Va.)  Jr.  Chamber 
of  Commerce 

Bowling  Green  (Ky.)  Bowling 
Green-Warren  County  Jr. 
Chamber  of  Commerce 
Bradford  (Pa.)  Journal 
Bremerton  (Wash.)  United 
Veterans'  Council 
Canton  (Ohio)  Jr.  Chamber 
of  Commerce 

Carlsbad  (N.M.)  Current-Argus 
Charleston  (W.  Va.)  American 
Business  Club 
Charlotte  (N.C.)  Carolina 
Broadcasting  Company 
Chicago  (III.)  Harborland 
Jaycees 

Cicero  (III.)  Life  Newspapers 
Cleveland  (Ohio)  Plain  Dealer 
Colorado  Springs  (Colo.)  Jr. 

Chamber  of  Commerce 
Columbia  (Mo.)  Missourian 
Columbus  (Ga.)  Jr.  Chamber 
of  Commerce 

Columbus  (Ohio)  Jr.  Chamber 
of  Commerce  &  WLW-C 
Conshohocken (Pa.)  Jos.  Wagner 
Post  772,  American  Legion 
Coshocton  (Ohio)  Jr.  Chamber 
of  Commerce 
Dallas  (Texas)  Dallas 
Optimist,  Inc. 

Dayton  (Ohio)  Jr.  Chamber 
of  Comm,  of  Greater 
Dayton.  Inc. 

DeKalb-Sycamore  (III.)  Jaycees 
Denver  (Colo.)  Metropolitan 
Denver  Jaycees 

Des  Moines  ( Iowa)  Jr.  Chamber 
of  Commerce 
Detroit  (Mich.)  News 
Dover  (N.H.)  Lions  Club.  Inc. 
Dubuque  (Iowa)  Jr.  Chamber 
of  Commerce 

Duluth  (Minn.)  Herald-News 
Tribune 

Durango  (Colo.)  Jr.  Chamber 
of  Commerce 

Elkhart  (Ind.)  Jaycees.  Inc. 
Ellwood  City  (Pa.)  Ledger 
El  Paso  (Texas)  Herald  Post 
S  Times 

Endicott(N.Y.)  Ottaway 
Stations.  Inc.  (WENE) 

Eugene  (Ore.)  Radio 
Station  KORE 

Evansville  (Ind.)  Jr.  Chamber 
of  Commerce 

Findlay  (Ohio)  Findlay  Jaycees 
Fitchburg  (Mass.)  Y’s 
Men's  Club 
Flint  (Mich.)  Journal 
Ft.  Lauderdale  (Fla.)  News 
Ft.  Worth  (Texas) 

Star-Telegram 
Fredericksburg  (Va.) 

The  Free  Lance-Star 


Fulton  (N.Y.)  Permanent 
Firemans  Benevolent 
Gainesville  (Fla.)  Jr.  Chamber 
of  Commerce 
Gary  (Ind.)  Post-Tribune 
Glen  Burnie  (Md.) 

Kiwanis  Club 
Grand  Junction  (Colo.) 

The  Daily  Sentinel 
Grand  Rapids  (Mich.)  Jr. 

Chamber  of  Commerce 
Greeley  (Colo.)  Jr.  Chamber 
of  Commerce 

Greensboro  (N.C.)  Jr.  Chamber 
of  Commerce 

Greenville  (S.C.)  Jr.  Ciiamber 
of  Commerce 

Hamilton  (Ohio)  Jr.  Chamber 
of  Commerce 
Hancock  (Mich.)  Aerie  of 
Eagles  >382 
Hartford  (Conn.)  Times 
High  Point  (N.C.)  Jr.  Chamber 
of  Commerce 

Hudson  (N.Y.)  Register-Star 
Huntington  (W.  Va.) 

Huntington  Jaycees 
Indiana  (Pa.)  Evening  Gazette 
Indianapolis  (Ind.)  Star 
Jacksonville  (Fla.)  Jr.  Chamber 
of  Commerce 
Junction  City  (Kansas) 

Optimist  Club 
Kalamazoo  (Mich.)  WKZO- 
AM-TV  and  Optimists 
Kearney  (Neb.)  Kearney  Jaycees 
Knoxville  (Tenn.)  Jr.  Chamber 
of  Commerce  and  WBIR-TV 
Kokomo  (Ind.)  Kokomo 
Management  Club 
and  Tribune 

Lancaster  (Ohio)  Eagle-Gazette 
Co.  and  Ja)cees 
Laredo  (Texas)  Optimist  Club 
Levittown  (Pa.)  bristol- 
Levittown  Courier-Times 
Lexington  (Ky.)  Thoroughbred 
Kiwanis  Club 
Lockport(N.Y.)  Sunrise 
Optimist  Club 
Lubbock (Texas) 
Avalanche-Journal 
Lynchburg  (Va.)  Jr.  Chamber 
of  Commerce.  Inc. 

Mankato  (Minn.)  Jr.  Chamber 
of  Commerce 

Mansfield  (Ohio)  News- Journal 
McKeesport  (Pa.)  The  Daily 
News  Publishing  Co. 

Meridian  (Miss.)  Star 
Michigan  City  (Ind.)  Jr. 

Chamber  of  Commerce 
Middletown  (Ohio)  Optimist 
Club,  Inc. 

Midland  (Texas)  Jr.  Chamber 
of  Commerce 
Minneapolis  (Minn.)  Jr. 

Chamber  of  Commerce 
Mission  City(B.C.)  Fraser 
Valley  Record  Ltd. 

Mobile  (Ala.)  Jr.  Chamber 
of  Commerce 

Morristown  (N.J.)  Morristown 
Exchange  Club 
Muncie  (Ind.)  Star 
Muskegon  (Mich.)  Greater 
Muskegon  Jr.  Chamber 
of  Commerce 

Newark  (Ohio)  Jr.  Chamber 
of  Commerce 

New  Orleans  (La.)  New  Orleans 
Recreation  Dept. 

New  Philadelphia  (Ohio)  Jr. 

Chamber  of  Commerce 
Newport  News  (Va.) 

The  Times  Herald  and 
Daily  Press.  Inc. 

Norfolk  (Neb.)  Optimist  Club 
NorfolkCVa.)  The  Virginian-Pilot 
Norristown  (Pa.)  Times  Herald 
Oelwein  (Iowa)  Jr.  Chamber 
of  Commerce 

Omaha  (Neb.)  Optimist  Club 
of  Omaha  Youth  Foundation 
Oneida  (N.Y.)  Jr.  Chamber 
of  Commerce 
Orange  (Va.)  Orange 
County  Jaycees 
Owensboro  (Ky.)  Kiwanis 
Paducah  (Ky.)  Optimist  Club 
Parkersburg  (W.  Va.)  Jr. 

Chamber  of  Commerce 
Peoria  (III.)  West  Central 
Broadcasting  Company 
Petersburg  (Va.)  Optimist  Club 
and  The  Progress  Index 
Phoenix  (Ariz.)  KOOK  Radio 
and  Television 

Pittsfield  (Mass.)  Jr.  Chamber 
of  Commerce 
Port  Huron  (Mich.)  Jr. 

Chamber  of  Commerce 
Portland  (Ore.)  KPTV 
Poughkeepsie  (N.Y.)  Jr. 

Chamber  of  Commerce 
Providence  (R.l.)  Radio 
SUtion  WICE 
Provo  (Utah)  Jr.  Chamber 
of  Commerce 

Pueblo  (Colo.)  Jr.  Chamber 
of  Commerce 


Quincy  (III.)  Quincy 
Newspapers,  Inc. 
Ravenna-Kent  (Ohio) 
Record-Courier 
Richmond  (Va.)  Jr.  Chamber 
of  Commerce 

Riverton  (Wyo.)  Jr.  Chamber 
of  Commerce 
Roanoke  (Va.)  Times, 
World-News  and  The 
Optimist  Club  of  Roanoke.  Inc. 
Rochester  (Minn.)  Jr.  Chamber 
of  Commerce 

Rochester  (N.Y.)  Times-Union 
Rockford  (III.)  Rockford 
Newspapers,  Inc. 

Rock  Island  (III.)  Blackhawk 
Shrine  Club,  Inc. 

Roswell  (N.M.)  Daily  Record 
Sacramento  ((^al.)  20-30 
Club  «1  and  KCRA-TV 
Saginaw  (Mich.)  Jr.  Chamber 
of  Commerce 
St.  Catharines  (Ont.) 

Standard  Ltd. 

St.  Charles  (Mo.)  Daniel  Boone 
Derby  Assn.  (Committee 
of  Moose  Lodge) 

St.  Marys  (Pa.)  Daily  Press 
Publishing  Co. 

St.  Paul  (Minn.)  Jr.  Chamber 
of  Commerce 
Salem  (Ore.)  KBZY 
Salisbury  (N.C.)  Jr.  Chamber 
of  Commerce 
San  Bernardino  (Cal.) 

Argonauts 

Sayre  Woods  (N.J.)  Madison 
Township  Rotary  Club 
Sedalia  (Mo.)  Jr.  Chamber 
of  Commerce 
Sheboygan  (Wis.)  Press 
Sidn^  (Ohio)  Jr.  Chamber 
of  (Commerce 

Sioux  City  (Iowa)  Jr.  Chamber 
of  Commerce 

Sioux  Falls  (S.D.)  Argus-Leader 
Smyrna  (Ga.)  Jr.  Chamber 
of  Commerce 
Southampton  (N.Y.) 
Southampton  Lions  Club  and 
Bridgehampton  Lions  Club 
South  Bend  (Ind.) 

Jaycees,  Inc. 

South  Boston  (Va.)  Radio 
Station  WHLF 

Staten  Island  (N.Y.)  Kiwanis 
Club  of  North  Shore 
Tacoma  (Wash.)  News  Tribune 
Tallahassee  (Fla.)  Democrat 
Tampa  (Fla.)  Jr.  Chamber 
of  Commerce 
Temple  (Texas) 

Exchange  Club 
Toledo  (Ohio)  Jr.  Chamber 
of  Commerce 

Ventura  (Cal.)  Ventura  County 
Star-Free  Press 
Warren  (Ohio)  Tribune 
Company 

Warsaw  (Ind.)  Kosciusko 
County  Shrine  Club 
Washington  (D.C.)  WTOP-Radio 
Watertown  (S.D.)  Public  Opinion 
Wausau  (Wis.)  Jr.  Chamber 
of  Commerce 

Waynesboro  (Va.)  Jr.  Chamber 
of  Commerce 
Westbrook  (Maine) 

Jr.  Chamber  of  Commerce 
Wichita  (Kansas)  Eagle-Beacon 
Wichita  Falls  (Texas) 

Times  &  Record  News 
Winston-Salem  (N.C.)  Jr. 

Chamber  of  Commerce 
Wooster  (Ohio)  Daily  Record 
Zanesville  (Ohio)  Jr.  Chamber 
of  Commerce 
Germany.  Adam  Opel  A/G 
Hawaii,  Honolulu  Advertiser: 
Parks  &  Rec.  Dept. ;  Aloha 
Motors;  Service  Motors  Ltd. 
Okinawa,  W.  W.  Taylor  S  Co.. 
Inc.;  Local  &  Civic  Org.; 
Morning  Star 

Philippines,  Northern  Mtrs.  & 
International  B.  F.  Goodrich 
Corp.  Better  Boys  Assoc. 
Puerto  Rico.  Caribe  Motors 
Corporation,  "El  Imparcial," 
International  B.  F.  (joodrich 
Corporation 

Venezuela.  General  Motors  de 
Venezuela.  S.C.A.:  The 
General  Tire  &  Rubber  Co.. 
Pepsi-Cola— Sears,  Roebuck 
de  Venezuela,  S.A. 


K.  E.  Staley,  General  Sales  Manager  of 
Chevrolet,  presents  the  $7,500  first  place 
scholarship  award  from  Chevrolet  to  the 
25th  All-American  winner,  David  Mann,  14, 
of  Gary,  Indiana. 


Semon  E.  Knudsen,  Chevrolet  general 
nian.ager  and  a  vice  president  of  General 
Motors,  awards  the  winner’s  trophy  to 
Ch.unpion  David  Mann  at  the  finish  line 
8*^  Derby  Downs. 


CLASSIFIED  CLIMC 

Advertisers’  Plaints 
On  Impact  of  Strike 

By  Daniel  L.  Lionel 

('Jassitird  Advertising  DirtH-lor,  New  York  Post 


It  was  April  12  w'hen  the 
Want  Ads  stopped  in  Minne- 
a]K)lis. 

For  many,  it  wdll  be  an  easy 
day  to  remember.  Ask  any  local 
used  car  dealer,  employment 
agency  manager,  real  estate 
broker;  ask  a  housewife  who 
was  alK)ut  to  place  her  home  on 
the  market  so  that  she  could 
join  her  husband  on  his  new 
out-of-towTi  assignment;  ask  a 
landloard  with  vacant  apart¬ 
ments,  ask  an  appliance  dealer 
who  suddenly  found  himself  hip 
deep  in  washing  machines. 

Warren  Perry,  CAM,  Minne- 
apolis  Stnr  &  Tribune,  has  for¬ 
warded  statements  from  a  cross- 
section  of  classified  advertisers 
as  they  were  written  or  stated 
to  his  newspaper  during  the 
117-day  strike  which  ended  last 
week: 

A  truck  leasing  operator  said, 
“It’s  lieen  a  long  and  costly 
summer  without  the  benefit  of 
your  new’spapers.  We’ve  tried 
other  media  without  much  luck. 
Now  we’re  saving  our  advertis¬ 
ing  dollars  for  a  real  blast  when 
you  do  start  publishing.” 

A  medical  placement  registry 
said,  “I  fully  realize  now  how 
much  we  relied  on  your  news¬ 
paper  for  our  applicants.  Since 
the  strike,  virtually  nothing  has 
come  to  our  registry  in  the 
form  of  applicants  from  out  of 
the  metropolitan  area.” 

A  lumber  dealer  said,  “We’ve 
tried  other  media  but  they  just 
don’t  work.  We  need  your  news¬ 
paper  and  the  circulation  it 
affords  to  do  a  good  job.” 


B.i  e  I  ■ 

PHOTON 

For  the  broadest  line  of 
phototypesetting  equip¬ 
ment  available  anywhere. 


Wilmington,  Mass. 


A  large  insurance  salvage  loss 
company  said,  “There’s  no  ques¬ 
tion  about  it,  your  newspaper 
strike  has  hurt  us — especially 
on  our  last  two  sales.  Our 
shelves  used  to  be  bare  at  noon. 
Now'  people  come  in  trickles 
rather  than  streams  because 
they’ve  only  got  our  bulletin 
boards  and  switchboard  to  find 
out  about  our  next  sales  event.” 

An  apartment  owner  said, 
“This  is  the  first  time  I’ve  had 
unrented  apartments  in  eight 
years.  Now  we’re  at  ‘wit’s  end’ 
trying  to  fill  11  vacancies.  This 
is  the  most  costly  strike  to 
everyone  in  business  this  city 
has  ever  encountered.” 

A  used  car  dealer  said,  “The 
strike  is  killing  us.  Our  business 
is  off  30%  to  50%.  I  think  we 
took  our  advertising  too  much 
for  granted.” 

A  Cadillac  dealer  said,  “Our 
business  really  dropped  off.  Our 
sales  were  cut  in  half.  We  may 
be  forced  to  wholesale  cars  to 
out-of-state  dealers.” 

A  small  Realtor  said,  “This 
strike  has  really  cost  us.  Our 
stopgap  advertising  in  other 
media  hasn’t  done  a  thing.  So, 
w'e’re  going  to  save  our  advertis¬ 
ing  allowance  and  put  it  back 
into  the  new'spaper  when  you 
resume  publication  —  if  we’re 
still  alive.” 

A  Realtor  specializing  in  ex¬ 
pensive  homes  said,  “People  are 
still  buying  $15,000  homes  be¬ 
cause  they  have  to  live  some¬ 
where,  but  no  one’s  shopping, 
much  less  buying  $30-50,000 
homes  because  these  people  al¬ 
ready  have  homes  and  there’s 
nothing  to  stimulate  them  to  buy 
our  more  expensive  listings.” 

An  employment  agency  oper¬ 
ator  said,  “I’m  desperate!  I’ve 
tried  everything  to  bring  ap¬ 
plicants  into  my  agency,  but  I 
just  can’t  seem  to  get  the  calls. 
Now  we’re  starving  to  death. 
Don’t  you  have  any  idea  when 
you’ll  be  publishing  again?” 

A  Pontiac  dealer  said,  “If  the 
new'spaper  strike  continues  much 
longer,  it’s  really  going  to  hurt 
us.  Car  buyers  want  to  hold, 
compare,  read  and  reread  classi¬ 
fied  auto  ads  and  they  can’t  do 
it  with  radio  and  TV  adver¬ 
tising.  I  hope  you  get  back  into 
business  in  a  hurry.” 

An  appliance  dealer  said, 
“Customers  just  disappeared. 


We  normally  sell  five  washing 
machines  a  week.  After  the 
strike  started  we  were  lucky  to 
sell  one  machine  a  week.” 

A  distraught  housewife  said, 
“I  want  to  be  with  my  husband. 
He  was  transferred  to  St.  Louis 
a  month  ago  leaving  me  to  sell 
our  home.  But  how  can  I  sell  it 
without  your  newspaper?” 

A  large  national  homebuilder 
said,  “We  bought  a  large  tract 
of  land  in  one  of  the  north 
Minneapolis  suburban  areas 
with  the  expectation  of  build¬ 
ing  300  to  400  homes.  But  we’re 
not  going  to  start  building  until 
you  resume  publication.” 

A  radio  and  television  service 
repair  shop  said,  “If  you  don’t 
start  publishing  soon.  I’ll  have 
to  lock  my  door  and  close  shop 
for  good.” 

A  funeral  director  said,  “Con¬ 
ducting  a  funeral  is  never  an 
easy  job.  Without  your  news¬ 
paper  to  let  friends  and  rela¬ 
tives  know  of  arrangements 
makes  it  doubly  difficult.” 

• 

Communications  Story 
In  Press  Qub  Murals 

Syracuse,  N.Y. 

The  dominant  feature  of  the 
new  Syracuse  Press  Club,  which 
will  be  dedicated  Sept.  12,  will 
be  three  murals  depicting  the 
story  of  news  communications 
— past,  present  and  future. 

The  Press  Club  headquarters 
will  be  in  the  new  Midtown 
Plaza  and,  according  to  the 
house  chairman,  Bernard  Newer, 
financial  editor  of  the  Syracuse 
Post-Standard,  will  consist  of 
club  rooms,  auditorium  and  res¬ 
taurant  facilities,  open  24  hours 
a  day  to  the  Club’s  150  members. 

Dan  Owen,  photographer,  is 
chairman  of  the  Mural  Commit¬ 
tee.  The  full-color  work  was 
done  by  Lou  DePaolis,  Walter 
Dancks  and  Edward  Elhoff. 
Clinton  Byers,  Syracuse  Herald- 
Joumal  editorial  writer,  is  edi¬ 
torial  director  for  the  mural 
project. 

Space  in  the  center  of  the  de¬ 
sign  will  be  used  to  show  signifi¬ 
cant  news  photos  of  modern 
times.  Mr.  Owen  is  polling  the 
membership  of  the  Club  for 
opinions  on  the  most  significant 
news  photos  of  the  first  half 
of  the  century.  These  will  be 
used  for  the  unveiling  of  the 
murals. 

• 

Pep-Rally  in  Print 

Houston 

The  Houston  Chronicle  will 
feature  its  1962  Football  Pre¬ 
view  on  Thursday,  Sept.  6. 
Chronicle  writers  and  photogra¬ 
phers  are  preparing  the  material 
that  will  amount  to  a  pep-rally 
in  print  for  football  fans  all 
over  Texas. 


Court  Opens 
Press  Gallery 
To  Reporter 

Ottawa 

A  temporary  injunction 
granting  Raymond  S.  Rodgers 
access  to  the  working  quarters 
of  the  Parliamentry  Press 
Gallery  of  Canada’s  House  of 
Commons  was  granted  here  by 
Judge  Francis  Costello. 

Mr.  Rodgers  was  formerly  a 
full  time  correspondent  here  for 
Saturday  Night.  This  summer 
he  founded  a  publishing  firm. 
Recently  he  has  been  writing  a 
tri-weekly  column  for  the  St. 
Catherine  Standard. 

The  Standard  applied  for  as¬ 
sociate  membership  for  him  and 
the  Gallery  executive  voted 
against  the  application  feeling 
it  was  constitutionally  unable  to 
grant  it  to  a  part-time  corre¬ 
spondent  and  also  that  to  accept 
it  might  open  the  way  to  other 
similar  applications. 

Mr.  R<^gers  appealed  to  the 
courts.  It  was  the  first  time  in 
the  nearly  100  year  history  of 
the  Gallery  that  it  has  been  in¬ 
volved  in  such  an  action. 

The  case  had  other  interesting 
aspects.  It  is  illegal  in  Canada 
to  serve  civil  documents  within 
the  premises  of  parliament. 

Peter  Dempson,  Gallery  sec¬ 
retary,  took  advantage  of  this 
ruling  and  refused  service  by  a 
bailiff.  Clement  Brown,  Gallery 
president,  also  refused  to  accept 
service.  Later,  on  instruction  of 
the  high  sheriff,  he  was  served 
as  he  left  the  gate  of  the  Parlia¬ 
ment  grounds. 

There  are  at  present  two  as¬ 
sociate  members  in  the  Gallery. 
The  Gallery  constitution  says 
associate  membership  may  be 
granted  by  a  two-thirds  vote  of 
a  general  meeting  to  persons 
qualified  for  active  membership 
but  whose  journalistic  duties 
consist  of  writing  or  broadcast¬ 
ing  on  government  or  parlia¬ 
mentary  affairs. 

A  writ  of  mandamus  on  Mr. 
Rodgers’  behalf  will  be  pre¬ 
sented  as  an  application  before 
the  Ontario  Supreme  Court 
seeking  reasons  from  the  Gallery 
officers  why  the  injunction 
should  not  be  made  permanent. 
• 

New  ANPA  Staffer 

William  G.  Shoop,  a  44-year- 
old  retired  member  of  the  U.S. 
Marine  Corps,  is  beginning  a 
tour  of  visits  as  a  fulltime  mem¬ 
bership  representative  of  the 
American  Newspaper  Publish¬ 
ers  Association.  He  will  also  call 
on  non-members  as  part  of 
ANPA’s  enrollment  program. 
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How  come  chicken’s  so  cheap? 


Each  year  since  World  War  II,  the 
price  of  chicken  has  dropped  more 
than  a  cent  a  pound.  And  any  lover 
of  fried  chicken  will  tell  you  it’s  bet¬ 
ter  eating  than  ever.  What’s  respon¬ 
sible  for  this  more-for-the-money 
miracle  in  America? 

One  reason  is  the  fast-growing 
poultry  industry  which  has  devel¬ 
oped  in  areas  served  largely  by  rural 
electric  systems.  Electricity  makes 
possible  modern  production  and 
processing  efficiencies  which  help 
make  chicken  a  Sunday  treat  most 
families  can  afford  every  day. 


Today,  push-button  electricity  lets 
one  farm  worker  tend  30,000  chick¬ 
ens,  feed  500  cattle,  or  milk  50  cows. 

This  lowers  food  production  costs, 
but  it’s  helping  to  double  the  demand 
for  rural  electricity  every  six  years. 
Already  farmers  use  more  power 
than  Baltimore,  Boston,  Chicago, 
Detroit,  and  Houston  combined. 

Rural  Electrification  Administra¬ 
tion  loans,  which  are  being  repaid  in 
full  with  interest,  enable  rural  elec¬ 
trics  to  build  heavier  lines,  and  in 
some  cases  generation-transmission 
systems,  to  supply  this  growing  need 


for  power.  Adequate  power  at  rea¬ 
sonable  cost  in  rural  areas  helps  safe¬ 
guard  the  low-price  tag  on  your  high 
standard  of  living.  This  is  another 
reason  why  rural  electrification  is 
good  for  ^  Americans. 


AMERICA’S 

RURAL 

ELECTRIC 

SYSTEMS 


®  NRECA 

Owned  and  operated  by  people  they  serve 
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PROMOTION 

Cracker-Barrel  Wit 
Sparks  Market  Spiel 

By  George  Wilt 


There  are  all  kinds  of  adver¬ 
tising  presentations.  Some  are 
fancy,  elaborate  and  expensive. 
Others  feature  simplicity  and 
directness,  put  together  on  a 
shoestring  budget.  Many  fall 
somewhere  in  between.  But  the 
slide  pitch  presented  on  the 
Burlington  (Vt.)  Free  Press 
and  its  market  by  its  publisher, 
J.  Warren  McClure,  for  38  New 
York  advertising  leaders  took 
pages  from  all  of  the  books. 

The  group  of  national  adver¬ 
tisers  and  leading  agency  execu¬ 
tives  was  greeted  by  the  smiling, 
affable  Vermonter  at  New  York’s 
fancy  “21”  Club,  and  the  lavish¬ 
ness  of  the  setting  probably 
made  them  expect  a  good  old- 
fashioned  “hang -the -expense” 
presentation.  Surrounded  by  a 
coterie  of  people  from  the  Ver¬ 
mont  daily  and  its  national  ad¬ 
vertising  representative,  John¬ 
son,  Kent,  Gavin  &  Binding,  Inc., 
Mr.  McClure  graciously  hosted 
the  group  to  cocktails  in  the 
Remington  Room,  surrounded  by 
oil  paintings  of  the  Wild  West 
of  the  gay  90’s.  He  leisurely 
chatted  with  his  guests,  spe¬ 
cifically  remembering  which  one 
liked  classical  records,  the  trot¬ 
ters,  outdoor  cooking,  or  golf. 

And  he  advised  the  assem¬ 
blage  that  he  would  make  “the 
only  presentation  you’ve  ever 
seen  without  pie  charts  or  bar 
graphs.” 

Rising  from  the  table  after 
luncheon  in  an  adjoining  room 
in  the  suite,  Mr.  McClure,  who 
is  president  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion,  surprised  the  group  by 
marching  to  the  rear  of  the 
room  and  taking  up  his  position 
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alongside  of  the  slide  projector. 

It  seems  that  Mr.  McClure, 
who  prides  himself  on  his  Ver¬ 
mont  frugality,  not  only  nar¬ 
rated  the  script,  but  operated 
the  projection  machine.  The 
slides  offered  little  in  the  tradi¬ 
tional  pattern  of  newspaper  (or 
any  other  media)  presentations. 
They  showed  the  riots  of  color 
and  the  breathtaking  heauty  of 
the  Vermont  landscape.  And 
some  mighty  humorous  shots  of 
Vermont  people.  And,  of  course, 
Burlington. 

$1,(M)0  Bills 

And  he  invited  the  group  to 
come  up  and  see  Vennont  for 
themselves.  The  admen  were 
told,  “Just  to  prove  to  skeptical 
ad  men  the  deep  penetration  of 
the  Burlington  Free  Press,  we 
offer  $1,000  bills,  real  honest  to 
goodness  ones,  to  ad  men.  Just 
come  to  our  office,  pick  any  num¬ 
ber  from  the  phone  book,  dial, 
and  ask,  “Do  you  read  the  Free 
Press?” 

“If  the  answer  is  ‘No,’  we’ll 
give  you  a  crisp,  new  $1,000  bill, 
and  our  bills  feel  mighty  good. 
We  warn  you,  however,  that  the 
circulation  of  over  33,000  means 
somewhere  around  100,000  read¬ 
ers.” 

The  Vermont  publisher’s 
straightforward  and  enthusi¬ 
astic  pitch  for  his  market  was 
loaded  with  homespun  and 
c  r  a  ck  e  r  -  barrel  commentary. 
Copies  of  that  day’s  Free  Press, 
carrying  a  line  of  green  on  the 
front  cover,  “Free  Press  In¬ 
vites  N.  Y.  Ad  Men  to  Vermont, 
see  page  6!”  and  a  brief  story, 
with  names  of  all  the  guests, 
w'ere  presented  before  lunch. 
Gift  packages  of  Vermont  prod¬ 
ucts  w’ent  to  the  group  as  they 
left  to  go  back  to  Madison  Ave¬ 
nue. 

And  while  Mr.  McClure’s  pre¬ 
sentation  was  a  simple  one,  the 
audience  ate  up  more  than  the 
lunch.  I’m  sure  they  got  the 
message. 

*  *  * 

SOUTH  BEND  —  The  1962 
edition  of  “Current  Market 
Data”  has  been  published  by  the 
South  Bend  (Ind.)  Tribune.  The 
104-page  book  contains  com¬ 
plete,  up-to-date  information 
about  the  South  Bend  market. 
Features  of  the  1962  edition  are 
a  review  of  the  factors  which 
make  South  Bend  one  of  the  na¬ 
tion’s  most  reliable  test  mar¬ 


kets;  results  of  a  new  study 
measuring  the  Tribune’s  influ¬ 
ence  on  its  readers;  a  detailed 
description  of  the  market’s  in¬ 
dustrial  diversity;  ten-year 
trends  of  the  area’s  population, 
retail  sales  and  buying  power. 
The  Tribune’s  program  of  civic 
leadership  is  also  outlined. 

Because  of  the  demand  for  the 
book,  and  its  cost,  only  a  limited 
number  of  copies  are  available 
for  distribution.  Write  to  Clar¬ 
ence  W.  Harding,  director  of 
public  relations. 

*  *  * 

COMMON  MARKET  —  Five 
reporters  and  correspondents  of 
the  Montreal  Star  travelled 
through  Europe  gathering  in¬ 
formation  on  the  European  Eco¬ 
nomic  Community  and  the  Euro¬ 
pean  Free  Trade  Association. 
The  results  of  their  findings  ap¬ 
peared  in  the  Star  in  a  series 
of  14  articles.  The  articles 
created  so  much  interest  that 
they  have  been  reprinted  in 
booklet  form  by  the  Star’s  pro¬ 
motion  department.  A  limited 
number  of  copies  are  available 
on  request  by  writing  William 
E.  Eager,  promotion  manager. 

*  *  * 

ACHIEVEMENT— The  Rock¬ 
ford  (Ill.)  Morning  Star  and 
Register-Republic  have  reprinted 
15  of  the  16  copies  of  the 
“Achiever,”  junior  Achievement 
project  newspaper,  supervised 
by  executives  of  the  Rockford 
newspapers.  Teen-agers  set  up 
their  own  corporation,  sold 
stock,  bought  space,  sold  adver¬ 
tising,  made  news  assignments, 
wrote  ads  and  news  stories,  took 
pictures,  etc.  The  project,  in¬ 
cidentally,  wound  up  in  the 
black,  too. 

*  *  * 

RECOGNITION  —  A  series 
of  in-paper  ads  published  by  the 
Riverside  (Calif.)  Press-Enter¬ 
prise  features  newspaper  people 
other  than  reporters  and  col¬ 
umnists  who  are  usually  the  sub¬ 
ject  of  such  copy.  The  first  ad 
tells  of  a  proofreader  who  reads 
50,000  words  a  day,  and  her 
associates.  Second  ad  features 
Jay  Rhine,  stereotyper,  who 
works  best  under  400  tons  of 
pressure.  The  third  ad  featured 
a  pressman,  “a  human  blotter.” 
All  of  the  insertions  used  eight- 
column  square  photo  illustra¬ 
tions. 

*  *  * 

TWO  PLUS  TWO  —  A  pro¬ 
motion  piece  from  Moloney, 
Regan  &  Schmitt,  newspaper 
representatives,  on  behalf  of  all 
newspapers  carries  the  cover 
line:  “Two  plus  two  still  equals 
four.”  The  copy  points  out  that 
even  though  advertising  ex¬ 
penditures  have  risen  sharply 
since  1947,  the  return  per  dollar 
invested  has  dropped  precipi¬ 
tously.  The  source  material 
comes  from  Dr.  Bernard  Shull, 


an  economist  with  the  Federal 
Reserve  Bank  of  Philadelphia. 
The  booklet  suggests  there  is  a 
direct  connection  between  the 
change  in  advertisers’  use  of 
media  and  the  decline  per  dollar 
invested. 

• 

McClure  As  Busy 
As  Vermont  Beaver 

J.  Warren  McClure,  publisher 
of  the  Burlington  (Vt.)  Free 
Press,  had  a  busy  schedule  in 
New  York  City  on  Aug.  6  — 
all  in  the  interest  of  promoting 
newspapers. 

He  began  the  day  by  urging 
members  of  the  Retail  Jewelers 
of  America  to  advertise  their 
merchandise  more  in  newspa¬ 
pers  because  “people  have  more 
confidence  in  their  newspaper 
than  any  other  advertising  me¬ 
dium.” 

Taking  off  his  hat  as  presi¬ 
dent  of  the  Newspaper  Adver¬ 
tising  Executives  Association, 
Mr.  McClure  went  to  Club  21 
to  narrate  a  “Made  in  Ver¬ 
mont”  presentation  before  a 
group  of  ad  agency  executives. 

He  cited  as  an  example,  a 
Burlington  jeweler  whose  sales 
success  is  based  on  extensive  use 
of  newspaper  advertising.  Fol¬ 
lowing  his  address,  Mr.  McClure 
demonstrated  the  Free  Press’ 
“World-Wise”  game. 

With  that,  he  went  to  the 
offices  of  the  Girl  Scouts  of 
America  to  accept  a  Girl  Scout 
Statuette  in  recogfnition  of 
newspaper  service  to  the  com¬ 
munity.  The  Scouts  recently  had 
their  national  encampment  near 
Burlington.  The  Free  Press  had 
made  promotional  use  of  first 
day  covers  of  the  Girl  Scout 
commemorative  stamp. 

• 

New  Saturday  Edition 
Plays  ‘Situationers’ 

Honolulu 

The  Honolulu  Star-Bulletin 
will  present  a  new  Saturday  for¬ 
mat  replacing,  in  part,  the  Sun¬ 
day  issue  it  dropped  a  couple 
of  months  ago. 

William  H.  Ewing,  editor, 
said  he  is  aiming  for  “a  new 
kind  of  newspaper  in  Honolulu, 
if  not  in  the  entire  nation.” 

Except  for  a  front-page  spot 
news  segment,  the  paper  will  be 
chiefly  devoted  to  situationers 
and  background  articles,  he  said. 

“As  has  been  announced,  the 
Sunday  Star-Bulletin  &  Adver¬ 
tiser  is  produced  entirely  by  the 
editorial  staff  of  the  Honolulu 
Advertiser,"  he  continued. 

“The  new  Saturday  Star-Bul¬ 
letin  is  designed  frankly  to  com¬ 
pete  with  the  Sunday  paper  in 
quality,  if  not  in  quantity.  It 
will  never  be  a  large  paper.  But 
it  will  be  filled  with  articles 
which  we  believe  you  will  find 
useful  and  interesting.” 
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The  Weekly  Editor 

A  LOOK  AT  WOMEN’S  PAGES 


By  Rick  Friedman 

That  the  woman  reader  is  of 
paramount  interest  to  the  week¬ 
ly  press,  particularly  in  the 
suburban  field,  has  been  brought 
into  focus  by  an  announcement 
that  Suburban  Press  Foundation 
just  received  a  grant  from  the 
American  Dairy  Association.  A 
substantial  portion  of  this  grant 
is  to  be  used  this  fall  for  a 
search  to  find  the  “National 
Suburban  Homemaker  of  the 
Year.” 

SPF  newspapers  are  to  con¬ 
duct  conte.sts  and  send  their 
winners  to  the  finals  in  Chicago 
in  mid-November.  A  cash  prize 
of  $5,000  goes  to  the  top  home- 
maker. 

According  to  SPF,  this  con¬ 
test  is  designed  to  recognize 
homemaking  as  a  profession  and 
largely  responsible  for  main¬ 
taining  the  American  commu¬ 
nity  way  of  life.  Also,  to  point 
up  that  fact  that  suburban 
newspapers  are  the  communica¬ 
tions  medium  for  an  increas¬ 
ingly  large  segment  of  family 
life. 

Heart  of  Paper 

At  a  panel  discussion  of  the 
New  York  Press  Association 
meeting  last  Spring,  Dave  Si- 
mon.son,  general  manager  of  the 
Mt.  Kisco  (N.  Y.)  Patent- 

Trader,  maintained  that  the 
woman  reader  was  the  heart 
of  a  suburban  newspaper  in  both 
circulation  and  advertising. 

He  emphasized  that  his  own 
twice-weekly  paper  was  particu¬ 
larly  oriented  toward  women 
and  it  paid  off. 

In  looking  through  some  edi¬ 
tions  of  the  Patent-Trader 
(which  recently  became  a  mem¬ 
ber  of  SPF),  one  finds; 

Heavy  play  of  school  news, 
l)oth  on  the  front  page  and  in¬ 
side;  columns  for  women  (gar¬ 
den,  food,  music  and  “Suburban 
Diary,”  which  is  contributed  by 
two  people.) 

News,  feature  stories  and  pic¬ 
tures  (frequently  of  children) 
which  are  aimed  at  women. 

A  full-page  weekend  photo 
feature,  almost  always  directed 
toward  the  gals.  Subjects  range 
fi'om  church  on  Palm  Sunday 
to  a  home  for  orphans. 

Heavy  play  on  church  news. 

The  midweek  edition  (Thurs¬ 
day)  and  weekend  edition  (Sun¬ 
day)  also  run  two  to  five  pages 
of  social  news  —  weddings,  an- 
nivei-saries,  births,  clubs  and  a 
weekly  calendar. 

Does  it  pay  off?  The  midweek 
edition  averages  around  40  full- 
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size  pages;  the  weekend  edition 
28.  Food  ads  predominate,  with 
home  furnishings  and  automo¬ 
bile  ads  not  far  behind.  And 
there’s  a  heavy  classified  section. 
Add  to  all  this  the  fact  that  the 
Patent-Trader’s  18,000-ABC  cir¬ 
culation  is  among  the  tops  for 
weeklies  in  the  state,  and  the 
indications  are  that  women  read 
it  and  advertisers  are  aware 
that  they  do. 

Wlial  Women  Want 

Unfortunately,  weeklies  in 
general  fall  far  short  of  the 
Patent-Trader’s  excellence  in 
handling  women’s  news.  This 
lack  was  pointed  up  last  Janu¬ 
ary  to  the  Michigan  Press  Asso¬ 
ciation  by  Rosella  Bannister, 
family  news  editor  of  the  Dear¬ 
born  Press. 

She  concluded  from  a  survey 
she  had  taken  among  more  than 
400  homemakers  that  women 
weren’t  being  treated  right  in 
weekly  newspapers. 

Mrs.  Bannister  asked  in  the 
survey  what  they  preferred  in  a 
weekly  and  they  overwhelmingly 
voted  for  more  information  on 
food,  followed  by  information  on 
home  management  topics,  local 
community  news  and  interna¬ 
tional  news. 

The  gals  wanted  food  buying, 
money  saving  and  menu  plan¬ 
ning  tips;  they  didn’t  want 
reams  of  copy  on  gourmet  cook¬ 
ery  and  complicated  recipes. 

Wedding  ceremonies  and  en¬ 
gagements  came  in  dead  last 
behind  the  sports  page.  Society 
news  and  lovelorn  columns  also 
fared  badly,  lumped  far  in  the 
rear  with  comic  strips  and  puz¬ 
zles. 

Mrs.  Bannister  said  advertis¬ 
ers  point  70  percent  of  their  ad 
copy  toward  women  and  are  well 
aware  of  the  economic  and  so¬ 
cial  influence  wielded  by  the  fair 
sex.  She  added  that  it  was  time 
news  editors  stopped  treating 
the  women’s  pages  like  “poor 
relations”  and  started  putting 
talent,  quality  and  substance 
into  the.se  pages. 

I>ols  of  ‘Poor  Relations* 

To  find  out  if  Mrs.  Bannister’s 
“poor  relations,”  were  in  abund¬ 
ance  we  went  through  a  large 
batch  of  weeklies  that  came  into 
the  office  last  week.  They  were 
made  up  mainly  of  wedding 
ceremonies,  engagements  and  so¬ 
ciety  news  with  few  exceptions. 

In  looking  over  more  than 
three  dozen  papers,  we  found 
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only  six  which  stood  out  (in  i 
addition  to  the  Patent-Trader),  1 
and  they  were  all  suburban  op-  , 
erations. 

The  Berea  (Ohio)  News  led  | 
off  its  second  section  with  a 
women’s  department.  Added  to 
the  usual  social  items  was  a 
“homemaker  of  the  month”  fea¬ 
ture,  complete  with  picture  in 
a  kitchen  and  three  of  her 
favorite  recipes;  a  “social  scene” 
column,  and  a  schools  column. 

Significantly,  the  editorial 
page  was  smack  in  the  middle 
of  this  section  as  were  the  big 
food  ads.  The  section  ran  eight 
pages. 

Heavy  on  Food  Ads 

The  Grayslnke  (Ill.)  Times 
ran  a  five-page  women’s  section 
called  “Foods  .  .  .  Fashions  .  .  . 
Furnishings.”  Interspersed  with 
the  social  news  was  a  “Women 
Who  Do  Things”  feature;  col¬ 
umns  on  babies  and  health;  a 
full  page  of  pictures  on  the 
county  fair;  and  general  news 
of  interest  to  women.  Food  ads 
predominated  as  did  a  full  page 
ad  from  a  national  department 
store  chain. 

The  New  Canaan  (Conn.)  Ad¬ 
vertiser  led  off  one  of  their  sec¬ 
tions  with  the  standing  head: 
“Church  Bulletin,  Home  Own¬ 
ers’  News,  Amusements,  Neigh¬ 
borhood  News.”  Included  in  this 
section  was  a  community  calen¬ 
dar,  a  collection  of  stories  un¬ 
der  a  standing  head,  “Better 
Living  Through  Home  Improve¬ 
ments,”  a  shopping  column, 
church  news  and  local  theater 
news.  General  News  Stories  in 
this  section  were  slanted  toward 
women.  So  was  the  advertising. 

The  Advertiser  kept  its  stand¬ 
ard  women’s  news  to  the  last 
page  of  the  back  section,  head¬ 
ing  this  page:  “Social  —  Fra¬ 
ternal  —  Club  News  —  Fea¬ 
tures  —  Other  Items  of  Inter¬ 
est.”  It  followed  the  classified 
section  —  which  was  a  pretty 
good  idea  as  the  women  could 
read  backwards  right  into  the 
classifieds. 

(Continued  on  page  46) 
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Women ’s  Pages 
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The  twice  -  weekly  Harvey 
(Ill.)  Tribune  headed  its  wom¬ 
en’s  section,  which  led  off  a  split, 
“The  Women  and  What  They’re 
Doing.’’  .Augmenting  the  usual 
run  of  marriage  and  engage¬ 
ment  stories  were  a  woman’s 
column;  some  good  features  and 
pictures;  general  news  of  inter¬ 
est  to  women;  theater  news;  and 
a  page  of  interior  decorating. 

This  section  ran  in  front  of 
the  sports  news  and  large  food 
ads  could  be  found  in  both  de¬ 
partments.  Then  came  the  clas¬ 
sified  and  on  the  last  page  of 
th  is  14-page  split  were  the 
births,  school  news  and  picture 
of  interest  to  women. 

The  K  e  1 1  e  r  i  n  y-Oaktvood 
(Ohio)  Times  started  its  wom¬ 
en’s  news  of  a  general  nature 
on  the  page  before  the  editorials, 
then  followed  with  similar 
.stories  for  three  pages  after  the 
editorials.  Most  of  this  news 
came  from  the  Times  corps  of 
w  omen  coiTespondents  ( See 
E&P,  July  21,  page  44). 

Following  the  sjrorts  section 
was  the  regular  women’s  de¬ 
partment,  six  pages  of  wed¬ 
dings,  engagements  and  births; 
a  “the  Line’s  Busy’’  column; 
news  on  garden  clubs;  and  more 
general  news  and  pictures  of 
interest  to  women.  'This  section 
was  called  “It’s  a  Woman’s 
World.” 

Following  the  department  was 
church  news  but  the  Times 
wasn’t  quite  through  with  its 
women  readers.  The  last  section, 
printed  on  green  paper  con¬ 
tained  foul’  pages  devoted  to 
nothing  but  food  —  food  recipes, 
food  market  ideas,  food  cook- 
out  suggestions,  food  health  ad¬ 
vice.  This  was  the  kind  of  food 
news  Mrs.  Bannister’s  surveyed 
women  wanted. 

‘Especially  for  Vi  omen* 

The  only  other  women’s  sec¬ 
tion  of  high  quality  was  Pad- 
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dock  Publications’  “Suburban 
Living  —  Especially  for  Wom¬ 
en”  section. 

It  was  a  12-page  department 
that  went  into  each  of  Paddock’s 
14  weekly  newspapers  in  the 
suburban  Chicago  area  and  it 
covered  women’s  news  like  some 
weeklies  cover  a  town  —  heavy 
on  features,  in-depth  news 
stories  lots  of  pictures. 

Almost  every  facet  of  a  wom¬ 
an’s  life  could  be  found  in  these 
pages  —  new  hair  styles,  flow¬ 
ers,  moving,  retirement  and  va¬ 
cations,  to  name  but  a  few. 

Augmenting  the  social  news 
was  a  personal  column,  a  “travel 
and  adventure”  page,  a  num¬ 
ber  of  recipes,  the  “week’s  best 
food  buys,”  a  column  on  psy¬ 
chological  problems,  plenty  of 
woman-slanted  pictui’es,  and  a 
picture  page. 

As  expected,  the  section  had 
heavy  food  advertising. 

Secret  of  Success 

A  few  months  ago  after  the 
semi-weekly  Lancaster  News 
won  top  honors  for  best  society 
and  women’s  pages  in  a  South 
Carolina  weekly,  we  asked 
Julian  Starr  Jr.,  editor  and  pub¬ 
lisher,  what  the  secret  of  suc¬ 
cess  was. 

He  pointed  out  that  the  Lan¬ 
caster  News  always  publishes 
two  sections,  sometimes  more, 
and  the  second  front  of  each 
issue  is  devoted  to  women’s  news 
with  enough  editorial  space  in¬ 
side  to  cover  whatever  more  is 
needed  for  stories. 

All  women’s  news  is  distin¬ 
guished  from  regular  news 
through  the  use  of  Ludlow 
tempo  medium  heads  ranging 
from  18  to  72  points.  Pictures, 
large  heads  and  front-page  de¬ 
velopment  of  the  layout  is  fol¬ 
lowed  to  give  a  sense  of  im¬ 
portance  to  women’s  affairs. 

Women’s  Fldilor 

Like  most  weeklies  doing  good 
things  in  this  area,  the  Lan¬ 
caster  New^s  has  a  women’s  edi¬ 
tor,  Mrs.  Ruth  Plyer,  a  grad¬ 
uate  of  the  School  of  Journal¬ 
ism  of  the  University  of  South 
Carolina. 

Mr.  Starr  sums  up  his  paper’s 
approach  to  women’s  news  in 
a  way  that  other  weeklies  could 
do  well  to  emulate: 

“Some  eight  years  ago  we 
reached  the  conclusion  that 
women’s  news  was  next  in  im¬ 
portance  to  our  regular  news 
columns.  We  made  many 
changes  and  the  results  have 
been  excellent.  Advertisers  ap¬ 
pealing  to  women’s  tastes  like 
the  second  section  and  women’s 
organizations  have  responded 
enthusiastically  to  the  better 
play  given  their  stories. 

“We  feel  it  has  been  a  circu¬ 
lation  builder.” 


Recent  Sales 

Little  Rock,  Ark. 

Clovis  Copeland,  publicity  di¬ 
rector  for  the  Arkansas  Pub¬ 
licity  and  Parks  Commission, 
has  purchased  an  interest  in  the 
Morrilton  Publishing  Company 
and  has  become  editor  of  the 
Morrilton  Headlight. 

Mr.  Copeland  was  formerly  a 
member  of  the  Arkansas  Gazette 
editorial  staff,  and  he  is  a  mem¬ 
ber  of  the  Ijoard  of  directors 
of  the  American  Legion  Maga¬ 
zine.  He  was  a  public  informa¬ 
tion  director  for  the  American 
Legion  and  the  Arkansas  Public 
Expenditure  Council  before  join¬ 
ing  the  Publicity  and  Parks  de¬ 
partment  five  years  ago. 

The  Morrilton  newspaper  was 
recently  bought  by  a  group 
headed  by  Jack  Bland. 

♦  ♦  ♦ 

Astoria,  Ore. 

Oke  Zatterlow,  publisher  of 
the  Columbia  Pre.ss,  founded  40 
years  ago  as  a  semi-weekly  by 
the  Finnish  Lutheran  Book 
Company  of  Hancock,  Mich.,  to 
combat  the  Communist  daily 
paper,  Toveri,  published  in 
Astoria  in  1922,  has  been  sold 
to  Hal  Allen,  former  sports 
cartoonist  of  the  San  Frnnci.sco 
Call-Bulletin.  Mr.  Zatterlow, 
publisher  for  30  years,  wdll  con¬ 
tinue  as  production  manager  of 
the  weekly  newspaper. 

«  ♦  « 

Portland,  Ore. 

Sale  of  the  Parkrose-East 
County  Enterprise  has  been  an¬ 
nounced  by  Mrs.  Margaret 
Thompson  Hill,  publisher  of  the 
paper  for  the  last  13  years. 

Purchasers  are  Lee  Irwin  and 
Walter  C.  Taylor,  owners  of  the 

Gresham  (Ore.)  Outlook,  and 

Merritt  E.  Benson,  owner  of  a 
community  weekly  near  Tacoma, 
Wash.,  and  a  professor  in  the 
school  of  communications.  Uni¬ 
versity  of  Washington,  Seattle. 

The  Enterprise,  which  started 
as  a  free  circulation  paper  and 
converted  to  paid  subscription 
status,  will  be  continued  as  a 
separate  publication.  It  will  be 
printed  on  the  Gresham  Out¬ 
look’s  Goss  Suburban  offset 
press.  Mrs.  Hill  will  be  retained 
as  an  adviser  by  the  new  owners. 
• 

Agiie^  Drumnioncl 
To  Radio-tv  Editor 

Worcester,  Mass. 

Mrs.  Agnes  M.  Drummond, 
former  women’s  editor  of  the 
Worcester  Telegram  -  Gazette, 
has  been  appointed  radio  and 
television  editor  of  the  Sunday 
Telegram.  She  succeeds  Donald 
F.  Williams,  who  has  accepted 
a  position  as  manager  of  the 
Worcester  County  Better  Busi¬ 
ness  Bureau. 


THURSDATA 

' 

LOOK  FA.MILIAR?  —  The 
IFc.sf  Hartford  (Conn.)  News  » 
has  started  a  “Guess  Where”  I 
contest  in  which  $2  cash  or  sub-  | 
sciiption  renewals  are  offered 
to  the  first  three  readers  identi¬ 
fying  old  photos  in  the  weekly 
of  a  West  Hartford  historical 
site.  The  readers  have  to  say 
where  the  picture  was  taken  and 
come  within  five  years  of  when 
it  was  taken. 

*  *  >i< 

SPELLED  OUT  —  Under  the 
headline,  “Top  Teamster’s  in 
Town,”  the  Rco(//w<;  (Pa.)  Berks  | 
County  Record  recently  ran  five 
candid  shots  of  James  Hoffa  on 
its  front  page.  The  photos  were 
cropped  in  such  a  way  as  to 
spell  out  the  last  name  of  the 
Teamsters’  boss. 

*  ♦  # 

COMMENDATION  —  North  | 
Shore  Publishing  Company, 
which  publishes  five  offset  week¬ 
lies  in  suburban  Milwaukee,  has  | 
received  a  citation  from  the  I 
State  Legislature  for  the  high 
standards  of  integrity,  accuracy, 
leadership  and  responsibility  it 
demonsti  ated  in  presenting  news 
in  the  north  shore  communities 
of  Milwaukee  County. 

*  *  * 

CO.MBINED  EFFORTS  —  Six 
weeklies  in  Umatilla  County,  L 
Ore.,  combined  to  put  out  a  spe-  | 
cial  edition  Aug.  9  in  observ¬ 
ance  of  the  county’s  centennial. 
The  papers  were  the  Pendleton 
Record,  Hermiston  Herald, 
Unuitilla  Sun,  Pilot  Rock  News, 
Athena  Press  and  Milton-Frec- 
wnter  Valley  Herald. 

♦  ♦  ♦ 

BIGGEST  EDITION  —  The 
Mesquite  Texas  Mesquiter  came 
out  recently  with  a  50-page  edi¬ 
tion  noting  the  75th  anniversary 
of  the  incorporation  of  the  town 
and  the  80th  anniversary  of  the 
Me.squiter.  The  town  was  es¬ 
tablished  in  1882  as  a  stop  on  i 
the  Texas  &  Pacific  Railroad.  ; 

♦  *  *  I 

SILENT  PRESSES  —  The 
Walker  (Minn.)  Cass  County 
Pioneer,  founded  in  1894,  has 
ceased  publication.  Because  of  ■ 
ill  health,  R.  A.  Olver,  pub¬ 
lisher,  sold  the  weekly  to  North¬ 
ern  Minnesota  Publishing  Com¬ 
pany,  which  already  publishes  ] 
three  weeklies.  The  Pioneer  was  ' 
killed  and  its  name  merged  into 
the  masthead  of  the  Wrtlker 
Pilot,  founded  in  1895. 

*  *  ♦ 

NEW  VENTURE— The  Chey¬ 
enne  Wyoming  Buffalo,  a  new  » 
bi-monthly  tabloid  is  now  being  I 
published  by  Peter  F.  Dunne  I 
and  Don  Brokaw.  They  hope  to  I 
go  weekly  in  the  near  future,  j 
Editor  is  Norman  Udevitz.  r 
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GOOD  ONES  OVERLOOKED 

Sunday  Magazines: 
Reply  to  a  Diatribe 

By  Philip  H.  Love 

Fealurr  Editor,  Washington  (D.C*.)  Star 


“In  Sunday  Magazine  Editor 
Looks  At  Sunday  Magazines” 
(E&P,  June  23),  Don  Sider  of 
the  St.  Petersburg  (Fla.)  Times 
says  that  nearly  all  Sunday 
magazines  “are  incredible  ex¬ 
amples  of  all  the  worst  in  jour¬ 
nalism.”  The  only  exceptions  he 
names  are  the  magazines  of  the 
New  York  Times,  the  Los  An¬ 
geles  Times,  and  the  St.  Lo^iis 
Post-Dispatch.  The  others,  he 
charges,  “lack  direction  and  pur¬ 
pose.  They  are  heavy-handed  in 
approach  and  presentation.  They 
are  sloppily  —  or,  at  least  un- 
skillfully  —  edited.  They  are, 
for  the  most  part,  boring.” 

I  don’t  know  what  magazines 
Mr.  Sider  has  been  looking  at, 
but  they  certainly  are  not  the 
ones  that  have  been  crossing  my 
desk  for  the  last  20  years. 

Until  recently,  I  was  editor 

iof  the  Sunday  magazine  of  the 
Washington  Star.  We  exchange 
magazines  with  other  members 
of  the  Sunday  Group,  members 
of  the  Locally  Edited  Group  and 
with  some  others.  I  know  of  no 
meti’opolitan  Sunday  newspaper 
whose  magazine  fits  Mr.  Sider’s 
description. 

What  About  These? 

Has  this  gentleman  examined 
the  magazines  of  the  Atlanta 
Journal  &  Constitution,  the  Chi¬ 
cago  Tribune,  the  Cleveland 
Plain  Dealer,  the  Louisville 
j  Courier- Journal,  the  New  Or- 
<  leans  Thnes-Picayune,  the  New 
York  News,  the  Philadelphia  In¬ 
quirer  and  the  Washington  Star 
—  to  name  just  the  first  few 
that  pop  into  my  mind?  Does 
he  consider  these  magazines  “in¬ 
credible  examples  of  the  worst 
in  journalism?” 

If  he  does,  he  reveals  himself 
as  a  soi-disant  “expert”  so  lack¬ 
ing  in  discernment  that  his  opin¬ 
ions  are  worthless.  If,  on  the 
other  hand,  he  has  not  taken  the 
trouble  to  read  these  fine  maga¬ 
zines,  then  his  sweeping  indict¬ 
ment  is  based  on  false  —  or,  at 
ji  least,  incomplete  —  evidence  and 
\\  should  be  thrown  out  of  court, 
ft  One  need  only  consider  Mr. 
S  Sider’s  four-point  answ'er  to  his 
r  own  question  —  “What  should 
;  a  self-respecting,  responsible 
I  newsjtaper  magazine  do?”  —  to 
I  reali7,e  that  his  evaluation  of 
I  Sunday  magazines  is  about  as 


ion  of  Shakespeare.  If  he  really 
means  what  those  four  points 
say,  the  kind  of  magazine  he 
envisions  would  be  the  weirdest 
hodgepodge  to  be  found  any¬ 
where  outside  of  a  junk  yard. 
And  what  would  be  a  suitable 
name  for  such  a  strange  jour¬ 
nalistic  concoction?  Not  Mad, 
because  it’s  already  in  use.  ,  .  . 
Ah,  it  just  came  to  me — Schizo! 

Mr.  Sider  begins  with  the 
statement:  “Well,  you  can  say 
one  thing  for  the  newspaper 
magazines:  Most  of  them 
hav’en’t  run  Liz  Taylor  and  the 
John  F.  Kennedys  on  their  cover. 

“Other  than  that,  they’ve  con¬ 
tributed  about  as  much  to  Amer¬ 
ican  journalism  as  Jack  Paar, 
and  as  much  to  the  human  race 
as  a  case  of  the  yaws.” 

Use  or  non-use  of  Elizabeth 
Taylor  as  a  cover  girl  doesn’t 
seem  to  me  to  have  any  bearing 
on  Mr.  Sider’s  contention  that 
Sunday  magazines  “are  incredi¬ 
ble  examples  of  the  worst  in 
journalism.”  A  survey  probably 
would  show  that  some  high- 
quality  magazines  have  pictured 
Miss  Taylor  and  some  poor  ones 
haven’t.  So  what?  And  what, 
pray  tell,  is  wrong  with  pub¬ 
lishing  pictures  of  the  President 
of  the  United  States  and  his 
family? 

Among  the  “all  sorts  of  crimes 
of  commission”  with  w'hich  Mr. 
Sider  charges  Sunday  magazine 
editors  are:  Boring  readers  with 
“dull  stuff  that’s  of  no  conse¬ 
quence  and  little  interest;  stories 
about  uninteresting  people,  un¬ 
interesting  events,  uninteresting 
places,  and  uninteresting  ideas,” 
“overlong,  overwritten  stories,” 
“bad  pictures  ...  in  cookie- 
cutter  .shapes  and  in  postage 
stamp  size,”  “too  cute  or  mean¬ 
ingless  headlines,”  “cheap  car¬ 
toons  and  low-grade  features,” 
etc.,  etc. 

^'Iiat’s  Iiilercsiing? 

What  in  the  world  has  this 
man  been  reading?  I’m  not  fa¬ 
miliar  with  the  Sunday  maga¬ 
zines  of  Tobacco  Road,  the  Oke- 
fenokee  Swamp  or  the  Ever¬ 
glades,  but  no  metropolitan 
magazine  that  I  know  of  is  any- 
w’here  near  as  bad  as  all  that. 

Among  Mr.  Sider’s  sugges¬ 
tions  for  a  really  good  magazine 
are  “pretty  sunsets  and  pretty 
girls,  and  maybe  even  kids  and 


dogs,”  “the  new  trees  planted 
along  Central  Avenue,”  the 
question  of  whether  the  reader’s 
minister  is  “providing  proper 
leadership  in  this  time  of  social 
turmoil,”  and  why  children 
should  take  swimming  lessons. 

This  is  interesting?  This  is 
the  kind  of  stuff  that  raises  a 
magazine  from  the  depths  of 
mediocrity  to  the  heights  of  ex¬ 
cellence? 

Tsk,  tsk,  Mr.  Sider! 

Naturally,  after  reading  your 
diatribe,  I  was  curious  as  to 
what  kind  of  magazine  you  pro¬ 
duce.  I  was,  of  course,  prepared 
to  admonish  you  to  “first  cast 
the  beam  out  of  thine  own  eye; 
and  then  thou  shalt  see  clearly 
to  cast  the  mote  out  of  thy 
brother’s  eye.” 

.4  Sly  Confession 

But  I  was  in  error:  your  arti¬ 
cle  is  not  really  a  critique;  it 
is  only  a  sly  confession  of  your 
own  “crimes  of  commission.” 

At  first,  I  was  angry  at  being 
thus  taken  in.  But  now,  after 
devoting  an  appropriate  period 
to  fasting,  praying  and  meditat¬ 
ing,  I  find  it  possible  to  say, 
with  true  Christian  charity: 

Indulgentiam,  absolutionem,  et 
rernissionem  peccatorum  vesto- 
rum,  tribuat  vovis  omnipotens 
et  misericors  Dominus.* 

*May  the  Almighty  and  Merci¬ 
ful  Lord  grant  you  pardon,  ab¬ 
solution  and  remission  of  your 
sins. 

• 

Retraction  Statute 
I^ored,  Suits  Killed 

Lewistown,  Mont. 

Two  suits  seeking  a  total  of 
$400,000  libel  damages  from  the 
Lewistown  Daily  News  were 
dismissed  by  District  Judge  Les¬ 
ter  H.  Loble. 

In  separate  opinions.  Judge 
Loble  ordered  judgment  for  Ed¬ 
ward  L.  Fike  and  the  Fike  Pub¬ 
lishing  Co.,  publisher  of  the 
daily  newspaper. 

The  actions  were  brought  by 
Ray  Wilson,  a  former  reporter 
for  the  Daily  News.  He  sought 
$1.50,000  damages  as  the  result 
of  a  news  story  he  contended 
was  libelous,  and  $250,000  dam¬ 
ages  because  of  a  letter  to  the 
editor  published  in  the  same  edi¬ 
tion  as  the  story. 

The  judge  held  Mr.  Wilson 
ignored  a  1961  state  law  pro¬ 
viding  that  no  complaint  could 
be  filed  in  a  libel  suit  without 
giving  the  newspaper  an  op¬ 
portunity  to  make  a  retraction 
of  the  alleged  libelous  matter. 

The  suits  were  filed,  the  opin¬ 
ions  said,  “in  utter  disregard 
of  this  statute.”  Judge  Loble 
added,  “The  plaintiff’s  attorney 
.  .  .  admits  he  knew  of  the 
statute  but  chose  to  ignore  it.” 


Can't  Hear  the  Music 
for  the  Drum 


by 

. 

Julian  P.  Van  Winkle 

‘1  llV 

President 

Old  Fitzgerald 

Distillery, 

Louisville,  Kentucky 

BstaUished  1849 

Allan  Trout  of  Frankfort  tells 
about  the  critic  of  a  small  Ken¬ 
tucky  town  band  who  com¬ 
plained  to  its  bass  drummer — 
“You  don’t  make  very  good 
music!’’ 

“No,”  replied  the  drummer, 
“but  I  drown  out  a  lot  of  bad!” 

A  cover-up  can  be  mighty  use¬ 
ful  when  there’s  little  there  to 
start  with.  Ketchup  bottles.  I’ve 
I  noticed,  are  most  frequently 
emptied  on  the  tables  of  the  sor¬ 
riest  cooks. 

And  as  a  distiller  of  69  years 
standing,  I  often  wonder  if  the 
I  man  who  spikes  his  glass  with 
j  all  manner  of  foreign  condiment, 
does  so  for  added  flavor,  or  to 
drown  out  the  off-key  taste  of 
“sour-note”  whiskey. 

If,  when  you  hold  a  glass,  soci¬ 
ability  is  your  sole  desire,  almost 
anything  that’s  pourable  may 
do.  But  if  you’re  a  man  who 
really  likes  the  taste  of  bourbon, 
you’ll  want  its  rich  clear  flavor 
to  come  through  with  a  mini¬ 
mum  of  drum  accompaniment. 

You’ll  find  Old  Fitzgerald 
marries  comfortably  with  the 
simplest  of  mixers.  I  personally 
like  it  best  with  ice  and  our  pure 
Kentucky  limestone  water  from 
which  it  takes  its  birth. 

Thus  taken,  you  add  to  the 
sociability  of  a  friendly  glass 
shared  with  others,  the  pure  en¬ 
joyment  of  the  drink  itself. 

That  is  why  we  bottle  Old 
Fitzgerald  only  at  mellow  100 
proof,  and  always  under  the 
green  Government  stamp.  As 
such.  Old  Fitzgerald  is  today 
Kentucky’s  One  and  Only  Pre¬ 
mium  Bourbon  solely  and  ex¬ 
clusively  Bottled  in  ^nd. 

We  invite  you  to  join  an  inner 
circle  of  the  Bourbon  Elite  who 
have  discovered  our  One  and 
Only,  and  find  it  pleasant  to 
share,  in  moderation,  with  asso¬ 
ciates  and  friends. 

Kentucky  Straight  Bourbon 
Always  Bottled-in- Bond 
Mellow  100  Proof 
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SYNDICA'IES 


Three  New  Columns: 
General,  Home,  Teen 


“There’s  every  Staffordshire  crime-piece  ever  made  in  this  cabinet.” 

The  China  Governess 

hy  !\Iar"ery  Allinfiliam.  before  published  in  any  form. 

Here  is  a  moving  mystery  story  of  a  young  man’s  search 
for  his  parentage.  Adopted  in  childliood,  he  dares  not  marry 
his  sweetheart  until  he  is  sure  he  springs  from  sound  stock 
.  .  .  because  he  is  constantly  haunted  hy  the  question  of 
whether  a  tendency  to  violence,  crime,  and  murder  can 
he  inherited. 

During  his  search,  violence  and  murder  erupt,  and  he 
becomes  the  chief  suspect! 

A  porcelain  figurine  in  a  collection  depicts  murders  in  the 
past,  plays  an  important  role  in  the  theme  .  .  .  and  helps 
to  keep  readers  in  suspense! 

Equally  exciting  are  other  fine  stories  ahead  by  such 
well-known  authors  as  Agatha  Christie,  Andrew  Carve,  Allan 
Vaughan  Elston  and  Edward  Lindall. 

Blue  Bibbon  Serials... 

are  first-run  fiction  by  the  world’s  best-known,  best-selling 
authors  .  .  .  edited  for  suspense  and  continuity  ...  to  keep 
readers  coming  back  for  more! 

CT-NYN  serials  and  daily  short  stories  have  contributed  to 
the  success  of  The  New’  York  News  and  Chicago  Tribune, 
and  many  other  leading  newspapers  .  .  .  will  help  your 
paper  get  and  hold  circulation! 

Eor  synopses  and  prices — phone,  wire,  or  write 
Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune  -  IVeir  York  JVcKg 
Syndicate,  Inc.  SI* 


Three  new  columns  for  news- 
paper  syndication  w'  e  r  e  an¬ 
nounced  this  week  by  Alex  S. 
Arnott,  Syndicated  Features 
(133  Gamble  Ave.,  Toronto  6, 
Ont.). 

The  three  columns  and  their 
authors  are: 

1)  “Rainespout,”  by  Sandy 
Raines,  a  personal  column  about 
modern  living  by  an  experienced 
free-lance  newspaper  and  maga¬ 
zine  writer. 

2)  “A  Housewife  Wishes  .  .  .” 
by  Maxine  Whitman  Morse,  a 
column  providing  homemaking 
short  cuts,  cooking  cues,  sugges¬ 
tions  to  enhance  personal  beauty 
and  beauty  in  the  home. 

3)  “Calling  All  Teen-Agers,” 
by  Ginny  Bee,  a  copyright  fea¬ 
ture  offering  advice  to  young 
people. 

Meet  Mr.  Raines 

The  author  of  “Rainespout” 
is  a  former  coordinator  of  in¬ 
struction  and  technical  writer 
for  the  U.  S.  Air  Force.  Since 
Mr.  Raines  became  a  free-lance 
writer,  he  has  had  hundreds  of 
articles  published  in  new’spapers 
and  magazines,  including  the 
St.  Louis  (Mo.)  Post-Dispatch. 
Some  of  his  articles  have  been 
distributed  by  Central  Press 
Association. 

Early  work  experience  of  Mr. 
Raines  as  a  sports  promoter, 
play-by-play  sports  announcer, 
grocery  clerk,  drug  clerk,  driver 
of  a  mobile  grocery  store  and 
a  salesman  of  electronic  prod¬ 
ucts  is  drawm  upon  for  material 
for  the  column,  along  with  remi- 
niscenses  concerning  somewhat 
eccentric  relatives.  For  two 
years  he  was  a  television  critic 
for  newspapers  in  St.  Louis  and 
interviewed  many  top  tv  stars. 

Sandy  Raines  is  married,  has 
three  children,  and  he  does  elec¬ 
tronic  experiments  as  a  hobby. 

Meet  Mrs.  Morse 

Mrs.  Maxine  Whitman  Morse 
gives  her  homemaking  column 
factual  treatment,  combined 
with  philosophical  commentary 
and  reflections  on  everyday  in¬ 
terests.  Besides  its  helpful 
hints,  the  column  often  mentions 
a  town  or  city  for  some  special 
beauty  it  possesses. 

“A  Housewife  Wishes.  .  .”  is 
for  weekly  release. 

Meet  Cinny  Bee 

Ginny  Bee  is  the  byline  of 
Virginia  A.  Bell,  a  1946  gradu¬ 
ate  of  the  University  of  Missouri 


School  of  Journalism.  She  has 
written  for  the  Toronto  Star 
Weekly  and  a  number  of  maga¬ 
zines.  She  formerly  wrote  news¬ 
paper  releases  for  an  advertis¬ 
ing  agency  and  wrote  radio  and 
television  scripts.  She  has  done 
political  public  relations  work  in 
Lackawanna,  N.  Y. 

A  column,  “If  You  Want  My 
Advice,”  by  Ginny  Bee  is  ap¬ 
pearing  in  the  Tonawanda  (N. 
Y.)  News  and  four  weekly  news¬ 
papers. 

“Calling  All  Teen-Agers”  car¬ 
ries  letters  from  readers  of  that 
age  group  along  with  Ginny 
Bee’s  terse  and  pertinent  an- 


e,  a  copyright  lea-  „  w  w  •  a 

advice  to  young  FsycholOglSt 

Mr.  Raines  Writes  Column 

r  of  “Rainespout”  j)j.  John  R.  Martin,  industrial 
coordinator  of  in-  personal  psychologist,  is 

1  technical  writer  writing  a  new  weekly  column 
Air  Force.  Since  entitled  “Telltale  Behavior,  and 
ecame  a  free-lance  what  it  means.” 
s  had  hundreds  of  'pj^g  copy  involves  problems  in 
shed  in  newspapers  personality  quirks,  male-female 
les,  inclumng  the  relations,  children’s  conduct,  of- 
lo.)  Post-Dispadch.  ^gg  associations  and  peculiar 
articles  have  been  human  characteristics.  The 
jy  Central  Press  reader  is  asked  to  determine 
from  three  given  solutions  the 
:  experience  of  Mr.  correct  answer  to  a  problem. 

sports  promoter,  -phe  correct  solution  is  then 
sports  announcer,  carefully  explained  by  Dr.  Mar- 
,  drug  clerk,  driver 

^ocery  store  and  rpj^g  column,  which  is  eight 
)f  electronic  prod-  inches  in  depth,  is  distributed 
I  upon  for  material  hy  the  Roberts  News  Service 
n,  along  with  remi-  (21  Webb  Road,  Westport, 
teeming  somewhat  Conn.). 

latives.  For  two  p)j.  Martin  was  a  member  of 
'  ^  television  critic  ^he  Department  of  Psychology 
rs  in  St.  Louis  and  ^he  University  of  Pennsyl- 
nany  top  ty  stars,  vania  for  five  years  and  has  25 
les  is  married,  has  years  of  experience  working 
1,  and  he  does  elec-  with  individuals  and  industrial 
ments  as  a  hobby,  concerns.  He  is  president  of 
Mrs.  Morse  John  R.  Martin  Associates  with 

offices  throughout  the  country, 
le  Whitman  Morse  and  his  practice  involves  the  se- 
imemaking  column  lection  of  executive  personnel 
ment,  combined  for  many  prominent  firms  as 
3hical  commentary  well  as  private  practice  with  in¬ 
is  on  everyday  in-  dividuals. 

sides  its  helpful  ^he  columnist  -  psychologist 
imn  often  mentions  “head  shrinking”  and  help- 

;y  for  some  special  jf,g  top  level  management  to 
sesses.  Aad  satisfaction  in  their  jobs  is 

irife  Wishes.  .  .”  is  an  important  facet  of  his  work, 
ilease.  For  several  years,  he  wrote  a 

Ginny  Bee  psychological  feature  for  Red 

Book  magazine  that  was  also 
I  is  the  byline  of  translated  and  syndicated  in 
Bell,  a  1946  gradu-  European  and  South  American 
iversity  of  Missouri  countries. 
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SYNDICATES 

‘Common  Cents’  Cuts 
Common  Man’s  Costs 


By  Ray  Erwin 


A  new  syndicated  column  will 
deal  with  ordinary  “meat-and- 
potatoes”  financial  and  legal 
problems  faced  constantly  by 
average  families. 

The  column:  “Common  Cents.” 

The  columnist:  Harlow  G. 
Unger. 

The  format :  Approximately 
600  words. 

The  release:  Once  a  week. 

The  syndicate:  Harlow  G.  Un¬ 
ger,  Muroney  Ave.,  Palisades, 
N.  Y. 

“There  are,  as  you  know,  a 
host  of  columns  around  today 
that  discuss  high-brow  economic 
problems  in  Washington  and 
Wall  Street,”  explained  Mr. 
Unger,  an  experienced  business 
writer.  “Although  15,000,000 
people  today  are  stockholders 
and  more  and  more  readers  are 
developing  an  interest  in  eco¬ 
nomics,  chances  are  the  infor¬ 
mation  available  on  the  feature 
pages  of  most  new’spapers  won’t 
tell  a  reader  how  to  go  about 
financing  his  car.  It  w’on’t  tell 
him  how  to  enforce  an  agree¬ 
ment  with  a  contractor  who 
promised  that  the  basement  in 
his  home,  now  flooded  with 
water,  would  not  leak. 

Household  Budgets 

“I  think  most  people  are  less 
interested  in  the  national  budget 
than  they  are  about  how  to  get 
their  own  bills  paid  this  month,” 
he  added. 

“Common  Cents”  will  deal 
with  these  problems.  It  will  go 
into  the  question  of  filing  in¬ 
come  tax  forms,  buying  insur- 
a.nce,  methods  of  figuring  out 
just  how  much  insurance  to 
carry.  Ways  for  a  reader  to  get 
most  for  his  money  when  shop¬ 
ping  is  a  subject  the  column 
will  cover.  Regular  consumers’ 
reports  on  new  products  will  be 
carried. 

In  short,  the  column  will  dis¬ 
cuss  the  gamut  of  family  finan¬ 
cial  and  legal  problems,  which 
plague  all  families  and  take  up 
much  dinner-time  conversation. 

Experienced  Aides 

“Helping  me  with  the  column 
will  be  an  outstanding  New  York 
accountant,  an  attorney,  and  a 
bank  manager,”  said  Mr.  Unger. 
“They’ve  had  years  of  experi¬ 
ence  in  handling  these  problems 
for  their  own  clients.” 


Harlow  G.  Unger  for  the  last 
several  years  has  been  writing 
a  syndicated  column  for  the  As- 
.sociated  Purchasing  Publica¬ 
tions,  which  reach  more  than 
40,000  American  purchasing 
agents,  the  men  who  largely  con¬ 
trol  purse  strings  of  the  nation’s 
industry.  These  publications  are 
the  official  journals  of  the  re¬ 
gional  branches  of  the  National 
Association  for  Purchasing 
Agents. 

His  other  columns  on  business 
and  the  American  economy  reach 
approximately  250,000  business 
executives  in  Canada,  England 
and  Australia  through  the  vari¬ 
ous  publications  of  MacLean, 
Hunter  and  Tait  Publishing 
Company,  for  which  he  is  the 
regular  American  correspond¬ 
ent. 

^'orked  In  Purls 

Before  he  became  a  full-time 
business  columnist,  Mr.  Unger 
was  a  news  editor  at  McGraw- 
Hill  in  New  York  and  before 
that  an  editor  at  the  New  York 
Herald  Tribune  Overseas  Syn¬ 
dicate  in  Paris.  In  addition  to 
business  writing,  he  occasionally 
writes  travel  articles  for  such 
slick  magazines  as  Harper’s  Ba¬ 
zaar  and  Mademoiselle.  (He  has 
traveled  extensively  in  the  Far 
East,  Middle  East  and  Europe.) 

The  31-year-old  columnist,  a 
graduate  of  Yale  University, 
lives  and  writes  and  syndicates 
his  column  in  his  home  deep  in 
the  woods  of  Palisades,  Rockland 
County,  a  few  miles  north  of 
New  York  City. 

“Basically,  I  believe  most  av¬ 
erage  people  waste  a  great  part 
of  their  hard-earned  incomes 
each  year  through  lack  of  sound 
advice  and  information,” 
thoughtfully  said  Mr.  Unger. 
“Most  of  the  problems  they  run 
into  are  too  small  to  warrant 
the  expense  of  a  lawyer  or  ac¬ 
countant.  My  new  column,  I 
hope,  will  fill  this  need. 

Column  Topics 

“For  example,”  he  continued, 
“I’ll  point  out  how  many  savings 
banks  and  savings  and  loan  as¬ 
sociations  offer  their  depositors 
short-term  loans  costing  only 
about  one  percent  interest,  far 
less  than  the  exhorbitant  rates 
most  of  us  pay  through  store 
financing. 

“Here’s  another  area  my  col¬ 
umn  will  discuss,”  he  added. 
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“Most  of  us  do  some  ‘moonlight¬ 
ing’  or  part-time  work  of  one 
kind  or  another.  But  not  many 
of  us  write  off  the  proper  per¬ 
centage  of  the  costs  of  our  homes 
when  they  become  our  ‘Moon¬ 
light  Headquarters.’  ” 

The  columnist  believes  his 
new  column  can  fit  on  a  news¬ 
paper’s  feature  page  as  well  as 
the  financial  page.  He  said  he 
might  increase  it  to  two  a  week 
or  more,  if  the  demand  warrents. 

*  *  K 

STEINBECK’S  BOOK 

John  Steinbeck’s  best-selling  ‘ 
“Travels  With  Charley,”  new 
book  about  his  trip  around  the 
United  States  on  board  a  truck 
called  Rocinante  and  with  his 
poodle  Charley  as  companion,  is 
the  August  offering  of  Books  In 
The  News,  Inc. 

This  perceptive  account  of 
Steinbeck’s  rediscovery  of  Amer¬ 
ica  on  his  jaunt  through  40 
states,  is  marked  by  Steinbeck’s 
deep  concern  for  people. 

Books  In  The  News  has  pre¬ 
pared  a  series  of  six  articles 
from  the  book,  covering  the 
highlights  of  the  trip.  This 
series  will  be  released  for  news¬ 
paper  use  on  Aug.  19. 

*  *  * 

QUARTERBACK  SEASON 

The  popular  game  quiz,  “You 
Be  The  Quarterback,”  which 
runs  six  days  a  week,  logins  its 
tenth  season  again  Sept.  17 
through  the  Register  and  Trib¬ 
une  Syndicate.  It  ends  Nov.  24. 

Jerry  Bums,  bead  coach. 
State  University  of  Iowa,  poses 
a  football  problem  and  lets  tbe 
readers  call  the  plays.  Four  pos¬ 
sible  answers  are  listed,  and  the 
correct  answer  is  given  else¬ 
where  on  the  sports  page  in  this 
sparkling  little  feature. 

• 

Buys  Antenna  Service 

Miami  Valley  Broadcasting 
Inc.,  affiliated  with  the  Cox 
newspaper  interests  (Dayton, 
Atlanta,  Miami),  is  acquiring 
the  community  antenna  televi¬ 
sion  system  at  Lewistown,  Pa. 
from  Pennwire  Transmission 
Co.  The  transaction  involves 
$660,000. 
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Reportorial 
Fees  Eyed  in 
Lobby  Probe 

By  Robert  M.  Priiigtle 


Washington 

Public  relations  men  and  a 
few  reporters  will  be  among  the 
star  witnesses  when  a  Senate 
investigation  into  the  mysteri¬ 
ous  ways  of  foreign  lobbyists 
opens  full-dress  hearings,  prob¬ 
ably  later  this  year. 

“The  purpose  of  examining 
foreign  government  lobbying  is 
not  to  show  that  these  activities 
are  necessarily  wrong,”  said 
Senator  J.  William  Fulbright 
(D.-Ark.),  chairman  of  the  Sen¬ 
ate  Foreign  Relations  Commit¬ 
tee  which  is  conducting  the 
probe. 

But  he  believes  there  is  a 
growing  need  for  an  “accurate 
picture”  of  foreign  lobbying, 
which  has  greatly  intensified 
since  the  U.  S.  became  a  world 
power. 

‘Image  Building' 

It’s  no  secret  that  Senator 
Fulbright’s  ire  has  long  been 
aroused  by  the  annual  spectacle 
of  foreign-paid  lobbyists  swarm¬ 
ing  around  House  sugar  bill 
hearings.  Many  are  paid  on  a 
“contingent”  basis  —  according 
to  the  size  of  the  lucrative  sugar 
quota  eventually  received  by  the 
client  country. 

Even  supposedly  legitimate 
reporters  have  occasionally 
agreed  to  do  a  little  “image 
building”  in  return  for  a  fee, 
according  to  a  preliminary  re¬ 
port  issued  by  the  Foreign  Re¬ 
lations  Committee.  Here  are  a 
few  cases  cited: 

“In  1960,  a  nationally  syndi¬ 
cated  newspaper  columnist  re¬ 
ceived  not  only  free  transporta¬ 
tion,  but  also  $1,000  as  a  “travel 
subsidy”  when  he  visited  the 
client  country  of  a  U.  S.  public 
relations  firm.  The  columnist 
wrote  articles  from  the  country 
during  his  visit,  but  did  not 
indicate  to  his  readers  that  his 
trip  was  subsidized. 

“Also,  he  did  not  file  a  short 
form  statement  pursuant  to  pro¬ 
visions  of  the  Foreign  Agents 
Registration  Act,  indicating  he 
had  received  money  from  a  for¬ 
eign  principal.” 

Paid  Consultant 

“In  1955,  the  Washington  edi¬ 
tor  of  a  monthly  national  maga¬ 
zine  received  money  from  a  for¬ 
eign  government  for  public  rela¬ 
tions  work  on  their  behalf.  Dur¬ 
ing  the  period  he  wrote  at  least 
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Taxpayers’  Business  Is  Nobody’s  Business 


Louisville 

“With  few  exceptions.  Con¬ 
gressmen  seem  to  feel  that  what 
they  do  for  themselves  with  the 
taxpayers’  money  is  none  of 
your  damn  business.” 

Worth  Bingham  of  the  Cour¬ 
ier-Journal  and  Times  Washing¬ 
ton  Bureau  reached  this  con¬ 
clusion  after  completing  a  two- 
month  assignment  to  probe  into 
Congressional  extravagance  on 
itself. 

His  research  resulted  in  a  six- 
part  series  that  was  published 
by  the  Courier-Journal  and 
about  30  other  newspapers 
around  the  country.  It  also 
evoked  comment  on  the  floor  of 
the  Senate. 

As  an  example  of  what 
he  encountered  during  countless 
hours  of  research,  Mr.  Bingham 
relates  this  experience: 

“I  was  trying  to  see  the 
audits  the  General  Accounting 
Office  does  on  Capitol  Hill  fa¬ 
cilities  like  the  recording  stud¬ 
ios  and  the  stationery  rooms. 

‘We  Have  No  Secrets’ 

“  ‘I  don’t  know  what  there  is 
to  keep  secret  about  those  au¬ 
dits,’  a  Congressman  I  was  in- 
ter\’iewing  told  me.  ‘After  all, 
it’s  the  taxpayers’  business.  We 
have  no  secrets  here.  I’m  a 
former  newspaperman.’ 

“He  directed  me  to  an  Ap¬ 
propriations  Committee  em¬ 
ploye  who  was  supposed  to  have 
copies  of  the  audits.  The  em¬ 
ploye  demurred,  saying  he 
would  have  to  talk  it  over  with 
the  Congressman. 

“Later  the  employe  called 
back  to  say,  ‘The  Congressman 
and  I  agreed  it  would  be  out  of 
order  for  us  to  turn  loose  the 
reports  because  they  are  ren¬ 
dered  to  the  Clerk  of  the 
House.’ 

“He  knew  the  clerk  had  al¬ 
ready  refused  to  cough  up.  My 
only  resort  was  to  call  the  Con¬ 
gressman  again.  He  was  ‘out’ 

one  article  on  that  particular 
country  for  his  own  magazine. 
In  addition,  he  served  as  paid 
consultant  to  a  Congressional 
subcommittee  which  was  making 
a  study  of  political  activities 
within  the  country  he  repre¬ 
sented. 

“A  New  York  publication  rep¬ 
resentative  for  a  Communist 
country  not  only  receives  a  15% 
commission  on  all  sales,  but  also 
receives  from  his  foreign  prin¬ 
cipal  one-half  the  cost  of  all 
direct  newspaper  and  magazine 
advertisements.  In  1961,  this 
concern  also  received  a  $5,500 


Democratic  cloak- 
room.  The  doorkeeper  said  the 
description  was  accurate  be- 
^  cause  “I’m  on  the  phone  about 

\  three  auarters  of  the  time.” 

“I  have  no  specific  duties,” 
the  man  told  Bingham.  “When 
^  to  describe  what  I  do.  it 
I  becomes  very  complex.  Those 

„  J  payroll  matters  are  very  touchy. 

’?  j  I  don’t  think  I’d  better  say  any- 
M  thing  more  about  it.” 

IHflRHiPiw  i  In  his  series  Mr.  Bingham 
I  also  noted  the  accommodations 

A  for  the  press  on  Capitol  Hill. 

“There  are  soft  couches 
the  press  galleries,  free  tele- 
^  phones  and  typewriters,  free 

parking  spaces,  and  cut-rate 
IB  meals  at  the  press’s  own  private 

9k  he 

milUB  KV  serves  to  create  an  atmosphere 

,  of  easy  tolerance  among  the 

Worth  Bingham  members  of  the  Fourth  Estate.” 

J  ii.u  u  T  1  ri  1  Mr.  Bingham  concluded  the 

and  although  I  left  several  mes-  .  .,  j’  ... 

sa^es  for  him  he  never  re-  summary: 

;  ^  J  II  ’>>  “So  when  it  comes  to  what 

cori'oe  \lr  Congress  spends  on  itself,  the 

R-  ^  t  H  ovornl  normal  restraints  that  surround 

Bingham  also  recounted  several  ,  ,  ,  ,  j  i.  i  •  j- 

road  blocks  to  information.  budget-making  disap- 

For  example,  the  Report  of  /"J"  lobbyists  do 

the  Secretary  of  the  Senate  ""J  Pressure  groups  do 

lists  five  male  “telephone  oper-  f  ‘  Pressure,  and  the  Press--so 
ators”  for  the  Capitol  switch-  handsomely  cared  for  at  the 
board,  although  one  never  hears  Capitol  at  taxpayers  expense- 

a  male  voice  answer  a  call  there,  lare  y  presses.  fi  f  o 

orru  ~  4.-  > _ _ _  And  so  thus  it  is  that  the 

The  information  operator  .  ,  ,  i  n.  •  i 

at  the  Capitol  Hill  switchboard  ^as  been  left  in  the  lap 

said  that  she  did  not  know  any  t  ^  V  specifically 

of  her  five  male  counterparts,  m  the  hands  of  the  two  commit- 
had  no  idea  what  their  real  jobs  ^te  Rules  and  Hou.se 

were,”  Mr.  Bingham  wrote.  Administration  -  neither  of 
“She  suggested  calling  the  "’hich  seems  about  to  assume 
Senate  Payroll  Division  to  ob-  /^ong  watchdog  rule  as 

tain  the  telephone  operators’  guardian  of  the  pur.se  strings, 
telephone  extensions.  But  an  “tt  may  have  all  been 

employee  of  the  payroll  office  summed  up  in  one  sentence  by 
said  he  could  not  locate  the  five  Repr.  Omer  Burleson  (D.,  Tex.), 
men  from  the  records  at  his  dis-  Administration  Committee 
posal.  He  suggested  calling  chairman:  ‘It  doesn’t  do  any 
Senate  Sergeant-at-Arms  Jo-  Roofi  to  make  your  colleagues 
seph  C.  Duke,  but  Duke  does  uiad  at  you.’ 
not  give  information  to  the  “What  no  one  has  said  openly 

press  about  his  employes.”  also  is  a  major  factor:  What 

Mr.  Bingham  finally  traced  the  taxpayer  doesn’t  know 
one  and  found  him  to  be  a  door-  doesn’t  bother  him.” 

loan  from  the  office  of  the  com-  legitimate  activities  of  foreign 
mercial  counselor  of  its  Com-  agents.  By  requiring  public  dis- 
munist  country  principal.”  closure,  it  merely  assumes  that 
The  Foreign  Agents  Registra-  the  American  public  should  be 
tion  Act  of  1937,  which  may  able  to  determine  immediately 
have  been  violated  in  some  of  the  whether  information  is  paid 
cases  listed  in  the  report,  re-  propaganda  or  orthodox  news, 
quires  a  foreign  agent  to  regis-  Investigators  will  try  to  es¬ 
ter  with  the  Justice  Depart-  tablish  whether  or  not  the  act 
ment,  to  list  a  record  of  his  fees  is  being  enforced,  and  if  a 
and  contracts,  and  to  label  all  stiffer  law  is  needed.  Notable 
“political  propaganda”  sent  loopholes  now  in  existence  in- 
through  the  mails  or  in  inter-  elude  the  fact  that  while  “propa- 
state  commerce.  ganda”  must  be  labeled  as  such 

As  Committee  staff  members  for  mailing,  it  needn’t  be  identi- 
point  out,  the  act  in  no  way  fled  when  reproduced  in  news- 
restricts  the  overwhelmingly  papers  or  on  television. 
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‘Dream’  Nets 
Thousands  of 
Sunday  Sales 

San  Francisco 

John  Todd,  assistant  city 
editor,  of  the  San  Francisco 
Examiner,  checked  what  he 
thought  drowsily  must  be  a 
dream  and  then  initiated  the 
action  which  resulted  in  42,000 
extra  newspaper  sales. 

The  chain  of  events  began 
when  his  automatic  clock  radio 
turned  on  at  7  a.m.  Sunday, 
Aug.  5,  to  awaken  him.  While 
half  aroused,  he  heard  a  news 
announcement  about  the  film 
actress  that  sounded  more  like 
a  dream,  he  said,  asking:  “Did 
you  ever  dream  of  Marilyn 
Monroe?’’ 

Checking  the  station,  he 
learned  this  was  no  dream.  He 
sent  forth  calls  to  superiors, 
phoned  for  additional  Examiner 
phone  booth  assistance,  and 
nished  to  the  paper. 

There  he  gathered  all  avail¬ 
able  library  material,  studied 
local  story  possibilities  and  as¬ 
sembled  art  on  the  actress  found 
dead  at  her  home.  A  phone 
quest  for  Joe  DiMaggio,  his  top 
local  news  target,  was  difficult 
but  paved  the  way  to  other 
stories,  he  found. 

F'ruitful  QucKt 

In  phoning  baseball  veteran 
Lefty  O’Doul  for  a  tip  on  the 
whereabouts  of  MM’s  former 
husband,  he  heard  sobbing  in 
the  background.  Mrs.  O’Doul 
was  an  intimate  friend  of  the 
dead  actress,  he  learned. 

That  produced  the  first  as¬ 
signment  for  a  staff  of  two  then 
assembled.  The  early  hour  and 
the  previous  assignment  of  other 
rei)orters  to  the  American  Bar 
Association  convention  had  left 
Mr.  Todd  with  a  very  reduced 
takeoff  force. 

Jerry  Belcher  went  out  to 
interview  Mrs.  O’Doul.  Lisa 
Hobbs  got  a  story  from  Jack 
Cole,  former  film  photographer 
in  town  as  choregrapher  of  a 
musical  comedy  appearing 
locally. 

“The  early  phone  calls  from 
the  public  were  impressive,’’  Mr. 
To<ld  told  E&P.  “People  first 
wanted  confirmation.  Then  they 
v.anted  to  know  when  they  could 
see  the  story  in  print.’’ 

That  development  was  now  in 
the  making.  The  assistant  city 
editor’s  call  to  Jack  Doudy,  as¬ 
sistant  managing  editor,  and 
thence  to  Ed.  Dooley,  editor. 
Wells  Smith,  general  manager; 
W.  H.  Mills,  business  manager, 
and  H.  W.  Hailey,  circulation 
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Reporter  Cracks  Open 
Contract  Bribery  Case 


Washington 

Washington  reporting  took  on 
new'  zest  in  the  best  Front  Page 
tradition  as  a  Chicago  Daily 
News  reporter,  Charles  Nico- 
demus,  initiated  an  exposure  of 
bribei'y  in  defense  contracts. 

Two  Army  Signal  Corps 
civilian  officials  and  a  manufac¬ 
turer’s  representative  were  ar¬ 
rested  as  key  figures  in  the 
Corps’  $650,000,000  a  year  pro¬ 
curement  program. 

Initial  inquiries  into  a  con¬ 
tract  awarded  to  an  Illinois 
firm  despite  the  fact  that  there 
were  two  lower  bids  brought 
Mr.  Nicodemus  in  contact  with 
Robert  Snoyer,  president  of  a 
California  electronics  firm,  one 
of  the  low  bidders. 

Mr.  Snoyer  said  he  had  heard 
that  contracts  could  be  “bought’’ 
and  hinted  that  he  had  been  ap¬ 
proached  to  “make  a  deal”  but 
refused  to  go  into  detail. 

Two  weeks  later  he  called 
Mr.  Nicodemus  and  said  he  was 
now  ready  to  talk  because  an 
outright  solicitation  of  a  $48,- 
000  bribe  had  been  made  to  him. 
Mr.  Nicodemus  advised  him  to 
“push  the  deal”  and  then  to 
come  to  Washington  and  go  with 
him  to  the  FBI. 

Five  weeks  later  Mr.  Snoyer 
with  an  FBI  man  whom  he  in¬ 
troduced  as  a  company  official 
sat  with  three  other  men  at  a 
table  in  a  New  Jersey  restau¬ 
rant.  Also  in  the  restaurant 
were  the  reporter  and  eight 
more  FBI  men.  In  the  course 
of  a  meal  that  lasted  nearly  four 
hours  Mr.  Snoyer  passed  $1,500 
in  marked  bills  to  the  two  Sigpial 
Corps  employees,  “down  pay¬ 
ment”  on  a  bribe  to  steer  $10,- 
000,000  worth  of  contracts  an¬ 
nually  to  the  West  Coast  firm. 

The  men  were  arrested  as 
they  prepared  to  leave  the  res- 

director,  were  among  those 
called. 

Deadline  Beaten 

The  decision  was  to  try  for  a 
2:30  deadline.  The  customary 
time  for  the  first  Monday  morn¬ 
ing  edition  is  4  p.m.  The  presses 
rolled  at  2:19  p.m. 

The  results  reflected  the  co¬ 
ordinated  teamwork  of  all  de- 
l)artments  —  news,  photo,  en¬ 
graving,  printing,  press,  and 
stereo  —  Mr.  Dooley  stressed. 
Circulation  was  prepared  when 
the  printing  was  completed,  and 
the  results  exceeded  expecta¬ 
tions. 

A  check  shows  the  42,000 
extra  Monday  morning  paper 
sales  were  the  greatest  since  the 


Charles  Nicodemus 

taurant  and  w'ere  taken  im¬ 
mediately  to  a  U.  S.  Commis¬ 
sioner,  who  had  been  alerted 
earlier  to  stand  by  on  a  matter 
of  “extreme  importance  and 
personal  interest”  to  the  At¬ 
torney  General. 

The  Attorney  General,  ever 
quick  to  credit  news  reporters 
for  aiding  in  investigations  in 
the  past,  noted  that  the  case  had 
come  to  the  Justice  Department 
through  the  “alertness”  of  Mr. 
Nicodemus  and  the  “co-opera¬ 
tion”  of  Mr.  Snoyer. 

“Mr.  Nicodemus  was  acting 
in  the  best  traditions  of  his 
profession,”  he  said,  “and  for 
Mr.  Snoyer  to  offer  his  fullest 
assistance,  even  at  the  risk  of 
future  difficulties  for  his  own 
business,  reflects  honesty,  cour¬ 
age  and  the  highest  kind  of 
patriotism.” 

Mr.  Nicodemus  has  been  in 
the  Washington  bureau  for  the 
Daily  News  since  April.  He 
worked  in  Chicago  for  several 
years  and  also  the  Legislature 
and  state  government  offices  at 
Springfield. 

death  of  Franklin  D.  Roosevelt. 
This  means  the  extra  sales  were 
greater  than  for  V-E  Day,  for 
V-J  Day,  even  for  Pearl  Harbor 
Day,  Mr.  Dooley  said. 

’The  distribution  showed 
people  want  to  read  about  major 
events,  he  underscored. 

Special  compliments  came 
immediately  from  William  Ran¬ 
dolph  Hearst,  Jr.,  editor-in-chief, 
who  was  in  town  on  a  quick 
visit. 

• 

To  Teach  Politics 

Charleston,  W.  Va. 

Joe  Pilegge  has  resigned  his 
job  as  Associated  Press  sports 
writer  in  West  Virginia  to  teach 
politics  and  government  at  the 
University  of  Maryland. 


Sketches  Stop 
Crime  Career 
Of  Two  Youths 

Memphis 

The  capture  and  confessions 
of  a  pair  of  teenaged  holdup 
men  here  goes  far  to  prove  the 
scope  and  influence  of  a  daily 
newspaper.  ' 

Memphis  merchants  were  get¬ 
ting  edgry.  Four  of  their  number 
had  been  robbed  by  two  young¬ 
sters  within  the  past  month. 
Tw'o  of  the  victims  had  been 
beaten,  pistol-whipped  with  an 
Army  revolver.  The  pair  struck 
without  any  pattern,  at  grocer¬ 
ies,  drug  stores,  a  roadside  bait 
and  tackle  shop. 

Memphis  police  had  sketch 
artists  and  the  FBI-developed 
Identi-Kit  sketch  method,  and 
excellent  eyewitness  descriptions 
of  the  robbers.  They  also  had  a 
newspaper  editor  who  saw  the 
possibilities  of  the  combination. 

In  two  succesive  days,  the 
Commercial  Appeal,  on  orders 
from  its  editor,  Frank  R.  Ahl- 
gren,  carried  the  sketches  of  the 
wanted  men,  and  an  appeal  from 
Police  Chief  J.  C.  Macdonald  to 
the  family  and  friends  of  the 
men.  Turn  them  in,  he  urged, 
before  they  kill  someone,  or  be¬ 
fore  they  get  killed  themselves. 

Within  the  next  few  days,  the 
sketches  were  re-nm. 

Just  10  days  after  the 
sketches  were  first  published, 
the  youths  were  picked  up  on 
a  tip  from  a  reader  of  the  Com¬ 
mercial  Appeal. 

They  were  recognized  by 
others,  too.  One  of  them  told 
arresting  officers  his  girl  friend 
had  said  “that  picture  in  the 
newspaper  looks  just  like  you.” 

“Right  then  I  decided  to  quit,” 
he  said.  But  they  had  planned 
one  more  job  first — scheduled  to 
take  place  the  night  they  were 
picked  up. 
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Times-Mirror  Buys 
Old  Law  Book  Firm 


Novel  Appears 
After  Decade 


Lx)s  Angeles 

In  a  further  broadening  of  its 
interests,  the  Times  -  Mirror 
Company  will  enter  law  book 
publishing  through  merger  with 
Matthew  Bender  &  Company 
Inc. 

The  agreement  announced  by 
Norman  Chandler,  Times-Mir- 
ror’s  president,  and  John  T. 
Bender  Jr.,  Bender’s  president, 
calls  for  the  exchange  of  an  un¬ 
disclosed  number  of  shares  of 
Times-Mirror  common  stock  for 
all  of  the  shares  of  Bender  and 
two  affiliated  companies.  The 
merger  is  expected  to  be  con¬ 
summated  next  January. 

Total  1962  volume  of  $7,000,- 
000  is  estimated  for  Bender,  its 
subsidiary  Fiduciarj'  Publishers, 
Inc.,  and  the  affiliated  com¬ 
panies,  Fallon  Law  Book  Com¬ 
pany  Inc.,  and  Banks  and  Com¬ 
pany.  One  immediate  anticipated 
effect  of  the  merger,  when  com¬ 
pleted,  will  be  to  raise  earnings 
per  share  on  Times-Mirror 
common  stock,  Mr.  Chandler 
said. 


Scholars  on  Staff 


American  Library  of  World 
Literature  Inc.,  New  York,  Lon¬ 
don  and  Toronto;  in  road  map 
publishing  with  the  H.  M. 
Gousha  Company,  San  Jose,  and 
Chicago;  in  aeronautical  infor¬ 
mation  publishing  with  Jeppesen 
&  Co.,  Denver  and  Frankfurt 
Germany;  in  book  binding  with 
the  Cardoza  Bookbinding  Com¬ 
pany  of  San  Francisco;  in  com¬ 
mercial  printing  with  Times- 
Mirror  Press,  Los  Angeles;  in 
television  broadcasting  with 
Times-Mirror  Broadcasting  Co., 
Los  Angeles;  in  paper  and 
lumber  manufacturing  with 
Publishers’  Paper  Co.,  Oregon 
City  and  Tillamook,  Oregon,  and 
in  rotogravure  printing  through 
an  affiliate,  the  Times-Mirror 
Triangle  Companv,  Los  Angeles. 
The  firm  also  holds  a  substantial 
portfolio  of  income  property, 
real  estate  and  securities  in  ad¬ 
dition  to  its  operating  facilities. 


Founded  in  1887,  by  the  cur¬ 
rent  president’s  grandfather. 
Bender  specializes  in  publish¬ 
ing  interpretative  treatises  and 
periodicals  in  specific  areas  of 
law,  medicine  and  federal  taxa¬ 
tion  for  attorneys  and  account¬ 
ants.  It  currently  publishes  140 
active  titles  in  45  areas  of  spe¬ 
cialized  law.  Bender’s  editorial 
staff  of  50  includes  many  noted 
legal  scholars. 

Bender’s  executive  offices  are 
in  New  York  City  and  it  has 
editorial  and  administrative  of¬ 
fices  and  warehousing  facilities 
in  Albany,  N.  Y.,  and  San  Fran¬ 
cisco.  The  company  wdll  become 
an  operating  unit  of  Times- 
Mirror. 


Texas  Daily  Makes 
Switch  to  Offset 


Athens,  Texas 

Decision  in  April  .  .  .  press 
ordered  in  May  .  .  .  the  change¬ 
over  from  letterpress  to  offset 
printing  on  July  30  .  .  .  that 
was  the  timing  for  the  Atherm 
Daihi  Review.  Its  companion 
weekly,  the  Athena  Weekly  Re¬ 
view,  also  has  gone  over  to  off¬ 
set. 

For  the  time  being,  some  hot- 
metal  composition  is  being  done, 
but  .soon  the  entire  operation 
will  be  “cold  type”  with  Justo- 
writers,  Fotosetter  and  Typosi- 
tors  in  the  composing  room.  The 
Vanguard  press,  capable  of 
printing  16  pages  at  15,000  per 
hour,  has  replaced  a  50-year-old 
eight-page  flatbed  press  which 
the  Review  bought  in  1949. 


“Matthew  Bender  was  founded 
in  the  same  era  as  the  Times- 
Mirror  Company,  and  is  an  old 
and  highly-respected  name  in 
the  legal  profession,”  Mr. 
Chandler  said. 


Australian  Dailies 
In  Business  Merger 


Following  the  merger,  Times- 
Mirror,  a  diversified  holding 
company  which  had  1961  volume 
of  $126  million,  will  be  engaged 
in  14  fields,  mostly  related  to 
communications,  graphic  arts 
and  education.  The  firm  is  en¬ 
gaged  in  newspaper  publishing 
with  the  Los  Angeles  Times;  in 
community  newspaper  publish¬ 
ing  with  the  Orange  Coast  Pilot, 
Costa  Mesa,  Calif. ;  in  book 
publishing  with  the  Signet  and 
Mentor  imprints  of  the  New 


San  Francisco 

Will  Stevens  will  celebrate  his 
20th  year  with  the  San  Fran¬ 
cisco  Examiner  in  September 
with  the  Doubleday  publication 
of  his  book,  “Three  Street.” 

Always  before  this  veteran 
has  been  content  with  news 
writing.  The  hallway  of  his 
home  is  packed  wdth  awards 
and  trophies.  Among  his  stories 
are  the  “last  letter”  from  Caryl 
Chessman,  reports  which  have 
brought  new  legislation  and  a 
host  of  others. 

So  this  book  is  his  first.  Its 
locale  is  San  Francisco’s  Skid 
Row.  It  is  the  story  of  tattered 
denizens  who  live  in  a  world  of 
their  own  and  have  a  language 
of  their  owm.  The  newsman’s 
style  is  termed  reminiscent  of 
Damon  Runyan  and  William 
Saroyan. 

Mr.  Stevens’  swing  into  fiction 
came  late  and  in  a  great  surge 
impelled  by  sudden  decision.  On 
a  weekend  he  sat  down  and 
wrote  like  mad.  He  completed 
20,000  words.  The  next  week¬ 
end  he  wrote  5,000  more. 

This  became  “what  we  call 
the  outline,  and  what  book  pub¬ 
lishers  call  the  treatment,”  Mr. 
Stevens  explained.  The  “treat¬ 
ment”  won  prompt  approval  and 
a  request  for  a  complete  novel. 
That  meant  20,000  more  words. 

Come  his  20th  anniversary  on 
the  Examiner,  Mr.  Stevens  plans 
observance  at  Breen’s  with 
drinks  on  the  house  for  the 
Three  Streeters. 

Breen’s  customarily  is  a  news¬ 
man’s  hangout  on  Three  Street 
(Third  Stieet)  which  runs  right 
by  the  Examiner. 


Bookmobile  Service 


Washington 
Post  Buys 
Magazines 


The  two  daily  newspaper  com¬ 
panies  operating  in  New  Ply¬ 
mouth,  Australia,  have  joined 
in  a  common  plant  arrangement 
under  ownership  of  Taranaki 
Newspapers  Limited.  The  Her¬ 
ald  and  the  Daily  News  wnll 
continue  to  have  separate  and 
independent  editorial  policies. 

D.  F.  Saxton,  editor  of  the 
News  for  many  years,  is  now 
general  manager  of  the  joint 
enterprise.  A.  B.  Scanlan  re¬ 
mains  as  editor  of  the  Herald 
and  J.  H.  Fullarton,  formerly 
associate  editor,  is  acting  edi¬ 
tor  of  the  News. 


Hoe  Engineer 


The  Washington  (D.C.)  Post 
Company  has  purchased  all  the 
stock  of  the  Art  Foundation 
Press,  Inc.,  of  New  York, 
publishers  of  the  monthly  Art 
News  magazine  and  the  quar¬ 
terly  hard-cover  quarterly  Port¬ 
folio. 

Art  News  has  a  circulation  of 
20,324  and  Portfolio  has  14,160 
circulation  and  covers  literature, 
music  and  the  theatre  as  well 
as  art. 

Philip  L.  Graham,  president 
of  the  Washington  Post  Com¬ 
pany,  announced  that  Alfred  M. 
Frankfurter  w’ill  continue  as 
president  and  editor  of  the  two 
magazines  and  that  Mr.  Frank¬ 
furter  will  be  a  member  of  the 
board  of  directors  of  News¬ 
week,  also  owned  by  the  Post. 

“We  welcome  this  oppor¬ 
tunity  to  extend  our  publishing 
activities  into  this  important 
cultural  area  with  the  most 
authoritative  and  honored 
American  magazine  in  the  world 
of  art,”  said  Mr.  Graham. 

“This  represents  the  realiza¬ 
tion  of  my  long  held  wish 
eventually  to  be  relieved  of  the 
business  side  of  these  publica¬ 
tions  and  to  devote  my  energies 
to  their  editorial  and  critical 
aspects,”  said  Mr.  Frankfurter, 
who  owned  about  80%  of  the 
stock  of  the  magazines. 

In  addition  to  the  three  maga¬ 
zines,  the  Washington  Post 
Company  owns  WTOP,  Wash¬ 
ington  radio  and  television  sta¬ 
tion,  and  WJXT-tv  in  Jackson¬ 
ville,  Fla. 


Albuqi  erque,  N.  M. 

When  Bernalillo  county  com¬ 
missioners  decided  to  discontinue 
Iwokmobile  service  to  county 
areas,  the  Albuquerque  Journal 
kept  the  library  service  going 
with  a  $1,000  donation.  One  of 
the  county  commissioners  fol¬ 
lowed  suit  with  a  $50  donation, 
and  on  Aug.  6  county  com¬ 
missioners  restored  the  budget 
item  for  the  bookmobile. 


Shovel  Operator 
Breaks  News  Wire 


The  appointment  of  Richard 
C.  Woessner  as  assistant  chief 
engineer  of  the  press  division 
has  been  announced  by  William 
W.  Henderson,  vicepresident  of 
pre.ss  and  sales  and  engineering 
of  R.  Hoe  &  Co.  A  graduate  of 
Cooper  Union,  Mr.  Woessner 
joined  the  Hoe  company  in  1946 
as  a  senior  draftsman. 


Jamestown,  N.  Y. 

The  paper  must  come  out  on 
time  —  “come  hell  or  high  wa¬ 
ter!” 

Hell  or  high  water  was  not 
the  chief  problem  for  the  James¬ 
town  Post  Journal  Tuesday, 
Aug.  7. 

It  was  a  cable  break,  caused 
by  a  power  shovel  operator,  who 
while  scooping  dirt  out  of  Cat¬ 
taraugus  Creek,  raised  a  “sub¬ 
marine  cable”  containing  75  cir¬ 
cuits.  He  left  most  of  south¬ 
western  New  York  without  com¬ 
munication  for  more  than  16 
hours. 

Robert  S.  Koon,  Post  Journal 
managing  editor,  made  arrange¬ 
ments  to  be  supplied  with  the 
overnight  AP  news  service  by 
the  Salamanca  Repuhlican- 
Press,  at  Salamanca,  40  miles 
east  of  Jamestown. 
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^True  Experts  ’ 

{Continued  from  page  16) 

warned  that  both  the  U.S.  and 
Australia  must  increasingly 
accelerate  consumption  or  be 
“smothered  by  our  own 
productivity.” 

“Australia  now  is  the  greatest 
industrial  nation  in  the  South¬ 
ern  Hemisphere.  We  are  the 
greatest  in  the  Northern,”  he 
said. 

“We  must  continue  to  advance 
if  only  because  we  have  no  place 
to  retreat.  You,  too,  have  your 
unemployment  problems  ...  a 
waste  of  our  human  resources 
and  a  constant  threat  to  the 
general  morale.  In  the  States, 
for  instance,  we  should  be  pro¬ 
viding  26,000  new  jobs  each 
week  for  our  young  people 
attempting  to  enter  the  labor 
force,  take  home  paychecks, 
establish  homes,  raise  families, 
pay  taxes,  and  generate  the  full 
consumption  our  economic 
welfare  depends  upon.” 

Ad  Critics 

Mr.  Jones  said  he  reminded 
the  Australian  advertising 
people  that  they  have  their 
critics  the  same  as  in  the  U.S. 
“I  do  not  think  w’e  should  spend 
too  much  time  apologizing  to 
tho.se  who  will  not  or  cannot  see 
advertising  and  marketing  as 
the  great  and  necessary  growth 
force  that  it  is,”  he  counselled. 

“To  tho.se  who  would  appar¬ 
ently  deny  the  public  the  right 
of  free  choice  .  .  .  business  the 
right  of  free  speech  .  .  .  and  our 
youth  the  right  to  work,  I  say 
that  if  we  must  apologize,  our 
apology  should  be  that  adver¬ 
tising  is  not  doing  a  better  job.” 

According  to  Mr.  Jones,  the 
economies  of  both  Australia  and 
the  U.S.  are  “committed  to  the 
use  of  advertising  as  a  tool  of 
business.” 

He  said  the  U.S.  and  Aus- 
ti  alia  are  the  first  and  second  in 
advertising  expenditures  in  the 
entire  free  world.  Last  year  the 
U.S.  invested  2.7%  of  its 
national  income  in  advertising 
or  $65  per  capita;  Australia 
invested  2.3%  or  $33  per  capita. 

Justify  Faith 

Mr.  Jones  told  his  Australian 
audiences  of  advertising  execu- 
tiv(>s  that  “business  does  not 
invest  that  kind  of  money  in  a 
pioce.ss  in  which  it  lacks  faith. 
In  my  opinion,”  he  said,  “it  is  up 
to  us  to  justify  that  faith,  to 
continue  to  try  to  do  a  better 
.job,  and  spend  less  time  swing¬ 
ing  like  a  paranoic  pendulum 
between  delusions  of  persecution 
and  of  grandeur.” 

Among  Australian-American 
similarities  cited  by  Mr.  Jones 
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during  his  visit  to  Australia  was 
a  40%  population  increase  in 
the  last  10  years  and  a  raise  of 
176%  in  Australia’s  gross 
national  product  in  the  same 
period. 

“A  great  portion  of  that  sub¬ 
stantial  increase  consists  of 
industrial  expenditure,  capital 
investment  in  the  machinery  for 
producing.  We,  too,  have  gone 
through  that  stage  and  now 
have  a  very  nervous  situation 
where  the  ability  to  produce 
exceeds  the  unstimulated  desire 
to  consume,”  he  said. 

Common  Market 

When  he  was  asked  what  he 
thought  about  the  European 
Common  Market,  Mr.  Jones 
said  he  had  told  the  Australian 
ad  executives  that  the  pressure 
upon  the  advertising  dollar  will 
be  increased  “when  your  country 
and  mine — whether  we  like  it  or 
not — will  be  doing  business  on  a 
reciprocal  basis  with  the  Euro¬ 
pean  Common  Market.” 

“This  is  almost  certain  to 
mean  at  least  temporary  stress 
and  dislocation  for  some  of  our 
industries,”  Mr.  Jones  said,  add¬ 
ing  that  “During  this  period  our 
advertising  must  find,  penetrate 
and  hold  foreign  markets  for 
our  goods  while  at  the  same  time 
increasing  domestic  consump¬ 
tion.  And  while  our  advertising 
is  struggling  to  meet  these 
demands.  Common  Market 
advertising  will  be  invading  our 
home  markets,  for  their  indus¬ 
tries.  too,  must  grow  to  survive.” 

Cost-Squeeze 

Mr.  Jones  said  he  told  the 
“down-to-earth-people  from 
down-under”  that  in  the  com¬ 
mon  cost-squeeze  on  both  Aus¬ 
tralian  and  American  business 
it  is  “futile  to  expect  advertising 
budgets  to  be  increased  to  meet 
the  new'  demands  upon  adver¬ 
tising.” 

“Don’t  ask  for  more  money,” 
he  advised.  “Rather,  ask  more 
from  the  money  they’ve  given 
you.  Assign  a  two-fold  task  to 
each  advertising  dollar  as  we 
do.” 

Mr.  Jones  cited  examples 
from  his  agency’s  clients  and 
explained : 

“First  each  ad  dollar  mu.st  do 
its  job  and  secondly,  it  must 
reflect  the  character  of  the 
mother  company.  We  believe 
that  in  these  times  and  circum¬ 
stances  every  advertising  dollar 
must  have  a  dual-purpose,  a 
double-duty:  it  must  sell  prod¬ 
uct.  of  course,  but  it  must  also 
build  a  feeling  of  warmth  and 
trust  for  the  company  and 
enhance  its  reputation  as  good 
people  to  do  business  with  what¬ 
ever  they  sell  now  or  may  sell  in 
the  future.  This  is  a  most 
important  function  of  an  adver- 
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tising  dollar  for  products 
change,  men  pass  on,  markets 
disappear.  The  constant  factor 
in  any  business  is  its  reputa¬ 
tion,”  Mr.  Jones  said. 

Deluge  Intensifying 

The  agency  executive  said 
that  the  “deluge  of  communica¬ 
tion”  is  intensifying.  He  pre¬ 
dicted  that  by  1970  “it  is  pos¬ 
sible  that  advertising  in  the 
States  w'ill  have  increased  at 
least  50%  while  the  population 
may  increase  about  20%.” 

“The  prospect  alone  is  enough 
to  snap  a  man’s  mental  moor¬ 
ings.  The  American  consumer 
is  undergoing  a  self-protective 
evolution,  developing  a  mental 
.screen  against  all  advertising.” 

Mr.  Jones  said  that  the  con¬ 
sumer  sits  before  his  tv  screen 
with  “a  chip  on  his  shoulder  the 
size  of  a  diving  board.  He  can 
spend  an  evening  with  his  maga¬ 
zine  or  newspaper  and  never 
consciously  see  an  ad.  We  are 
rapidly  becoming  a  nation  of 
page  skippers  and  dial  hoppers 
.  .  .  The  evidence  is  overpower¬ 
ing  that  advertising’s  greatest 
competitor  is  advertising.” 

Creativity 

Commenting  on  advertising 
creativity,  Mr.  Jones  said  it 
must  be  extended  beyond  the  art 
and  creative  departments  of  an 
ad  agency  and  be  embraced  by 
every  contributory  function  of 
an  agency. 

“Marketing,  media,  re.search 
and  publicity  must  take  effective 
creative  action  long  before 
pencil  is  set  to  paper.  Definition 
and  interpretation  must  precede 
inspiration;  creative  fancy  must 
be  firmly  based  on  creative 
fact,”  he  said. 

“I  believe  that  creativity  is 
the  partner,  not  the  prisoner,  of 
the  data  gathering  and  inter¬ 
pretive  functions.  They  must 
work  together  or  perish  .sepa¬ 
rately.  They  must  be  harnessed 
together  or  they  hang  sepa¬ 
rately.” 

MacManus  Resigns 

MacManus,  John  &  Adams, 
Inc,,  is  obviously  an  ad  agency 
on  the  move:  an  agency  that 
believes  in  making  way  for  the 
young  lions  coming  up.  With¬ 
in  recent  weeks,  for  example, 
John  R.  MacManus,  senior  vice- 
president  and  director,  resigned 
after  28  years  with  MJ&A  to 
devote  fulltime  to  the  manage¬ 
ment  of  his  private  affairs.  He 
has  consented  to  continue  his 
longtime  association  with  the 
business  of  which  his  father, 
T.  F.  MacManus,  was  a  co¬ 
founder,  as  a  consultant  on  cor¬ 
porate  operations. 

Mr.  MacManus  has  heen  an 
officer  of  MJ&A  since  1934  when 
MacManus,  Inc.,  merged  with 


the  agency  founded  by  W.  A.  P. 
John  and  the  late  James  R. 
Adams  to  form  MJ&A. 

“Mr.  MacManus’  resignation 
was  accepted  reluctantly,”  Mr. 
Jones  said  this  week.  “But  after 
nearly  35  years  in  advertising, 
it  is  difficult  to  begrudge  his 
wish  to  devote  more  time  to 
himself.” 

Billings  Transferred 

Developments  are  also  break¬ 
ing  fast  in  MJ&A’s  New  York 
office  where  Robert  L.  Garrison 
holds  down  the  fort  as  senior 
vicepresident  and  manager. 

MJ&A  management,  for  ex¬ 
ample,  recently  decided  to  trans¬ 
fer  significant  billings,  including 
the  media  buying,  into  New 
York.  Accounts  affected  include 
all  Dow  Chemical  Company  con¬ 
sumer  accounts,  and  Minnesota 
Mining  &  Manufacturing  Com¬ 
pany,  primarily  Scotch  Brand 
Tape  and  Scotchgard  Brand 
Stain  Repellent. 

Tied  in  with  this  transfer  of 
billings,  several  key  people 
already  have  transferred  to 
MJ&A’s  New  York  office  from 
Bloomfield  Hills  to  help  handle 
the  business.  Among  them: 
Patrick  D.  Beece,  vicepresident 
in  charge  of  account  services 
and  Russell  G.  Brown,  director 
of  marketing  services. 

A  reorganization  of  the  radio¬ 
tv  department  of  MJ&A’s  New 
York  office  was  recently  an¬ 
nounced  by  Henry  G.  Fownes, 
senior  vicepresident  in  charge 
of  the  agency’s  radio-tv  activi¬ 
ties.  William  Taylor,  formerly 
with  Young  &  Rubicam,  Inc.,  is 
now  creative  director  of  broad¬ 
cast  services. 

Other  additions  to  the  New 
York  staff  include  Ted-  Alle- 
gretti  as  production  supervisor 
on  all  accounts,  including  auto¬ 
motive;  Alice  Guego,  super¬ 
visor  of  radio-tv  business  serv¬ 
ices  and  traffic;  and  Winfield 
Carlough,  copywriter. 

Roger  Bumstead  continues  to 
function  as  media  director  on  all 
of  MJ&A’s  New  York  accounts. 

Meanwhile,  back  at  MJ&A’s 
Bloomfield  Hills  headquarters, 
Richard  G.  Williams  has  joined 
as  an  account  exec  on  the  Stand¬ 
ard  Oil  of  Indiana  and  Ameri¬ 
can  Oil  Company  accounts.  His 
appointment  was  announced  by 
Fred  J.  Hatch,  vicepresident. 

Looking  back  on  his  trip  to 
Australia  almost  as  if  it  had 
happened  in  a  dream,  Mr.  Jones 
recalled  that  “Reading  an  Aus¬ 
tralian  newspaper  is  something 
like  watching  your  grandmother 
do  the  Twist.  Most  of  them  mix 
Victorianism  with  a  tabloid 
approach,”  he  said. 

Mr.  Jones  noted  that  none  of 
Australia’s  newspapers  are  na¬ 
tionwide  in  coverage  and  that 
the  Sydney  Sun-Herald  boasts 
about  625,000  circulation. 
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Bids  Asked 
On  Galveston 
Newspapers 

Galveston,  Tex. 

Stockholders  of  the  News 
Publishing  Co.,  which  publishes 
the  Galveston  News  and  Tribune, 
voted  Aug.  10  at  a  special  meet¬ 
ing  to  offer  the  newspapers  for 
sale. 

The  announcement  said:  “The 
stockholders  of  the  News  Pub¬ 
lishing  Co.  today  decided  by  a 
substantial  majority  that  it 
would  be  in  the  best  interest  of 
the  major  stockholders  of  such 
comi)any,  as  well  as  in  the  best 
interest  of  the  City  of  Galves¬ 
ton,  that  they  dispose  of  their 
interest  in  the  publication  of  the 
News  and  Tribune. 

“Accordingly,  a  committee  has 
been  appointed  to  entertain  pro¬ 
posals  for  the  purchase  of  such 
newspapers. 

“All  such  proposals  will  be 
carefully  screened  from  the 
standpoint  of  the  long-range 
best  interest  of  the  City  of 
Galveston  and  its  people  and 
none  will  be  accepted  unless  in 
such  best  interest. 

“Rumors  have  been  current 
for  some  time  that  the  news¬ 
papers  were  to  be  sold,  but  the 
action  of  the  stockholders  to¬ 
day  is  the  first  official  affirma¬ 
tive  step  in  such  direction  which 
has  been  taken  by  the  owners 
of  the  newspapers. 

“No  negotiations  for  the  sale 
of  the  papers  have  been  had  with 
anybody;  no  offer  to  sell  the 
papers  has  been  made  to  any¬ 
body,  and  no  offer  to  purchase 
the  papers  has  been  received 
from  anybody.” 

President  Opposes  Sale 

Mrs.  Mary  Moody  Northen, 
president  of  the  News  Publish¬ 
ing  Co.,  also  issued  a  statement 
in  which  she  said,  in  part: 

“I  desire  to  protest  very 
vigorously  the  sale  of  the  News 
Publishing  Company  of  Galves¬ 
ton,  Texas. 

“I  am  at  a  loss  to  understand 
why  the  trustees  of  the  Moody 
Foundation  are  seeking  to  dis- 
po.se  of  the  News  Publishing 
Company.”  (Mrs.  Northen  is 
one  of  the  trustees  of  the  Moody 
Foundation). 

“I  rtK:all  that  prior  to  my 
father's  death  he  reiterated  on 
many  occasions  that  the  News 
Publishing  Company  should 
never  be  sold. 

“It  is  not  in  financial  distress 
and  I  am  of  the  opinion  the 
New.s  Publishing  Company  will 
improve  its  financial  posture 
and  continue  to  be  a  great  bene¬ 


fit  to  the  citizens  of  Galveston 
as  a  news  media.” 

Mrs.  Northen’s  father  was  the 
late  W.  L.  Moody  Jr.,  Galveston 
financier  who  died  in  1954. 

The  Galveston  News  was  the 
base  from  which  the  Dallas 
Morning  News  was  established. 
Present  circulation  of  the  Gal¬ 
veston  News  is  18,000  morning, 
and  23,000  Sunday.  The  even¬ 
ing  Tribune  has  11,000.  David 

C.  Leavell  is  publisher  and  C.  E. 
McClelland  is  editor. 

• 

Thornhill  Buys 
Daily  at  Tahoe 

Al  Tahoe,  Calif, 

George  B.  Thornhill,  vicepres¬ 
ident  and  general  manager, 
Thornhill  Publishing  Co.,  has 
purchased  the  Tahoe  Publishing 
Co.,  publishers  of  the  Tahoe 
Daily  Tribune. 

W.  T.  and  Evelyn  Heseman, 
publishers  who  converted  the 
Tribune  from  a  w'eekly  to  a 
daily  in  November,  1959,  re¬ 
tained  ownership  of  the  building 
and  property. 

Mr.  Thornhill  formed  Thorn¬ 
hill  Publishing  Co.,  principally 
a  publisher  of  telephone  di¬ 
rectories,  in  Spokane,  Wash.,  in 
1946.  Publishing  activities  now 
extend  into  11  Western  states. 
In  1956  the  company  was  merged 
with  Western  Utilities  Corp. 
with  central  offices  in  San  Fran¬ 
cisco. 

The  Tribune  began  as  a  shop¬ 
ping  publication  in  1958  under 
the  ownership  of  Frank  and 
Mary  Chase.  It  was  first  printed 
in  Sparks,  Nev. 

Additional  capital  w'as  sup¬ 
plied  by  the  Hesemans  to  enable 
constiniction  of  a  local  plant. 
This  was  completed  in  March, 
1959.  The  Hesemans  expanded 
their  interest  in  the  property. 
Meanwhile  the  purchase  of  $50,- 
000  in  equipment  enabled  daily 
publication. 

• 

Mill  Valley  Record 
Sold  to  Harold  Smith 

Mill  Valley,  Calif. 

Mr.  and  Mrs.  Harold  H. 
Smith  of  Pocatello,  Idaho,  are 
the  new  owners  and  publishers 
of  the  weekly  Mill  Valley 
Record.  The  sale  was  announced 
by  Thomas  F.  Collison  who  has 
published  the  Record  for  the 
past  several  years. 

The  Smiths  have  owned  news¬ 
papers  in  Kansas,  Colorado  and 
Idaho.  He  and  his  brother,  Don 
Smith,  recently  sold  their  Pres¬ 
ton  (Idaho)  Citizen  to  Wayne 

D.  Bell  and  J.  Walter  Ross. 

The  sale  of  the  Mill  Valley 

Record  and  of  the  Preston 
Citizen  were  handled  by  Joseph 
A.  Snyder,  Anaheim,  Calif. 


Eskew  Sargent 


UPI  Appoints  Eskew 
To  New  Sales  Post 

Appointment  of  R.  T.  Eskew 
to  the  new  position  of  executive 
sales  manager  of  United  Press 
International  was  announced 
this  week  by  Mims  Thomason, 
president  of  UPI. 

Mr,  Eskew  moves  to  New 
York  from  Atlanta,  where  he 
has  been  Southern  Division  man¬ 
ager  for  the  past  five  years,  and 
reports  to  LeRoy  Keller,  vice- 
president  and  general  sales 
manager, 

Mr.  Thomason  announced  the 
promotion  of  Wayne  C.  Sargent 
to  succeed  Mr.  Eskew  as 
Southern  Division  manager.  Mr. 
Sargent  goes  to  Atlanta  from 
Los  Angeles,  where  he  has 
been  business  manager  for 
Southern  California.  Arizona 
and  Southern  Nevada. 

Mr.  Eskew,  38,  was  born  in 
Lebanon,  Tenn.,  and  joined  the 
United  Press  in  1948  in  the 
Atlanta  bureau.  He  is  a  gradu¬ 
ate  of  Emory  University,  with 
a  degree  in  journalism.  In 
World  War  II  he  served  with 
the  Second  Armored  Division 
in  North  Africa,  Sicily,  Eng¬ 
land,  and  European  continent. 

Mr.  Sargent,  36.  a  Brooklyn 
native,  joined  the  United  Press 
in  1948  in  San  Francisco  after 
graduation  from  Stanford  Uni¬ 
versity. 

• 

3  Ad  Department 
Appointments  Made 

Salt  Lake  City 

Three  appointments  in  the  ad¬ 
vertising  department  of  the 
Newspaper  Agency  Corp.  here 
were  announced  by  Anton  F. 
Peterson,  executive  vicepresident 
and  general  manager. 

James  S.  Perry,  manager  of 
feature  advertising,  became  as¬ 
sistant  advertising  manager.  His 
duties  include  advertising  in  the 
Sunday  “Home”  magazine  and 
the  annual  Scenic  Edition. 

K.  M.  Carpenter,  manager  of 
general  advertising,  has  been 
advanced  to  manager  of  feature 
and  regional  advei’tising. 

Melvin  A.  Israelsen  became 
manager  of  national  advertising. 
Mr.  Israelsen  recently  has  been 
vicepresident  of  Cresmer  and 
Wo<^ward,  newspaper  repre¬ 
sentatives,  in  charge  of  mid¬ 
west  sales. 


Newspapers,  PR 
Firm  to  Provide 
On- Job  Training 

A  day’s  work  a  week  in  the 
city  room  of  a  daily  newspaper 
or  the  office  of  a  public  relations 
agency  will  become  part  of  the 
curriculum  this  year  for  a 
group  of  Neiv  York  University 
senior  journalism  students. 

Professor  Hillier  Krieghbaum, 
chairman  of  NYU’s  journalism 
department,  announced  an  in¬ 
ternship  program  for  the  1962- 
63  academic  year  with  Meyer  L. 
Stein,  assistant  professor,  in 
charge. 

Newspapers  that  will  par¬ 
ticipate  are  the  New  York 
Herald  Tribune,  the  New  York 
World-Telegram  &  Sun,  the 
(Jamaica)  Long  Island  Press, 
and  the  Newark  (N.J.)  Star- 
Ledger. 

$300  Scholarship 

In  addition.  Professor  Kriegh¬ 
baum  announced.  Hill  &  Knowl- 
ton  Inc.,  a  public  relations 
firm,  has  set  up  a  $300  scholar¬ 
ship  to  be  awarded  each  semes¬ 
ter  to  its  NYU  student  internee. 

Senior  students  with  scholas¬ 
tic  standing  in  the  upper  half 
of  their  journalism  classes  will 
be  selected  for  internships. 

On  the  Press  and  the  Star- 
Ledger,  both  Newhouse  news¬ 
papers,  students  will  be  given 
reporting  assignments  and  will 
be  paid  in  accordance  with  the 
prevailing  wage  scales  for  part- 
time  employees. 

The  Herald  Tribune  and  the 
World-Telegram  will  give  their 
internship  students  an  oppor¬ 
tunity  to  cover  and  write 
“practice”  stories. 

In  no  event  will  internship 
students  serve  as  copy  boys  or 
replace  other  editorial  em¬ 
ployees.  Internship  students  will 
earn  three  credits  toward  their 
degrees  of  bachelor  of  arts  or 
bachelor  of  science. 
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Governor  Retreats  Kennedy 

^  (Continued  frc 
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Governor  John  Patterson  of 
Alabama  has  changed  his  mind 
and  a  threatened  boycott  of  the 
Montgomery  Advertiser  by  beer 
and  liquor  advertisers  has  been 
abandoned. 

In  Alabama,  liquor  and  beer 
are  sold  to  the  state  which  re¬ 
tails  to  consumers.  The  Gover¬ 
nor,  who  is  up  for  re-election, 
and  the  Advertiser  have  been 
feuding. 

In  what  was  described  as  a 
“strongly  worded  letter,”  the 
Governor  through  a  Commis¬ 
sioner  asked  distillers  to  stop 
advertising  in  the  Advertiser. 

On  .4ug.  10,  Grover  C.  Hall 
Jr.,  editor,  published  an  edi¬ 
torial  headed  “A  Study  in 
Vengeance.”  It  asserted  the 
Governor  has  “undertaken  to 
silence  the  Montgomery  Adver¬ 
tiser  with  the  economic  thumb¬ 
screw. 

“Acting  from  ambush  in  the 
grime  of  his  gray  alley,  the 
black-clad  Patterson  has  slipped 
on  his  black  kid  gloves,  gripped 
his  blackjack  in  meaty  paw  and 
swung. 

‘Furious  Young  Man' 

“Acting  through  the  ABC  ad¬ 
ministrator,  Patterson  has 
sought  to  intimidate  liquor  man¬ 
ufacturers  into  cancelling  their 
advertising  in  the  Advertis¬ 
er.  ..  . 

'‘It  is  John  Patterson  vs.  the 
People’s  Right  to  Know. 

“If  Patterson  had  to  make  a 
choice  between  punishing  the 
Advertiser  and  of  keeping  news 
such  as  the  Barton  Stripe  from 
the  people  of  Alabama  he  would 
regretfully  but  quickly  decide  in 
favor  of  suppressing  the 
news.  .  .  . 

“Let  this  furious  young  man, 
to  whom  Alabama  has  been  so 
good,  mark  this.  He  can  do  his 
worst  against  this  newspaper. 
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But  he  cannot  drag  us  down  to 
his  level.  He  will  continue  to 
get  fair  treatment  and  a  full 
hearing  in  this  newspaper. 

“In  the  news  columns,  Pat¬ 
terson  will  continue  to  receive 
fair  treatment.  On  the  editorial 
page  he  will  continue  to  receive 
treatment.” 

The  “Barton  Stripe”  men¬ 
tioned  in  the  editorial  is  a  high¬ 
way  safety  measure  which  has 
figured  in  the  Advertiser’s  in¬ 
vestigation  of  state  contracts. 

In  New  York,  executives  of 
distillers  and  advertising  agen¬ 
cies  handling  their  accounts  said 
little  advertising  was  cancelled. 
The  Advertiser  was  asked  to 
hold  up  some  insertion  orders. 

By  Aug.  15,  the  Governor 
had  changed  his  mind.  The  Ad¬ 
vertiser  was  advised  that  all 
advertising  has  been  scheduled 
again. 

• 

Professor  Ellard 
Of  Columbia  Dies 

Roscoe  B.  Ellard,  i*etired 
journalism  professor  and  con¬ 
sultant  on  newspaper  manage¬ 
ment,  died  Aug.  14  at  Alamo¬ 
gordo,  N.  M.,  of  a  heart  ailment. 
He  was  68.  His  home  was  at 
Westport,  Conn. 

Prof.  Ellard,  who  entered 
newspaper  work  on  the  Chicago 
Daily  Xews  after  serving  in  the 
army  in  World  War  I,  was  a 
teacher  for  38  years.  At  the  time 
of  his  retirement  in  1959  he  was 
in  charge  of  instruction  at 
Columbia’s  Graduate  School  of 
Journalism.  He  was  a  graduate 
of  the  University  of  Missouri 
and  an  instructor  there  in  the 
1930s,  after  having  been  the 
first  director  of  the  Lee  School 
at  Washington  and  Lee  Uni¬ 
versity. 

For  many  years  Prof.  Ellard 
wrote  the  book  review  column 
in  E&P.  He  was  president  of 
the  Association  of  Education  in 
Journalism  two  yeai’S  ago. 


Takes  College  Job 

CaZEN0\7A,  N.  Y. 

Donald  F.  Flathman,  editor 
of  the  weekly  newspaper  pub¬ 
lished  at  the  Schenectady  Air 
Force  Base,  and  foi’mer  reporter 
for  the  Schenectady  Gazette,  has 
lieen  appointed  assistant  to  the 
President  of  Cazenovia  College. 
He  will  be  director  of  public  re¬ 
lations  and  publications  and  ad¬ 
viser  to  the  students’  newspa¬ 
per. 


une  checked  this  week  with  re- 
1,1.  porters  mentioned  in  Mr. 

V  Knebel’s  story  and  found  that 

(Continued  from  page  15)  most  stood  on  the  version  told 

- -  in  the  magazine.  A  few  added 

for  his  choice  of  words  in  the  comment.  The  paper’s  own 
morning  may  find  himself  em-  staffer,  Earl  Mazo,  said  the  At- 
braced  by  sunset.  torney  General  had  “lectured” 

“It  is  the  down  beat,  of  course,  him  for  his  Billie  Sol  Estes 
which  nettles  the  correspond-  stories. 

ents,  although  they  would  be  the  But,  in  Mr.  Mazo’s  view,  the 
first  to  conc^e  that  presidential  lecture  was  “in  reality  a  child- 
displeasure  with  the  press  is  ish  outburst.”  The  President’s 
nothing  new.  .  .  .  brother,  Mr.  Mazo  said,  was  so 

“What  amazes  many  in  the  enraged  “that  I  expected  at  any 
huge  Washington  newspaper  moment  he  w'ould  throw  himself 
fraternity  in  the  Kennedy  era  to  the  floor,  screaming  and  bawl- 
is  not  the  fact  of  White  House  ing  for  his  way.  Instead,  he 
di.senchantment,  but  the  volume,  paced  back  and  forth,  storming 
extent  and  dexterity  of  its  ex-  and  complaining.  It  was  some- 
pression.  Never  before  have  so  thing  to  see!” 
few  bawled  out  so  many  so  often  According  to  Mr.  Knebel,  FBI 
for  so  little.”  agents  have  called  on  at  least 

^  ,  five  reporters  to  ask  them  to 

On  the  ‘Bawl’  List  identify  sources  of  information 

President  Kennedy  personally  P*"  chwk  on  the  accuracy  of 
has  called  down  at  least  six  information.  Three  newsmen 
Washington  correspondents,  Mr.  such  calls  to  their  homes 

Knebel  says.  Other  scolders  have  offices  in  connection  with  the 
included  Press  Secretary  Pierre  steel  price  raise  story.  The  oth- 
Salinger,  Attorney  General  Rob-  mentioned  by  Mr.  Knebel 
ert  Kennedy,  White  House  Coun-  were  Lloyd  Norman,  Newsweek, 
sel  Theodore  C.  Sorensen,  White  on  a  story  aboi^  Berlin  plans. 
House  Aides  Arthur  Schlesinger  nnd  Richard  Frycklund  jmd 
Jr.,  and  Kenneth  O’Donnell,  Earl  H.  Voss,  Wcurlungton  Star, 
Pamela  Tumure,  Mrs.  Ken-  on  an  atomic  energy  report, 
nedy’s  press  secretary,  and  even  Paul  Martin,  Gannett  News 
Ethel  Kennedy  and  Mrs.  Jean  Ser\dce,  said  Mr.  Salinger  had 
Smith,  the  President’s  sister  raised  the  point  of  invasion  of 
(about  a  story  on  dunkings  in  privacy  in  regard  to  a  story  con- 
the  swimming  pool ) .  ceming  medical  tx  eatment  given 

Among  the  correspondents  ^ne  President, 
making  the  trek  to  the  wood-  * 

shed  have  been  Hugh  Sidey  of 
Time;  Marianne  Means,  Hearst  ^  C 

Headline  Service;  Garnett  q  IVT  J 

Horner,  Washington  Post;  John  oU^mC  Il£llI10Q 
Sutherland,  U.  S.  News  and 

World  Report;  Ben  Bradlee,  As  Newark  GM 

Newsweek;  Eaid  Mazo,  New 

York  Herald  Tribune;  column-  Edward  D.  Sugrue  will  be- 
i.sts  Robert  S.  Allen  and  Roscoe  come  general  manager  of  the 
Drummond,  and  Paul  Martin,  Newark  (N.  J.)  News  on  Sept. 
Gannett  Newspapers.  1  w'hen  Benjamin  J.  Foley  re- 

“In  about  100  newsmen  ques-  tires,  closing  out  a  51-year 

tioned  for  the  story,”  Mr.  Knebel  career  with  the  paper, 
says,  “the  division  is  about  equal  Mr.  Sugrue  has  been  treas- 
betw'een  those  w'ho  take  a  light-  urer  of  the  Evening  News  Pub- 
hearted  view'  of  the  Kennedy  lishing  Co.  since  1944.  He  first 
administration’s  knuckle  -  rap-  went  to  w’ork  for  the  company  in 
ping  of  the  press  and  those  who  1927  in  the  classified  advertising 
regard  it  more  seriously  as  an  department,  after  graduating 
attempt  to  pressure  them.”  from  Fordham  University.  He 
In  the  former  group,  he  points  is  also  a  director  of  the  News’ 
out,  is  William  H.  Law'rence,  radio  station  and  of  Garden 

now’  w’ith  the  American  Broad-  State  Paper  Co. 
casting  Co.  and  formerly  with  Announcement  of  Mr.  Foley’s 
the  New  York  Times.  One  day  retirement  and  Mr.  Sugrue’s 
after  Mr.  Law’rence  had  asked  promotion  w’as  made  by  Edward 
a  question  at  a  new’s  conference  W.  Scudder,  Jr.,  president,  and 
that  put  the  President  on  some-  Richard  B.  Scudder,  publisher, 
thing  of  a  spot,  Kenneth  O’Don-  Mr.  Foley’s  service  with  the 
nell  called  in  the  reporter  and  firm  began  w’hen  he  had  a  de- 
handed  him  a  dagger.  “After  livery  route.  His  success  in 

that  question,”  said  Mr.  O’Don-  keeping  customers  in  w’alkup 

nell,  “the  President  w’anted  you  apartment  houses  brought  him 
to  have  this.”  Mr.  Lawrence  took  to  the  attention  of  Wallace  M. 
it  as  a  joke,  Mr.  Knebel  says,  Scudder,  founder  of  the  News, 
and  continues  to  ply  his  trade  who  gave  him  a  fulltime  job  in 
as  usual.  1911.  Mr.  Foley  became  general 

The  New’  York  Herald  Trib-  manager  in  1936. 
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ITU  Urges 
Stock  Gifts 
To  Aid  Paper 

Members  of  the  International 
Typographical  Union  are  being 
asked  to  give  shares  of  stock  in 
the  Portland  (Ore.)  Reporter 
as  door  prizes  to  increase  at- 
!  tendance  at  union  meetings. 

The  idea  was  put  into  a  re¬ 
solution  which  w’as  adopted  at 
the  ITU  convention  last  week 
in  Cincinnati.  The  stock  in  the 
Portland  Reporter  Publishing 
Co.  is  $10  a  share. 

I  The  Reporter,  w’hich  is  being 
published  in  competition  with 
1  the  Portland  Oregonian  and 
Oregon  Journal  of  the  Newhouse 
;  group,  needs  financial  support, 

I  the  ITU  delegates  w’ere  told. 

R.  C.  Henarie  of  Multnomah 
local  (Portland)  said  that  local 
business  w’as  not  supporting  the 
unions’  newspaper  “in  the  man¬ 
ner  that  w'e  had  hoped  it  would 
.  .  .  They’re  just  not  placing 
I  their  advertisements  in  the 
I  paper.” 

j  Circulation  of  the  Reporter  is 
holding  around  62,000,  Mr. 
Henarie  said.  He  urged  local 
unions  to  institute  programs  for 
purchase  of  the  Reporter’s  stock. 

The  Organization  Committee 
of  ITU  reported  that  the  Port¬ 
land  new'spaper  was  making 
rapid  progress.  Secretary- 
Treasurer  William  Cloud  praised 
the  members  of  New'  York  local 
No.  6  for  contributing  more  di¬ 
rect  financial  help  to  the  paper 
than  “all  the  rest  of  us  put  to¬ 
gether.” 

.Approve  Inquiries 

Delegates  also  passed  a  re- 
[  solution  approving  the  investi- 
j  gation  of  new'spaper  monopolies 
by  the  Cellar  Committee  of  Con¬ 
gress  and  the  Antitrust  Division 
of  the  Department  of  Justice. 

Two  proposals  to  increase 
assessments  on  ITU  members 
will  be  submitted  to  a  referen¬ 
dum  Oct.  10.  One  w'ould  put  a 
floor  of  $5,000,000  under  the  de- 
I  fens(>  fund,  by  extending  the 
17c  levy  on  total  wages  for  nine 
months  or  whenever  necessary 
to  bring  the  fund  up  to  the  pre¬ 
scribed  level. 

Officers  of  the  union  pointed 
!  out  that  the  present  $500,000 
fund  would  be  inadequate  to 
supijort  strikes  or  pay  benefits 
in  i)n)longed  shutdowns  in  two 
;  or  more  major  cities  at  one  time. 
>  A  second  constitutional 
amendment  calls  for  raising  the 
[  per  cai)ita  tax  from  $1  per 
month  to  11^ 7c  of  the  average 
fulltime  weekly  wage  rate  of  the 
membei  ship.  The  average  is  $130. 


A  Correction 

A  story  in  E&P,  July  28, 
stated  that  suits  brought  by  the 
Newark  Morning  Ledger  Co. 
against  certain  executives  of  the 
Springfield  (Mass.)  New'spapers 
W’ere  liegun  “after  the  New¬ 
house  interests  were  denied  ac¬ 
cess  to  books  and  records  follow¬ 
ing  purchase  of  42%  interest  in 
the  company  in  1960.”  The  suits 
were  instituted  between  August 
and  December,  1960.  The  ques¬ 
tion  w'hether  there  had  been  a 
denial  of  access  to  books  and 
records  is  one  of  the  issues  on 
trial  before  the  Hearing  Master. 


ANNOUNCiEMENT.S 

Neuspaper  Brokers 

NEWSPAPER  SALES-PURCHASES 
All  neKotiations  in  strict  confidence. 
No  public  listiners. 

DIXIE  NEWSPAPERS 
P.O.  Box  .379,  Gadsden,  Alabama 


SALES-PURCHASES-FINANCING 
handle<l  with  discretion.  Publishers 
Service,  Box  31S2,  Greensboro,  N.  C. 


MAY  BROTHERS,  BinRhamton.  N.  Y. 

E8tablishe<l  1914,  Newspapers 
BOUGHT  and  SOLD  without  publicity. 


IT’S  NOT  the  down  payment  that  buys 
the  new8pni>er — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we 
insist  on  iiersonai  contact  sellinR. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  1S9  Mt.  Pleasant.  Michipran 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura.  Calif. 


EXPERIENCE  COUNTS  —  We  are  the 
oldest,  active  newspaper  brokerapre  firm 
in  California.  Try  us.  GABBERT  & 
HANCOCK,  3709-B  Arlinptton  Ave., 
Riverside.  California. 


DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main, 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 


ISetespapers  For  Sale 

OUTSTANDING  NEWSPAPER 
PROPERTIES 
now  beinpT  offered  in  South  and  South¬ 
east.  Write  or  call:  Newspaiier  Serv¬ 
ice  Co.,  Inc.,  408  S.  Bonita  Ave., 
Panama  City,  Fla. 


SELECT  WEEKLIES;  Arkansas  $65M: 
Colorado  $70M  ;  Illinois  $25M ;  Iowa 
$45M  &  $68M:  Kansas  .$28M  &  $40M: 
Mississippi  Jl.’loM:  Missouri  $65M; 
Nebraska  $20M  &  $.50M  ;  Oklahoma 

*30M  ;  Oregon  J.30M:  So.  Dakota  $20M; 
Texas  $20M  &  JIOOM ;  Washinprton 

$35M:  Wyominpt  $30M;  New  England 
$125M;  Midwest  $400  M.  Krehbiel,  Box 
88.  Norton,  Kansas. 


MIDWEST  DAILY  NEWSPAPER  in 
$140,000  class.  Excellent  proiierty  in 
lovely  community.  Stable  circulation 
and  is  showing  steady  gross  increase 
yearly.  Buyer  must  be  financially  able. 
County  seat.  Appointments  available 
for  Saturdays  and  Sundays.  Our  No. 
1738.  May  Brothers,  Binghamton.  New 
York. 


EXCLUSIVE  CALIF.  WEEKLY.  Dry 
healthful  climate:  $10,000  down  in¬ 
cludes  working  capital  needcil.  Grossing 
over  $40,000.  J.  A.  Snyder.  New8pa|)er 
Broker,  2234  E.  Romneya  Dr..  Ana¬ 
heim,  Calif. 


U.  of  Gonnecticut 
Has  J-Departmenl 

Storrs,  Conn. 

The  University  of  Connecti¬ 
cut  will  have  a  full-time  De¬ 
partment  of  Journalism  when 
classes  resume  in  September. 

The  Department,  formerly  an 
adjunct  of  the  Division  of  Com¬ 
munications,  will  be  headed  by 
Prof.  John  H.  Gleason. 

Donald  W.  Friedman,  infor¬ 
mation  editor,  will  serve  as  act¬ 
ing  head  of  the  Division. 

Prof.  Gleason  was  formerly 
head  of  the  Boston  University 
journalism  division. 


A^^OU^(:EM^:^TS 

ISeu-spapers  For  Sale 

PROSPEROUS  OHIO  WEEKLY 

Inde|>endent  unopi>osed  northern  Ohio 
weekly  and  job  plant.  Over  90  years 
old.  Grossing  $30,000  plus.  Net  over 
$10,000.  Good  National,  local  lineage. 
Plenty  of  job  work.  New  mo<lern 
building.  Can  l)e  leased.  Price  $32,000, 
third  down.  No  brokers.  Must  have 
necessary  down  payment.  Box  227,  Edi¬ 
tor  &  Publisher. 

Award-Winning  Country 
Newspaper 

SpriKhtly  photo-offset  fortnightly,  1,700 
circulation,  in  attractive  mountain 
town.  Top  prize  California  State  Fair 
unlimite<l  newspai>er  competition!  $l 
I>er  column-inch  ad  rate,  many  issues 
grossing  over  $1,000,  could  be  increased 
by  expanding  to  weekly  with  added 
legal-advertising  income.  Press  work 
jobbed  out.  Includes  typewriters,  book¬ 
keeping  machine,  a<ldres8ing  machine, 
desks,  cabinets,  files,  subscription  list, 
newsstand  accounts,  adv.  accounts. 
Chance  of  a  lifetime — ONLY  $7, ,'>00 
with  terms!  For  further  details  call  or 
write  UNITED  FARM  AGENCY.  Box 
476,  Loyalton,  Calif.  WYman  3-4.379. 


EXURBAN  LONG  ISI^AND  WEEKLY. 
30  years  old.  Gross  $70M — $45  news- 
pai>er,  $25M  job  work.  Good  pror>erty 
but  publisher  has  other  interests.  Write 
fully  to  Box  298,  Editor  &  Publisher. 


Newspapers  For  Sale 

CALIF.  EXCLUSIVE  WEE’KLY  in 
rural  area.  $25,000  down  includes 
working  capital.  Grossing  over  $60,000. 
New  e<iuipment.  J.  A.  Snyder,  2234  E. 
Romneya  Dr.,  Anaheim,  Calif. 


1.  NORTHWEST.  Paid  weekly  and 
shopiier.  High  volume  and  profitable. 
Asking  $200,000.  29%  down.  Qualifie<l, 
please. 

2.  ROCKY  MO’UNTAI.N.  Daily  newspa¬ 
iier.  Priced  at  $75,000.  29'c  down. 

3.  MIDWEST.  Exclusive  county  sent 
weekly.  Volume  $40,000.  Asking  $60,000 
including  real  estate. 

JACK  L.  STOLL  AND  A.SSOCIATES 
6381  Hollywooil  Blvd. 

Los  Angeles  28  California 


RUN-DOWN  exclusive  Calif,  weekly, 
grossing  over  $40,000,  top  ad  man 
should  double.  $10,000  down  includes 
working  capital.  Hurry!  J.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  Calif. 

WEEKLY  newspaiier  with  big  volume 
job  shop,  overall  gross  $140,000.  Chart 
Area  Jf’i.  A  major  proiierty.  Terms. 
Please  write  fully.  DIAL,  Kalamazoo, 
Mich. 

Newspapers  Wanted 

ESTABLLSHED  WEEKLY  without 
Plant  in  Chart  Areas  1  or  2.  Exiieri- 
enced  newspaperman  with  $15,000  cash. 
Box  228,  Editor  &  Publisher. 

Joh  Ptg,  Plant  For  Sale 

PRINTING  DEPT,  of  small  daily  in 
thriving  city  —  Chart  Area  7  —  long 
established.  Gross  alKiut  $40,000,  well- 
equipped,  some  manpower  if  wnnte<l. 
About  $20,000  cash  to  hanille.  Financial 
references  with  inquiry  to  Box  226, 
Editor  &  Publisher. 


IMEW.SPAPER  SERVI(:E.S 

Press  Engineers 


Newspaiier  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-6363 

ERECTING.  DISMANTLING. 
TRUCKING,  REPAIRING 
AND  PROCESSING 
Serving  the  South  ami  S.W.  since  1900 


Newspaiier  Press  Installations 
.MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
5.5-59  Fourth  Street 
Prooklyn  31,  New  York 
JAckson  2-6105 
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Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


H 

Composing  Room 

MODEL  35  LINO,  Serial  66137,  Gas 
pot,  Hydroquadder,  blower,  feeder,  3 
molds,  4  fonts  mats.  Magazines ;  2  full 
90’s,  2  upper  72  splits,  3  lower  72 
splits.  Now  in  operation.  Price  $12.. 500 
takes  all.  Ensign  Publishing  Co., 
Fowler,  Calif. 


GOSS  MAT  ROLLERS 

Models  45-U  and  45-C 
Full  page  medium  and  heavy  duty 
Double  page  heavy  duty 
Also  31x25  direct  pressure  presses 
Alxn-e  available 
for  imme<liate  delivery 
Can  l)e  insi)ecte<i  uniler  power 

Midwest  Matrix  &  Machinery  Mart 
633  Plymouth  Court,  Chicago  5,  III. 


FOR  SALE — Two  modernized  Comet 
Linotypes  equippe<l  with  four  molds, 
electric  hydraquadder,  mat  detector,  all 
TTS  features,  TOU  TTS  high  speed 
operating  unit,  everything  complete  for 
TTS  operation,  in  excellent  condition 
for  $10,000.00  each,  available  latter 
part  of  December  1962.  Deposit  will 
hold  equipment.  Contact  Eugene  Par¬ 
rish.  Purchasing  Agent,  St.  Peters¬ 
burg  (Florida)  Times. 


LINOTYPE,  Motlel  8,  gas  iiot  and 
Monomelt,  4  molds.  1  recessed.  2  maga¬ 
zines,  fan  tyi)e.  swinging  keyboani. 
$2,900.  Serial  48793R.  Western  Type¬ 
setting  Company,  Kansas  City-5,  Mis¬ 
souri.  HA  1-3211. 


CLASSIFIED 


Advertising  Rates 

Line  Rates  EACH  CONSECUTIVE 
insertion 

SITUATIONS  WANTED  (Payable  twith 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  ®  70c;  2  @  80c; 
1  ®  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplaceable  clippings,  etc.,  in 
response  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  E&P  cannot 
be  responsible  for  their  return. 

JOS  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  $1.00  per  line  each  insertion; 
3  times  @  $115;  2  times  ®  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

E&P  will  not  forward  individual  replies 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuesday,  S:00  P.M. 
Count  36  characters  and/or  spaces  pe.’ 
line.  No  abbreviations.  (Add  1  line  for 
box  information).  Box  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the 
right  to  edit  all  copy. 


Editor  &  Publisher 
8S0  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLoia  2-7050 
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I  Composing  Room  j 

COMPOSING  ROOM 
LIQUIDATION 

( Location  :  Denver,  (Colorado) 

MODEL  35,  No.  66,109  ; 

RANGEMASTER.  with  2  wide  90, 

2  wide  72  ch,  mags,  6  molds,  quad-  I 
der,  blower,  saw.  | 

I  MODEL  33.  No.  59,260  i 

RANGEMASTER,  with  4  wide  72  ch.  | 
mags.  6  molds,  quadder,  blower,  | 
saw.  ; 

MODEL  31.  No.  57.931  i 

\  with  4  mags,  4  molds,  quadder, 
blower,  saw.  | 

(2)  MODEL  8,  Nos.  .53,770  &  53,771 
ea.  with  3  mags,  4  molds,  quadder,  , 
blower,  saw. 

MODEL  5,  No.  55,451 
I  with  "TTS  keyboard  &  operating 
unit,  4  rnokls,  blower,  mat  detector. 

'  (All  machines  with  electric  pot.  Mar-  ; 
I  gach  fee<ler,  AC  motor.  Excellent  con-  I 
I  dition.) 

i  BEN  SHULMAN  ASSOCIATES 

'  60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


'  THE  NATION'S  NEWSPAPER  FORMS 
I  roll  on  L.  &  B.  Heavy  Duty  News- 
I  patter  Turtles — $84.50  to  $97.50,  fob 
i  Elkin.  Write  for  literature.  L  &  B 
1  SALES  COMPANY,  113  West  Market 
i  Street.  Elkin,  North  Carolina. 


Perforator  Tape 

PERFORATOR  TAPE-TTS  &  FRIDEN 
8"  or  14"  dia.  rolls.  Quality  &  Economy. 

FURMAN  O.  RUFF  SALES 
P.  O.  Box  12256,  St.  Petersburg,  Fla. 


Plastic  Platemaking 

REDUCE  PLAS'nC  ENGRAVING 
plate  costs.  Use  Cal-Plates  at  47c  in¬ 
stead  of  76c.  Send  for  your  free  sample. 
Calumet  Crafts,  Inc.,  P.  O.  Box  26E, 
Naperville,  III. 

Press  Room 


SCOTT  5  UNIT  PRESS  22%" 
Reels,  Tensions 

HOE  OCTUPLE  PRESS  22% " 

End  Roll  Fee<l,  AC  Drive 

GOSS  OCTUPLE  With  COLOR 
Reels,  Tension.  AC  Drive 

DUPLEX  TUBULAR  With  COLOR 
24  Pages,  Stereo,  AC  Drive 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.  Y.  17,  N.  Y. 
Murray  Hill  5-4774 


I  GOSS  24-48  pafire  23-9/16"  with  extra 
color  cylinder.  Double  Folder  with  *4 
i  fold  ;  end  feed,  power  hoist;  AC  tTrive: 
j  Wood  Pony  Autoptate  and  complete 
stereo. 

BEN  SHULMAN  ASSOCIATES 

!  60  East  42nd  St..  N.Y.  17  OXford  7-4590 


FOR  SALE.  Four-position  roll  stand 
for  any  single  width  press.  Right  or 
left  hand  manual  tension  and  margin 
controls.  Electric  hoist.  Forty  inch 
rolls,  ^ven  shafts.  Top  condition. 
Available  about  Dec.  1.  Redwood  City 
Tribune.  Redwood  City,  California. 


HEIDELBEHIG,  like  new,  10  x  15,  three 
years  old,  few  impressions,  sold  shop. 
$2,900.  Also  Davidson  233,  four  years 
old,  excellent.  $2,500.  Royce  Printing 
I  Cio..  Shelbyville,  Ky.  ME  .3-4954  after  5. 


Press  Room 

SWITCHING  TO 
WEB  OFFSET? 

Traide  in  your 
entire  present  plant 
(or  any  part  of  it) 

ON  THE  I  962 

THATCHER 

PACER 

Featuring  .  .  . 


•  The  completely  new  heavy  duty 
"jaw  type”  precision  folder  that 
out-performs  them  all  1 

•  The  amazing  new  “dial  set”  syn¬ 
chronization  (first  in  the  Aeld) 
that  eliminates  waste — simpliAes 
color  printing — improves  register  1 

•  Rugrged  construction — Walk  -  thru 
units — Dynamic  "Adjusto-speed” 
drive  —  Fully  automatic  tensions 
—  Simple  mechanical  controls. 

INLAND  SALES 
AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF  INLAND 
NEWSPAPER  MACHINERY  CORP.) 

1 720  Cherry  Street 
Kansas  City  8,  Missouri 
HA  1-5365 


DUPLEX  TUBULARS 
(available  immediately) 

24-pg.  Press  (Massachusetts) 
16-pg.  Press  (New  Jersey) 

8-pg.  top  deck,  long  frames 
4-pg.  top  deck,  short  frames 
(Vacuum-back  Stereo.  Equip.) 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  .STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-3841. 


QUARTER  FOLDER  for  sale.  Removed 
from  Goss  Rotary  Press.  Eliminate  your 
mail  fold  worries.  Reasonably  priced. 
J.  &  W.  Newsnrinters,  Inc.,  106  Gerry 


Press  Room 


I  8  UNIT  GOSS  PRESS 

Arch  Type  Units.  2  double  folders. 
22%"  cut-oflf,  2  reverse  cylinders,  S 
color  humps,  5  sets  of  angle  bars. 
2-100  H.P.  AC,  C-W  drives,  Cline 
reels,  Cline  tensions,  2  C-H  conveyors, 
trackage,  turntables  and  switches.  Lo¬ 
cated,  Pasadena,  California.  Available 
on  or  about  January  I,  1963.  Will  di¬ 
vide. 

i  LOYAL  S.  DIXON  CO. 

I  “Newspaper  Press  Erectors” 

11164  Saticoy  St.  Sun  Valley.  Calif. 
I  POplar  5-0610  TRiangle  7-3871 


8-RECTIFIERS  for  use  on  220  volts 
A  C  to  produce  230  volts  D  C  for  20U 
or  250  HP.  George  C.  Oxford.  Box 
903,  Boise.  Idaho. 


Presses  &  Machinery 


WILL  SACRIFICE 

Changing  to  offset.  Must  sell  hot  tsrpe 
plant  at  sacrifice,  sell  all  at  real  bargain 
— or  any  part.  Now  in  operation.  Com¬ 
plete  stereo  plant.  12  page  Goss  Straight 
Line  Perfecting  press  (ask  for  sample 
of  reproduction)  extra  rollers,  etc.  Du¬ 
plex  mat  roller,  Goss  trimmer  and  rout¬ 
er,  chipping  block,  curved  mat  scorcher 
and  gas  fired  pot  with  best  controls, 
plate  casting  box,  hand  type  pump.  Two 
model  5  Linotypes  JI251332-R  (better 
than  average)  #RE  9378  used  every 
day. 

FAIRCHILD  BARGAIN 

Fairchild  Cadet  Scan-A-Graver,  excel¬ 
lent  condition,  factory  serviced,  has  all 
needed  spare  parts,  all  extra  tubes,  etc. 
custom  table.  Priced  for  purchase  by 
some  good  weekly,  small  daily  interested 
in  more  and  better  pictures  at  half  the 
price  of  metal.  Will  pay  for  self  in_18 
to  24  months.  Can  be  moved  in  station 
wagon,  will  train  to  operate,  do  light 
repairs. 

Contact  D.  N.  Jones,  Fort  Payne  News¬ 
papers,  Inc.  Phone  846-2550,  Fort 
Payne.  Alabama. 

Stereotype 

Sta-Hi  Master  Former  A  C 
Sta-Hi  Enclosed  Router  221%" 

Pony  Autoplate  23-9/16"  Vacuum 
Hoe  Enclosed  Router  22%" 

Goss  Enclosed  Router  23-9/16" 

Goss  Open  Router  22%" 

Hoe  Late  Model  Heavy  Duty  Shaver 
Hess  &  Barker  Rotary  Shaver 
Goss  Heavy  Duty  Mat  Roller  45-C 
A  C  Motor  Drives  30  to  200  H  P 
G.  C,  Oxford,  Box  903,  Boise,  Idaho 


Wanted  to  Buy 

Linotypes — Intertypes — Ludlow  s 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


RELATIVELY  NEW  PRESS,  two  16- 
page  units  plus  color.  Must  )>ave  stew 
cylinders,  roller  bearings,  long  <uton 
and  necessary  stereo  equipment.  Write 
Box  284,  Editor  &  Publisher, 

WANTED:  Good,  use<l,  curved  router— 
211/4"  plate.  Must  be  a  bargain.  Pf'^ 
crated,  ready  for  shipment.  Write: 
Southwest  Magazine  Co..  Inc..  716 
Jones  St.,  Fort  Worth,  Texas. 


St.,  Brooklyn-6,  N.  Y, 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


UNIVHRSITY  J-SCHOOL  in  Southeast 
needs  teacher  of  advertising  and 
(traphic  arts.  Master’s  deKree.  Bo.x  190, 
Editor  &  Publisher. 

Administrath'fi 

EMPIXIYEE  RELATIONS  MANAGER. 
2.1-35  years  old,  with  some  newspaiter 
experience.  Will  be  expecte<l  to  suiier- 
vise  i>ersonnel  office  and  payroll  office. 
Also  lie  resiionsible  for  administration 
of  company  benefits,  insurance,  medical, 
workman’s  compensation,  safety,  etc. 
and  assist  in  labor  negotiations.  Chart 
Area  9.  Box  24S.  Editor  &  Publisher. 


ACCOUNTING 

SYSTEMS 

MANAGER 

A  New  York  City  newspaper  has 
oiieninK  for  Systems  Manai?er  with 
capability  and  interest  in  improvintr 
present  accounting;  and  statistical 
pr(>ce<lures.  Shoubl  have  at  least 
two  years’  newspaper  machine  ac¬ 
counting  exi>erience.  However,  ana¬ 
lytical  ability,  tact  and  npwspai)er 
background  will  count  more  than 
technical  competence.  Send  com¬ 
plete  resume  to : 

Box  212  Editor  &  Publisher 


Classified  Advertising 


ALERT  CLASSIFIED  MANAGER  to 
rejuvenate  small  Ohio  daily  classifie<l 
section.  Linatre  now  low.  offers  ex¬ 
cellent  building  opportunity.  Not  an 
"over-the-counter”  area,  requires  hard¬ 
working  salesman.  Position  now 
vacant.  Send  all  details  including 
availability,  references,  salary  re<iuire- 
ments  to  Box  242,  Editor  &  Publisher. 

CLASSIFIED  MANAGER-  Medium  6- 
day  p.m.  daily  seeking  man  who  prob¬ 
ably  is  assistant  classifie<l  manager 
and  wants  to  move  up.  Must  have  ideas, 
ex|icrience  and  a  desire  to  grow  with 
us.  Goo<l  salary.  goo«l  future.  Mail 
references  and  resume  to  L.  W.  Stauf¬ 
fer.  Publisher.  Niles  Daily  Times, 
Niles,  Ohio.  All  replies  held  in  confi- 
ilence. 

OUTSTANDING  WEEKLY  (36,000  cir¬ 
culation)  in  suburban  New  York  City 
area  nee<ls  a  sea.sone<l  Classified  Adv. 

1  Mgr.  whose  record  proves  he  can  buikl 
1  volume.  Write  in  comiilete  detail  to 
j  Box  252,  Editor  &  Publisher. 

CLASSIFIED  MANAGER  —  Experi- 
ence<l,  aggressive  and  willing  to  work 
h.ard  and  to  grow  with  live-wire  or¬ 
ganization.  Salary  $8,000.00  plus  bonus 
which  should  enable  good  man  to  earn 
$12,000.00  first  year.  Chicago  suburban 
area.  Send  resume  Box  275,  Editor  & 
Publisher. 


CONNECTICUT  medium  size  newspa¬ 
per  has  iwrmanent  oiiening  for  young 
man  in  his  30’s  in  the  comptroller- 
treasurer’s  department.  Must  have  ad¬ 
ministrative  and  executive  ability  and 
knowledge  of  machine  accounting. 
State  qualifications.  e<lucation  and  sal¬ 
ary  first  letter.  Box  301,  Editor  & 
Publisher. 

CONTROLLER  for  medium-size  5?outh- 
western  daily.  Must  have  thorough 
knowledge  of  mechanical  accounting 
and  l)e  able  to  reorganize  department. 
Outstanding  opimrtiinity  for  right  man. 
Box  2.80,  Editor  &  Publisher. 

Florida  daily,  circulation  over 
15,00(1  net  paid,  has  oi>ening  for  expe¬ 
rienced  accountant.  Complete  resume 
necessary.  Goo<l  salary  plus  extra  bene¬ 
fits.  Write  Box  272,  E«litor  &  Pub¬ 
lisher. 


LABOR  RELATIONS 

A  New  York  City  newspaper  has  open¬ 
ing  for  a  lalKrr  relations  man  exiieri- 
enced  in  handling  grievance  procerlures 
and  contract  negotiations.  Newspaper 
background  preferrerl  but  not  essen- 
Oal.  .Send  complete  resume  to  Box  302, 
Editor  &  Publisher. 

Circulation 

PRO.MOTION-MINDED  Circulation  Dis¬ 
trict  Suirervisor  for  challenging  posi¬ 
tion  on  morning  daily  in  highly  com- 
pelitoe  Eastern  area.  Excellent  ad¬ 
vancement  opirortunity.  Pull  details 
first  letter,  tdease.  Box  254,  Editor  & 
Publi^hcr. 

CIi{(’ri,A’nON  MANAGER,  experi- 
encisl,  in  college  town  of  9,000:  young 
man  on  way  up  preferred.  Starting 
saliiry  $100,  Incentive  plan  open  to 
»6.5ii0.  Only  "Little  Merchant”  and 
mail  sales.  Good  office  personality  im¬ 
portant.  I^edger,  Fairfield,  Iowa. 

home  DELIVERY  SPECIALIST, 
thoroughly  experienced.  Growing  de- 
Partmi-i.l  of  metropolitan  morning  and 
hunday  paper.  Chart  Area  2.  Good 
salar.  .  Itenefits,  advancement  opportu- 
nu.es.  f'ar  and  expenses  supplied.  Reply 
m  o.aifidence  to  Box  305,  &litor  & 
Publisher. 


Display  Advertising 


MAN  WHO  CAN  SELL  1 1 
Here  is  an  opiiortunity  for  an  aggres¬ 
sive  retail  staff  man,  promotionally- 
orientatecl  but  sound  in  newspaxier 
sales  techniques,  to  earn  top  money 
and  advancement.  Excellent  scale  -j- 
bonus  and  commission.  57*/^  hours  and 
overtime.  All  fringe  lienefits.  50,000 
Daily  and  Sunday.  Write  with  full 
resume.  D.  P.  Bliven,  Union  Leader, 
Manchester,  N.  H. 

ADVERTISING  SALESMEN:  retail 
and  classified,  for  daily  newspaiiers  in 
Chart  Areas  6,  7,  8,  10  and  11.  Send 
tyiiewritten  resume  to  Inland  Daily 
Press  Assn..  7  S.  Dearborn  Street, 
Chicago  3.  No  charges. 

ADVERTISING  SALES 
MAN  OR  WOMAN  space  sales  person. 
Exjierienced,  alert,  aggressive  and  un¬ 
abashed  by  stiff  comiietition.  Must  lie 
a  self-sUirter  with  plenty  of  ideas. 
Goo<l  salary.  Daily  News,  Box  1660, 
Anchorage,  Alaska. 

ARIZONA 

Glamour  City  Unusual  Weekly 

Re<iuires  person  capable  of  selling 
smart  shops :  quality  merchants  and 
pnalucing  camera-ready  layout.  No 
roughnecks:  soft  but  effective  sell. 
Wonderful  climate,  fine  schools,  near 
Phoenix.  State  exi)erience  and  mini¬ 
mum  salary  plus  )>onus  to  start.  Box 
274.  Editor  &  Publisher. 


CLASSII'IBD  MANAGER  for  growing 
city  of  25,000.  Great  opportunity  for  a 
hard  working  man  with  a  wide  open 
field  for  great  gains.  Salary  and  bonus. 
Write  fully  to:  R.  E.  I^ea,  Advertising 
Director,  News-Journal,  Clovis,  New 
Mexico. 

Display  Advertising 

ADVERTISING  SALESMAN  for  large 
weekly  newspaper.  Chart  Area  2.  Mini¬ 
mum  3  years’  experience.  No  beginners 
considered.  Salary,  bonus,  paid  vaca¬ 
tion,  top  working  conditions.  Car,  goo<l 
running  condition  a  necessity.  Fine, 
growing  community.  Goo<l  opening  for 
alert,  aggressive  young  man.  married 
or  single,  with  no  domestic  problems. 
References.  Please  state  all  in  first 
letter.  Box  225,  Editor  &  Publisher. 

DISPLAY  ADVERTISING  SALESMAN 
or  s.ale8woman.  Good  salary  and  bonus 
plan.  Send  resume,  layout  samples  to: 
Advertising  Director,  Fairbanks  Daily 
News-Miner,  Fairbanks,  Alaska. 

Are  you  the  right  AD  MANAGER 
to  lead  young  idea  men  toward  a  dif¬ 
ferent  concept  for  a  new  newspaper  in 
a  growing  suburban  area  in  Chart 
Area  10?  Tell  us  why,  with  resume, 
re<iuirements.  Box  235,  Editor  &  Pul)- 
lisher. 


$100  PER  WEEK 
PLUS  COMMISSION 
for  hard-working  advertising  salesman 
with  minimum  one-year  experience  on 
daily  or  weekly.  Write  Box  230,  Edi¬ 
tor  &  Publisher. 

TALK  ABOLTT  OPPORTUNITY  I  We’re 
looking  for  a  man  of  proven  sales, 
copy,  layout  experience  who  is  stymie*! 
where  he  is  and  wants  to  give  his 
ability  the  chance  it  deserves  in  a  situ¬ 
ation  of  the  unlimited  potential.  Ours  is 
retail  staff  heade<!  by  New  York- 
experienced  director  on  highly  respecte*! 
paper  in  delightful  waterfront  com¬ 
munity  within  40  miles  of  New  York. 
Sales  tools  include  unparalleled  reputa¬ 
tion.  above-10,000  circulation  (ABC),  a 
market  report  of  enviable  proportions 
an(l  an  estimated  community  growth  of 
unusual  dimension.  Usual  fringe  bene¬ 
fits.  but  our  man  will  he  more  inter¬ 
ested  in  opportunity  to  expand  his 
security  in  direct  proportion  to  the  re¬ 
sults  his  ability  and  experience  produce. 
Send  complete  resume  and  picture  to 
Box  245.  Editor  &  Publisher, 


SALESMAN  with  management  poten¬ 
tial  wante<l  by  offset  daily  in  Chart 
Area  4.  Send  resume,  photo,  present 
earnings  to  Box  264,  Blitor  &  Pul>- 
lisher. 

TOP  W'EEKLY  (ABC)  seeks  retail  ad 
salesman  to  service  establishe*!  ac¬ 
counts.  Must  I*  strong  on  layouts, 
copy.  Mr.  Daniels,  Press  -  Journal, 
Englewoo<i,  N.  J. 


AGGRESSIVE  "LOCAL  NEWS”  A.M. 
paiier  needs  that  copy  desk  man  ready 
to  assume  resiOTnsibility — manage  peo¬ 
ple  produce  "in  depth”  news.  Empha¬ 
sis  on  imagination.  initiative  and 
drive.  Chart  Area  6.  Box  208,  Editor  & 
Publisher. 

COPYREADER.S — Immetliate  openings 
for  exi>erience«I.  accurate  copy  desk 
men.  Daily  and  Sunday  New  York  area 
Metropolitan  new8pai)er.  Send  resume 
to  Box  222,  E<litor  &  Publisher. 

EDITOR.  MANAGING:  natl  business 
publ,  N.Y.C.  area:  goo<l  sal  &  future. 
Detaile*!  resume,  please.  Bo.x  EP  186, 
125  W.  41  St.  NY  :)6. 

GENERAL  ASSIGNMENT  REPORTER 
for  aggressive  afternoon  daily  of  14,000. 
Fine  opimrtunity  with  many  benefits. 
Reply  fully  Box  71,  Merced.  California. 

IMMEDIATE  OPENING  for  experi- 
encetl  courthouse-city  beat  reporter  for 
Pekin  Daily  Times,  Pekin,  III.  Write 
full  background  to  Nathan  Uditsky, 
Managing  Editor. 

NATIONAL  FARM  MAGAZINE  seek¬ 
ing  an  editor-writer.  Must  have  a  farm 
background,  preferably  with  a  speciali¬ 
zation  in  farm  management,  animal 
husbandry  or  the  like,  and  above  all 
prove*!  writing  ability.  Send  resume 
Box  215,  E*litor  &  Publisher. 

NEED  YOUNG  NEWSMAN  who’s 
willing  to  gamble  as  a  reixirter-copy-  | 
rea*ler-rewrite  man  on  a  new  news-  j 
paper  with  a  different  approach.  Sub¬ 
urban  area.  Chart  Area  10.  Resume. 
Box  260,  E*litor  &  Publisher. 

NEWS  REPORTER  for  CTiart  Area  2 
medium-sized  afternoon  daily.  Five- 
day  work  week,  usual  fringe  benefits. 
State  e*luration,  experience,  salary 
bracket,  when  available,  in  letter  to 
Box  262,  E*litor  &  Publisher. 


NEWS  EDITOR  for  wire,  l*)cal  copy 
reading,  head  writing,  front-page  lay¬ 
out.  Requires  active,  accurate  and  re¬ 
liable  man  with  reporting  exiierience. 
This  is  a  resi)onsible  position  for  quali- 
fie*l  newspaperihan  on  growing  Ohio 
afternoon  daily.  Need  resume.  i)hoto. 
references.  Box  255,  E*litor  &  Pub¬ 
lisher. 

SPORTS  EDITOR— Recent  grad  or  on 
job  training.  Time,  space  to  develop 
own  i*leas.  Outstanding  siwrts  com¬ 
munity  and  area.  Permanent.  Fringe 
benefits.  5-*lay  p.m.  Paul  Snider,  Trib¬ 
une,  Madera,  Calif. 

SPORTS-CITY  EDITOR  with  goo*l  e*lu- 
cational  and  retorting  backgroun*!  for 
small  Ohio  daily  in  active  area.  Go*xl 
opiiortunity  for  qualifie*!  young  man. 
Send  resume,  arrange  interview  and 
provi*le  references.  E*litor,  Inquirer, 
Galion,  Ohio. 

VERSATILE  NEWSMAN  (local  sports, 
general  news)  to  grow  with  small 
progressive  *laily  in  S*)uthwest  Michi¬ 
gan.  Must  be  alert  fast  learner,  ac¬ 
curate  an*l  thorough.  Salary  base*l  on 
exiierience.  Give  backgroun*!,  areas  of 
interest,  salary  nee*ls  an*l  i>ersonal  in¬ 
formation  in  first  letter  including 
samples  of  fortes  to:  D.  V.  Sch*)en- 
wether.  Daily  Tribune,  South  Haven, 
Mich. 

WE  WANT  A  REPORTER  who  can  re¬ 
port  :  for  him  we  have  a  g*HMl  oppor¬ 
tunity  on  a  growing  20,000  circulation 
New  Englan*]  P.M.  *laily.  State  salary 
expectations.  Write  Box  263,  E<litor  & 
Publisher. 

WIRE  EDITOR  for  20,000  daily  in  e.x- 
cellent  hunting  and  fishing  country. 
Mil*l  year-around  climate— g*>*Ml  family 
community.  Times-News.  ’I\vin  Falls, 
Idaho. 

YOUNG  REPORTER  for  22,000  Great 
Lakes  resort  daily.  Varie*l  assignments, 
bright  features.  Must  be  fast,  compe¬ 
tent,  willing  to  dig.  ShouUl  know 
camera,  or  learn.  Send  writing  samples 
W.  N.  R*)esgen.  ME.  Sandusky,  Ohio 
Register. 

CITY  EDITOR  to  team  with  veteran 
e*litor  in  achieving  new  heights  for 
competitive,  soli*l  7. .500  circulation  New 
York  State  daily  in  sound  economic. 
I)r*>gressive  area.  Exceptional  future 
assure*!  *ledicate*l,  all-around  crafts¬ 
man.  staff  lea*ler.  Fine  plant,  profit- 
sharing.  other  benefits.  Give  full  back- 
groun*l.  experience,  referen*:es,  start¬ 
ing  salary.  Box  290,  E*litor  &  Pub¬ 
lisher. 

DEISKMAN  with  imagination  for  A.M. 
Southeastern  daily  Position  oi)en  on 

Box  282,  E*litor  &  Publisher 

EDITOR — National  Business  Magazine  : 
heavy  copy  experience:  5-figure  salary: 
state  age,  experience  &  salary.  Box 
EP  334.  125  W.  41  St.,  N.  Y.  .36. 


WRITER-EDITOR 
Pharmaceutical  Firm 


^ur  Research  Division  has  an 
^ '  opening  for  an  experienced 
Writer  capable  of  writing  clear,  scientific 
articles.  Creative,  challenging  assignments 
— merit  increase  salary  program — broad 
benefit  coverage.  Send  complete  resume — 
state  salary  needs  —  in  confidence,  to 

Smith  Kline  &  French 
Laboratories 
Personnel  Dept.  35-B 
15th  &  Spring  Garden  Streets 
Philadelphia  1,  Pa. 

An  Equal  Opportunity  Employer 
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Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Composing  Room  I 


MODEL  35  LINO,  Serial  66137.  Gas 
pot,  Hydroquadder,  blower,  feeder,  3 
molds,  4  fonts  mats.  Mafrazines :  2  full 
90*8.  2  upper  72  splits,  3  lower  72 
splits.  Now  in  operation.  Price  $12,500 
takes  all.  Ensigrn  Publishing  Co., 
Fowler,  Calif. 


GOSS  MAT  ROLLERS 

Models  45-U  and  45-C 
Full  pa^e  medium  and  heavy  duty 
Double  page  heavy  duty 
Also  31x25  direct  pressure  presses  1 
Aliove  available 
for  imme«liate  delivery 
Can  be  insiiected  under  power 

Midwest  Matrix  &  Machinery  Mart 
633  Plymouth  Court,  Chicago  5,  III.  j 


FOR  SALE — Two  modernized  Comet 
Linotyi)es  equipped  with  four  molds, 
electric  hydraquadder,  mat  detector,  all 
ITS  features,  TOU  TTS  hiirh  speed 
operating  unit,  everything  complete  for 
Tre  operation,  in  excellent  condition 
for  $10,000.00  each,  available  latter 
part  of  December  1962.  Deposit  will 
hold  equipment.  Contact  Eugene  Par¬ 
rish.  Purchasing  Agent,  St.  Peters¬ 
burg  (Florida)  Times. 


LINOTYPE.  Model  8.  gas  pot  and 
Monomelt,  4  molds,  1  recessed,  2  maga¬ 
zines,  fan  tyixe.  swinging  keyboard.  | 
$2,900.  Serial  48793R.  Western  Type-  , 
setting  Company,  Kansas  City-5,  Mis-  ! 
souri.  HA  1-3211.  ! 


CLASSIFIED 


Advertising  Rates 

Line  Roles  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  SOc; 

1  @  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplaceable  clippings,  etc.,  in 
response  to  Help  Wanted  ads  until  direct 
requKt  is  made  for  them.  E&P  cannot  I 
be  responsible  for  their  return. 

JOB  APPLICANTS  may  have  a  supply  ' 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  Sl.OO  per  line  each  insertion;  i 
3  times  @  $1.15;  2  times  ®  $1.30:  1 
time  ®  $1.45  per  line.  3  line  minimum.  , 
Add  50c  for  Box  Service. 

E&P  will  not  forward  individual  replies  ^ 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage  | 
must  be  supplied  by  respondent.  j 

*1.00  SERVICE  CHARGE  FOR  AIRMAIL  | 

52-Tinie  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Tuesday,  S;00  P.M. 
Count  36  characters  and/or  spaces  per  \ 
line.  No  abbreviations.  (Add  1  line  for 
box  information).  Box  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the 
right  to  edit  all  copy. 


Editor  &  Publisher 
850  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLoio  2-7050 


Composing  Room  | 

COMPOSING  ROOM 
LIQUIDATION  i 

( Location :  Denver,  Colorado) 

I 

MODEL  .35.  No.  66,109 
RANGEMASTER.  with  2  wide  90, 

2  wide  72  ch.  mags.  6  molds,  quad- 
der,  blower,  saw. 

MODEL  33.  No.  59,260 

RANGEMASTER,  with  4  wide  72  ch. 
mags.  6  molds,  quadder,  blower, 
saw. 

MODEL  31.  No.  57,931  j 

with  4  mags,  4  molds,  quadder, 
blower,  saw. 

(2)  MODEL  8,  Nos.  53,770  &  53,771  ; 

ea.  with  3  mags,  4  molds,  quadder,  . 
blower,  saw. 

MODEL  5.  No.  55,151  i 

with  Tl'S  keyboard  &  operating 
unit,  4  molds,  blower,  mat  detector. 

(All  machines  with  electric  pot.  Mar-  ; 
1  gach  fee<ler,  AC  motor.  Excellent  con-  ‘ 
i  dition.)  j 

BEN  SHULMAN  ASSOCIATES  i 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590  j 

THE  NATION'S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles — $84.50  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY,  113  West  Market 
Street.  Elkin,  North  Carolina. 

Perforator  Tape 

PERFORATOR  TAPE-TTS  &  FRIDEN 
8"  or  14"  dia.  rolls.  Quality  &  Economy. 

FURMAN  O.  RUFF  SALES 
P.  O.  Box  12256,  St.  Petersburg.  Fla. 


Plastic  Platemaking 

REDUCE  PLAS’nC  ENGRAVING 
plate  costs.  Use  Cal-Plates  at  47c  in¬ 
stead  of  76c.  Send  for  your  free  sample. 
Calumet  Crafts,  Inc.,  P.  O,  Box  26E, 
Naperville,  III. 


Press  Room 


SCOTT  5  UNIT  PRESS  22%“  i 

Reels,  Tensions  . 

HOE  OCTUPLE  PRESS  22%" 

End  Roll  Feexl,  AC  Drive  I 

GOSS  OCTUPLE  With  CDLOR  ! 

Reels,  Tension,  AC  Drive  I 

DUPLEX  TUBULAR  With  COLOR 
24  Pages,  Stereo.  AC  Drive 

JOHN  GRIFFITHS  CO.  INC. 

420.  Lexington  Ave.,  N.  Y.  17,  N.  Y.  I 
MUrray  Hill  5-4774  | 


GOSS  24-48  page  23-9/16"  with  extra 
color  cylinder.  Double  Folder  with  % 
fold ;  end  fee<l.  power  hoist;  AC  drive; 
Wood  Pony  Autoplate  and  complete 

ben'shulman  associates 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


FOR  SALE.  Four-position  roll  stand 
for  any  single  width  press.  Right  or 
left  hand  manual  tension  and  margin 
controls.  Electric  hoist.  Forty  inch 
rolls.  Seven  shafts.  Top  condition. 
Available  about  Dec.  1.  Redwood  City 
Tribune,  Re<lwood  City,  California. 

HElDELBEHtG.  like  new,  10  x  15.  three 
years  old,  few  impressions,  sold  shop. 
$2,900.  Also  Davidson  233,  four  years 
old,  excellent.  $2,500.  Royce  Printing 
Ck>.,  Shelbyville,  Ky.  ME  3-4954  after  5. 


Press  Room 

SWITCHING  TO 
WEB  OFFSET? 

TracJe  In  your 
entire  present  plant 
(or  any  part  of  it) 

ON  THE  I  962 

THATCHER 

PACER 

Featuring  .  .  . 


•  The  completely  new  heavy  duly 
"jaw  type”  precision  folder  that 
out-performs  them  all ! 

•  The  amazing  new  "dial  set”  syn¬ 
chronization  (first  in  the  field) 
that  eliminates  waste — simplifies 
color  printing — improves  register ! 

•  Rugged  construction — Walk  -  thru 
units — Dynamic  "Adjusto-speed” 
drive  —  Fully  automatic  tensions 
—  Simple  mechanical  controls. 

INLAND  SALES 
AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF  INLAND 
NEWSPAPER  MACHINERY  CORP.) 

1 720  Cherry  Streef 
Kansas  City  8,  Missouri 
HA  1-5365 

DUPLEX  TUBULARS 
(available  immecdlately) 

24-pg.  Press  (Massachusetts) 
16-pg.  Press  (New  Jersey) 

8-pg.  top  deck,  long  frames 
4-pg.  top  deck,  short  frames 
(Vacuum-hack  Stereo.  Ekiuip. ) 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


NEW  COLE  OUARTERFOLDER 

PORTABLE  OR  .STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City. 
Oklahoma.  Call  CE  6-3841. 


QUARTER  FOLDER  for  sale.  Remove<l 
from  Goss  Rotary  Press.  Eliminate  your 
mail  fold  worries.  Reasonably  priced. 
J.  &  W.  Newsprinters,  Inc.,  106  Gerry 


Press  Room 


8  UNIT  GOSS  PRESS 

Arch  Type  Units,  2  double  folders. 
22%"  cut-off,  2  reverse  cylinders,  S 
color  humps,  5  sets  of  angle  bars. 
2-100  H.P.  AC,  C-W  drives.  Cline 
reels,  Cline  tensions,  2  C-H  conveyors, 
trackage,  turntables  and  switches.  Lo¬ 
cated,  Pasadena,  California.  Available 
on  or  about  January  1,  1963.  Will  di¬ 
vide. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors" 

11164  Saticoy  St.  Sun  Valley.  Calif. 
POplar  5-0610  TRiangle  7-3871 


I  8-RBCTIFIERS  for  use  on  220  volts 
1  A  C  to  produce  230  volts  D  C  for  200 
or  250  HP.  George  C.  Oxford,  Bo.\ 
903,  Boise,  Idaho. 

Presses  &  Machinery- 

Will  SACRIFICE 

Changing  to  offset.  Must  sell  hot  type 
plant  at  sacrifice,  sell  all  at  real  bargain 
— or  any  part.  Now  in  operation.  (Com¬ 
plete  stereo  plant.  12  page  Goss  Straight 
Line  Perfecting  press  (ask  for  sample 
of  reproduction)  extra  rollers,  etc.  Du¬ 
plex  mat  roller.  Goss  trimmer  and  rout¬ 
er,  chipping  block,  curved  mat  scorcher 
and  gas  fired  pot  with  best  controls, 
plate  casting  box,  hand  type  pump.  Two 
model  5  Linotypes  4!t51332-R  (better 
than  average)  #RE  9378  used  every 
day. 

FAIRCHILD  BARGAIN 

Fairchild  Cadet  Sean-A-Graver,  excel¬ 
lent  condition,  factory  serviced,  has  all 
needed  spare  parts,  all  extra  tubes,  etc. 
custom  table.  Priced  for  purchase  by 
some  good  weekly,  small  daily  interested 
in  more  and  better  pictures  at  half  the 
price  of  metal.  Will  pay  for  self  in  18 
to  24  months.  Can  be  moved  in  station 
wagon,  will  train  to  operate,  do  light 
repairs. 

Contact  D.  N.  Jones,  Fort  Payne  News- 
liapers,  Inc.  Phone  846-2550,  Fort 
Payne,  Alabama. 

Stereotype 

Sta-Hi  Master  Former  A  C 
Sta-Hi  Enclosed  Router  23%" 

Pony  Autoplate  23-9/16"  Vacuum 
Hoe  Enclos^  Router  22%" 

Goss  Enclosed  Router  23-9/16" 

Goss  Open  Router  22%" 

Hoe  Late  Model  Heax-y  Duty  Shaver 
Hess  &  Barker  Rotary  Shaver 
Goss  Heavy  Duty  Mat  Roller  45-C 
A  C  Motor  Drives  30  to  200  H  P 
G.  C.  Oxford,  Box  903,  Boise,  Idaho 


Wanted  to  Buy 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


RELATIVELY  NEW  PRESS,  tw..  16- 
page  units  plus  color.  Must  have  stw 
cylinders,  roller  bearings,  long  cutoff 
and  necessary  stereo  equipment.  Writ* 
Box  284,  Editor  &  Publisher, 

WANTED:  CkKxl,  used.  curve<l  roiitei^ 
21%"  plate.  Must  be  a  bargain.  I’**'* 
crated,  ready  for  shipment.  Write: 
Southwest  Magazine  (>>.,  Inc.,  *1» 
Jones  St.,  Fort  Worth.  Texas. 


St.,  Brooklyn-6,  N.  Y. 

EDITOR  8C  PUBLISHER  for  August  18,  1962 
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UNIVERSITY  J-SCHOOL  in  Southeast 
needs  teacher  of  advertising  and 
prraphic  arts.  Master’s  degree.  Box  190, 
Kditor  &  Publisher. 

Administrative 

EMPIX)YEE  RELATIONS  MANAGER. 
25>35  years  old,  with  some  news|>a|>er 
experience.  Will  be  exi>ected  to  8Ui)er- 
vise  i>ersonnel  office  and  payroll  office. 
Also  be  responsible  for  administration 
of  company  benefits.  Insurance,  medical, 
workman’s  comi>ensation,  safety,  etc. 
and  assist  in  labor  negotiations.  Chart 
Area  9.  Box  248,  Editor  &  Publisher. 


ACCOUNTING 

SYSTEMS 

MANAGER 

A  New  York  City  newspaper  has 
ot)ening  for  Systems  Manager  w’ith 
capability  and  interest  in  improving 
present  accounting  and  statistical 
proce<lures.  Should  have  at  least 
two  years’  newspaper  machine  ac¬ 
counting  experience.  However,  ana¬ 
lytical  ability,  tact  and  newspa|)€r 
background  will  count  more  than 
technical  comi>€tence.  Send  com¬ 
plete  resume  to: 

Box  212  Editor  &  Publisher 

CONNECTICUT  medium  size  newspa¬ 
per  has  permanent  oi)€ning  for  young 
man  in  his  30’s  in  the  comptroller- 
treasurer’s  department.  Must  have  ad¬ 
ministrative  and  executive  ability  and 
knowle<ige  of  machine  accounting. 
State  qualifications,  education  and  sal¬ 
ary  first  letter.  Box  301,  Editor  & 
Publisher. 

CONTROLLER  for  metlium-size  South¬ 
western  daily.  Must  have  thorough 
knowle<lge  of  mechanical  accounting 
and  be  able  to  reorganize  department. 
Outstanding  opi>ortunity  for  right  man. 
Box  280,  Alitor  &  Publisher. 

Florida  daily,  circulation  over 
15.000  net  paid,  has  o|)ening  for  expe- 
rience<l  accountant.  Complete  resume 
necessiiry.  Good  salary  plus  extra  bene¬ 
fits.  Write  Box  272,  Editor  &  Pub¬ 
lisher. 


LABOR  RELATIONS 

A  New  York  City  newspaper  has  open¬ 
ing  for  a  lalior  relations  man  experi- 
ence<l  in  handling  grievance  procedures 
and  contract  negotiations.  Newspaper 
backproiind  preferre<l  hut  not  essen¬ 
tial.  Send  complete  resume  to  Box  302, 
Editor  &  Publisher. 


Circulation 

PRO.MOTION-MINDED  Circulation  Dis¬ 
trict  Sui>ervisor  for  chullenffinK  posi¬ 
tion  on  morninir  daily  in  highly  com¬ 
petitive  Eastern  area.  Excellent  ad¬ 
vancement  opportunity.  Full  details 
first  letter,  please.  Box  254,  Editor  & 
Publisher. 

CmCl’r,ATION  MANAGER,  experi- 
encefl.  in  college  town  of  9,000:  young 
man  on  way  up  preferred.  Starting 
salary  $100.  Incentive  plan  open  to 
♦6,500.  Only  "Little  Merchant”  and 
mail  sales.  Good  office  personality  im¬ 
portant.  Le<lger,  Fairfield,  Iowa. 

'  home  DELIVERY  SPECIALIST, 
thoroughly  experienced.  Growing  de- 
Partniei.l  of  metropolitan  morning  and 
Sunday  paper.  Chart  Area  2.  Good 
salary,  t)enefits,  advancement  opportu¬ 
nities.  t'ar  and  expenses  supplied.  Reply 
m  confidence  to  Box  305,  Bklitor  & 
Publisher. 


ALERT  CLASSIFIED  MANAGER  to 
rejuvenate  small  Ohio  daily  classified 
section.  Linage  now  low,  offers  ex¬ 
cellent  building  opiiortunity.  Not  an 
"over-the-counter”  area,  requires  hard¬ 
working  salesman.  Position  now 
vacant.  Send  all  details  including 
availability,  references,  salary  require¬ 
ments  to  Box  242,  Editor  &  Publisher. 

CLASSIFIED  MANAGER— Medium  6- 
day  p.m.  daily  seeking  man  who  prob¬ 
ably  is  assistant  classified  manager 
and  wants  to  move  up.  Must  have  ideas, 
exi>erience  and  a  desire  to  grow  with 
us.  Goo<l  salary,  good  future.  Mail 
references  and  resume  to  L.  W.  Stauf¬ 
fer.  Publisher.  Niles  Daily  Times, 
Niles,  Ohio.  All  replies  held  in  confi¬ 
dence. 

OUTSTANDING  WEEKLY  (36,000  cir¬ 
culation)  in  suburban  New  York  City 
area  neeils  a  seasoned  Classifie<l  Adv. 
Mgr.  whose  record  proves  he  can  build 
volume.  Write  in  complete  detail  to 
Box  252,  Editor  &  Pubiisher. 

CLASSIFIED  MANAGER  —  Experi¬ 
enced,  aggressive  and  willing  to  work 
hard  and  to  grow  with  live-wire  or- 
1  ganiz.ation.  Salary  $8,000.00  plus  bonus 
which  should  enable  good  man  to  earn 
1  .$12,000.00  first  year.  Chicago  suburban 
area.  Send  resume  Bo.x  275,  Editor  & 
Publisher. 


CLASSII'IBD  MANAGER  for  growing 
city  of  25,000.  Great  opiiortunity  for  a 
hard  working  man  with  a  wide  open 
field  for  great  gains.  Salary  and  bonus. 
Write  fully  to:  R.  E.  Lea.  Advertising 
Director,  News-Journal,  Clovis.  New 
Mexico. 

Display  Advertising 

ADVERTISING  SALESMAN  for  large 
weekly  newspaper.  Chart  Area  2.  Mini¬ 
mum  3  years*  experience.  No  beginners 
considered.  Salary,  bonus,  paid  vaca¬ 
tion,  top  working  conditions.  Car,  gfKxl 
running  condition  a  necessity.  Fine, 
growing  community.  Goo<l  oi>ening  for 
alert,  aggressive  young  man,  marrie<l 
or  single,  with  no  domestic  problems. 
References.  Please  state  all  in  first 
letter.  Box  225,  Editor  &  Publisher. 

DISPLAY  ADVERTISING  SALESMAN 
or  saleswoman.  Good  salary  and  bonus 
plan.  Send  resume,  layout  samples  to: 
Advertising  Director,  Fairbanks  Daily 
News-Miner,  Fairbanks,  Alaska. 

Are  you  the  right  AD  MANAGER 
to  lead  young  idea  men  toward  a  dif¬ 
ferent  concept  for  a  new  newspaper  in 
a  growing  suburban  area  in  Chart 
Area  10?  Tell  us  why.  with  resume, 
requirements.  Box  235,  E<litor  &  Pul>- 
lisher, 

$100  PER  WEEK 
PLUS  COMMISSION 
for  hard-working  advertising  salesman 
with  minimum  one-year  experience  on 
daily  or  weekly.  Write  Box  230,  Edi¬ 
tor  &  Publisher. 


MAN  WHO  CAN  SELL!! 

Here  is  an  opportunity  for  an  aggres¬ 
sive  retail  staff  man,  promotionally- 
orientate<l  but  sound  in  newspai>er 
sales  techniques,  to  earn  top  money 
and  advancement.  Excellent  scale  -f- 
bonus  and  commission.  37^/i  hours  and 
overtime.  All  fringe  benefits.  50,000 
Daily  and  Sunday.  Write  with  full 
resume.  D.  P.  Bliven,  Union  Leader, 
Manchester,  N.  H. 

ADVERTISING  SALESMEN:  retail 
and  classified,  for  daily  newspapers  in 
Chart  Areas  6.  7,  8.  10  and  11.  Send 
tyiiewrittcn  resume  to  Inland  Daily 
Press  Assn.,  7  S.  Dearborn  Street, 
Chicago  3.  No  charges. 

ADVERTISING  SALES 
MAN  OR  WOMAN  space  sales  person. 
Exiierienced,  alert,  aggressive  and  un- 
abashe<l  by  stiff  com|>etition.  Must  lie 
a  self-starter  with  plenty  of  ideas. 
Goo<l  salary.  Daily  News.  Box  1660, 
Anchorage,  Abaska. 

ARIZONA 

Glamour  City  Unusual  Weekly 

Re<iuires  person  capable  of  selling 
smart  shops :  quality  merchants  and 
producing  camera-ready  layout.  No 
roughnecks:  soft  but  effective  sell. 
Womlerful  climate,  fine  schools,  near 
Phoenix.  State  e.xi)erience  and  mini¬ 
mum  salary  plus  Imnus  to  start.  Box 
274,  Eilitor  &  Publisher. 

SALESMAN  with  management  poten¬ 
tial  wante«l  by  offset  <laily  in  Chart 
Area  4.  Send  resume,  photo,  present 
earnings  to  Bo.x  264,  E<litor  &  Pub¬ 
lisher. 

TOP  WEEKLY  (ABC)  seeks  retail  ad 
s.alesman  to  service  established  ac¬ 
counts.  Must  he  strong  on  layouts, 
copy.  Mr.  D.aniels,  Press  -  Journal, 
Englewood.  N,  J. 


TALK  ABOirr  OPPORTUNITY!  We*re 
looking  for  a  man  of  proven  sales, 
copy,  layout  experience  who  is  stymied 
where  he  is  and  wants  to  give  his 
ability  the  chance  it  deserves  in  a  situ¬ 
ation  of  the  unlimited  potential.  Ours  is 
retail  staff  heade<l  by  New  York- 
experienced  director  on  highly  respected 
paper  in  delightful  waterfront  com¬ 
munity  within  40  miles  of  New  York. 
Sales  tools  include  unparalleled  reputa¬ 
tion.  above-10,000  circulation  (ABC),  a 
market  report  of  enviable  proportions 
and  an  estimated  community  growth  of 
unusual  dimension.  Usual  fringe  bene¬ 
fits,  but  our  man  will  he  more  inter¬ 
est^  in  opportunity  to  expand  his 
security  in  direct  proportion  to  the  re¬ 
sults  his  ability  and  experience  produce. 
Send  complete  resume  and  picture  to 
Box  245,  Editor  &  Publisher. 


AGGRESSIVE  "LOCAL  NEWS”  A.M. 
pai>er  needs  that  copy  desk  man  ready 
to  assume  resixmsibility— manage  peo¬ 
ple  pro<luce  “in  depth”  news.  Empha¬ 
sis  on  imagination,  initiative  and 
drive.  Chart  Area  6.  Box  208,  Editor  & 
Publisher. 

COPYREADERS — Immediate  openings 
for  experience<l.  accurate  copy  desk 
men.  Daily  and  Sunday  New  York  area 
Metropolitan  newspai)cr.  Send  resume 
to  Box  222,  Ekiitor  &  Publisher. 

EDITOR.  MANAGING:,  natl  business 
puhl,  N.Y.C.  area:  good  sal  &  future. 
Detaile<l  resume,  please.  Box  EP  186, 
125  W.  41  St.  NY  36. 

GENERAL  ASSIGNMENT  REPORTER 
for  aggressive  afternoon  daily  of  14.000. 
E’ine  opiiortunity  with  many  benefits. 
Reply  fully  Box  71,  Mercecl,  California. 

- I 

IMMEDIATE  OPENING  for  experi- 
ence<l  courthouse-city  l)eat  reporter  for 
Pekin  Daily  Times,  Pekin.  Ill.  Write 
full  background  to  Nathan  Uditsky, 
Managing  Editor. 

NATIONAL  FARM  MAGAZINE  seek-  1 
ing  an  editor-writer.  Must  have  a  farm  I 
background,  preferably  with  a  S|>eciaii-  I 
zation  in  farm  management,  animal  I 
husbandry  or  the  like,  and  above  all  i 
prove<l  writing  ability.  Send  resume  I 
Box  215,  Ekiitor  &  Publisher.  j 

NE:En>  YOUNG  NEWSMAN  who*s 
willing  to  gamble  as  a  reiK>rter-copy- 
rea<ler-rewrite  man  on  a  new  news¬ 
paper  with  a  different  approach.  Sub¬ 
urban  area.  Chart  Area  10,  Resume. 
Box  260,  Elditor  &  Publisher. 

NEWS  REPORTED  for  Chart  Area  2 
medium-sized  afternoon  daily.  E'ive- 
day  work  week,  usual  fringe  benefits. 
State  education,  experience,  salary 
bracket,  when  available,  in  letter  to 
Box  262,  Ekiitor  &  Publisher, 


NEWS  EDITOR  for  wire,  local  copy 
reading,  head  writing,  front-page  lay¬ 
out.  Requires  active,  accurate  and  re¬ 
liable  man  with  reporting  experience. 
This  is  a  responsible  position  for  quali¬ 
fied  newspaperman  on  growing  Ohio 
afternoon  daily.  Need  resume,  photo, 
references.  Box  255,  Editor  &  Pub¬ 
lisher. 

SPORTS  EDITOR — Recent  grad  or  on 
job  training.  Time,  space  to  develop 
own  ideas.  Outstanding  sports  im¬ 
munity  and  area.  Permanent.  Fringe 
benefits.  .5-day  p.m.  Paul  Snider,  Trib¬ 
une,  Madera,  Calif. 

SPORTS-CITY  EDITOR  with  goo<l  e<lu- 
cational  and  reporting  background  for 
small  Ohio  daily  in  active  area.  Good 
opiK>rtunity  for  qualifie<i  young  man. 
Send  resume,  arrange  interview  and 
provide  references.  Ekiitor,  Inquirer, 
Gabon,  Ohio. 

VERSATILE  NEWSMAN  (local  sports, 
general  news)  to  grow  with  small 
progressive  daily  in  Southwest  Michi¬ 
gan.  Must  be  alert  fast  learner,  ac¬ 
curate  and  thorough.  Salary  based  on 
experience.  Give  background,  areas  of 
interest,  salary  nee<ls  and  i)ersonal  in¬ 
formation  in  first  letter  including 
samples  of  fortes  to:  D.  V.  Schoen- 
wether.  Daily  Tribune,  South  Haven, 
Mich. 

WE  WANT  A  REPORTER  who  can  re¬ 
port  :  for  him  we  have  a  goo<l  oppor¬ 
tunity  on  a  growing  20,000  circulation 
New  England  P.M.  daily.  State  salary 
expectations.  Write  Box  263,  Ekiitor  & 
Publisher. 

WIRE  EDITOR  for  20,000  daily  in  ex- 
ceilent  hunting  and  fishing  country. 
Mild  year-around  climate — good  family 
community.  Times-News,  'l^^•in  Falls, 
Idaho. 

YOUNG  REPORTER  for  22,000  Great 
Lakes  resort  daily.  Varied  assignments, 
bright  features.  Must  be  fast,  compe¬ 
tent,  willing  to  dig.  Should  know 
camera,  or  learn.  Send  writing  samples 
W.  N.  Roesgen,  ME,  Sandusky,  ()hio 
Register. 

CITY  EDITOR  to  team  with  veteran 
e<Iitor  in  achieving  new  heights  for 
competitive,  solid  7, .500  circulation  New 
York  State  daily  in  sound  economic, 
progressive  area.  Exceptional  future 
assured  dedicated,  all-around  crafts¬ 
man.  staff  leader.  Fine  plant,  profit- 
sharing,  other  benefits.  Give  full  back¬ 
ground,  experience,  references,  start¬ 
ing  salary.  Box  290,  Ekiitor  &  Pub¬ 
lisher. 

DE5SKMAN  with  imagination  for  A.M. 
Southeastern  daily  Position  oi)en  on 

*^**Box*'282.  Ekiitor  &  Publisher 

i  EDITOR — National  Business  Magazine  : 
I  heavy  copy  experience:  5-figure  salary: 
state  age,  experience  &  salary.  Box 
EP  334.  125  W.  41  St..  N.  Y.  36. 


WRITER-EDITOR 
Pharmaceutical  Firm 


ptur  Research  Division  has  an 
^ '  openino  for  an  experienced 
Writer  capable  of  writing  clear,  scientific 
articles.  Creative,  challenging  assignments 
— merit  increase  salary  program — broad 
benefit  coverage.  Send  complete  resume — 
state  salary  needs  —  in  confidence,  to 

Smith  Kline  &  French 
Laboratories 

Personnel  Dept.  35-B 
15th  &  Soring  Garden  Streets 
Philadelphia  1,  Pa. 

An  Equal  Opportunity  Employer 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  ANTED 

Mechanical 


CX)PY  EDITORS  —  Leading  South 
Florida  afternoon  daily  needs  two  alert 
copyreaders  who  want  to  grow  into 
better  jobs.  Good  pay,  excellent  bene¬ 
fits.  Send  resume  to  Box  300,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

A  top  metropolitan  newspaper  in  the 
Midwest  has  an  openini;  tor  an  edi¬ 
torial  writer  with  mature  judftment — 
a  crisp  writing  style — and  a  solid  back¬ 
ground  in  newspaiier  work. 

The  emphasis  on  this  job  is  on  proved 
quality,  originality,  and  a  timely  grasp 
of  the  news,  rather  than  a  long  record 
of  routine  experience. 

Salary  and  benefits  amongst  the  best 
in  the  industry.  Write  or  wire  for  in¬ 
terview. 

Box  304,  Editor  &  Publisher 


EDITORS— WTIITERS  I 

$8,000  to  $10,000  1 

Internationally  known  publisher  located  1 
in  Qiicago  has  outstanding  openings  | 
for  top-notch,  e.xperienc^  editors. 
Ample  room  for  advancement.  Many 
outstanding  benefits  including  profit- 
sharing  retirement  plan.  Will  pay 
moving  expenses.  Write,  giving  back¬ 
ground  and  e.xperience.  Enclose  work 
samples  if  possible.  Bo.x  28.5,  Bxlitor  & 
Publisher. 


HARD-WORKING,  YOUNG  City  Edi¬ 
tor  with  opportunity  for  top  spot  on 
20,000  daily.  Must  be  self-starter,  fast 
copy  mover,  imaginative  and  willing  to 
learn.  Send  qualifications  to  Box  276, 
Editor  &  Publisher. 


IMMEDIATE  OPENING  for  an  expe¬ 
rienced  male  city  reiKjrter.  Challenging 
position  on  14,000  circulation  employe- 
owned  newspaper  in  stimulating  uni¬ 
versity  city.  Good  salary,  future  oppor¬ 
tunities,  all  fringe  benefits.  Midwest¬ 
erner  preferred.  Write  full  particulars. 
Iowa  City  Press-Citizen,  Iowa  City. 
Iowa. 


NEWS  REPORTER — Immediate  open¬ 
ing  for  experienced  journalist  on  fast¬ 
growing  daily  newspaper.  Stimulating 
job  and  excellent  area  in  which  to  live. 
Send  complete  resume  to:  M.  Sue 
Inwood,  ^itor,  Tahoe  Tribune,  AI 
Tahoe.  Calif. 


OPPORTUNITY  for  well-qualifie<l.  ex¬ 
perienced  newsman  as  MANAGING 
EDITOR  of  aggressive  small  Daily  in 
Chart  Area  7.  Must  be  capable  of 
directing  newsroom  operation  and  han¬ 
dling  some  top  local  news.  Modern 
plant,  health  insurance,  vacations,  etc. 
Salary  $160  to  start,  $175  by  end  of 
first  year.  Box  294,  Editor  &  Pub¬ 
lisher. 


CUSSIHED  AD  ORDER  FORM 


NAME  _  _  _ _ 

ADDRESS  _  _  _ 

CITY  _  _  ZONE _  STATE _ 

By _  _  ..  _  .  .  _  _ _ 

Insert  my  cleuified  ad  for  _  _ insertions 

Clessificetlon _  _ _  _ 

COPY: _  _  _ 


n  Auign  a  box  number  and  mail  my  replies  daily. 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y. 

"Situations  Wanted"  and  "Newspapers  For  Sale"  payable  with  order 
(See  classified  rate  structure) 
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MAN  able  to  handle  TTS  wire,  head¬ 
lines,  page  makeup.  Good  pay  in  hunt¬ 
ing-fishing  county.  Write  full  informa¬ 
tion.  Dan  L.  Beebe,  Mercury,  Oroville, 
Calif. 


REPORTER  —  Six  months’  to  year’s 
exi)erience,  for  bureau  of  large  New 
England  daily  strong  on  local  coverage. 
Go^  salary,  extensive  benefits.  Step- 
ping-stene  to  key  assignments.  Send 
full  particulars  first  letter  stating  sal¬ 
ary  requirements.  Box  267,  Editor  & 
Publisher. 


REPORTER  wanted  to  cover  news 
generating  college  town  of  7,0M  for 
aggressive,  award-winning  daily  in  ad¬ 
jacent  city  of  20,000.  Should  be  fast, 
accurate  worker.  Car  essential.  Good 
pay  and  fringe  benefits,  including 
profit-sharing.  Send  complete  informa¬ 
tion  to  Philip  A.  Lee,  Managing  Edi¬ 
tor,  North  Adams  Transcript.  North 
Adams,  Mass. 


REPORTERS,  DESKMEN  for  editorial 
departments  on  daily  newspajters  in 
Chart  Areas  6,  7,  8,  10  and  11.  Send 
tyi)ewritten  resume  to  Inland  Daily 
Press  Assn..  7  S.  Dearborn  Street, 
Chicago  3.  No  charges.  Exjierienced  or 
qualified  beginners. 


RESPECTED,  quality  morning  paper 
in  West  wants  applicants  for  possible 
wire  desk  vacancy.  Generous  pay  and 
fringes.  Applicants  should  have  exi)e- 
rience  handling  full  wire  report,  and 
should  know  page-one  and  inside  make¬ 
up.  Write  fully  outlining  previous  e.x- 
jwrience  and  education,  with  details 
of  iiersonal  history  and  references. 
Willingness  to  work  and  produce  a 
quality  job  each  day  essential.  Box  299, 
l&litor  &  Publisher, 


SPO’RTS  EDITOR,  some  experience; 
fringe  lienefits.  Salary  ojien.  Write  de¬ 
tails  Editor,  Lancaster  (Ohio)  Eagle- 
Gazette,  Box  446,  Lancaster.  Ohio. 


SPORTS  REPORTER,  preferably  Mid¬ 
west  background,  wanting  larger  pa- 
l)er.  Good  knowledge  of  minor  sports 
imiKjrtant  but  will  cover  all  sports  in 
season.  Afternoon  daily  with  110,000 
plus  circulation.  Excellent  employee 
benefits.  Send  clippings  with  resume 
to  Personnel  Director,  South  Bend 
Tribune,  South  Bend  26,  Indiana. 


SPORTS  WRITER  with  some  desk  ex¬ 
perience  needed  on  aggressive  Georgia 
daily.  Someone  with  fresh  approach 
will  lie  welcome<l.  Box  295,  Editor  & 
Publisher. 


SPORTS  WRITER  for  45,000  evening 
daily  Chart  Area  2.  Would  join  top 
staff,  concentrate  on  high  school  cover- 
!  age.  Are  you  promising  young  man  we 
[  nee<l?  Box  297,  Bklitor  &  Publisher. 


I  THREE  REPORTERS— General  assign¬ 
ment,  siKirts  and  women’s  news.  Some 
I  exiierience  required.  Best  working  con- 
I  ditions.  Eilitor,  Niagara  Falls  Gazette. 

I  Niagara  Falls,  N.  Y. 


VERSATILE  NEWSMAN  wanted  (lo¬ 
cal  sports  and  general  news)  for  small 
progressive  southwest  Michigan  daily. 
Give  background,  salary  needs  and  per¬ 
sonal  information  in  first  letter.  Write 
Box  303,  Editor  &  Publisher. 


WANTED;  REPOR’TER  —  general 
news.  Good  opportunity  for  right  man. 
Young  college  graduate  preferreil.  Fred 
Wortham.  News-Herald,  P.O.  Box  471, 
Borger,  Texas. 


WE’VE  BEEN  RAIDED!  Some  of  top 
papers  in  the  nation  like  our  men  and 
the  training  they’ve  had.  If  you  have 
the  education  and  experience  to  move 
up  to  deskman,  reporter  or  bureauman 
on  our  lively  Chart  Area  2  morning 
paper,  away  from  the  biggest  cities, 
at  $127-plus  per  week  for  journeymen, 
write  Box  288,  Editor  &  Publisher. 


WORKING  MANAGING  EDITOR 
wantetl  to  take  full  charge  of  editorial 
department  of  five.  Good  paper — good 
town  of  25,000.  Chance  for  experi¬ 
enced  man  to  move  up.  Send  complete 
information:  experience,  salary,  refer¬ 
ences,  etc.,  to  Charles  H.  Fischer, 
Publisher,  News-Journal,  Clovis.  New 
Mexico. 


PRODUCTION  DEPT.  ASSISTANT. 
Knowledge  ComiKising  Room,  Stereo¬ 
type,  Pressroom.  Metropolitan  daily 
Chart  Area  12.  Send  complete  resume, 
salary  requirement.  Box  168,  Editor  & 
Publisher. 


EXPERIENCED  MEN  for  daily  news- 
paper  mechanical  departments.  Chart 
Areas  6,  7,  8,  10  and  11.  Send  full 
typewritten  details  to  Inland  Daily 
Press  Assn.,  7  S.  Dearborn  Street, 
Chicago  3.  No  charges. 


WANTED 

Elxperienced  Duplex  flat  lied  press  oiier- 
ator  capable  of  teaching  operation  of 
machine— three-month  contract.  State 
salary  needs.  Single  man  preferred. 
Write:  Editor,  Daily  News,  St. 

Thomas,  V.  I. 

Miscellaneous 


FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and 
captions.  Free  Information.  Gebbie 
Press,  151  W.  4Sth  St.,  New  York-36, 
N.Y. 

Photography 


YOUNG  PHOTOGRAPHERS  for  20.000 
daily  in  East  Central  region.  Must 
have  the  imagination  to  produce  week¬ 
ly  picture  pages  while  turning  routine 
assignments  into  eye-catchers;  and  the 
technical  competence  to  come  up  with 
sharp  small-camera  negatives.  Send 
samples  to  Box  270,  Editor  &  Pub¬ 
lisher, 


Promotion 

PROMOTION  MAN  —  Immediate  per¬ 
manent  position  on  Alaska’s  farthest 
North  daily,  10,000  circulation.  Must 
be  sober,  a  good  special  edition  sales¬ 
man,  exceptional  on  ideas,  layout  and 
copy.  Excellent  working  conditions, 
modern  plant.  Good  salary  and  com¬ 
mission.  Send  resume,  layout  and  copy 
samples — not  tear  sheets — with  first  let¬ 
ter  to:  Advertising  Director,  Fairbanks 
Daily  News-Miner. 


FAST  -  GROWING,  PROGRESSIVE 
Southern  Evening  and  Sunday  news¬ 
paper  has  opening  for  promotion  man 
or  woman  thoroughly  experiencetl  in 
layout  and  copy  work,  plus  merchan¬ 
dising  ability.  Splendid  opportunity  for 
qualified  person.  Air-mail  information 
to  Ed  B.  Scott,  Advertising  Director, 
Meridian  Star,  Meridian,  Miss. 

Public  Relations 

COMPETENT,  EXPERIENCES)  WRIT¬ 
ER  to  handle  news  releases  and  write 
speeches  for  busy  executives  of  well- 
known,  nation-wide,  multi-plant  com¬ 
pany.  Also  would  act  as  assistant  to 
public  relations  director.  Headquarters 
in  Chart  Area  6.  Box  263,  Eklitor  t 
Publisher. 


TOP-NOTCH  LECTURER  offers  good 
commission  for  good  publicist.  Box 
277,  Editor  &  Publisher. 


Salesmen 

piATURE 

SALESMAN 

We  want  one  more  experiencetl  news¬ 
paperman  to  contact  important  eilitors 
of  leading  daily  newspapers  in  U.S. 
selling  top  ranking  features.  Excep¬ 
tional  opportunity  for  one  who  knows 
features  and  their  value.  Car  and 
travel  necessary.  Office  in  NYC.  Appli¬ 
cations  confidential.  Give  experience 
and  starting  salary  in  first  letter.  Box 
250,  Elditor  &  Publisher. 


TRADE  SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype.  Intertype  Instruction 
E'ree  Information 
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Advertising 

SITUATIONS  WANTED 

Mechanical 

Circulation 

Publicity 

Editorial 

Management 

Administrative 


Display  Advertisinff 


Mechanical 


AMBITIOUS  MAN  (35)  16  years’  expe¬ 
rience  on  40-M  daily,  wishes  position 
on  weekly  or  small  daily  with  oppor¬ 
tunity  to  work  into  manatrement.  Have 
worke<l  display  ads.  features,  editing. 
cartooninK,  line  art  and  composing 
room.  Box  287.  Eklitor  &  Publisher. 

NEXT.  PLEASE! 

Now  available  after  bringing  profits, 
prestige  and  progress  to  long-time 
loser.  In  4  years:  Boosted  circulation 
33.000;  built  cash  reserves  from  0  to 
over  $1.50,000;  increased  job  shop  vol¬ 
ume  300  percent ;  recruite<l  new  staff 
all  departments.  Over  23  years’  experi¬ 
ence.  Age  42,  family.  Go  anywhere, 
but  only  after  interview  my  exitense. 
Box  293,  i/litor  &  Publisher. 


WANTED  —  challenge,  opportunity 
instead  of  fringe  benefits.  32-year-old 
newspaiwr  executive.  11  years’  in  me¬ 
chanical.  e<litorial,  advertising  depart¬ 
ments  seeks  chance  to  help  build  paper 
with  ideas,  hard  work,  long  hours.  Will 
start  where  you  have  opening,  with 
sights  set  on  top  aiKJt.  Box  271.  Editor 
&  Publisher. 

Artists-Cartoonists 

ARTIST — 16  years’  experience  all  de¬ 
partments  —  etiitorial — art.  Available! 
Box  179.  Bklitor  &  Publisher. 

CARTOONIST 
Award-winning  cartoonist  of  many 
years’  exi>erience  desires  a  position  by 
the  first  of  the  year  on  a  metropolitan 
daily  large  enough  to  express  its  own 
opinion  on  national  affairs  worthy  of 
reprinting.  Examples  on  request.  Box 
238.  Editor  &  Publisher. 

Circulation 

CIRCUEATIO’N  MANAGER-25  years’ 
experience  all  phases.  Desires  to  relo¬ 
cate  with  small  paper  in  Chart  Area 
3  or  1.  Available  at  once!  Write  Box 
157.  Eilitor  &  Publisher. 

ASS’T.  CIRCULATION  MANAGER  of 
two  large  metropolitan  newspapers  with 
15  years’  experience  desires  job  as  cir¬ 
culation  manager.  Have  proven  ability 
in  circulation-promotion,  mailroom  and 
transportation.  Top  references  can  be 
furnishe*!.  Age  39.  marriecl,  family. 
Box  221.  Editor  &  Publisher. 


Classified  Advertisinf; 

CLA.S.SIFIBD  manager.  39.  family 

ready  to  move.  Fifteen  years* 
top  exi>erience.  competitive  and  com- 
ninatlon.  Consider  classifie<1.  retail, 
mannjrement.  staff.  Cost  you  nothing 
for  my  resume !  Box  223,  Ekiitor  &  Pub¬ 
lisher. 


Correspondents 


ptttv4-vtt*t  ,  ,  steadiness  will  be  aded’ 

ni-L,i%(,UAL  accreclited  correspondent  Box  219,  Eilitor  &  Pul 

and  feature^  writer  will  represent  you  _ 

features  and  photos  on  any  irTpi«*PTirMr*i<*n  tutah 
subject.  Box  191.  Editor  &  Publisher. 

_ _ _ _  Strong  in  sports 

change  to  city  editor,  v 

D  JOITRNALIST.  Leica  equipped,  aging  editor.  J-S^hool 

o.A.  in  Political  Science,  varied  fea-  Delta  Chi.  Box  239,  Bdi 

^e  experience,  seeks  assignments  in - 

Chicago  area.  Box  232,  Eklitor  &  Pub-  FORMER  NEW 

NOW  PARTNER  R1 

—  — - misses  variety  and  ch 

AMERICAN  JOURNALIST  fluent  FRmjly  man.  31 

SpaniBh,  Italian.  French,  German,  background.  J-grad.  fo 
“me  Latin,  available  for  Ecumenical  P«rter.  sports  editor, 
^uncil  coverage.  Box  283,  Editor  & 

Publisher.  civic  affairs.  Proven  r 

_ _ ’  _  Fast,  good  on  heads, 

^  responsible  desk  positio 

features  &  CLIPPINGS  urn  daily.  West  or  M 

a"'  '  o®’’!  Area  1 :  Service  to  trade  sider  carefully  any  o 

and  business  publications.  Deadlines  place.  Anxious  to  1 

met.  Box  281,  Editor  £  Publisher,  checkeil.  Box  229,  Edii 
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NOW  EMPLOYED — Desire  retail  ad¬ 
vertising  or  assistant  advertising  man¬ 
agership  and/or  display  salesman’s 
position.  Sixteen  years’  experience.  Out¬ 
standing  sales  record.  Age  41,  marriecl. 
References.  Prefer  Western  states.  Box 
217,  Editor  &  Publisher, 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
Iiersonnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

56  W.  45  St..  New  York  OXford  7-6728 

E'DITOR-PR-WRI’PER  (New  York) 
Seeks  permanent  or  recurrent  freelance 
work,  25  years’  experience:  magazines, 
newspapers,  house  organs,  reports,  di¬ 
rectories,  books,  pamphlets.  Box  161, 
Bklitor  &  Publisher. 

AGGRESSIVE  WEEKLY  EDITOR. 
Former  daily  reporter  and  photogra¬ 
pher.  Wants  back  on  daily.  Box  194, 
Editor  &  Publisher. 

MAN,  35.  with  five  years’  experience 
as  reiiorter-photographer,  now  seeks 
opportunity  on  house  organ  in  Chart 
Area  10.  Box  198,  Editor  &  Publisher. 

NEVER  MISSED  A  DEADLINE 
PRIZE-WINNING  sports  writer  (capi¬ 
tal  city  daily)  with  three  years’  expe¬ 
rience  on  both  morning  and  afternoon 
paiiers  looks  for  change  of  scenery. 
Strong  on  feature  writing  and  page 
layouts.  Have  car.  will  travel.  Avail¬ 
able  imme<liately.  Box  201,  E<litor  & 
Publisher. 

SPORTS  WRITER.  24,  marrieil.  SDX. 
Three  years’  experience  on  Washington 
(D.C.)  P.M.  -T  column  for  weekly. 
Can’t  stand  still.  Seeks  challenging  po¬ 
sition.  Excellent  references.  Prefers 
West  Coast.  Box  203,  Editor  &  Pub¬ 
lisher. 

WRITER  -  PHOTOGRAPHER.  B  A. 
Journalism — five  years’  news,  indus¬ 
trial  advertising,  creative  photography 
experience:  wants  general  assignment 
involving  depth  reporting  and  travel — 
anywhere — any  me<lium.  Box  204,  Edi¬ 
tor  &  Publisher. 

BEGINNER  Feature  Writer-Reporter 
(light  experience).  Seeks  similar  posi¬ 
tion  women’s  or  related  fields.  Oppor¬ 
tunity  counts  over  salary.  N.Y.C.  Box 
261.  Hklitor  &  Publisher. 

EDITORIAL  WRITER— liberal ;  clear, 
concise  writer.  Can  also  double  as  re¬ 
porter :  not  afraid  to  ask  question. 
"Why?”  Experience  on  mwiiiim  dailies; 
will  move  up  or  down  ns  the  shoe  and 
salary  fit.  Box  233.  Editor  &  Publisher. 

ENGLISH  JOURNALIST  eight  years’ 
experience;  reporter-wife  five  years’  ex¬ 
perience  :  require  positions  East  Coast. 
Box  221,  Editor  &  Publisher. 

EXPERIENCED  MANAGING  EDITOR. 
50,  seeks  location  where  ability  and 
steadiness  will  be  adequately  rewarde<l. 
Box  219,  Eilitor  &  Publisher. 

EXPERIENCED.  MATURE  MAN  of 
35.  Strong  in  sports  but  would  like 
change  to  city  editor,  wire  editor,  man¬ 
aging  editor.  J-School  graduate.  Sigma 
Delta  Chi.  Box  2.39,  Ikiitor  &  Publisher. 

FORMER  NEWSMAN- 
NOW  PARTNER  RETAIL  FIRM, 
misses  variety  and  challenge  of  news 
work.  Family  man.  31.  Solid  and  varie<l 
background.  J-grad,  four  years’  as  re¬ 
porter,  sports  e<litor.  wire  erlitor;  six 
years’  business  management.  Active 
civic  affairs.  Proven  record  as  lentier. 
Fast,  good  on  heads,  makeup.  Favor 
responsible  desk  position  small  to  medi¬ 
um  daily.  West  or  Midwest,  but  con¬ 
sider  carefully  any  opportunity,  any 
place.  Anxious  to  have  references 
checke<I.  Box  229,  Eklitor  &  Publisher. 


MAN,  29,  vet.  marrie<l.  B.A.  Degree. 
Many  years  French  resijient:  strong 
knowledge  French,  foreign  affairs,  U.S. 
Iiolitics.  Desires  newspaper  job  any¬ 
where.  Good  writer.  Box  257,  Ekiitor 
&  Publisher. 

REPORTER — Newsman.  36,  seeks  re¬ 
porting.  rewrite  or  feature  job  with 
quality  daily.  Wire  service,  daily,  for¬ 
eign,  and  magazine  writing  back¬ 
ground.  Journalism  degree,  top  refer¬ 
ences,  available  now.  Bo.x  236,  Eklitor 
&  Publisher. 

SPORTS  EDITOR — Family  man.  Two 
years’  college,  three  years’  experience. 
Weekly,  semi-weekly,  daily.  Wish  to  re¬ 
locate  in  Chart  Area  1  or  2.  Also  ex¬ 
perienced  in  general  news  reporting, 
desk  work.  Bo.x  251,  Eklitor  &  Pub¬ 
lisher. 

STRAIGHT  NEWS  REPOR’HNG  or 
rewrite  J-grad  Stanford  Univ.  ’62,  two 
years’  college  daily.  Go  wherever  there’s 
chance  to  learn  and  advance.  Carole 
Crayne,  5673  Keith,  Oakland,  Calif. 

TALE34TED  WRITER.  28,  BJ.  loads  of 
writing-e<liting  experience.  Desire  mag¬ 
azine  or  newspaper  job  utilizing  talents 
as  writer-artist-cartoonist-photographer. 
My  samples  should  speak  louder  (and 
more  eloquently)  than  this  ad.  Box 
249,  Elditor  &  Publisher. 

30-YEAR  OLD  MANAGING  EDITOR 
of  small  daily  wants  to  go  big-time. 
Box  1894,  Eklitor  &  Publisher. 


Youthful  ghostwriter  (4 
years)  of  nationally-syndi¬ 
cated  5-a-weelt  Washington 
column  desires  opportunity 
of  own.  Conservative  Re¬ 
publican.  Clips  upon  re¬ 
quest.  Box  216,  Editor  & 
Publisher. 


BUSINESS  EDITOR.  Expert  will  take 
charge  department.  Employe<l.  $10,000. 
Box  279.  Eklitor  &  Publisher. 

CALIFORNIA  EDITOR  of  award- 
winning  daily  desires  to  relocate  as  a 
result  of  new  ownership.  Seeking  MB 
post  or  key  erlitorship.  Makeup,  e<li- 
torials,  enterprising  direction  are  chief 
assets.  At  33,  all-around  newsman 
with  extensive  background.  Box  268, 
Eklitor  &  Publisher. 

EXCELLENT  DESK  MAN  now  in  un¬ 
satisfying  executive  job  desires  desk 
work.  Mid-40s,  good  health,  outstand¬ 
ing  background.  Box  286,  Editor  & 
Publisher. 

IP  YOU  NEIED  FAST,  accurate  wire 
e<litor.  deskman  who  can  swing  any 
job  phone,  wire  write:  Main  Rich. 
General  Tyler  Hotel,  West  Point. 
Georgia. 

MATURE  DESK  MAN  seeks  permanent 
e<litor’8  job  with  small  town.  Cliart 
Area  6  paper.  Can  build,  hold  circu¬ 
lation.  14  years’  present  paper.  All 
beats.  Family,  college  degree,  farm- 
hre<I.  Now  copyreader,  me<lium  daily. 
All  inquiries  answered.  Box  278.  Elditor 
&  Publisher. 

Mechanical 

DEXIREE'  IN  INDU.STRIAL  ARTS. 
Epsilon  Pi  Tau  fraternity.  Twelve 
years  newspaper  and  job  printing; 
two  years  new  processes — Photon  an<l 
paste-ups.  Labor  negotiations.  Desire 
job  as  Mechanical  Superintendent  or 
Assistant  Business  Manager.  Prefer 
I  Western  college  town.  Box  206.  Eklitor 
'  &  Publisher. 


COMPOSING  ROOM  FOREMAN  or 
Mechanical  Superintendent.  Sixteen 
years  with  same  daily  newspaper,  7 
years  as  foreman.  Young,  excellent  ref¬ 
erences.  Affiliation  with  good  daily 
desirexl.  Box  246',  Eklitor  &  Publisher. 

PRESSMAN:  Duplex  Model  "E”  and 
"A”  flatbed  ;  Cox-0-Tyi>e.  Mature  man 
— wide  experience.  Location  immate¬ 
rial.  Box  151,  Editor  &  Publisher. 

MECHANICAL  SUPT..  EDREMAN. 
Union  or  unorganize<i.  I’TS,  hot  and 
cold  type.  Rotary  offset.  Salary  $9,000- 
$12,000.  or  salary  -f-  bonus  on  savings. 
Box  289,  Eklitor  &  Publisher. 

POSITION  WANTED: 
Experience*!  in  all  phases  black  an<l 
white  photo  engraving:  also  commercial 
artist,  photographer,  e<iitorial  cartoon¬ 
ist — some  offset.  Desires  challenging 
position  in  progressive  operation.  Resu¬ 
me  on  request.  Reply  ^)X  '291,  Eklitor 
&  Publisher. 

TELETYPESETTER  OPERATOR,  400 
lines  an  hour.  Write  Box  292,  Editor 
&  Publisher. 

Hhotography 

PHOTOGRAPHER  with  top  awards 
and  own  equipment  seeking  iwsition  on 
newspaper  or  magazine  with  imagina¬ 
tion.  Box  166,  Eklitor  &  Publisher. 

YOUNG  PHOTOGRAPHER,  marrie*!. 
one  child,  desires  job  with  picture¬ 
conscious  50M  and  up  daily.  Six  years’ 
exiierience  and  two  years’  college.  Box 
241,  Eklitor  &  Publisher. 

GAL  <lesires  post  Boston  Area.  Seven 
years’  studio,  lah,  PR  experience:  all 
aspects  black-white  and  color.  0^vn 
eouipment.  Resume  Box  273,  Eklitor  & 
Publisher. 

Public  Relations 

(XILLEGE  PUBLIC  RELATIONS,  news 
bureau  position  sought  by  married  vet¬ 
eran,  31.  Now  municipal  reporter  on 
Northeastern  daily.  Six  years’  varie*! 
newspaper  exiierience.  B.S.  in  Public 
Relations.  Box  247,  Eklitor  &  Publisher. 

EMPLOYED  LOS  ANGELES  resident 
desires  Public  Relations/ Corporate  Com¬ 
munications  post.  BJ  <legree  PLUS  6 
years’  metro  daily  PLUS  6  years’  <x>r- 
porate  communications  PLUS  8  years’ 
public  relations  experience.  Marrie*!, 
41,  top  references.  Box  259,  Eklitor  & 
Publisher, 

EXCEPTIONAL  MAN,  versatile 
enough  to  have  written  hook  for  a 
Queen.  helpe*i  plan,  and  execute  six- 
figure  program  for  multi-million  dollar 
institution,  supervise*!  news  bureau 
with  national,  international  results,  of¬ 
fers  sound,  mature  judgment,  writing 
talent,  me*iia  knowle*ige,  personality 
for  p.r.  ixjst.  Top  references.  Box  266. 
Eklitor  &  Publisher. 

PERSUASIVE  WRITER.  creative 
thinker,  plan  and  direct  projects. 
Advtg.  &  PR  background.  Box  306. 
Eklitor  &  Publisher, 

PUBLIC  RELATIONS  DIRECTOR, 
multi-state  organization,  seeking  PR. 
in*lustrial  editing,  house  organ,  radio- 
TV  spot  in  Southeast  coastal  area.  Ten 
years’  newspaper  experience  —  7  on 
Pulitzer  Prize  winner  —  three  years’ 
PR.  College  graduate,  age  35.  Box  296. 
Eklitor  &  Publisher. 

Special  Editions 

"WE  DON’T  SCXJRCH  THE  EARTH" 
References  &  Proven  Results. 
Robert  Peck  Carmean  &  Associates 
Daily  fJlobe.  Dodge  City.  Kansas. 

SAFETY  CAMPAIGN 
Pr<Kluced  —  Sol<i  —  Collected 
Box  269,  Eklitor  &  Publisher 


Brazilian  Regulation 
Hits  Hiring  Practices 


By  H.  Stuart  Morrison 

Rio  de  Janeiro,  Brazil 

Increased  governmental  regu¬ 
lation  of  the  profession  of  jour¬ 
nalism  has  been  put  into  effect 
here  by  Prime  Minister  Tancredo 
Noves’  decree  defining  the  eligi¬ 
bility  of  journalists. 

Under  the  Brazilian  constitu¬ 
tion,  only  a  native-born  Brazil¬ 
ian  can  be  employed  as  a 
journalist  —  reporter,  editor, 
proofreader,  etc — by  a  Brazilian 
newspaper,  magazine,  radio  or 
tv  station  or  network. 

The  decree  was  signed  at  a 
ceremony  in  the  Associacao 
Brasileira  da  Imprensa  (Brazil¬ 
ian  Press  Association)  of  which 
Dr.  Herbert  Moses  is  president. 
Dr.  Moses  expressed  approval 
of  the  regulations,  saying: 

“Within  the  coordinates  of  the 
^present  legislation,  this  is  the 
most  we  can  hope  for  at  the 
present  time.” 

The  decree  prohibits  employ¬ 
ment  as  journalists  of  persons 
w^ho  are  not  actually  journalists, 
and  it  is  this  sector  of  the  decree 
which  has  aroused  hopes  among 
professional  newsmen  that  the 
thousands  of  “phony”  journal¬ 
ists  now  in  existence  will  be 
eliminated.  These  false  journal¬ 
ists  are,  for  the  most  part, 
young  “ambulance  chasing” 
attorneys  who  present  a  letter 
of  employment  from  one  of  the 
many  infrequently  published  and 
virtually  nonexistent  news¬ 
papers,  obtaining  credentials 
which  obtain  exemption  from 
income  tax  and  a  50%  discount 
on  Brazilian  airlines.  These  are 
the  two  benefits  which  the 
Brazilian  journalists  have  en¬ 
joyed  for  many  years,  and  they 
are  jealous  of  their  rights. 

Proof  Required 

The  decree  provides  that 
employers  may  hire,  and  the 
Journalists’  Union  may  issue 
credentials  to,  only  those  jour¬ 
nalists  who  can:  (1)  Produce 
proof  of  their  Brazilian  nation¬ 
ality. 

(2)  Produce  proof  of  employ¬ 
ment. 

(3)  Produce  a  diploma  of  a 
course  in  journalism  on  the  uni¬ 
versity  level  which,  if  obtained 
in  a  foreign  country,  is  subject 
to  investigation  and  approval. 

For  those  who  have  not 
attended  a  journalism  course  in 
any  university,  proof  of  employ¬ 
ment  for  at  least  24  out  of  36 
months  will  be  accepted.  They 
also  must  present  their  cartera 


“governmental  criticism”  in 

thmr  reports.  SlumUg 

The  warning  was  issued  by  ^ 

Political  Police  Chief  Carlos  {Continued  from  page  9) 
Ferreira  Antunes  as  the  result  ,  !  ]  .  7"!  | 

of  an  article  published  in  Le  business  agent  of  the  drivers 
Figaro,  of  Paris  and  written  by  union  “did  appear  on  the  prem- 
Daniel  Carrie,  Figaro  corre-  ises  of  this  newspaper  with  the 


spondent  here. 


purpose  of  attempting  to  inter¬ 


proving  they  have  contributed  to 
the  government  social  security 
system. 

In  addition  to  reporters  and 
editors,  the  decree  includes  radio 
and  telephone  operators  who 
receive  news  for  the  press  as 
well  as  morgue  clerks  and  proof¬ 
readers,  as  professional  journal¬ 
ists. 

Presently  there  are  some  30,- 
000  journalists  registered  in  Rio 
de  Janeiro,  while  not  more  than 
2,000  are  actually  employed  as 
journalists  by  newspapers,  mag¬ 
azines,  radio  and  TV. 

The  decree  gained  the 
approval,  at  the  signing  cere¬ 
mony,  of  Luis  Ferreira  Guima- 
raes,  president  of  the  Profes¬ 
sional  Journalists  Union;  Luis 
Costa  Pinto,  president  of  the 
National  Federation  of  Profes¬ 
sional  Journalists;  and  Chagas 
Freitas,  president  of  the  News¬ 
paper  Publishers’  Union  as  well 
as  Dr.  Moses. 

Retirement  Wage 

Simultaneously  Dr.  Moses 
appealed  for  speedy  govern¬ 
mental  action  to  decree  a 
“movable  retirement  wage”  for 
journalists  who  have  retired 
from  the  profession  after  30 
years  of  employment,  or  by 
having  reach^  the  legral  age 
limit. 

Dr.  Moses  pointed  out  that 
the  journalists  receive  a  wage 
equalling  the  minimum  salary 
at  the  time  of  their  retirement, 
but  that  the  Brazilian  currency 
is  constantly  depreciating  and 
inflation  is  spiralling  the  prices 
of  necessities  upward.  As  a 
result,  he  said,  the  journalists’ 
retirement  pay  doesn’t  begin  to 
pay  their  rent,  food  and  other 
necessary  expenditures. 

The  movable  salary  would  be 
adjusted  periodically  to  the 
official  cost  of  living  index,  he 
said,  and  would  protect  the 
retired  journalist  from  inflation 
and  devaluation  of  the  nation’s 
currency. 

Dr.  Moses  presented  a  memor¬ 
ial  along  these  lines  to  Justice 
Minister  Alfredo  Nasser,  asking 
for  immediate  governmental 
approval  of  the  movable  salary. 
*  *  * 

GOVERNMENT  WARNING 

Foreign  correspondents  have 
been  warned  again  officially  that 
they  are  subject  to  expulsion 
from  the  country  if  they  trans¬ 
gress  the  Brazilian  concept  of 


The  article  discussed  Brazil’s  ^>th  the  delivery  of  its 

chances  in  the  final  game  of  the  •  •  •  «« 

International  Soccer  “world  a  mission  on  which  he  had  no 

series,”  in  Chile,  and  opened  ^  usiness. 

with  the  following  lead:  Mr  Seltzer  said  the  union 

“Seventy  million  Brazilians  f  f  I  i? 

danced  iumned  and  nraved  in  register  his  protest 

iv,  ’  ?  I  4.^  •  1,4.  against  the  ad,  but  he  didn’t  do 

the  voodoo  temples  last  night  ,,  e  iV  *1. 

4^i-„4.  Iv-  this.  Mr.  Scltzer  closed  with 


that  Brazil  would  win  the 
championship.” 

Various  anti-American  news¬ 
papers  were  scandalized,  but 
Herbert  Moses,  president  of  the 
Brazilian  Press  Association,  only 
laughed  and  commented:  “If 


a  punchline  saying  he  would 
have  thrown  the  union  agent  out 
of  the  window. 

Union's  Apology 
Mr.  DePalma  offered  an  apol 


that  is  true,  then  I  can  only  claiming  he  had  intendd 

regret  there  were  only  70  mil-  only  register  a  protest.  He 
lion  Brazilians  to  pray  for  our  declined  to  relate  his  version  of 


football  victory.” 


the  incident,  saying  “as  far  as 


However,  the  political  police  concerned,  the  ball  game  is 
chief  took  a  different  attitude,  over. 

Admitting  he  had  not  yet  read  ,  P;  Maktos,  attorney  for  the 
the  article  in  question,  he  said  1®^^^!  t^msters,  wrote  a  letter 
that  if  it  contained  “criticisms  Mr  Seltzer  “apologizing  (for 
causing  polemics  in  various  sec-  ^be  union)  for  any 

tors,”  there  was  no  question  that  mconvenience  which  has  beer 
Mr.  Carrie  was  subject  to  legal  caused  by  the  ads  put  into  your 
action  and  possible  expulsion  Paper  by  the  teamsters  or  ma 
from  the  coun^-  ^binists  .  out  of  a  sense  of 

“The  decree  of  former  Presi-  responsib.My  to  the  entire  labor 
dent  Janio  Quadros  is  still  in  movemen  • 

effect  ”  the  Mlitical  nolice  chief  ^  mindful  and  grateful, 
tne  political  police  chief  lawyer  wrote,  “for  the 

'This  decree  was  siimed  hv  consideration  shown  by  your 
OiinHT-nc  ■arV>a  wao  stalw'art  defense  of  your  in 

Quadros  who  was  constantly  attitude  with  regard 

quarrelling  with  foreign  corre-  \  /  „ 

spondents,  particularly  Ameri-  ^ 

can,  in  an  effort  to  prevent  them 

from  transmitting  articles  he  Wron^  IcIeiltlhcatlOll 
considered  “unfavorable”  to  him  On  Pravda  Editor 
and  to  Brazil.  The  Associated 

Press  and  United  Press  Inter-  That  was  not  a  picture  of 
national  were  continually  Pravda’s  editor,  Pavel  Satyu 
heckled  by  him  during  the  period  ^cov,  on  page  11  of  E&P,  Aug 
just  before  he  renounced  the  incorrect  identification 


presidency  in  August  1961. 


was  due  to  a  misunderstanding 


Police  Chief  Newton  Marques  w»th  an  interpreter  when  Peter 
da  Cruz,  commenting  on  the  Hickey  of  the  Gannett  News- 
political  police  chief’s  state-  Papers  was  taking  pictures  of 
ments,  said  he  would  take  action  H-®-  editors  in  the  Pravda  offi« 
in  the  case  only  in  the  event  that  ^be  man  seen  talking  with  the 
he  received  such  a  request  from  was  identified  by  New 


the  Brazilian  Foreign  Office.  York  representatives  of  Tass  as 

,  Nikolai  Inozemtsev,  who  serves 

!»•  V  T"  1  t  ^  Pravda’s  senior  edi- 

M  IX  ▼  Id  1.  Olstdl*  tors 

Newspictures  were  trans-  Pierre  Salinger,  White  House 
mitted  by  Telstar,  the  communi-  press  secretary,  called  E&P’s 
cations  satellite,  on  Aug.  15.  attention  to  the  erroneous  cap- 
Associated  Press  sent  a  picture  tion.  He  had  chatted  with  Sat 
of  former  President  and  Mrs.  yukov  for  four  hours,  he  said. 
Eisenhower  in  London  directly  and  he  knew  it  w'asn’t  his  pic- 
into  its  wirephoto  network  from  ture. 

New  York.  United  Press  In-  • 

tematiOTal’s  photo  showed  ANR  Appointed 

David  Eisenhower  pressing  the  *  * 

button  for  Telstar’s  historic  E.  L.  Dale,  publisher,  has  an- 

transmission  of  his  grand-  nounced  the  appointment  of 

father’s  picture  at  a  news  con-  American  Newspaper  Repies®- 


E.  L.  Dale,  publisher,  has  an¬ 
nounced  the  appointment  of 
American  Newspaper  Repiesen- 


ference.  It  was  relayed  to  do-  tatives  Inc.  as  the  national  sales 
mestic  circuits  and  radioed  to  representative  for  the  Carthage 


Latin  America  and  Asia. 


(Mo.)  Evening  Press. 


EDITOR  &  PUBLISHER  for  August  18,  1962 


CONTINUOUS  ASSEMBLY 
ELEKTRON  CONTINUOUS 

ASSEMBLY  ELEKTRON 
CONTINUOUS  ASSEMBLY 
ELEKTRON  CONTINUOUS 
ASSEMBLY  ELEKTRON 


Linotype  Elektron  is  a  freeway 
for  matrices.  They  move  at 
speeds  as  swift  as  15  lines  per 
minute.  Steadily  too;  no  halts 
for  assembling  elevators  to  ele- 
ate  (the  assembling  elevator  is 
'  one  for  good). 

Instead,  mats  are  delivered 
a  straight  line.  Assembly  is 
ontinuous,  without  lags.  With 
strain  either,  because  the 
ount  of  mechanical  work  re- 
red  of  Elektron  is  less  than 
any  other  linecaster.  Where 
iktron  requires  only  40  oper- 
ons  from  the  automatic  tape 
t,  other  machines  need  as 
ch  as  52  impulses  for  the 
ne  line  of  type. 


ELEKTRON’S  Secret  of  Speed 


Mergenthaler 


Elektron  has  many  other  auto¬ 
mated  features;  hydraulic  justi¬ 
fication;  push-button  control  of 
vital  machine  functions;  new 
electrically  driven  distributor 
shifter;  hydraulic  shifting  and 
fanning  of  magazines. 

All  features  have  one  purpose 
— to  make  Elektron  the  most 
productive  linecasting  machine 
ever  built. 

Your  Linotype  Production  En¬ 
gineer  is  ready  to  discuss  facts 
and  factors  right  now.  Call  him. 
Ask  him  to  arrange  a  personal 
screening  of  the  color  movie 
that  shows  Elektron  in  action. 
Mergenthaler  Linotype  Company 
29  Ryerson  St.,  Brooklyn  5,  N.Y. 


■•d  in  U.S.A. 


Robert  Bloem  of 
The  Indianapolis  Times 


Bob  (his  name’s  pronounced  Bloom)  has,  as  a  good  city  editor 
must,  a  precise  understanding  of  what  makes  his  city  work.  He 
knows  its  people  and  its  issues,  its  good  points  and  its  bad  and  all 
the  gradations  in  between.  He  is  rarely  fooled. 


Bob’s  been  at  The  Times  for  13  years,  city  editor  since  1958. 
Knowledge  gained  from  general  assignment,  rewrite,  the  copy 
desk,  statehouse  and  political  beats,  enables  him  to  direct  astutely 
a  staff  liberally  sprinkled  with  young,  vigorous  reporters. 


Bob  possesses  this  spark  year  ’round,  but  there  is  one  datf 
annually  when  he  shows  it  with  particular  effectiveness.  That 
is  Memorial  Day— the  500-mile  race  at  the  Indianapolis  Speed- 
w'ay— always  a  major  story.  It  was  there,  in  1960,  that  a  private 
viewing  stand  collapsed,  killing  two  and  injuring  85  people. 
remembers  it  as  one  of  the  biggest  breaking  stories  he’s  ever 
directed,  and  right  in  the  middle  of  preparing  a  race  extra.  ! 


He  also  has  wire  service  background. 


At  46,  Bob  says  a  city  editor  “is  like  the  distributor  in  an 
automobile.  His  job  is  to  have  plenty  of  spark  at  the  right  spot 
.  . .  right  now!” 


Under  Bob’s  city  editorship.  The  Times  and  its  staff  ineiTi- 
bers  have  reaped  their  share  of  honors.  Outstanding  have  besii 
the  capture  of  four  of  six  top  awards  given  for  journalists 
excellence  by  the  Indianapolis  Press  Club  in  1960,  a  Nation# 
Safety  Council  Public  Interest  Award,  and  this  past  Maji 
the  Community  Service  Council’s  award  as  “outstanding 
newspaper.” 
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